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Courtesy of James Robinson 


_ Silver Gilt Oval Fruit Dish and Two Smaller Fruit Plates; British Work of Period of 
George III. Recently Sold in New York. 
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HIGHLIGHTS 
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Early days in Gorham history—North Main and Steeple Streets, Providence, 
in 1831, showing the original Gorham factory. Not much like the tremen- 
dous plant shown below. a 
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Main home of the Gorham 
Master Craftsmen—plant cover- 
ing 37 acres at Providence, R. I. 





Durgin Division “= 
Plant of Gorham | 


at Concord, N. H. 


THE GORHAM COMPANY 


SALES AGENT FOR 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. KERR DIVISION, Providence, R. 
DURGIN DIVISION, Concord, N. H. 
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Ancient Craftsmanship in Enamels 


HE real beauty of choice enameled work 
is at once so striking and makes so 
strong an appeal to most people of refine- 
ment and good taste that one wonders why 
so little of it is seen in our stores. Some 
years ago there was something of a revival 





By ‘“ELECTROGRAPHER”’ 


There is much to learn from the work of 
the ancients in most crafts, but in none is 
this more true than in the case of enameling, 
for the man who cannot find inspiration in 
the best of the old examples would do bet- 
ter to transfer his activities to another line 
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Fic. 1—a 10TH CENTURY TEXTUS COVER IN THE VICTORIA AND ALBERT MUSEUM 


of this ancient art: the idea caught the public 
taste and held it for a time. But fashions 
come and fashions go, so enameled work was 
8iven a rest. Not that any fashion or series 
of fashions can ever stifle the desire for the 
beauty to be found in the best class of this 
work, so there is always scope for the crafts- 


man who can turn out the highest class goods 
in this line. 


of business. When this form of beautifying 
metals first had its rise cannot be stated with 
any certainty, but some very charming speci- 
mens have come down to us which cannot 
fail to be of considerable help to the modern 
jeweler who makes sufficient study of them. 
Like most arts of any antiquity, the credit 
of its inception is given to the Egyptians. 
At any rate it was practiced by our Celtic 


forefathers in Great Britain before the time 
of the Roman invasion and exceedingly fine 
some of this work is, considering the times 
in which it was done and limitations they 
imposed. 

The work of this period is noted for the 
grace of its flowing curves and the interlac- 
ing so well known as characteristic of Celtic 
art, and so ingeniously contrived and exe- 
cuted. Niello work, which is a form of 
enameling, was later introduced to the 
Western side of Europe from the Orient 
where it had been practiced for centuries, 
notably in India and Persia where some of 
the most beautiful forms of this reached con- 
summation, many, happily, coming down to 
us for our constant aid and inspiration. 

In England metal working of all kinds re- 
ceived considerable impetus when Saint 
Dunstan, who became Archbishop of Canter- 
bury, took it in hand and developed it with 
great ability. At that time cloisonné enamel- 
ing on gold and silver reached to a high 
pitch of perfection. This is the oldest form 
of enameling and considering the great skill 
needed in it and the poor tools and appliances 
to hand in those times, the admiration the 
finest ancient examples of it excite in our 
minds is undoubtedly well deserved. 

It is interesting to speculate on who was 
the first craftsman to introduce the champ- 
levé method of enameling. Without doubt 
some worker in Niello conceived the idea of 
cutting out his pattern and of filling the cells 
with brilliant colors rather than the sombre 
but very effective black. When champlevé 
first fully insinuated itself into the enameler’s 
art is of more doubtful surmise for we find 
early forms of it beginning to be used in 
certain old cloisonné examples. As greater 
perfection in cutting tools was reached, 
doubtless, the newer-form appealed to the 
enameller. As he became more expert the 
idea of giving a play of light and shade to 
the enamel by cutting the bottom of the cells 
in greater relief in necessary portions gave 
birth to basse traille enameling. 

From these forms of enamel work to the 
Limoges method is but an easy step in tech- 
nique. In the matter of drawing the design 
the skill of the earlier craftsmen was doubt- 
less unequal to the demand it makes. The 
simpler forms of the earlier work-were with- 
in their scope but with the rise of the 
draughtsman’s art more elaborate designs af- 
forded the enameller greater and better op- 
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portunities for revealing his powers. While 
the pictorial character of many Limoges 
enamels prove interesting, they scarcely ex- 
cite our wonder as much as some of the ex- 
amples of earlier times, done by craftsmen 
who labored under far less favorable con- 
ditions and produced even more poner eee 
work, This is not written to decry the best 
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firing. The characteristic feature of this 
style is the hollowing and irregularity in the 
height of the bottom of the cells which pro- 
duces a play of light and shade in the en- 
amels that has artistic value of its own. 
Examples of the best work in each style 
are to be found in every museum of any size 
and nothing repays a craftsman better than 

















Fic. 2—MERODE CUP, WORK OF THE EARLY 15TH CENTURY, IN THE VICTORIA AND ALBERT 
MUSEUM 


Limoges productions—which, by the way, 
came from many other places than that 
famous town—but rather in exaltation of the 
marvelous work of earlier centuries. 

A more interesting development of tech- 
nical skill is to be found in plique-d-jour, 
a distinct break in enameling, although fol- 
lowing certain old lines which seem imposed 
on it by the necessities of the method. It 
had an earlier origin than some people sup- 
pose and as it was an offspring of the cloi- 
sonné process, its introduction is probably 
dated from the 15th century. Although it 
retains a French name, it is uncertain what 
country had the honor of introducing it, but 
the Norwegians early did some excellent 
work of this kind. The French jewelers 
still continue to use this method and produce 
examples today that vie with those of the 
best periods. In this process of enameling 
we seem to have found a true vocation for 
the art, and one of which we never seem 
to tire, probably due to the great possibilities 
of it and the skillful exploitation of them 
in the finest work. 

Russian Filigree enamel is not so well 
known as the other styles. Its production 
was not originally that of Russia alone, sev- 
eral other countries, as Norway and Hung- 
ary, having adopted the method and develop- 
Ing it with considerable success, have left us 
many fine examples. At one time it was one 
of the duties of the present writer to in- 
spect every exhibition of enamel work and 
although this class of enamel failed perhaps 
to arouse the enthusiasm and admiration 
that others did, it must be admitted that the 
skill shown in the making of the best speci- 
mens was worthy: of all commendation, for 
this is a style of enamelling having a tech- 
nique of its own, some of it rather exacting 
and insistent on careful manipulation and 


a close study of them. Many new ideas 
have been introduced into enamel work since 
the days of Benvenuto Cellini, but there are 
still many points that are worth learning 
from in the old work. 

Unfortunately the accompanying illustra- 
tions lack the colors of the originals, but 
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In Fig. 1 we have an exceptionally inter- 
esting and educative example. It shows the 
cover of a book of the gospels that was 
originally made in the 10th century—the time 
when cloisonné enameling made great strides 
in progress. It is reputed to be German 
work of that period and was one of the pos- 
sessions of Sion Cathedral in the Valais 
canton of Switzerland. The cover is of gold 
and the enameling is certainly exceedingly 
fine. The present writer has seen it repeat- 
edly and never fails to find its study more be- 
guiling than is convenient, for it is a hard 
thing to get away from. 

Besides being made of gold the surface of 
the cover is dotted all over with stones of 
various kinds. The central plaque showing 
Christ upon His throne with hand upraised 
in blessing, and the lettered border were 
added in the 12th century, doubtless replac- 
ing something else either damaged, or con- 
sidered less worthy of its position. It may 
be added there has been one or two portions 
slightly restored in modern times, but gen- 
erally the work of the enameller is to be 
seen pretty much as he finished it—a credit 
to him from generation to generation. 

The Merode cup, Fig. 2, is interesting as 
a specimen of early plique-d-jour work. It 
is a beaker cup silver gilt, and decorated 
also with pointillé engraving. It dates from 
the early part of the 15th century and is of 
particular interest from its association with 
the famous Belgian family of Mérode. It 
is Flemish in origin and notable for the 
method of employing the enamel to fill the 
openwork specially designed to show the 
beauty of the coloring. The places of this 
decoration may be noticed in the illustration 
both in the cup and its cover. Although 
from a first glance it may appear rather 
large as a matter of fact the cup when sur- 
mounted by the cover only reaches a total 
height of seven inches. 


Fic. 3—GoLp CASE FOR BOOK WITH ENAMELED DECORATIONS MADE ABOUT 1600 


probably something of their educational value 
can be gathered from them. In any case 
their interest for the jeweler does not depend 
on their enamels alone and so they were 
chosen in preference to many other speci- 
mens that were available. 


The great interest in the case for a book 
shown in Fig, 3 lies in the fact that the book 
cover there shown was said to be the work 
of the famous Benvenuto Cellini. It cer- 





(Continued on page 35) 
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Jewelry as Engagement Gifts 





Paris Merchants with Branches at Famous Watering Places 
Now Busy Supplying Gifts for Prospective 
Brides and Grooms 


' Panis, July 6.—If Spring is the time for 
weddings in France, where everything is ar- 
ranged according to measure and rule in 
matrimonial matters, Summer is the time 
for engagements, the stay by sea or in the 
mountains being especially propitious for 
this type of family arrangement, enabling 
the young people to see something of each 
other. Thus jewelers, with branch estab- 
lishments at Trouville, Deauville, Vichy, 
Aix, etc., are now busy with the question 
of what engagement rings will be wanted, 
what stone is likely to be the most fashion- 
able. This Summer it is clear that 
sapphires will come in first, blues of all 
shades being so much seen. Any girl that 
wants her engagement ring to match her 
frock will naturally choose blue sapphires, 
although white sapphires are having quite 
a vogue and the two are often mingled. 
Diamonds are always popular for engage- 
ment rings and the poor girl who chooses to 
marry a rich man usually wants diamonds, 
as the outward token of the new condition. 
The pearl is less popular, as pearls are popu- 
larly supposed to denote tears, while opals 
are only offered on request, many eccentric 
women, however, choosing them, to make 
themselves remarkable, to mark them out 
from the common herd. 

In France, unofficial engagements, such as 
exist in England and the States, are 
unknown. An engagement is only made 
public after fathers and mothers on both 
sides have been consulted, as marriages can- 
not be celebrated without the consent of all 
four, and all ticklish business is arranged 
before the engagement is announced. It is, 
however, considered more suitable to give 
the ring before the ceremony of public be- 
trothal, immediately after the girl has given 
her consent, with that of her parents. Some- 
times the engagement ring is only given on 
the evening of the public betrothal, that is 
almost as binding as marriage, from a social 
point of view, however. Girls in France al- 
ways expect to be consulted about their en- 
gagement ring, and to be allowed to choose 
the stones and the manner of setting. In up- 
per classes the jeweler is expected to go to 
the girl’s home, by appointment with the 
young man, and show a number of samples, 
after which there is a consultation between 
the young people, and the ring finally chosen. 
French jewelers are very anxious to get or- 
ders for engagement rings, as the rest of 
the jewelry required for the wedding is 
usually purchased at the same establishment, 
as it must all tone, in the matter of value 
as well as in other ways. 

Many jewelers’ wives concern themselves 
with the arrangement of marriages for this 
reason, and bring together suitable parties. 
Possessed of the precise details on the busi- 
hess standing of the two contracting parties, 
they are particularly suitable and seldom 
make mistakes. While jewelers willingly 
send collections of rings to houses in Paris, 
being able to verify the name of the pro- 


prietor or tenant very easily, they are not 
so willing to send messengers to lonely 
villas in the country, where even if the 
occupiers are old customers, the messenger 
may be waylaid en route. The introduction 
of the telephone has greatly increased the 
possibilities of danger from this cause. The 
telephone call may come from the villa in 
question, or may not, it is impossible to say, 
and this is leading many firms to send dum- 
mies, that represent the finished jewel suffi- 
ciently well to serve, even if it means making 
another journey, with a limited number of 
fine. rings, for the final selection. There is 
always much talking before the engagement 
ring is chosen, but the journeys are not lost. 
Aunts and grandmothers, called in to con- 
sult, take the opportunity of adding some- 
thing in the same line, and, if the ring is 
in sapphires, earrings, barettes and brace- 
lets will be bought to match. These female 
relatives, too, often remember that their 
own jewelry wants replenishing, while the 
mother of the bride also requires jewelry 
for the ceremony, and then there is the 
question of the bridesmaids, who usually 
wear pearls or other white gems. The best 
man usually gives a jewel of small value to 
the bride’s maid, not to all the bridesmaids, 
as in Great Britain, but merely to the lady 
who attends the bride as he attends the 
bridegroom. This jewel may be an antique 
of great value, as its age prevents there 
being any offense in the gift. In the case, 
which is very usual, of the best man and 
bridesmaid being engaged, or about to be- 
come so, naturally a handsome jewel is pur- 
chased. The bride, in France, usually buys 
some ornaments for her bridesmaids, pearl 
necklaces, real or artificial, to be worn on 
the wedding day, being suitable. Sometimes 
barettes are given, to match her engagement 
ring. When the bridesmaids wear jeweled 
wreaths, it is usually the bride who be- 
stows these gifts. Sometimes the bride just 
divides her wreath of orange flowers among 
the bridesmaids, and when the wreath is 
made of silver leaves and pearls to represent 
the buds of the orange flowers, the gift is 
well worth having. 

In these days of nouveaux riches, a fiancée 
is very pleased to receive ancient family 
jewels, out of which an engagement ring is 
made, and very often the jeweler is called 
to a country house to see what can be made 
of an odd lot of old gems. The fact that the 
gems were worn by ladies of the family into 
which she is about to enter is considered a 
sign of her being especially welcome in the 
new circle. 

In France the basket into which all kinds 
of gifts from both families are placed, is 
usually full of jewelry, old lace, fans from 
ancther generation, etc. Sometimes the jew- 
elry is new, sometimes antique, but usu- 
ally there is a mixture of both. As jew- 
elry is the cheapest gift, for what it repre- 
sents, in Europe today, this tendency to give 
jewelry is increasing. “I can supply you 
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with quite presentable jewelry for the oc- 
casion,” a jeweler was recently heard to 
say, “at the price of a large bouquet, a 
bouquet that fades promptly, and, even if it 
did not do so, is of no use to a newly mar- 
ried couple, who have left the town for their 
honeymoon.” The cost of a bouquet, too, is 
always greatly increased by the custom of 
tying it with a broad and a very costly 
ribbon, 

In the modern corbeille de noces, to which 
both families contribute and as far as possible 
in about equal proportions, neither wishing 
to be behind the other, a good deal of silver- 
ware is found. This is only purchased after 
consultation with the young people, unless 
antique stuff from the family silver chest is 
chosen for this purpose. The corbeille de 
noces is naturally only an expression, and 
the giving of the first present toward the 
setting up of the home means that it is 
“open.” The corbeille is sometimes started 
at the official betrothal, a ceremony to which 
a large family party is invited, with some- 
times a number of the bride’s friends. If 
gifts are already given on this day, it means 
that the engagement will be very short, and 
this is the rule in France. 

Every girl in France receives a dot, and 
those whose parents cannot give them a 


-sum of money equal to that provided by thc 


parents of the young man, must either give 
up the idea of marriage altogether or con- 
tinue to work after the wedding. The fact 
that a girl has a “position,” that is to say, 
a fairly fixed situation, is regarded as equiva- 
lent to a dot. Today the corbeille de noces 
requires almost as much money for its 
proper filling as the dot itself, a girl starting 
off in life with a considerable amount of 
jewelry that is her personal property, not 
touched by her husband, and of family silver, 
which belongs to both and must be divided 
equally in case of rupture. Female relativés 
are inclined to give the girl personal jew- 
elry, while the fathers on both sides, uncles 
and other relatives prefer to do their part 
in contributing to the household generally 
and thus give silverware. In the latter case 
attention is paid to the size of the flat that 
will be occupied, as this is very important 
in determining the type of silver or even of 
gold ware. 








Ancient Craftsmanship in Enamels 





(Continued from page 31) 





tainly has characteristics of his times and 
style and is a very remarkable piece of work. 
The position of the enameled work is less 
conspicuous than in the first example as it is 
of a subsidiary character, but the whole con- 
ception is very fine and cannot fail to be of 
interest to the jeweler. The cover is made 
of gold and belonged to Henrietta Maria, 
the wife of the ill-fated King Charles I of 
England. One cover represents the creation 
of Eve and the other, curiously enough, has 
a classical subject, “The fountain of youth,” 
which leaves a doubt as to which class of 
book it was really intended to cover after 
all. 

All these illustrations prove the contention 
of the writer as to the proper style of treat- 
ment for precious metals as advariced in 
these pages. before, and nearly always 
adopted by workers in old days. 


aed S: 


— * 
Ba PIAS MOE 1A PS Et tet ah ga eet ealcig  aaD 


i 
¢ 

? 
+ 









eR aise RENTS: 


Piseener ess wae es: 








































a 


AR At ESRI ah short ienememvtraniiniin 


fecal 








sab op tape in — 
























THE JEWELERS’ 


CIRC 


ULAR 





July 20, 1927 





as 














Vol. 1 





Leading Fashion Journal Says, “Pearls, Pearls and More Pearls” 








Clara Bow’s Name 
Added to Illustrious 
List Cooperating 
in Style Show 


The most important news of the week 
is contained in a telegram from the 
Coast that negotiations for the help of 
Clara Bow in the proposed Deltah Pearl 
Style Show have been successful, and 
that the brilliancy of the famous star is 
added to the list of satiltes who will shine 
in the forthcoming event. 

Miss Bow is returning to Hollywood 
“from location” after an absence of six 
weeks, and completion of all details is 
expected this week. 

Other famous names which will helo 
this Deltah Pearl Style Show to be the 
biggest event of its kind ever staged are 

Mary Brian 

Betty Bronson 

Louis Brooks 

Marion Davies 

Dorothy Gulliver 

Marion Nixon 

Dorothy Philips 

Esther Ralston 

Fay Wray 
and other equally prominent names 
which we cannot release at this writing. 

It is planned to release full details 
of the Deltah Pearl Style Show to 
wholesalers about October 1st, though 
the right is reserved to call off the Show 
should some unforseen obstacle arise. 


Emerald Sales in Lead 
at Paris Office 


Each week news from Paris gives 
more and more prominence to the Em- 
erald business. 

Mr. Samuel Heller, now at the Paris 
office taking personal charge of the em- 
erald sales, reports an exceptional in- 
terest and demand for these most fash- 
ionable stones, and backs up _ these 
statements with a remarkable volume 
of sales. 

The boys at home, however, are giv- 
ing him stiff competition in volume of 
business. 

These facts of personal experiences 
bear out the universal impression that 
emeralds will be scarce in this market 
during the late Fall. 

In addition to regular stocks of large 
stones, the New York office is showing 
an amazing stock of fine calibre emer- 
alds in a complete range of sizes and 
qualities. 














* * * * 


Mr. and Mrs. B. M. Hammond and 
the two younger Hammonds did us the 
honor of a visit at both the New York 
Office and Long Island City factory last 





week. We were mighty glad to meet 
them. 
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The News from England 





Business Improving in Rough Diamond Market—Birmingham 
Manufacturers Report That Jewelry and Silverware Trades 
Show Gradual Increase—“Snake”’ Jewelry in Vogue— 
Thieves Rob Jewelry Store—Condé Rose Diamond 
Case—Record Sales of Imitation Jewelry— 

Pearl Necklace Brings $100,000 at Christie’s 


Lonpon, July 6.—Business in rough dia- 
monds is opening right up and some large 
sales are being made by the Syndicate. Al- 
though this renewed activity has not so far 
been extended in full to the polished dia- 
mond market, this, it is confidently expected, 
will be back to the normal very soon, since 
stocks of the cut goods are getting danger- 
ously low and buying on a substantial scale 
must begin before long. During the uncer- 
tainty attendant on the passage of the Pre- 
cious Stones Bill through the South African 
Union Parliament, buyers hesitated to stock 
up, buying only from hand to mouth, as it 
were. Good stones continue to be quite dear, 
diamond prices on the whole being well 
maintained. With regard to the market in 
general Backes & Strauss, the Holborn Via- 
duct diamond merchants, state that the past 
two weeks has seen a great influx of “rough” 
buyers in London, and some of the important 
brokers have received large buying orders 
from their clients in New York and else- 
where. Practically every class of the raw 
material has been in demand, and sales ef- 
fected by the Rough Diamond Syndicate 
have reached very big figures. It is some 
time since the trade in rough has been so 
active, but now that confidence in the sta- 
bility of the diamond market has been re- 
stored, business will be resuming its normal 
course again. Unfortunately, says the firm, 
things have not been quite so good in the 
polished trade, and buyers still are purchas- 
ing only the strictly necessary, but stocks 
are getting more depleted daily and it will 
not be long before they will have to be re- 
plenished. Prices on the whole have been 
well maintained, and except in the very poor 
qualities there is no pressure to sell. A 
cheap lot may be offered here and there, it 
is true, but anything a few per cent. below 
market prices is quickly snapped up. The 
only goods that have been affected by the 
new alluvial discoveries are those of a 
cheaper grade, such as dark brown or spotted 
cape color mélées, but better class goods are 
just as firm as ever and fine single stones 
are, if anything, dearer than they were. 


* * x 


Birmingham manufacturers report that the 
Jewelry and silversmith trades are gradually 
emerging from the depression that has en- 
shrouded them for a long time, but that a 
considerable period must yet elapse before 
anything like a substantial recovery can be 
recorded. The signs of a gradual improve- 
ment, however, are becoming more defined 
with each passing month. The jewelry 
manufacturing industry has been under a 
cloud so long that its convalescence must 
necessarily be of a slow nature. Manufac- 
turers are exhibiting more optimism now 
than they have in two or three years. The 
Plate and cutlery trade of Sheffield can be 


placed in a similar category as regards the 
recuperating process, except that progress is 
not so apparent. Exports are fairly well 
maintained, but the hollow-ware trade is 
falling off heavily. Silverware is in only 
small demand. 

a | 

“Snake” jewelry seems to have taken quite 
a hold of the average woman here, judging 
by the frequency with which it is worn with 
the Summer frock. This jewelry, in a va- 
riety of mediums, is mostly in three-piece 
sets—earrings, necklets and bracelets. The 
necklet fits close around the base of the 
throat with the head (and jeweled eyes) to 
the front. The bracelet, in* facsimile, is on 
the left forearm, twined in two or three 
loops, with the head uppermost. The neck- 
let is in just one loop. The earrings are 
coiled and suspended. 

* * * 

Jewel thieves were busy over the week- 
end. The Marylebone shop of Bravingtons, 
the jewelers, was visited, the shutters being 
removed and a hole made in a window 
through which some $1,500 worth of jewelry 
was taken. A family and a dog occupy the 
rooms over the shop, but the robbery was 
not discovered until the next morning. The 
jewel thieves also visited the Fisherman’s 
Retreat, a Marlow waterside hotel, and got 
$3,500 worth of gems from one of the rooms. 
The owner was on the river at the time. 

* * * 


Three judges and a jury of 12 farmers 
heard the evidence- in the famous Condé 
rose diamond case in which two men were 
charged with the theft of the stone last Fall 
from the Chantilly Chateau Museum. The 
fine diamond, valued at $1,000,000, was ex- 
hibited in the court room on a plate. A 14- 
carat stone, valued at $40,000, was beside it 
for comparative purposes. The film taken 
of the burglary, reconstructed for the police 
by the two men charged with the theft, was 
ruled out as evidence, but it was shown in a 
private room of the Oise. Department Court. 
It depicts one of the men getting into the 
strong-room where the exhibition gems were 
kept by means of a carpenter’s ladder, on 
top of which was placed a lighter ladder 
reaching to a window. Four separate trips 
were made up and down these ladders until 
the gems were cleaned out, after which the 
thieves disappeared in the direction of Paris. 
The defense said the robbery was instigated 
by the wife of one of the arrested men, and 
another woman (a widow) was charged 
with receiving the stolen jewelry. The 
thieves were found guilty. 

x * * 

The Summer sales are now in full swing 
and all the shops handling imitation jewelry 
are making record sales. Department stores, 
as well as the regular jewelers, sell arti- 
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ficial jewelry since the demand for it now 
is so universal, The shackle type of brace- 
let and “pearl” necklaces are the best sell- 
ers. The bracelets are studded with colored 
synthetic gems. 

o-60 

At Christie’s last week a necklace of 41 
large graduated pearls of fine orient real- 
ized $100,000. It was fitted with a circular 
brilliant pavé clasp. 

* * * 

The deferred shares of De Beers Con- 
solidated Mines are to receive 15s. per share 
for the half-year. This is the minimum that 
had been generally expected in the market, 
although there had been a rumor that only 
10s. on this delayed dividend was being paid. 
This half-year distribution makes 30s., or 
60 per cent. for the year ending this month. 
This is the same as for 1925-26. The $12.50 
shares of this diamond-producing company 
are now more than $80. 








Ruby Promises Love and Peace 
To July-Born, Gem Lore Avers* 


By Motty PEarce 


“It is the loveliest precious stone of my 
knowledge—an uncut ruby.”—Ruskin. 


1.’ Seen legends cluster around the crea- 
tion of the brilliant ruby, gem of the 
sun. In India it is said the Lord created 
the ruby first and then made man to enjoy 
it, while on the beautiful island of Ceylon 
there is a superstition that rubies are the 
consolidated tears of Buddha. A legend of 
the birth of the most celebrated ruby mines 
in the world, those of upper Burma, tells 
how “once upon a time a serpent laid three 
marvelous eggs. The first hatched out the 
Mogul of Pag, the second the Emperor of 
China and the third the ruby mines of 
Burma.” 
This stone, emblem of passion, affection, 
power and majesty, has the reputation of at- 
tracting and retaining material love. For the 
person whose birthstone it is, the wearing 
of a ruby assures peace and love. 

Martin Luther chose for his betrothal 
ring a ruby set in gold on which had been 
engraved passages of Scripture. The amor- 
ous Henry VIII of England wore the Regale 
of France as a love charm. This dazzling 
gem had been worn to Canterbury in 1179 
by Louis VII, who made the pilgrimage in 
accordance with a battle vow. While at his 
devotions before the tomb of St. Thomas 
a’ Becket, the Regale mysteriously sprang 
from its setting on the King’s finger and 
fixed itself on the tomb of the saint, where 
it remained until it was appropriated by 
Henry VIII. 

The ruby is the popularly accepted birth- 
stone for July and it is the talismanic gem 
for France. 

Calendar months and zodiacal months 
overlap. Therefore, in astrological philos- 
ophy they who are born in the first part of 
July, when the sun is in the celestial Can- 
cer, share the gem heritage of those born 
in late June. The pearl, the moonstone and 
the mystic chrysoprase are their birth- 
stones. 

The water-lily is the harmonious flower 
for July. 





*From the National Jewelers Publicity Associa- 
tion. 
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Russian News Notes 





Anglo-Soviet Conflict May Influence Platinum Exports—Rich 
Jewelry of Victims Discussed While Bandits Get Sentences 
—Ancient Jewelry Disappears Before Archeologists 

Come 


The recent disruption of the Anglo-Soviet 
diplomatic relations may have some effect 
on the direction of the Russian platinum ex- 
ports, if we are to believe the Soviet press. 
The agitation for the stopping of trade with 
England, with which all the Russian period- 
icals are swamped at the present time, 
touches the platinum industry, too. The 
editorial writers appeal to the government 
trust men to divert any and all Russian ex- 
ports that formerly went to England, to 
other foreign countries. America is men- 
tioned as the best possible customer of Rus- 
sia’s raw materials, platinum among others. 
Some platinum has been handled some time 
ago through “Amtorg,” the Russian trade 
corporation in New York, yet a considerable 
part of the metal went through the English 
hands. The press insists that all platinum 
be handled hereafter through “Amtorg.” 
The latter organization is coming into the 
limelight rapidly since the recent “Arcos” 
raid and the subsequent breaking-off in the 
Anglo-Russian relations. The Soviet pe- 
riodicals devote whole articles to the de- 
scription and praise of “Amtorg” and its 
commercial activities in the United States. 


* * * 


The trial of nine men and women accused 
ofmurdering travelers, crossing the Russo- 
Latvian border, for their jewelry (see THE 
JEweELErs’ CirCuLAR, June 22 last) was 
brought recently to an end with death sen- 
tences meted out to three of the bandits, 
while five were sent to prisons for long 
terms and one was acquitted. At the trial, 
much time was devoted to the discussion of 
the victims’ jewelry. Part of the diamonds, 
rings, bracelets, cigarette cases, etc., was 
found in various Riga stores. Of the mer- 
chants suspected of buying the loot, only 
one man was a jeweler. He was exonerated 
of any blame and guilt quickly, however. 
Some of the diamonds disappeared irretriev- 
ably. It was stated at the court that one 
of the most valuable stones found its way 
to Antwerp, where its trace was lost. Of 
the things found and presented at the court. 
two richly encrusted vases made of ivory 
and bearing unmistakable signs of great 
artistic work drew everybody’s attention. 
It was stated that a foreign diplomat sta- 
tioned in Riga has offered a considerable 
sum cf money for the vases. Most of the 
jewelry presented at the trial belonged to 
Finger and Flamm, two of the bandits’ vic- 
tims. 

“ss 4 

The Krasnodar (Northern Caucasus) 
correspondents of Moscow newspapers re- 
port that ancient gold bracelets, gold orna- 
mental wire and other unique objects of 
jewelry were unearthed recently by the Cos- 
sacks plowing their fields near the afore- 
mentioned city. While the government was 
getting ready to send a scientific expedition 
to the place of find, the discovered jewelry 
was divided among the natives, and no signs 





either of jewelry or of the spot where it 
was found could Be located by the arriving 
savants. 








L. I. Lipin Dies in Seattle 


Life of Noted Russian Gem Expert Ends in 
Adventures and Exile 


News travels slowly along the line of 
numerous Russian colonies in America. 
Only a few days back it was learned that 
on May 26 last Vasili Ivanovich Lipin died 
in Seattle, Wash. 

However, it is never too late to say a 
few words of remembrance over the de- 
parted spirit of an excellent jeweler-crafts- 
man-scientist, such as Lipin was. The de- 
ceased and his work were known _ inter- 
nationally, and these lines will evoke mem- 
ories and sentiments in many a craftsman’s 
and trade member’s head and heart the 
world over. 

Lipin came to America four years ago, in 
the wake of the defeated anti-Soviet army 
of Siberia. He was 68 years old at that 
time, yet not too old to resume his life- 
long work in the new country, along with 
the other members of his numerous family 
who came with him. 

Now; that the passions of the Civil War 
had died down in Russia, Lipin’s country- 
men, even those politically opposed to him, 
will, no doubt, be sorry to hear of his 
death. They will regret the going of this 
illustrious representative of the celebrated 
Lipin stock that had done so much for the 
development of Russia’s gem industry. 

Vasili Ivanovich Lipin was born January 
13, 1856, at Ekaterinburg (now Sverdlovsk), 
the centre of the Ural mining and _ stone- 
polishing district. His father was a serf 
renowned for his skillful work at the Em- 
peror’s polishing shop of that city. After 
a short period in a public school, young 
Vasili entered a new school—the school 
which he did not leave while he lived; he 
began to study the art of precious stones 
and their cutting, at first under the guidance 
of his father, later with his endless 
experience as his teacher. 

His skill, his sense of beauty, with which 
he with uncanny completeness managed to 
infuse the stones that he polished, had at- 
tracted attention of the government and the 
public. Before long he came to be recog- 
nized as one of the foremost masters of his 
art in Russia. In 1901 he was invited to 
participate with the specimens of his crea- 
tion in the Paris World Fair. His work 
was internationally admired. He was re- 
warded with highest tokens of esteem. He 
was offered a responsible position with a 
New York firm at a salary of $12,000 a 
year, a tremendous sum for those times. 
Yet he preferred to return to his Lares and 
Penates. 

Once back in Russia, he engaged himself 





in the business of exporting Ural’s precious 
and semi-precious stones in big quantities~ 
to foreign markets. He worked for the 
establishment of a governmental school of: 
mineralogy and jewelry craft at Ekaterin- 
burg. An assay office was opened by the 
government at the Ural city, also largely, 
thanks to Lipin’s efforts. He had done 
much in many other ways for the betterment 
of the Ural gem industry. In 1915 he leased 
from the Czar the latter’s personal emerald 
mines for the period of 24 years. He worked 
hard and long hours in spite of his old age, 
to the wonder and admiration of all who 
knew him, but two years later the Revolu- 
tion came... 

The people’s wrath is often visited whole- 
sale when the day of reckoning arrives, and 
in the storm many a man suffers who, 
springing from the people, was never among 
the people’s oppressors. Lipin was _ sub- 
jected to harsh treatment at the hands of 
the revolutionaries. His house and shop 
were searched and he was arrested several 
times. During one of such detentions he 
was forced to do hard labor at coal mines 
near Perm. Escaping death, Lipin made 
his way to Eastern Siberia and later to 
Manchuria. In Chita and in Harbin he 
worked as a journeyman polisher, his rich 
shop and his wonderful collections of gems 
left behind, never to be recovered. 

In Harbin the quick rumor held him as 
still a rich man. A sensational daily called 
him “The King of Emeralds” and took 
pains to give his exact street address. A 
raid of Chinese and Russian robbers was a 
logical and rather expected consequence. 
The yeggs, breaking into Lipin’s house in 
wee-small hours of a night, demanded keys 
to his safe. The old masteF refused to com- 
ply with the order and struggled with the 
bandits. Twelve gaping wounds on Lipin’s 
head were the answer and the souvenir of 
the enraged thugs departing with empty 
hands. 

Yet, thanks to his remarkably sturdy con- 
stitution, Lipin lived to return to his lathe 
and later to sail for the more peaceful and 
safe American shores. In Seattle he was 
employed by a jewelry house till the fatal 
illness overcame the old craftsman. On 
his deathbed he wistfully spoke of Russia, 
Ural, and the mineralogical school and col- 
lections left behind. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week ending July 16, 1927 
The U. S. Assay Office reports: 


Gold bars exchanged for gold coin... $528,004.96 
Gold bars paid depositors............ 91,998.97 


Total $620,003.93 


Of this gold bars exchanged for gold 
coins are reported as follows: 
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Date Exchanges 
NN URI citar deisoa bated aaa care ateiaaer $188,404.21 
Bea lata a HN aia kas a re 66,862.95 

Me NBL oo 5s ka na vaw sé cae eee 77,126.15 
ae aie bat arena rate Cini Se 65,862.54 

7 ee et i 109,076.74 

‘ BUR cs Sc a « o's:a hg icte Aes ete ae 20,672.37 
pc | fee per ne ree a $528,004.96 








Neal Webster has purchased the jewelry 
business of the late Ernest F. Osward at 
Imperial, Nebr. 
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The Latest Jewelry Fashions 





Jewelry Worn with Bathing Costumes at Dieppe and Other 
Seaside Resorts—Rules for Wearing Imitation Pearl Neck- 
laces—Silver and Gold Chains Now Popular—New 
Styles in Tie Pins and Studs 


Diepre, July 3.—The bathing fashions are 
a matter of great concern just now. ° A dis- 
tinction must be made in choosing them, be- 
tween gowns intended for swimming, for 
anything like water polo, and the fashion- 
plate garment. The former gives the great- 
est liberty of action and consists of the 
smallest possible quantity of very opaque 
jersey, usually black or navy blue, the latter 
type of costume varies with each season, with 
each resort. Black and white combinations 
are the “rage” for this type of garment 
today, while navy blue and pale green mix- 
tures, and many royal blue and yellow gowns 
are seen. Tunics and skirts both run fuller. 
Taffeta is first favorite although thick satin 
gowns are seen. Woven jerseys in silk are 
still well to the fore. Black satin, piped 
with scarlet, confined with a scarlet belt, 
with a red coral sautoir is seen. The cap 
is scarlet and the “sponge” shoes are to 
match. 

x * x 

The chief innovation in bathing fashions 
this year is the mode of carrying a small 
bird or animal into the water. Made in 
India rubber, it fears nothing, although the 
fashion plate dame never wets more than 
her ankles. Carried in the arms of the 
“memere” or little mother, it replaces the 
Pekinese, the leggy rag doll, still popular, 
but with never a look in compared with the 
new toy. The favorite bathing mascot is 
the Lindbergh penguin, that, able to see his 
master in safety over the Atlantic, is re- 
garded as a sure thing for saving any fash- 
ionable bather from disaster. Next in favor 
comes the parrot, the duck with its great 
yellow beak or the toad with its sinful ugli- 
ness. These beasts are just as essential to 
the bather as her enamel sautoir and car- 
rings, her ornamental combs, if she sports 
no cap, her multitude of India rubber arm- 
bands. The very up-to-date woman possesses 
entire parure in India rubber, that type of 
ornament, like the new mascots, having 
“points” in its favor when bathing. 

x Ok Ok 


A circular mother-of-pearl case, an inch 
in diameter, fitted with a looking glass, is 
used with the bathing toilette. Warranted 
not to spoil through a drop of salt 
water too much, or to soil in the sand when 
taking sunbaths, it is a suitable addition to 
the vanity-bag of the bather. Rouge sticks 
are held in mother-of-pearl cases to match, 
also about an inch in length. Powder puffs, 
crushed into receptacles of like dimensions 
are also included in the bathing trousseau. 


* * * 


When a private bathing hut is available, 
farther up the beach, the dressing table is 
fitted with ivory, bone or tortoise shell 
brush and comb, hand-glass and other ac- 
Cessories. In the case of a hired machine 
only being available, or if it is preferred to 


s 


go off where there is an audience, where 
only hired boxes may be had, a set of combs 
and brushes, with bottles, etc. to match, are 
fitted into a suitable case, for the purpose 
of bathing. Serpent skin is the favorite ma- 
terial for these cases, whether small or large, 
loose bathing bags, to take suit and other 
necessities, are made in crocodile leather. 
* * * 

Flowers of lizard skin are seen for wear 
with tweeds and navy blue serge of a morn- 
ing, while other flowers—always kept very 
flat—are made in the same tissue as the robe 
or costume itself. Flowers made in India 
rubber are worn on bathing dresses, on caps, 
on waterproofs and suits made for bad 
weather. All these flowers are held in place 
by a pin, either with a pebble to give a 
touch of color to the somewhat sombre ma- 
terials used, or in a silver ornamented with 
the new circular designs. 

x ok OK 

Certain rules have been laid down 
recently for the wearing of imitation pearls. 
They should be twisted twice around the 
throat, and fall to the waist. Another man- 
ner of wearing a necklace or rather sau- 
toir, is to have a single rope so long that it 
falls below the hips. The single rope can be 
knotted into a thick “square,” into an oval 
or round, while a short rope tight round 
the throat is also seen. 

* * * 

The light colored costumes worn by 
younger men at the seaside naturally need 
tiepins and studs in something light. Dia- 
monds, jade, onyx, lapis-lazuli, coral, ama- 
zonite and various enamels are being used 
for this purpose. Studs take on all kinds of 
eccentric shapes triangular, with the orna- 
mental tiepin to match, oval and square. 

* * Ok 

Foreigners probably from the Balkans or 
Eastern Europe, somewhere, are wearing 
granat, set with “diamond” claws, that is 
claws made in tiny, pin-point diamonds, as 
brooches and pendants. The granats are 
half an inch in diameter, and look very rich, 
although the granat is by no means a costly 
gem especially in the East. 

x ok 

Although pearls are still the vogue, silver 
and gold chains are also being worn at the 
seaside especially. They can be worn with 
the costume of a morning, as well as in the 
evening. Some tailors even sew necklace, 
bracelet, etc. on the dress itself, for more 
security, just as the crown jewels are usually 
sewn to the gown of queens and empresses 
for increased security. 

x ok * 


The buckles of belts are seen in gold, 
silver, finely chased, enamelled steel and 
wrought steel, this metal coming more and 
more into vogue, in marcassite, in mother- 
of-pearl, in tinted crystal. 
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Lawyer Hired Birthstone to 
Wear at Ancient Trial* 





By MoLity PEARCE 


GS ARDONYX and peridot are the natal 

gems for August. In worldly affairs 
the sardonyx or sardian onyx has always 
been considered a charm for conjugal hap- 
piness. The Ancients held that the woman 
for whom it was a talisman would never 
marry if she neglected to wear it. This be- 
lief has been perpetuated in the popular 
rhyme: 


“Wear Sardonyx or for thee 

No conjugal felicity. 

The August-born without this stone, 
’Tis said, must live unloved and lone.” 


Originally sardonyx was believed to be a 
synonym for cameo. According to the cele- 
brated Australian writer on gems, the word 
“Cameo” is derived from the Arabic 
“Chemeia,” meaning a charm or amulet. The 
Talmudical “Khemeia,” it is pointed out, has 
the same meaning which leads to the deduc- 
tion that the original cameo was a talisman. 

The second largest cameo known, the Saint 
Chappelle or “Grand Cameo” was pawned 
to Louis X of France for 10,000 silver 
marks, by the Emperor of Constantinople, 
who was enabled thereby to save his throne 
a little while longer. This sardonyx is now 
in the Bibliotheque Nationale in Paris. 

In the Rosicrucian jewels tne sardonyx 
is considered the gem of victorious ecstasy 
and rapture. It has always been considered 
fortunate for lawyers. Pliny tells of an 
impecunious attorney who hired a sardonyx 
to defend a wealthy young widow in court. 
He won both his case and his client. 

The alternative August birthstone, peridot, 
olive-green gem of the chrysolite family, 
was known as “Gem of Miracles,” described 
by post-Biblical writers. The spirits and 
influences of evil were believed to be 
exercised by it and it was advised as a 
cure for lung troubles, asthma and as an aid 
to the faculties of inspiration and prophecy. 
One ancient writer advised: 


“To expel phantoms and rid people 
of folly take the precious stone chryso- 
lite, set it in gold and let ’em wear i 
about ’em.” : 


At one time the peridot was considered 
the most precious of gems. 

Leo is the zodiacal sign for August. 
Astrologically Leo rules the heart and its 
ruling planet is the sun. People born 
strongly under this sign are magnetic and 
loyal, fastidious and magnanimous. The 
harmonious flower for August is the poppy. 





*Issued by 
Association. 
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Mrs. Hazel D. Hayward, wife of Ralph 
E. Hayward, a jeweler at Keene, N. H., 
died July 4 at her home, 30 Portland St., 
after an illness of several months. Mrs. 
Hayward was graduated from the Keene 
Normal School in 1915 and was married the 
following year. She was a member of the 
First Congregational Church. Besides the 
widower, she is survived by her mother, 
Mrs. Lela R. Downing, ‘and two brothers, 
Martin and Arlon Downing. Funeral serv- 
ices were held July 6. 
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Condé Diamond Thieves Convicted 





Sent to Prison for Ten and Eight Years for Theft of Famous 
Pink Gem from Chateau of Chantilly—Woman Jeweler 
Found Guilty of Receiving Stolen Property 


Paris, July 6—The trial of the robbers 
of the celebrated pink diamond, also known 
as the Condé diamond and other valuables 
from the Chateau of Chantilly, which took 
place in the night of Oct. 11, 1926, has been 
4 record in brevity. It attracted perhaps as 
many spectators, considering the size of 
Beauvais compared to Paris, as any pas- 
sional crime, the courtrooms being crowded 
both days. The Institute of France, to 
which body the Chateau of Chantilly belongs, 
prosecuted the the thieves, who were found 
guilty, Leon Kaufer and Emile Souter being 
condemned to 10 and eight years imprison- 
ment, while Madame Schill, jeweler, ac- 
cused of receiving stolen property, was con- 
demned to five years imprisonment and 5,000 
francs fine, with the benefit of the first 
offenders’ act. 

The story of one of the boldest and most 
daring stories of robbery was told in the 
Beauvais townhall, which is in the old castle, 
with its turrets and cachets, a fitting back- 
ground for the telling of one of those ro- 
mantic stories that recall the exploits of 
celebrated bandits in the Middle Ages. Kau- 
fer and Souter are cousins and are both 
acrobats of no mean powers, accustomed to 
do tricks together, Kaufer being the strong 
man and Souter the light weight. It was 
thus that Kaufer lifted Souter and enabled 
him to reach the window in the Chateau at 
a moment when the night watchman had 
just passed, leaving the scene of operations 
free. 

The marvellous story of how the pink dia- 
mond was found inside an apple, by a ser- 
vant at the hotel in which the thieves lived, 
and that they had left on the mantel piece 
was told in court. This story ai the time 
of the theft was regarded as a clever inven- 
tion, but now appears to be true, the girl 
actually biting into the apple and thus dis- 
covering the diamond. Madame Schill, a 
jeweler, on one of the boulevards in the 
more populous parts of Paris was accused 
of having received the other proceeds of the 
theft. 

_ Kaufer said that his wife suggested the 
idea of stealing the valuables at the mu- 
seum of Chantilly to him. She had visited 
the place quite recently, and provided him 
with the plan of the chateau. She had in- 
cited him to visit the place and commit the 
crime with her alone, one night, in order to 
avoid the necessity of sharing the profits 
with Souter. But Kaufer was afraid to act. 

In his evidence he said that he and Sou- 
ter managed to lower the drawbridge and 
then considered that the window was inac- 
cessible, it was only on their way to the 
station that they noticed the ladders and 
bor rowed them, and were able to commit the 
crime. During the trial the reconstruction 
of the robbery was thrown on the screen, 
the jury being invited to assist at the repre- 
°° gue This is a novelty, in the use of 
oe » cea in cases of crime. The jury also 

ed the pink diamond and other jewels. 


An expert, carelessly taking the diamond 
from his pocket, remarked that at the time 
of the death of the Princess of Condé the 
diamond was valued at 49,000 livres and 
today it would not be dear at 10,000,000 
francs. Upon this the judge asked the jury 


—— | 
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Canadian National Railways 
Presents Gold Pass to Col. 
Charles A. Lindbergh 





HE illustration shown herewith is an 
exact facsimile of the pass issued by 
the’ Canadian National Railways to Col. 
Charles A. Lindbergh when he went to 
Ottawa, Canada, for Confederation Day. 
The pass is in 14-kt. gold with enamelled 
monogram on the case in gold. - It is 4 in. 
long and 2% in. wide. 
This pass, which was ordered in the morn- 
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GOLD LIFE-TIME PASS GIVEN TO COL. LINDBERGH BY CANADIAN NATIONAL RAILWAYS 


to hasten their work of examination and 
have the gems put somewhere safe. 

Questions were asked as to what pre- 
cautions were now taken to ensure the se- 
curity of the collections at Chantilly and it 
transpired that electric alarms had been in- 
stalled to give more complete safety. 

The watchmen said that the chateau was 
so large that it was not possible for two men 
to patrol any gallery with frequency, es- 
pecially as the rounds are made on a cer- 
tain system. It transpired that Madame 
Schill had already received gold and silver 
from Madame Kaufer and that she refused 
to buy the pink diamond because she judged 
it unsalable. The judge made some re- 
marks on her method of doing business and 
keeping no record of certain transactions. 

This trial, which will be long remembered, 
is notable as showing that museums are not 
properly protected, in many cases, but the 
details also tend to the lesson that jewels 
that are well known and very rare are un- 
salable, and as such are of little profit to 
thieves, they taking care of their own safety, 
so to speak. 








On July 17, the Koppe Jewelry Co., Bil- 
lings, Mont., moved into its new and 
larger quarters, located at 106 N. Broad- 
way. The constant growth of the business 
has made it necessary to occupy larger 
store space. 


ing and delivered in the afternoon of the 
following day, was produced in the work- 
shop of Henry Birks & Sons, Limited, Mon- 
treal. 








Band and Border Designs for En- 
riched Surfaces 





USEF UL hints for the design student are 

those of W. H. Varnum, in his “Jndus- 
trial Arts Design” (Chicago: Scott, Fores- 
man & Co.), given under the above heading. 
He says: 

“Bands and borders should have a con- 
sistent lateral, that is, onward movement. 
Bands and borders should never have a 
prominent contrary motion, opposed to the 
main forward movement. Each component 
part of a border should be strongly dynamic 
and, if possible, partake of the main move- 
ments of the border. Borders intended for 
vertical surfaces may have a strongly up- 
ward movement in addition to the lateral 
movement, provided the lateral movement 
dominates. Inlaid enrichment should never 
form strong or glaring contrasts with the 
parent surface. Carved surface enrichment 
should have the appearance of belonging to 
the parent mass.” 








E. C. Thimke, Brillion, Wis., has opened 
a jewelry store at Clintonville, Wis. 
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Chicago Jewelers Play Golf 


THE JEWELERS’ CIRCULAR 





Second Tournament of the Staves Played Over the Illinois Golf 
Club Course on July 12 by Members of C. J. A— 
Final Quting August 9 


Cuicaco, July 13—The “rainmakers” 
were at work again yesterday. It is prob- 
abie that some arrangement will be made 
with the weather department whereby when 
a drouth settles over any section of the 
country a golf outing of the Chicago Jewel- 
ers Association can be held in the afflicted 
section and thereby bring rain. The out- 
ing yesterday brought not only rain but 
hail in the territory surrounding the IIli- 
nois Golf Club near Glencoe. Old Jupiter 
Pluvius seemed thoroughly content. After 
breaking up the morning games and bluf- 
fing some of ‘the more timid players he 
cleared the skies and the 41 golfers who 
teed off between 1.30 and 2 o’clock had 
a very delightful afternoon with only a few 
wet greens to slow up the game. 

There was no complaint last night when 
the prizes were awarded because the rule 
on handicaps made for this day by the golf 
committee took the lid off and permitted 
each player to name his own figure. Even 
at that nearly every man had to furnish 
an alibi about his score, but he could not 
lay his troubles on the other fellow. 

During lunch slips- were distributed on 
which each member and guest indicated his 
wish as to handicap, both for play and 
blind bogey. The only condition was that 
all nets below par would be considered par 
and in case of a tie the player with the 
lowest handicap would be declared the 
winner. 

This was the second elimination day in 
the contests for the president’s cup and the 
Doyle trophy. In the low gross contest 
for the Doyle trophy W. Morgan was 
matched with Edwin Edelstein, G. L. Pe- 
tersen with G. V. Dickinson, L. G. Buss 
with Harry Radix and M. J. Kelly with 
T. G. McMahon. As a result of yester- 
day’s play W. L. Morgan will play G. L. 
Petersen and Harry Radix will play T. G. 
McMahon in the final elimination play. 

In the President’s cup elimination Wm. 
Juergens, Jr., was matched with T. G. 
McMahon, A. C. Becker, Jr., with Harry 
Radix, W. L. Morgan with M. J. Kelly 
and L. G. Buss with J. W. Clark, Jr. 
When the net scores were figured out T. 
G. McMahon was matched with Harry 
Radix and M. J. Kelly with L. G. Buss 
to play the next elimination game. 


The two winners in each of these events 
will play a post season game to decide title 
to the cup and trophy. 

In addition to these there were 14 other 
day events and after dinner last night 
Gordon Petersen announced the winners 
and distributed the prizes. 

Event 1, Low gross, Class A was won 
by T. G. McMahon with 77 and he carried 
away a driver and brassie. 

Event 2, Low net, Class A, (1-12) went 
to W. L. Morgan who shot 82 with a 
handicap of 8, net 74 and he received a 
set of matched irons. 

Event 3, Low gross, Class B, was won 


by Past President, Sydney Y. Ball, who 
stepped out and made an 86 for which he 
was rewarded with a set of matched irons. 

Event 4, Low net, Class B, (13-20) was 
captured by Frank Moran who shot 95 with 
a 20 handicap, net 75, and now Frank has 
a new pair of golf shoes. 

Event 5, Low gross, Class C, was won 
by a 94 shot by Wm. Juergens, Jr., who 
received a driver and brassie. 

Event 6, Low net, Class C, (21-30) was 
won be A. C. Becker, Jr., with a 94 and 
handicap of 22, net 72 for which he re- 
ceived a sweater. 

Event 7, Low gross, Class D, was won 
by Lester Braude with 114 and his reward 
was a sweater. 

Event 8, Low net, Class D, (3l-up) 
brought a golf bag to Oscar Lessing who 
shot 122 and deducting his handicap of 
36 gave him a net of &6. 

Event 9, Low gross, guests, was won 
by A. S. McIntyre, northwestern manager 
for Morris, Alister-Ball-Bridges Co., who 
shot 77 and his prize was a pair of briar 
pipes. 

Event 10, Low net, guests, was awarded 
to A. L. Sturtz with a gross of 91, handi- 
cap 20, net 71, par of the course. His prize 
was a golfer’s utility bag. 

Event 11, best score lst nine holes, was 
won by Harry Radix with 39 and his re- 
ward was a pair of socks. 

Event 12, Best score, second nine holes, 
was awarded to G. L. Petersen who re- 
ceived a cigar lighter for shooting 44. 

Event 13, Choice score, any five holes, 
secured for Charlie Brown a cigar lighter 
for shooting two 3’s and three 4’s. 

Event 14, Blind Bogey, Six prizes were 
offered, three numbers were drawn. Quite 
a number were tied and the winners were 
selected from these. Golf balls were 
awarded in this event to the following: 
Wilder Harris, W. H. Lowe, J. W. Clark, 
Jr., P. G. Marshall, and R. S. Hulbert. 

Golf balls were also awarded to Sol 
Hess, Wm. Juergens, Sr., and Irving Levis 
for coming out late in the afternoon and 
joining the party for dinner. 

Announcement was made that the third 
and final outing of the season would be 
played on Tuesday, Aug. 9, at Olympian 
Field on course number 1. Wm. Drexnit, 
chairman of the golf committee, stated that 
this would be made the biggest golf event 
of C. J. A. and an unusual number of 
fine prizes will be offered. 








A concern in Winnipeg, Can., is in the 
market for jewelry, such as cuff-links and 
buttons, gold-filled chains, watches, etc. 
The Bureau of Foreign and Domestic Com- 
merce at Washington, D. C., or any of its 
branches, will furnish further information 
if when writing reference is made to File 


No. 26399. 
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Louisville Detectives Arrest Man 
Charged with Stealing a Tray 
of Rings 


LouisvittE, Ky., July 13.—Pinkerton and 
local detectives made short work of a jewel- 
ry robbery at the store of G. F. Geiger & 
Son, 447 S. 4th St., in the arrest of Oliver 
(Mocn) Mullins, 20 years of age, 2413 W. 
Chestnut St. Mullins, working with a girl, 
came into the store on July 7, and while the 
girl was looking at a wrist watch, and 
clerks’ attention were centered on other 
customers, it seems that the man, who was 
quite tall, leaned over the counter, slipped a 
tray of aquamarine rings from a floor case, 
slipped it under his coat and walked out, 
remarking to the girl that he would meet 
her elsewhere later. 

The girl remained for perhaps 10 minutes 
after the robbery and left. It was some 
time later that it was discovered that the 
tray was missing. It contained about 24 
rings, valued at approximately $1,000. 

On July 12, detectives who had been 
watching Mullins picked him up at 24th St. 
and Broadway. They recovered 12 of the 
rings. Mullins claimed that he had put six 
of them into sewers at 26th and Broadway. 
These sewers were pumped out and cleaned, 
but no rings found. The detectives rather 
doubted that part of the story from the 
first. Later three of the rings were found 
in the hands of local people to whom he 
had sold them. Others will probably be 
turned up by persons afraid to keep them. 

Mullins was slated on a grand larceny 
charge, and is to be tried on July 29, the 
case having been continued in the police 
court. 

The girl with Mullins turned out to be 
his wife, Emma Mullins, 18 years of age. 
She was taken into custody on Tuesday 
night, but denied knowledge of the affair, 
stating that she went into the store with 
him and that he went back to use a tele- 
phone. Returning, he told her to meet him 
at a shoe store, and she said that she was 
not aware of the theft. 

The theft was an amateur affair, At 
first: it was believed to be the work of pro- 
fessionals, as the same couple was believed 
to have called at Rogers & Krull and at 
the house of Lemon & Son. However, it 
was probably another. couple. 

The company was protected by the Jewel- 
ers’ Alliance and also is insured through 
Appleton & Cox, New York, representing 
the Indemnity Mutual Marine Assurance 
Co., of London. 








Market Prices for Silver Bars 


The following are the quotations for sil- 
ver bars in London and New York as 
reported for the past week: 


Selling Price 
London U. S. Gov't New York 
Date Official Assay Bars Official 
. oe. 58 56% 
veep at ens | Ce ts, 56% 
ee oe 33% 58% 56% 
es ee 257 585% 56% 
ine > eee 2548 58 56% 
Ma iaaiae.s 26 587 56% 











Clarence Cunningham, Council Bluffs, Ia., 
has gone to Wisconsin for a good long va- 
cation, extending throughout July. 
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Precious Stones Bill Rejected 





South African Senate Fails to Pass Measure to Provide for 
Diamond Control But Result Is Not Considered Serious— 
Amended Bill to Be Reintroduced at Special Session, 


Oct. 


Lonpon, July 6—The rejection by the 
South African Senate of the Precious Stones 
Bill came as a very unpleasant surprise to 
the diamond industry on this side, it having 
been pretty generally conceded that the bill 
would go through. Although somewhat of 
a crisis is reported to have been precipitated 
at the diamond cutting centers in Europe, 
owing to the unexpected turn taken in the 
matter of diamond control, no really seri- 
ous view is taken of the hitch in the pas- 
sage of the bill which, it is contended, will 
be passed in the Fall, probably in slightly 
modified form. The real drawback to the 
industry will be in the continuance of un- 
certainty which has been hampering dia- 
mond business. Although there is no ques- 
tion of stability of prices, buyers have been 
loth to commit themselves, business having 
been of a hand-to-mouth character. Manu- 
facturers buying the cut good and buyers 
of the rough have been marking time until 
the passage of the Precious Stones Bill 
should have set all doubts at rest. 

The receipt of the news of the bill’s re- 
jection in London naturally was followed by 
a set-back in the value of diamond shares 
on the share market. At one time De Beers 
showed a loss of $5 per share, but recupera- 
tive powers were displayed and some of this 
loss was recovered. The drop in diamond 
shares’ value is temporary, of course. These 
fluctuations are inevitable. “Solly” B. 
Joel says there is nothing to worry about. 
The actual value of diamonds can never be 
affected... He thinks the Precious Stones 
Bill will be introduced into the South 
African Parliament about September. Sir 
Abe Bailey, another diamond-producing 
magnate, thinks likewise. Hatton Garden 
continues to be unperturbed by the news. 
The fact that the good stones cannot be 
obtained in the quantities desired by the 
trade is sufficient to ensure their price sta- 
bility apart from any other consideration. 


Press comments on the rejection of the 
bill are of interest, since the layman has 
been fed with a lot of nonsense of late 
about diamond depreciation. The Daily 
Mail, editorially, says the Senate is not 
against the bill as a whole, but only of cer- 
tain confiscatory clauses which smack of 
socialism. It is of the opinion that it is in 
the interest of everyone concerned, from the 
Union government down to the private dia- 
mond owner, to see the industry put upon a 
thoroughly sound footing. The main fea- 
tures of the bill are, it says, welcomed by 
everybody, and it hopes when the bill is re- 
introduced “in October” a spirit of com- 
Promise will prevail and that it will be 
Passed without acrimonious discussion. 
Meanwhile, says the Daily Mail, it will be 
interesting to see if the various producers 
will sink their differences and come to a 
temporary amicable agreement to control 
the output of diamonds in the interests of 
the industry as a whole and of the work- 
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people who depend upon it for their liveli- 
hood. Incidentally, this is one of the most 
sensible pronouncements this great news- 
paper has yet made on the diamond position. 

The leading evening newspaper—the Star, 
says there are two surprises for the dia- 
mond market—one being the maintenance of 
the half-yearly dividend of De Beers at 15s. 
per share and the other the 1lth-hour re- 
jection of the diamond bill. As regards the 
former, the Star says it had been feared 
the dividend would be down to 12s. 6d. 
But the company has done well. As regards 
the bill, the Star reminds its readers that 
there has been strong opposition to it 
throughout its passage from the alluvial in- 
terests. It will now be interesting to see, 
it says, whether or not the government will 
be able to push the measure through “in 
the October session.” 
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Commenting further on the temporary fall 
in the diamond shares (including alluvials), 
the newspaper says the depreciation from 
the top price of last year is approximately 


$27,500,000, and goes on: 


“The bill in question was framed to regu- 
late increasing supplies, which are proving 
embarrassing to the Diamond Syndicate. 
Apparently a way will be found out of the 
difficulty, since the Union government, which 


derives a large amount of its revenue from 


the diamond industry, probably will. make 
every effort to force the measure through.’” 





Wasuinoton, D. C., July 14—A specialf 
session of the South African Parliament 
will be called Oct. 10 to consider the 
Precious Stones Bill, for controlling dia- 
mond production, according to a cable re- 
ceived in the Department of Commerce to- 
day from William L. Kilcoin, Assistant 
American Trade Commissioner at Johan- 
nesburg. 

The Precious Stones Bill failed of pas- 
sage in the Senate during the legislative 
session which adjourned on June 29. 

Trade Commissioner Kilcoin advised that 
diamond production in South Africa de- 
clined slightly in May to 406,000 carats, 
with a value of £1,033,000. 








Exhibits at the National Convention 





Secretary Anderson Urges Manufacturers to Display Products 
at A. N. R. J. A.’s Twenty-Second Annual Gathering 
at Milwaukee, Sept. 25 to 30 


MILWAUKEE, Wis., July 18—A. W. 
Anderson, secretary of the American Na- 
tional Retail Jewelers’ Association has ex- 
tended cordial invitations to manufacturers 
and wholesalers to exhibit at the 22nd an- 
nual convention of the A. N. R. J. A., to 
be held in Milwaukee, Sept. 25 to 30. 

As it is predicted that one of the largest 
crowds that ever attended a national con- 
vention of jewelers will assemble in Milwau- 
kee next September and as the time will 
be ripe for the purchase of holiday goods 
it is reasonable to expect that a great many 
exhibitors will see the advantage of dis- 
playing their merchandise and it is urged, 
therefore, that reservations be made as early 
as possible. 

Convention sessions will be held at the 
Milwaukee Auditorium and open exhibits 
will be shown in the large room on the 
ground floor known as Kilbourn Hall, just 
opposite the convention hall. In this hall 
8,000 square feet of space allows for extra 
large display booths. All but two booths 
have a 12-foot frontage and a depth of 10 
feet. 

Room exhibits will be shown in the 
Plankinton Hotel where fine sample rooms 
are available on several floors beginning at 
the third. Hotel exhibits will be specially 
advertised as the convention will not be held 
at the hotel. 

Booths at the Auditorium will be ready 
for exhibits at 8 a. M. Monday, Sept. 
26 and rooms may be occupied Monday, 10 
A, M., and vacated 10 a. M. Saturday, Oct. 1. 
There will be no rule against exhibitors 
doing business while the convention is in 


session. Henry F. Stecher, Milwaukee, will 
be manager of exhibits. Applications and 
communications, however, should be sent to 
A. W. Anderson, Box 111, Neenah, Wis. 

“The outlook is extremely good for a fine 
attendance,” said Mr. Anderson. “We have 
not been in the northwest with a national 
jewelers convention since 1919 when it was 
held at Chicago. Wisconsin especially will 
turn out in large numbers for this occasion 
and we confidently look for the largest 
gathering in years.” 








Bankruptcy Petition Filed Against 
Solomon & Greenwald, Chicago 
Cuicaco, July 18—An involuntary peti- 

tion in bankruptcy was filed last week 

against Solomon & Greenwald, formerly the 

R. & G. Jewelry Mfg. Co., 162 N. State St. 
It is reported that the assets are approxi- 

mately $2,000 and the liabilities are estimated 

at $25,000. Rosenberg, Braude & Zimmer- 
man represent the petitioning creditors. 








Jewelers of Ensley joined the other mer- 
chants of that popular Birmingham suburb. 
in their annual outing at Fair Park, re- 
cently. Approximately 5,000 merchants 
and their friends attended. A feature of the 
outing was a buffalo barbecue, the first buf- 
falo barbecue ever given in the south. There 
was a bathing review, diving girls’ exhibi- 
tion and games of various kinds. Clyde 
Ennis was master of ceremonies. Every 
place of business in Ensley, including the 
retail jewelry stores, closed at 1 P. mM. 
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Queen’s Ring Is Restored 





Historic Essex Relic Donated to Westminster Abbey, and Will 
Be Placed on Elizabeth’s Tomb 


HE historic Essex ring, regarding which 
an article appeared in THE JEWELERS’ 
Circutar on July 13, and which, accord- 
ing to legend, was presented by Queen 
Elizabeth to her favorite, the Earl of Essex, 
who died on the scaffold when the Countess 
of Nottingham failed to give the Queen 
the ring which he sought to return to her, 
has been donated to the Westminster Abbey 
authorities, who have announced ibat it will 
be placed in a casket on Elizabeth's tomb. 
According to the story, the Queen 
promised the earl that if ever he were in 
trouble, she would save him if he returned 
the ring. . 

The ring was purchased at an auction 
held at Christie, Manson & Woods, 8 King 
St. St. James Square, London, on Tues- 
day, July 12, by Ernest Mackaur and was 
donated to the Westminster authorities. 

In the catalogue of the sale the Essex 
ring is described as a ring of gold, the 
back engraved with arabesque foliage 
enameled blue, the bezel set with a sardonyx 
cameo of three strata carved with a portrait 
of Queen Elizabeth viewed in profile turned 
to the right, wearing head-dress and large 
ruff; this cameo is without doubt the work of 
the anonymous gem-cutter whose principal 
work is that famous portrait of Henry VIII 
in the Royal Collection at Windsor Castle. 
This artist is generally accepted as being an 
Italian who settled in England in the middle 
of the 16th Century. 

This is said to be the identical ring given 
by Queen Elizabeth to the Earl of Essex. 
It has descended from Lady Frances 
Devereux, the Earl of Essex’s daughter, in 
unbroken succession from mother and 
daughter until it came to Louisa, daughter 
of John, Earl of Granville, who married 
Thomas Thynne, second Viscount Wey- 
mouth, great-grandfather of the late owner. 

There is good evidence that the peace of 
Elizabeth received an incurable wound by 
the loss of her unhappy favorite, the Earl 
of Essex. “Our Queen,” writes an English 
correspondent to a Scottish nobleman in the 
service of James, “is troubled with a rheum 
in her arm, which vexeth her very much, 
beside the grief she has conceived for my 
Lord of Essex’s death. She sleepeth not 
so much by day as she used, neither taketh 
rest by night. Her delight is to sit in the 
dark, and sometimes with shedding tears, to 
bewail Essex.” 

A remarkable anecdote, first published in 
Osborn’s “Traditional Memoirs of Queen 
Elizabeth,” and confirmed by M. Maurier’s 
“Memoirs,” where it is given on the 
authority of Sir Dudley Carleton, the 
English ambassador in Holland, who re- 
lated it to Prince Maurice, offers the solution 
of these doubts. According to this story, 
the Countess of Nottingham, who was a 
relation, but no friend of the Earl of Essex, 
being on her death-bed, entreated to see the 
Queen, declaring that she had something to 
confess to her before she could die in peace. 

On her Majesty’s arrival, the Countess 
Produced a ring, which she said the Earl 


of Essex had sent to ker after his condemna- 
tion, with an earnest request that she should 
deliver it to the Queen—as the token by 
which he implored her mercy; but which, in 
obedience to her husband, to whom she had 
communicated the circumstance, she had 
hitherto withheld; for which she entreated 
the Queen’s forgiveness. On the sight of 
the ring, Elizabeth instantly recognized it 
as one which she had herself presented tc 
her unhappy favorite on his departure for 
Cadiz, with the tender promise, that of 
whatsoever crimes his enemies might have 
accused him, or whatsoever offences he 
might actually have committed against her, 
on his returning to her that pledge she 
would either pardon him, or admit him at 
least to justify himself in her presence. 

Transported at once with grief and rage 
on learning the barbarous infidelity of which 
the Earl had been the victim and herself the 
dupe, the Queen shook in her bed the dying 
Countess; and vehemently exclaiming that 
‘God might forgive her, but she never could, 
flung out of the chamber. 

Returning to her palace, she surrendered 
herself without resistance to the despair 
which seized her heart on this fatal and too 
late disclosure—refused medicine and food, 
passed days and nights seated on the floor 
with fixed eyes and finger pressed upon her 
mouth, and in the space of 20 days 
expired, March 24, 1603. 








Death of E. H. Croninger 


Prominent Cincinnati Jeweler Passes Away 
After a long Illness 


CINCINNATI, O., July 16.—One of the 
grand old men of the jewelry industry in 
Cincinnati was borne to his final resting 
place Saturday afternoon when the body of 
Edward H. Croninger was buried in the 
Highlands cemetery. Mr. Croninger died 
at the home of his daughter, Mrs. C. Al- 
vert Schroetter, Crestview Hill, Dixie High- 
way, Kenton County, Ky., Thursday. Fu- 
neral services were conducted at the Cron- 
inger residence on Scott boulevard, by Cov- 
ington Commandery No. 7 Knights Templar 
of which he was a member. The services 
were simple in keeping with the order and 
in their simplicity were very impressive. 

Mr. Croninger was an ill man for some 
time before he was called. He refused ab- 
solutely to give up even after the death of 
Mrs. Croninger nine months ago, although 
the loss of his wife was a teriffic blow. He 
did rot give any visible trace of the tragic 
effect it had on him and endeavored to main- 
tain his usual happy demeanor. Mr. Croninger 
underwent a tapping operation three weeks 
ago and this was followed by another. He 
returned to his office two days after the first 
operation claiming “he had worked all his 
life and could not possibly bear the idea of 
remaining idle.” The deceased was widely 
known in jewelry circles and acted as sec- 
retary of the Cincinnati Wholesaler Jewelers 
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& Manufacturers Association for 20 years. 
The pallbearers who represented this asso- 
ciation at the funeral services Saturday were 
William W. Oskamp, president; Louis 
Homan, retired, Mose Schwab, Arno Dorst 
and Eli Gutmann. The floial tribute of the 
jewelers was one of the largest in an ex- 
ceptionally large number of offerings sub- 
mitted by friends of the decedent. ) 

Mr. Croninger was associated with the 
late William Eichelberger in his first ven- 
ture as a manufacturer but branched out for 
himself in 1899 when Mr. Eichelberger be- 
came associated with the late Joseph Noter- 
man, founder of the firm of Joseph Noter- 
man & Co. Mr. Croninger also served on 
the old Boards of Council and Aldermen of 
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the city of Covington. He took an active 
part in Masonry having passed through the 
offices of all the York Rite bodies in Cov- 
ington. He was a member of the Golden 
Rule blue lodge; Covington Chapter No. 35; 
Kenton Council No. 13; Covington Com- 
mandery No. 7 and Indra Consistory, Scot- 
tish Rite. 

Beside the daughter Mrs. Schroetter, de- 
ceased is survived by a son, L. Dow Cron- 
inger, of Detroit, Mich. 








Death of Leopotd Lowenthal 


Burrato, N. Y., July 16—Leopold Low- 
enthal, for 27 years a wholesale jeweler at 
35 N. Division St., this city, died at his home 
here on July 13, after an illness of several 
months. He was in his 75th year. 

Mr. Lowenthal was born in Germany and 
came to America when 20 years of age. He 
settled first in Columbus, Ga., moving to 
Buffalo in 1899. He was a member of the 
congregation of Beth Zion church. 

Surviving are three sons, Max and Isa- 
dore, of Buffalo and Edgar of New York, 
and four daughters, Mrs. Jerome L. 
Schwartz and Mrs. Harry Wile, of Buffalo; 
Mrs. Clarence Oppenheimer, of Rochester, 
and Mrs. Albert Nauheim of New York. 


H. M. Dayton, Alma, Nebr., has sold out 
to E. R. Jenkins. 
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SPECIAL REDUCTIONS 


for July and August 


DIAMOND BRACELETS 


Brooches, Pendants, Rings, etc. 


HENRY MEYER 


Importer of Diamonds 
Telephone: Vanderbilt 0934 527 Fifth Ave., New York 
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Death of Meyer Goodfriend 


New York Pearl and Precious Stone Im- 
porter Succumbs to Complication of 
Ailments at Lenox Hill Hospital 


The trade lost one of its most prominent 
and beloved members last Friday night, 
when death overtook Meyer Goodfriend, of 
Goodfriend Bros., pearl and precious stone 
importers, 542 Fifth Ave., New York, who 
passed away at Lenox Hill Hospital, where 
he had been confined about 10 days. Death 
was attributed to a general complication of 
ailments. On Sunday morning funeral ser- 
vices were held at Temple Israel, 91st St., 
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east of Broadway. Burial followed in Mt. 
Hope Cemetery, Long Island. 

Mr. Goodfriend’s prominence and activity 
was not alone confined to the industry with 
which he was identified, but extended out 
into the religious and art fields, in which 
he became well known. His character was 
probably exemplified best by Rabbi Maurice 
H, Harris of Temple Israel, who, in de- 
livering one of the eulogies at the service, 
pictured Mr. Goodfriend as a “man of 
kindness, faith and good deeds.” Another 
touching eulogy was made by Rabbi Jacob 
Kohn of the Temple Anshe Chesed, of 
which Mr. Goodfriend was honorary presi- 
dent. Rabbi Kohn emphasized Mr. Good- 
friend’s long devotion to the temple, of 
which he was active president until ill- 
health compelled him to resign about three 
months ago. In speaking of Mr. Goodfriend, 
Rabbi Kohn said: 

“He was in every way a fine soul, a high- 
minded man. He loved the finest things in 
art, in religion and in people. To him faith 
was a thing of beauty and prayer was a 
Passion. He was a lover of Zion and was 
devoted to the Zionist dream for the sheer 
beauty of it, 

“The poetry of traditional Judaism ap- 
pealed to him. Integrity of life, kindness of 
heart and personal devotion to faith char- 
acterized him. He was not the first of the 
great leaders of Israel who were not per- 
mitted to see the Promised Land to which 
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he was leading the people. Yet, in every 
way his was a life fulfilled. Only when 
failing health might have kept him from 
the beauty of the House of the Lord he 
was called to the sanctuary on high.” 

Meyer Goodfriend was born in New 
York on Nov. 23, 1860. He was educated 
in the schools of the metropolis and gradu- 
ated from the City College of New York. 

Starting as a boy he obtained his first 
position in the trade with L. & M. Kahn 
and remained with this house until M. D. 
Rothschild purchased the stone business of 
the Kahn concern. Mr. Goodfriend then 
became affiliated with Mr. Rothschild’s 
firm, but 10 years later, in 1891, he estab- 
lished the firm of Goodfriend Bros. & Las- 
ser. His partners in this business were his 
brother, Jacob Goodfriend, and Louis Las- 
ser. After three years, this business was 
dissolved and in 1894 the firm of Good- 
friend Bros. was established. At that time 
they dealt exclusively in precious and imi- 
tation stones at 19 Maiden Lane and 
remained there until the firm moved to 9 
Maiden Lane. In 1921: the business was 
moved to its present quarters at 542 Fifth 
Ave. After moving uptown the concern 
disposed of its imitation stone business and 
thereafter handled only pearls and precious 
stones. 

Mr. Goodfriend was the European buyer 
for the concern and in this capacity made 
about 60 trips abroad. The firm established 
an office in Paris at 141 Bis Rue Chateau- 
dun, where Mr. Goodfriend made his head- 
quarters while in Europe. He was an 
authority on precious stones and was widely 
known in jewelry and other circles through- 
out the country. 

The only organization in the trade to 
which Mr. Goodfriend belonged was the 
Maiden Lane Historical Society. He was 
also a member of the Chamber of Com- 
merce, the American Club of Paris and of 
the Societie Americus Des Artiste. 

Mr. Goodfriend first became interested in 
religious work some years ago when an 
old uncle passed away. At that time he 
was shown such consideration at a syna- 
gogue on E. 112th St. that he felt an urge 
to do something in the religious field. He 
thereupon became a member of the syna- 
gogue and when it was decided to move it 
from E. 112th St. to 114th St. and Seventh 
Ave., where the congregation planned to 
build a beautiful temple, Mr. Goodfriend 
was made chairman of the building com- 
mittee. It was largely through Mr. Good- 
friend’s ability, enthusiasm and interest that 
this building was completed in 1907. Many 
years ago he was chosen as president of 
Temple Anche Chesed and it was under his 
direction that plans were made for the erec- 
tion of the new temple at 110th St. and 
West End Ave. This building is not yet 
completed and for this reason the funeral 
services were held at the Temple Israel. 
Owing to ill-health Mr. Goodfriend was 
compelled to resign as president about three 
months ago. He immediately thereafter was 
chosen as honorary president. Mr. Good- 
friend was one of the founders of the 
United Synagogue of America and was 
made its first treasurer. He was also on 
the executive council of this organization 
and was chairman of the finance commit- 
tee. He was charitable and always took an 
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interest and active part in Jewish affairs. 

Mr. Goodfriend was artistically inclined 
since boyhood, and as soon as he was able 
to, he began buying rare paintings, of which 
he had a notable collection, During the 
war and just before the United States en- 
tered the conflict Mr. Goodfriend was ac- 
tive in organizing a society known as 
the Les Amis des Artists Association, of 
which Poincare, President of France, was 
the honorary president. The purpose of the 
organization was to help the poor artists of 
France. 

As a member of this organization Mr. 
Goodfriend brought over to the United 
States a collection of paintings by Francois 
Cachoud, the artist whose ability has since 
become recognized and who is known as 
the painter of moonlights and the “Corot 
of the Night.” These paintings were brought 
over for the purpose of exhibiting them and 
to raise money under the auspices of the 
National Allied Relief Committee. The 
patrons of this exhibit were the most dis- 
tinguished persons in American art and 
literature. The exhibit was held at the An- 
derson Galleries and the money raised was 
turned over for the relief of distressed ar- 
tists in France. 

Fred Goldsmith of Ingomar Goldsmith & 
Co. in speaking of his life-long friend, 
Meyer Goodfriend, said that he was a man 
of exceptional character and unselfish to the 
last degree. “In his death, our trade loses 
a very highly esteemed member,” said Mr. 
Goldsmith. 

Mr. Goodfriend never married. He is 
survived by two brothers, Jacob and Simon 
Goodfriend, and one sister, Carrie Good- 
friend. 








New York Gem Dealer Charged 
with Violating Stamping Law 


In its campaign to eliminate the false 
stamping of jewelry, the National Jewelers 
Board of Trade last week caused the ar- 
rest of Samuel Friedman, a diamond dealer 
at 72 Bowery, New York. Friedman is 
charged with violating section 445 of the 
Penal Law for selling a watch purporting 
to be made of platinum, which it is charged 
when assayed showed no platinum whatso- 
ever but instead 13.632 karats of white 
gold. 

When the defendant was brought before 
the Court of Special Sessions last Thurs- 
day the case was put over for pleading 
until today (Wednesday). 

The complaint charges that on June 22 
of this year Thomas F. Morgan of the 
Bureau of Weights and Measures, went 
to 72 Bowery, where he purchased a watch 
from Samuel Friedman. This watch was 
purported to be made of platinum and on 
the back of the case of the watch was 
stamped the word “platinum.” 

When Friedman was arraigned before 
Magistrate Simpson in the Commercial 
Frauds Court July 11, he pleaded “not 
guilty.” The case was then referred to 
the Court of Special Sessions, where the 
defendant will enter his plea today (Wednes- 
day). 








John N. Schoen, Owatonna, Minn., has 
sold a half interest in his jewelry business 
to Arthur Vesterby. 
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‘Death of Halsey M. Larter 





Prominent Manufacturing Jeweler of New- 
ark and New York Succumbs 
to Apoplexy 

A stroke of apoplexy proved fatal to 
Halsey M. Larter, of the firm of Larter & 
Sons, 15 Maiden Lane, New York, who 
died last Sunday night at his home, 649 
Lake St. Newark, N. J. Mr. Larter was 
stricken on Tuesday of last week, and 
whgn death overtook him, his wife, daughter 
and son were at his bedside. Funeral 
services will be held today (Wednesday) 
with the Rev. Dr. Foulks of the First 
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Presbyterian Church officiating. Burial will 
be in Mt. Pleasant Cemetery, Newark. 

Mr. Larter was a native son of Newark, 
having been born in that city on Nov. 7, 
1874, where his father was a pioneer manu- 
facturing jeweler. He received his educa- 
tion in the schools of Newark and began 
his business career as a young man with 
the firm of Larter, Elcox & Co., out of 
which grew the present concern of Larter 
& Sons, one of the oldest houses of its 
kind in Newark. In this he was associated 
in business with his father, F. H. Larter, 
and his two brothers, Harry C. and Warren 
R. Larter. j 

Mr. Larter specialized on the manufac- 
turing end of the business and spent much 
of his time at the factory of the concern 
at 88 Parkhurst St. He also visited the 
firm’s New York office, at 15 Maiden Lane, 
each week. Up to the time he was stricken 
Mr. Larter was active in business. 

Mr. Larter was married in 1896 to Eliza- 
beth Wilkinson, daughter of Frank Wilkin- 
son, one of the founders of Wilkinson, 
Gaddis & Co. During Mr. Larter’s illness 
motorcycle policemen were stationed within 
a block’s radius of the residence and de- 
toured automobiles to maintain a zone of 
quiet. 

Mr. Larter was widely known in Newark 
and was one of the leading business men in 
that city and news of his death was received 
with sincere regret. He was prominent in 


THE JEWELERS’ CIRCULAR 


club life and was affiliated with the Essex 
County Country Club, the Essex Club, the 
Lawyer’s Club of New York and the Rum- 
son Country Club. He was also former 
treasurer of the Chamber of Commerce and 
at the time of his death was on the Board 
of Directors of the Jewelers Safety Fund 
Society, the Newark Technical School and 
the Security Savings Bank. Mr. Larter was 
likewise trustee of the First Presbyterian 
Church, familiarly known in Newark as the 
“Old First.’ He was also a trustee of the 
Mt. Pleasant Cemetery. 

While not personally known to the trade 
to the extent that is enjoyed by his elder 
brother Harry, he had a wide circle of 
friends in the industry by whom he was 
held in high esteem. He was a man of 
quiet refined tastes, careful studious and 
thorough in what he undertook. His ideals 
were high and his ability pronounced. These 
and his many sterling qualities endeared 
him to his friends and associates who feel 
his passing as a severe personal loss. 

The deceased is survived by his widow, 
two children, Mrs. Adrian Riker, Jr., and 
H. Monroe Larter, who is a member of the 
firm of Larter & Sons, by his father, F. 
W. Larter, and two brothers, H. C. and 
Warren R. Larter, and three sisters, Mrs. 
William Francis Price, Miss Jessie E. Lar- 
ter and Mrs. Florence L. Guerin. 








Convention of Pennsylvania Retail 
Jewelers to Be Held at 
Philadelphia Today 


PHILADELPHIA, Pa., July 19—When the 
retail jewelers of the State meet tomorrow 
morning at the Benjamin Franklin hotel for 
the annual convention of the Pennsylvania 
Retail Jewelers’ Association, they will find 
an interesting program has been prepared 
by President Frank L. Davis of this city and 
his associates. One of the features will be 
an interesting address by Superintendent 
Mosher of the Pinkerton Detective agency, 
with headquarters in New York city, who 
will speak under the auspices of the Jewelers 
Security Alliance. His subject will be: 
“Present Day Methods of Thieves who In- 
fest the Jewelry Trade and the Best Means 
of Avoiding Their Attacks.” 

Indications point to the session being one 
of the most interesting in several years, one 
reason being that the proposition to eliminate 
the annual convention and have affairs of 
the organization conducted by the executive 
committee, has “stirred up” the members 
and some lively arguments on both sides 
will be heard. While the abandonment of 
the convention plan was put forward for dis- 
cussion more than anything else, it has 
aroused considerable opposition, especially 
among the “Old Guard” of the Pennsyl- 
vania retailers. 

An interesting address is expected from 
Hugh Smith, manager of the Philadelphia 
Better Business Bureau, who will tell how 
the Bureau cooperated with the officials of 
the Pennsylvania association in fighting the 
fake auctioneers here. 

The theatre party on Wednesday night 
and the trip to Atlantic City via busses on 
Thursday will form the social feature of the 
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convention and a large attendance is ex- 
pected. 
The complete program as arranged is: 


Wednesday, July 20—A. M. 


8:30 to 9:30 Registration. 

10: Call to order. 

10:15 Address of welcome by the Hon. W. Free- 
land Kendrick, Mayor of Philadelphia. 

10:30 Address by Member of the Chamber of 
Commerce. 

10:45 Address by President Frank L. Davis. 

lis Secretary’s report. 

11:30 Treasurer’s report, and appointment of com- 
mittees. 

12: Adjourn for lunch. 


AFTERNOON SESSION 
P. M. . 
1:30 Call to order. 
Address “Burglar Protection of Safes’? by 
P. F. Loutz, of the Lock & Alarm Com 
pany of Chicago. eo 
1:45 Address by Hugh Smith of the Better 
Business Bureau. 
2:15 Address by Charles Evans, Treasurer of 
the National Association. 
3:00 General discussion “What is wrong with 
the jewelry business.” 


3:30 Address by Supt. Mosher, Pinkerton De- 
tective Agency. 

4:00 Report of committees. 

4:30 Nomination and election of Officers. 

5:00 Selection of Place for next convention. 

5:30 djourn. 

7:30 Meet at the Benjamin Franklin Hotel for 


theatre party. 


Thursday, July 21 


8:30 A. M. Meet at the Benjamin Franklin Hotel 
for trip to Atlantic City, by de luxe buses. 

11:30 Put on bathing suits. 

2:00 P. M. Shore dinner at Hackney’s. 

4:30 Take buses for return trip to Philadelphia. 








Jury Disagrees 





Benjamin Mintz Claimed the Police Forced 
‘Him to Make Untrue Confession to 
Participation in New York Jewelry 
Store Hold Up 
For the second time in several months a 
jury was unable to reach a verdict after 
hearing testimony in the trial of Benjamin 
Mintz, who was charged with participating 
in the hold-up of the jewelry store of H. 
Goldberg at 91 Eldridge St., New York. 
Mintz, it was charged, took part in this 
robbery in Dec., 1925, with other members 
of the Amberg gang. At Mintz’s first trial 
he was charged with homicide for his al- 
leged part in the shooting of Aaron Rodack, 
who was murdered while resisting bandits 
in July, 1926. It was understood that the 
jury in the trial that ended last Friday in 
the Court of General Sessions stood seven 
to five for acquittal, The prisoner was 
sent back to the Tombs, pending trial on 
two other murder charges and eight indict- 

ments for robbery and assault. 

The principal evidence against Mintz in 
each case was that after his arrest last 
Summer on the Rodack charge he made a 
confession in which he admitted participa- 
tion in about 12 hold-ups by the Amberg 
gang. Mintz admitted these confessions at 
each trial, but declared that detectives at 
police headquarters beat him and that the 
confessions were not true. 

According to Inspector Carey, head of 
the Homicide Squad, several members of 
the Amberg gang were caught through 
statements made by Mintz at the time of 
his arrest. Among this gang were Hyman 
Amberg and Robert Berg, who, with an- 
other man, killed themselves after they 
failed in their attempt to escape from the 
Tombs last November. 
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SECURITY MAGIC NUT 
Automatic Holder for ear 7“! scarf-pins, 
etc. 


for all sizes of scarf- 
pin wire. Guaranteed. 





_ EAR WIRES 


for unpierced ears. 


SAFETY CATCH‘ 
for Brooches, etc, 
Can be applied to any 
work where pin tongues 


Open. Closed. Open. Closed, 
Descriptive Circular on Application. 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 
C. IRVING WASHBURN, 108 Fulton Street, N.Y, 











Blue Supgtives Direct from 
Our Mines 


Blue Sapphires from medium to best qual- 
ity corn flower blue can be _ supplied. 
Wholesale at reasonable prices. 


CABLES “GENUINE” 


P. A. Keerthiratna & Bros. 
85 Chatham Street 
P. O. Box 294, Colombo, Ceylon 




















71 Nassau Street 





DIAMONDS 
MELEES 
SIZES 
SQUARES 
BAGUETTES 


MARQUISES 


Recent. Shipments at 
Lowest Prices 














S. NATHAN & CO., Inc. 


Importers and Cutters 


New York 


Everything 
in the 
Stone Line 











EXPERT Watch Case 
> Repairs 


Gold, Silver and 
Platinum Plating 
Engraving and 
Engine Turning. 
Manufacturers 
of Special Cases. 
\ Swiss and 

i) English cases 

|) changed to fit 
jj} American 
movements on 
all kinds of 


Raised Colored 
3 Gold Work 

Attachments for bracelets put on watches and 
pendants lowered. The largest and promptest 


repair shop in Chicago. All kinds of bracelets 
repaired. Send for Price List. 


J. C. Howard & Company 


Room 810, 5 South Wabash Avenue 
Mallers Building CHICAGO, ILL. 
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Plan Co-operative Advertising 





St. Louis Jewelers Propose to Feature Diamonds for Holiday 
Selling This Fall—Billboards to Be the Media 


Sr. Louis, Mo., July 16—The new life 
injected into the local jewelry trade, as a 
result of its recent meeting of representative 
men from all branches of the trade, to honor 
one of their fellow members, already gives 
promise of developing much good for the 
trade of the city. 

As a concomitant of the newly formed 
association in the trade with a duly elected 
board of officers, at a recent meeting a plan 
for advertising in a co-operative way was 
forcibly presented by Oliver Selle, of the 
Selle Jewelry Co., retailers, in the Arcade 
building. Stressing the force of cumulative 
and consistent publicity along lines co- 
operative, he presented a plan evolved by 
him, that met with instant approval by those 
at the largest attended meeting of the local 
jewelry trade in some years. 

His plan embraces the use of billboards 
and his suggestion was that they be used 
throughout the city, in key positions for the 
months of October, November and Decem- 
ber of this year. The subject of the adver- 
tising matter on these boards to be confined 
solely to featuring diamonds, with no refer- 
ence to the local jewelry trade nor to in- 
dividual members of it in the copy. The 
campaign as outlined by him was to “sell” 
the public on the beauty, utility and per- 
manent value of these precious stones and 
he explained that this campaign could be 


made as valuable to the small jeweler in, 


outlying city locations as to the big down- 
town establishment. 

In presenting his plan at the outset, he 
announced that he “had a bag of gold to 
give the dealers present, if they would accept 
it,’ and from the enthusiastic response fol- 
lowing his able presentation of the plan, it 
would appear as if they appreciated that 
initial statement and fully approved of his 
suggestion. 

In Addition, he gave a general outline of 
the plan and its cost, saying he had worked 
the expense out on a scale that would 
average from about $75 a month down to 
$15 per month for the three months of the 
campaign, the cost being pro-rated among 
the co-operating members in proportion to 
their volume of business and the amount 
they would reasonably be able to afford. 
The display of some halt dozen pieces of 
advertising copy offering suggestive slogans 
or reading matter were shown in conjunc- 
tion with his address and created consider- 
able interest among his auditors. 

After a thorough presentation of the plan 
by Mr. Selle, remarks were made by a 
number of members of both the retail and 
wholesale ends of the trade endorsing the 
plan and pledging their co-operation in time 
and money and on motion it was unanimously 
voted to adopt such a plan as outlined by 
him and that in due course he name a com- 
mittee of representative members to work 
out the plan and have it ready for action in 
time for the concluding months of the year. 

Both plans were enthusrastically endorsed 
by leaders among both the wholesale and 
retail firms in the trade, some of them an- 


nouncing at the meeting the amount of the 
pledges they were willing to make to the 
advertising fund. It is expected that an 
early meeting of the committee to be named 
by President Selle, will be held, at which time 
all the preliminary details will be worked 
out as to expense and the scope of the ad- 
vertising boards. Then the work of raising 
the pledges will be undertaken without delay. 








Fraudulent Auctions 





Representatives of Jewelry Organizations in 
New York Discuss Campaign to Wage 
Continuous Fight on _ the 
“Fake” Auctioneer 


A most important trade conference was 
held Tuesday afternoon, July 12, at the 
rooms of the Nationa! Jewelers Board of 
Trade, 22 W. 48th St., New York, under 
the auspices of the Good and Welfare Com- 
mittee of that organization, for the purpose 
of discussing the illegitimate auction situa- 
tion in New York. An expose of methods 
of the “fake” auctioneers has recently been 
made by one of the New York papers 
through information obtained by the Better 
Business Bureau of New York and as 
frauds in the sale of jewelry at auctions 
were the principal matters exposed, it was 
deemed wise to lay the situation before the 
officials of our trade organizations with the 
idea of taking concerted action. 

Greenbaum, Wolff & Ernst have been act- 
ing for the Better Business Bureau in 
jewelry matters of this kind, and are also 
counsel for many jewelry organizations. 
Norman Levy of this firm attended the con- 
ference with Mr. Kenner and Mr. Chamber- 
lain of the Better Business Bureau. Other 
organizations represented included the Re- 
tail Jewelers Association of Greater New 
York, Bronx Retail Jewelers Association, 
New York Wholesale Jewelers Association, 
Watch Case Manufacturers’ Association and 
the Good and Welfare Committee of the 
Board of Trade. 

The conference was of an informal char- 
acter and was opened by Mr. Levy who 
told of the series of articles that had been 
published in the New York papers and gave 
some of the salient facts that had been 
brought out as to the way the public was 
swindled in jewelry auctions. Mr. Kenner 
of the Better Business Bureau explained 
that his organization had obtained a vast 
amount of information from a man who had 
formerly been a jewelry auctioneer and who 
had participated in the various frauds com- 
plained of and who was willing to make 
an exposé of the same. He cited some 
flagrant instances of the way the public is 
swindled and told how thoroughly these 
“oyp” auctioneers were entrenched and how 
they were protecting themselves with a 
fighting fund. 

T. Edgar Willson explained some of the 
work that had been done in past years by 
the trade organizations in meeting the evil 
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and emphasized the necessity of making a 
continuous effort if any campaign was to 
be started, because sporadic efforts in the 
‘past has practically resulted in nothing of 
lasting character. 

Louis Castagnetta explained how the 
wholesaler and manufacturer were affected 
by autions, while Jonas Koch, president of 
the New York Wholesale Jewelers Asso- 
ciation, John W. Sherwood, of the Watch 
Case Manufacturers Association, and Fred 
Croselmire, of the Good and Welfare Com- 
mittee discussed some of the efforts that 
had been made in the past. 

Victor Lambert, secretary of the New 
York Retail Jewelers Association suggested 
that the matter be taken up by the retail 
jewelers of the city at a trade dinner in 
the Fall, to be held under the auspices of 
the New York City association, and this 
was endorsed by W. Schneiderman, repre- 
senting the Bronx Retail Jewelers Associa- 
tion, who also told of the work that was 
being done by the various retail jewelry 
associations around New York in arranging 
to have the auction law amended so as to 
strike out some of the direct evils com- 
plained of. 

The idea of a Fall dinner was generally 
approved, but it was decided before this take 
place that a trade conference be held on 
the invitation of the Good and Welfare 
Committee at which all the associations, in- 
cluding manufacturing and wholesale, be 
represented to outline a plan of campaign. 

A resolution was passed endorsing the 
efforts of the Better Business Bureau to 
clean up the evil as well as a vote of thanks 
to that organization for what it had already 
done. 








Business Troubles 





Tilley & Co., Mt. Airy, N. C., are offer- 
ing creditors 25 cents on the dollar. 

An involuntary petition in bankruptcy has 
been filed by “Boznu’s,” Duluth, Minn. 

Roy May Jewelry Store, Oglesby, IIl., 
is reported to be offering creditors 40 cents 
on the dollar. 

The Joseph Jewelry Co., Marshalltown, 
Ia., is in financial trouble and has filed a 
voluntary petition in bankruptcy. 

Solomon & Greenwald, Chicago, are in 
financial trouble and creditors have filed a 
petition in bankruptcy against the firm. 

Frank L. Harwood, Heppner, Ore., has 
filed a voluntary petition in bankruptcy. The 
assets are listed at $2,298 and the liabilities 
at $16,492. 

J. W. Grayson, proprietor of the Grayson 
Mfg. Jewelry Co., San Bernardino, Cal., 
has assigned for the benefit of creditors. 
Assets are estimated at $1,500, with liabili- 
ties of $7,000. 








Approximately 20 diamond rings with a 
total value of more than $4,000 were ob- 
tained recently by an armed man who held 
up T. Sasaki and -Geodge Kawaguchi, 
clerks in the Tsuboi Bros. Japanese jewelry 
store at 315 Burnside St., Portland, Ore. 
The robbers worked so quickly that one 
of the proprietors who was in his office in 
the rear of the store did not realize what 
had occurred until a clerk sounded the 
alarm after the hold-up man had disap- 
peared through the front door. 
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To Help Jewelers Sell Silver 


Sterling Silversmiths Guild Announces Details in the Course of Selling Methods Which It Is 
About to Introduce for the Benefit of the Jewelry and Silver Trades 


As announced in THE JEWELERS’ CIRCULAR 
recently the Sterling Silversmiths Guild of 
America recently arranged for what is con- 
sidered one of the most important steps in 
the development of the silver trade that has 
been yet made in the industry. For the 
first time in the history of the trade a 
distinct survey of selling methods of silver 
was made and the best merchandising ideas 
and selling methods of the various handlers 
of silver of the country were gathered to- 
gether and developed into a practical form 
for the use of everybody who handled silver 
in any way. 

The work which was directed and spon- 
sored by the Guild, is now available for the 
entire industry in the form of a compilation 
of sales ideas and suggestions. It is not 
based on theory but on the actual condi- 
tions as they exist today throughout the 
country, that have been analyzed and exam- 
ined in a way that has brought out not only 
the “resistances” which the silver seller has 
to overcome but in detail shows how they 
have been overcome practically by our best 
merchants. In other words, this course is 
a sound, practical plan to increase retail 
sales of sterling silver, to develop better 
merchandising and to make the jewelers 
silver line a more profitable part of his 
business. But the course will do more than 
this because the man who takes it will find 
it will help him in the sale of all other 
merchandise as well. 

An announcement of the course has just 
been made in a large four page broadside 
just sent out tothe trade. It tells how the 
course was prepared and how the field in- 
vestigation as made by trained shoppers who 
went as typical customers to every type of 
store where silver is sold, in the north, east, 
west and south. These investigators pre- 
pared exact reports of what they found; 
what the retail salesman said and did; the 
sales points that were used; how questions 
were answered: how difficulties were over- 
come and how sales were closed. The in- 
- vestigators then traveled far and wide talk- 
ing frankly with the salesmen about the 
problems; gathering the best ideas to bring 
people into the store; interesting customers 
in sterling and closing more sales. These 
methods were studied at first hand, sifted 
and arranged so that the best of them would 
be available to all types of jewelers. The 
investigation included visits to the manu- 
facturing plants of the Guild members 
where information was secured from offi- 
cers, salesmen and technical experts cover- 
ing design and manufacture of sterling in 
its practical as well as artistic aspects. 

The field investigation which was carried 
out by the Business Training Corporation 
(the outstanding professional organization 
in this field), has resulted in a course divided 
into six units. Each unit contains helpful 
suggestions for building up a larger and 
more profitable sterling business—for turn- 
ing “shoppers” into purchasers and cutting 
down the number of people who walk out 





of a store without making a_ purchase. 

The course will be conducted by corre- 
spondence and will cover a period of about 
three months. Each unit consists of: (1) 
An extremely interesting and practical text 
book of about 60 pages, especially prepared 
for home study. (2) A sales course which 
is an account of a typical sales situation to 
be analyzed by the student and (3) a sales 
building summary containing questions and 
suggestions to help in applying, using the 
ideas and methods presented. 

The course can be satisfactorily studied 
in the salesman’s spare time and the plan 
of operation is easily followed. The Sterling 
Silversmiths Guild will award a salesman’s 
certificate to each person who completes the 
course satisfactorily as shown by his an- 
swers to the sales. 

The course will be supplied at a very 
low, in fact nominal cost. An enrollment 
service fee of $10 has been fixed for each 
person enrolled in the course, to insure ac- 
tive and interesting participation. This in- 
cludes the full cost of the text books and 
all service in connection with the course. 
There are no extras. 


The Course 


The following brief outline indicates some 
of the subjects treated: 


UNIT I—UTILIZING STERLING PRESTIGE 


The growing public trend toward selling 
sterling silver—factors that are making this 
broadening market—how to take advantage 
of them in your daily sales work. 

Analysis of the motives that influence the 
customer in buying sterling for personal use 
and for gift purposes. How to appeal to 
these motives in selling flatware—hollow 
ware—toiletware. 

Discussion of the prestige-appeal, with 
concrete suggestions for using it to build 
up the customer’s interest in sterling—to 
make her want sterling—to make her buy it. 

The first approach to the customer— 
methods of greeting—how to draw the cus- 
tomer out—to direct her attention to sterling 
—to ascertain her price range—illustrative 
incidents. 

How to show sterling in order to bring 
out beauty, form, design and color with 
telling effect—placing the customer in the 
right position—how to handle and bring out 
advantages of individual pieces of flatware 
and hollow ware. 


UNIT II—SHOWING STERLING BEAUTY 


The real sales-appeal in sterling beauty— 
how to develop customers’ appreciation of 
beauty—suggestions for pointing out ele- 
ments and details of beauty in individual 
pieces. 

How period-design should be used in sell- 
ing sterling. Various classic and modern 
designs in silver—their main characteristics 
and what to say about them. 

How historic designs are adapted to meet 
our tastes today. How to call attention to 
the elements of good design—size, outline, 


proportion. What to say about basic pat- 
terns in flatware—in hollow ware. ; 

How to explain the various finishes— 
bright—“butler” or gray—satin finish. Vari- 
cus types of borders. Use of monograms, 

Helping the customer to select sterling in 
relation to home and furniture—combining 
pieces of different design—assisting the cus- 
tomer to a satisfactory choice. 


UNIT III—ESTABLISHING STERLING VALUE 


How to bring out the intrinsic value of 
sterling—permanency as a_ factor—crafts- 
manship value. 

Comparison of sterling with plated silver- 
ware, Sheffield, Dutch, coin, pewter, Brit- 
annia, and other metals. How to talk about 
size and weight so as to interest customers. 

How sterling is made—methods of modern 
craftsmanship. What the cutsomer wants to 
know about chasing, engraving, hand finish- 
ing. How to explain fine craftsmanship to 
the customer. 

How to recognize and explain good work- 
manship—what distinguishes good work- 
manship in flatware—characteristics of sound 
workmanship in hollow ware and in toilet- 
ware—with illustrations. 

Building up the full story of sterling value 
to overcome price objections. Interesting 
examples to make your story complete. How 
to sell sterling in competition with plated 
ware. What should be said—what should 
not be said. 


UNIT IV—OVERCOMING DIFFICULTIES 


Questions and objections as signs of 
genuine interest—using them to turn the 
sale. How to handle questions successfully. 
Answers to questions most frequently raised. 

Various objections analyzed—cleaning up 
“the-hard-to-keep-clean” bugaboo—the ob- 
jection to tarnish and how to turn it to 
advantage—handling the insurance question. 
Examples of how to overcome objections. 

Competition with other kinds of silver— 
with other products—how to meet it. Using 
catalogues to sell “out-of-stock” patterns 
successfully. 

Overcoming awkward _ situations—when 
the customer wishes to consult friends or 
family—how to handle the “interior decora- 
tor” situation—other similar situations call- 
ing for careful handling. 

Handling difficult types of customers—the 
chronic shopper—the “looker’—the talka- 
tive customer—the silent type—the man-in- 
a-hurry—the discourteous customer—the 
“know-it-all” person. 


UNIT V—HELPING THE CUSTOMER TO BUY 


Effective methods to clear the way for 2 
sale—“high pressure” methods not needed— 
what to do when the customer hesitates— 
specific ways to focus the customer’s atten- 
tion. 

How to re-state points to a wavering 
customer—practical devices to use in bring- 
ing customers to a decision. 

Handling the customer who is unable to 
decide—what positive suggestions to make 
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and how to make them—using the “minor- 

int” principle. 
aides with customers who haven't 
enough money with them—how to handle 
deposits made on purchases—the use of 
credit in closing sales. 

How to make that important additional 
sale—methods to increase the size of the 
customer’s purchase—use of the small flat- 
ware set—illustrative suggestions to increase 
sales of special pieces. 

UNIT VI—ATTRACTING MORE CUSTOMERS 


Service to customers as an aid in holding 
and building business—factors in customers 
service. Keeping sterling stock clean and 
attractive—practical suggestions. 

Keeping customer records, and how to 
use them in getting more business. How to 
build up and use lists of prospective cus- 
tomers. Developing business from _ birth- 
days, graduations, engagements, weddings, 
testimonial dinners, athletic contests, and 
other events. 

How to display sterling effectively—sug- 
gestions for window displays—counter and 
wall case display—utilizing special display 
aids. 

Suggestions for local advertising—tying 
in with national advertising of manufac- 
turers and of Guild—use of direct mail-—- 
extending the market for sterling to people 
of lower income—developing contract busi- 
ness. 

It is important that all enrollments be 
filed promptly as the course is about to start. 
A special form for this purpose will be 
provided and these and full information may 
be obtained from the Merchandising Com- 
mittee of the Sterling Silversmiths Guild 
of America, 20 W. 47th St., New York. 








Empire State Workers 





President of New York State Retail Jewel- 
ers’ Association Appoints Committees 
to Serve During Coming Year 


BurraLto, N. Y., July 16.—President 
Edward Leininger has appointed the follow- 
ing standing committees to serve during his 
term of office as head of the New York 
State Retail Jewelers’ Association: 

Trade interest committee: Samuel Feld- 
man, chairman, Brooklyn; Albert Kamp, 
Ossining; Jerome A. Scherer, Buffalo; F. 
Jennings, Jr., Albany, and George Evans, 
Utica. 

Exhibits promotion: 
manager, Canandaigua. 

Legislative committee: Edward H. Huf- 
nagel, chairman, Mount Vernon; Emil J. 
Scheer and S. D. Burritt, Rochester; Emil 
Kohn and Henry Astor, New York; 
Charles H. Ash, Binghamton; J. Henry 
Hepp, Troy; Charles T. Evans and Frank 
Ehrenfried, Buffalo. 

Membership committee: A. Landau, 
chairman, New York city; Jerome A. 
Scheerer and G. A. Frisch, Buffalo; Charles 
E. Sunderlin, Rochester; Robert D. Louis, 
Auburn; A. P. Crounse, Albany; E. W. 
Frost, Syracuse. 

Deceased members: 
chairman, Buffalo; 
Albany. 

Resolutions committee: Emil J. Scheer, 
chairman, Rochester; Charles T. Evans and 


L. M. Campbell, 


Frank Ehrenfried, 
C. Curtis Sprang, 
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Wm. F. Ehmann, Buffalo; L. M. Campbell, 
Canandaigua; William G. McDougall, New 
York city; William D. McNeil, Utica. 

Auditing committee: R. E. Brigham, 
chairman, Oneonta; William G. McDougall, 
New York city; George P. Klee, Rochester, 
and P. W. Hollenbeck, Catskill. 

Trade Marks and Qualities committee: 
Wilson <A. Streeter, chairman, Mount 
Vernon; William D. McNeil, George Evans 
and John D. Green, Utica; A. D. Bliss, 
Albion; William C. Crossman, Auburn; 
Fred J. Dorn, William F. Ehmann and John 
J. Diebold, Buffalo. 
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Police Recover Rings 





Man Said to Be New York Salesman Ar- 
rested and Held for Court Following 
Glen Cove Robbery 


Only a few hours after Theodore Jospe, 
who conducts a jewelry and music store at 
Glen Cove, L. I., N. Y., reported the loss 
of 34 diamond rings, the New York police 
arrested a suspect and recovered part of 
the loot. The prisoner claims to be Joseph 
Jacobs, a salesman of New York, and, ac- 
cording to the police, has confessed to the 
crime. The police report that hidden in 
the lining around the top of Jacobs’ trousers 
were found 10 of the stolen rings, valued 
at $1,440. The prisoner refused to divulge 
what has become of the remainder of the 
loot or who helped him in the robbery. 

According to the police, Jacobs has a 
record which shows that he was arrested 
in Fall River, Mass., in 1919, where he 
served a term of two months in the House 
of Correction for picking pockets. In 
November, 1926, it is also claimed he was 
arrested in New York for shoplifting. For 
this crime he spent 10 days in the work- 
house. ; 

Several days prior to the robbery of. the 
Jospe store, a man, said to be Jacobs, and 
a companion visited the place, making 
minor purchases and asking a great many 
questions. On Monday, July 11, while Leon 
Jospe, son of the proprietor, was alone in 
the store about noon time, a telephone call 
came from the drug store adjoining, stat- 
ing that young Jospe could not be reached 
on the wire in the Jospe store and that the 
message was urgent. Young Jospe thinking 
it might be a call about his mother who 
was ill ran into the drug store to answer 
the call. While he was gone, the druggist 
stood outside of the drug store and noticed 
a man entering the jewelry establishment. 
When the jeweler’s son returned, the sup- 
posed customer was still in the store. The 
man told young Jospe that he had selected 
several phonograph records and had left 
them in the rear of the store and as he was 
in a hurry he would come back for them 
later in the day. He hwrriedlv left the 
establishment, and the druggist, becoming 
suspicious, jotted down the license numoer 
of the automobile in which the man left. 

The man had hardly left the store when 
Mr. Jospe’s son noticed an empty ring tray 
underneath one of the counters and the 
showcase door open. He immediately re- 
ported the matter to the police. The drug- 
gist also gave the authorities the license 
number he had jotted down, 
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A motorcycle policeman scoured the coun- 
try side but could find no trace of the 
automobile. The New York authorities 
were then notified and soon learned that 
the machine had been hired from a garage 
on Broadway near 70th St. The police im- 
mediately went to the place and were told 
that the machine had not been returned. 
Several hours later the police received a 
call stating that the man with the auto- 
mobile bearing the license number which 
they had in their possession had just come 
in and was being detained at the garage. 

Jacobs was then placed under arrest and 
questioned about the robbery. He at first 
denied any knowledge of the crime, but 
finally, it is claimed, he confessed. Ten 
of the rings were recovered but 24 are 
still missing and the prisoner so far refuses 
to tell what has become of the remainder 
of the loot. Jacobs was immediately taken 
to Glen Cove, where he was given a hear- 
ing and then held for a hearing at Mineola, 
Nassau County, on a charge of grand 
larceny. 








Get No Loot 


Window Smashers Who Attempted to Rob 
Philadelphia Store Foiled and Three 
Suspects Are Arrested 

PHILADELPHIA, Pa., July 19.—For the sec- 
ond time within a few months window 
smashers were foiled in attempts to rob the 
handsome jewelry store of John D. Enright 
at Kensington Ave., and F St. in the Ken- 
sington district of this city. Three suspects 
were arrested after a pistol chase and one 
got away but his arrest is expected. The 
automobile in which the thieves rode up to 
the store was also seized and is believed 
to be owned by one of the prisoners. 

The Enright store has a long frontage 
on both streets and tempts window smashers. 
Joseph Simpler a private watchman was a 
short distance from the store when he heard 
the crash of glass and running to the place 
saw one of the windows on the F St. side 
had been broken. Two men were clearing 
away the broken glass before they thrust 
their hands into the window. Two other 
men were in a car near the window. A 
policeman who had heard the noise of the 
glass also appeared and the men at the win- 
dow ran for the automobile which dashed 
off amid a volley of bullets fired by the 
policeman and the watchman. 

While the firing was going on a police 
bandit chasing car appeared and the police- 
man and watchman boarded it. The thieves’ 
car was pursued up Kensington Ave., to 
Allegheny Ave., to Jasper St. where the 
police car drew up so close to the fugitives 
that they leaped from their machine and 
ran. More bullets fired after them, brought 
three to a halt but one continued his flight. 
The prisoners gave the names of Harry 
Hunter, Sidney Larsen and Clarence Win- 
ters. 

The quickness of the watchman had pre- 
vented the thugs from getting any loot but 
if they had their profits would have been 
small as only the most inexpensive jewelry 
is kept in the window that was broken. 

A few months ago another band of win- 
dow smashers was routed from the Enright 
store by a watchman. 
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Faces Life in Prison 


Benjamin Schaller, Alias “Baum,” Convic:ed 
of Stealing a Scarf Pin Has Preyed on 
Jewelry Trade for Years and Will 
Suffer from Baumes Law 

Convicted of grand larceny in the second 
degree as a second offender, Benjamin 
Schaller, alias “Schwartz,” alias “Baum,” 
also known under numerous other names, 
now faces a term of life imprisonment in 
Sing Sing prison. Schaller was found 
guilty last Friday after a two-day trial in 
the Court of General Sessions on the charge 
of stealing a scarf pin worth $175 from 
B. Leinwand, jeweler, 71 Nassau St., New 
York. With the conviction of Schaller it 
now remains for the court to establish the 
fact that the prisoner has been convicted 
four times or more, and when this is de- 
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standing the degrees of larceny, were op- 
posed to the decision. After the court ex- 
plained to them that whether they found 
the prisoner guilty of larceny in the first 
or second degree would make no difference, 
the jury again retired and in a few minutes 
returned with the unanimous verdict of 
guilty of grand larceny in the second degree 
as a second offender. Under the Baumes 
Laws, the court after establishing Schal- 
ler’s record of four or more convictions, 
must sentence the defendant to life im- 
prisonment. 

Schaller has been a menace to the jewelry 
trade for many years and has claimed scores 
of victims in the industry. He is a clever 
swindler, always operating in the same man- 
ner. He would go to some concern outside 
the industry and pose as a buyer for some 
large out-of-town house. After placing an 
order, which he promised would be con- 











BENJAMIN SCHALLER, ALIAS BAUM, WHO HAS SWINDLED MANY JEWELERS 


termined, life sentence will be imposed 
under the Baumes Laws. 

The trial of Schaller started last Wed- 
nesday, when a jury was selected in Part 
2 Court of General Sessions with Judge 
Nott presiding. Assistant District Attorney 
Auerillo had charge of the prosecution and 
on Thursday introduced a number of wit- 
nesses including Detective Kalbfleish of Old 
Slip Station, who arrested the prisoner, B. 
Leinwand, on whose charge Schaller was 
being tried, and several other jewelers who 
were recently victimized by the defendant. 

It was brought out during the trial that 
Schaller before his last arrest had vic- 
timized not only Mr. Leinwand but also 
the Momart Jewelry Co., 106 Fulton St., 
and John Boyle & Co., luggage dealers at 
358 Fifth Ave., and the Fochi Mfg. Co., 
manufacturers of jewelry, 17 E. 48th St. 
All of these victims were placed on the 
stand to testify against the defendant. The 
prosecution closed its case on Thursday 
and the following dav the defense failed 
to call a witness. The case was there- 
upon given to the jury, and shortly after 
12 o'clock the jurymen retired for their 
deliberations. About 30 minutes later the 
jurymen returned with a verdict of guilty 
as charged in the indictment on which the 
defendant was tried. At the request of 
Schaller’s attorney the jury was polled and 
two of the jurors, apparently misunder- 


firmed on the following morning, he would 
then always state that he would like to 
buy his wife or daughter a piece of jewelry. 
The merchant with whom he placed the 
order would usually be glad to refer him 
to some jeweler friend, who invariably ac- 
commodated him with several pieces of 
jewelry to inspect over night. Of course, 
Schaller never returned and the order which 
he had placed as buyer was never confirmed. 
Schaller has served many times in prison, 
but when released always resumed his 
operations. He was meeting with fair suc- 
cess in the trade several months ago when 
Detective Kalbfleish noticed this man walk- 
ing on Grand St. in the East Side section 
of New York. He followed him for several 
blocks and then accosted Schaller. The 
man denied his identity and claimed that 
he was from Cleveland. Detective Kalb- 
fleish knew, however, that he had the right 
man and finally persuaded the prisoner to 
accompany him ‘to the Old Slip Station, 
where he was identified by several victims. 








A city-wide horseshoe tournament under 
direction of the Parks and Playgrounds De- 
partment of Winston-Salem, N. C., will 
begin on Tuesday, Aug. 2, for singles and 
the doubles matches will begin on Aug. 9. 
In the singles matches the city winner will 
be awarded a cup, given by the J. L. Young 
Jewelry Co. 
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Letters to the Editor 


The Birthstone List 
Editor THE JEWELERS CIRCULAR. 

We received, a few days ago, a letter from 
The Manufacturmg Jeweler in regard to 
changes in the official birthstone list. We 
believe it would be a great mistake to make 
any changes in this list as adopted by the 
A. N. R. J. A. 

The jewelry business is based very largely 
on sentiment and some of the traditions ex. 
tend over thousands of years. You cannot 
arbitrarily change some of these traditions 
without causing the customer to wonder 
whether they mean anything at all. For 
instance, they suggested making a jade al- 
ternate stone possibly for October, replac- 
ing the opal. The opal, it is true, has a 
certain opposition, caused by superstitition, 
and yet we do a very nice opal business, 
They have cheapened the list, also, by sug- 
gesting tourmaline as a substitute for a 
pearl. This list has been advertised ex- 
tensively. We have used it ourselves in our 
advertising, and we think it would be many 
years, if at all, before the public would be 
satisfied to accept any new changes in the 
list. 

The present list means something. Pos- 
sibly a new list might be discarded entirely 
by the public. 

Yours very truly, 
Wright, Kay & Co, 
P. K. Loup, Sec.-Treas. 


Neither Heat Nor Age Can Dampen His 
Humor 
Youngstown, O., July 15, 1927. 
Editor THE JEWELERS’ CIRCULAR: 

On page 77 of the July 13th 
issue I find one Bobby Benedict has 
offered a silver cup to the best player, 
meinber or guest, who will make a hole in 
one. I do not know Bobby personally, nor 
to what tribe he belongs—perhaps to the 
collar button gang—but I do admire his 
liberality. He reminds me of the Scotch- 
man who has a standing offer of £10,000 to 
the first man who will swim across the At- 
lantic. Both are safe. 

I herewith give you the weather report— 
7-13-’27 (the lucky thriteenth and the day 
after my 74th birthday). At 1 p.m. 97°— 
icemen hauling ice all over town—no change 
in weather nor in pocketbooks, but reliet 
is promised in the fall, if we don’t fall too 
hard. 

Yours as B 4, 
Joun BRENNER. 








A booklet on new features in Pyralin 
toiletware has just been issued by the Du 
Pont Viscoloid Co. It contains reproduc: 
tions in colors of the Sheraton, Lido, May- 
flower and Du Barry designs. It also 
shows the “Tap-Pact” dresser compact and 
the new “Make-Up” easel mirror. /Ar 
other interesting feature is the reproduction 
in colors of cuts showing Pyralin perfume 
sets as well as Bobby, Military and Pullman 


sets. 
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De F. L. Bachman Honored 





Dinner Tendered Head of Wanamaker’s 
Jewelry Department to Celebrate His 
45th Anniversary with the House 


PHILADELPHIA, Pa., July 19.—Many per- 
sons have family trees but De Forrest L. 
Bachman has a “Business Tree” whose trunk 
and branches show his career since he joined 
the personnel of the jewelry store and fac- 
tories of the John Wanamaker store here. 
The tree, drawn by one of the artists of the 
establishment adorned the program at the 
reception and dinner tendered to Mr. Bach- 
man by his co-workers on the occasion of 
his 45th anniversary in the jewelry store, 
which really is a store within a store. The 
affair was held in the north room of the 
Bellevue-Stratford hotel and was attended 
by 141 of Mr. Bachman’s co-workers as they 
are proud to be called. 

S. Thompson Tomlin was toastmaster and 
the honor guest received many compliments 
from Franklin N. Brewer, general manager 
of the Wanamaker store, Frank Kind, of S. 
Kind & Sons, and others. A pleasant fea- 
ture was the presence of Mrs. Bachman and 
their son, Ivan, Mrs. Bachman being the re- 
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cipient of a handsome diamond and sapphire 
bar pin, the gift of Rodman Wanamaker, 
which was presented through Mr. Brewer. 
Mr. Bachman received a handsome sterling 
salver on which was engraved the names of 
his co-workers with these words: 


“A token of esteem to De Forrest L. 
Bachman in honor of his 45th anniver- 
sary with John Wanamaker, Philadel- 
phia, by his co-workers in the jewelry 
store and factories, 1882-1927.” 


The “tree” bore on its lower trunk the 
date of Mr. Bachman’s entrance into the 
Wanamaker store as a lad, he being shown 
in the garb of a messenger boy on the low- 
est branch. On other branches he was shown 
as a driver of a delivery team, shipping clerk, 
door boy, clerk and assistant manager while 
at the top he was shown as manager and 
fulfilling his daily task of seeing that the 
“Founders Bell,” a memorial to the late John 
Wanamaker was struck daily at the exact 
hour. 

For all his 45 years in the jewelry busi- 
ness, Mr. Bachman is still as youthful in ac- 
tivity as when he entered the business and 
his capacity for making and holding friend- 
ships is unimpaired. 
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Death of George P. Sheridan 


President of Providence Concern Passes 
Away Suddenly in New York 


George P. Sheridan, president of the P. 
& A. Linton Co., 86 Page St., Providence, 
R. L, and 180 Broadway, New York, passed 
away at his sister’s home in the Bronx, 
Saturday night. Mr. Sheridan had come to 
New York the week before to see William 
F, Chambers, the New York representative, 
and was seized with a stroke of apoplexy. 
He lived for a week but never regained 
consciousness. ; 

The remains were taken to Providence, 
Sunday, and the funeral will be held today 
( Wednesday). 

Mr. Sheridan was about 58 years old and 
had been connected with the P. & A. Linton 
Co, during his entire business career, rising 
steadiiy to the position of president three 
vears ago. He will probably be succeeded 
by his son, Royal F. Sheridan, who is now 
connected with the company. 











Creditors Committee Obtains Offer 
of Thirty Cents on the Dollar from 
Hyman Horwitz Trading as H. 
Horwitz Co., Chicago 


The second meeting of creditors of Hyman 
Horwitz, trading as the H. Horwitz Co., 
Chicago, was held last Friday at the office 
of Goldman & Frier, 15 Maiden Lane, New 
York. The meeting was in charge of Louis. 
Goldman, who reported to.the creditors that 
he had obtained an offer of settlement ‘from 
the Chicago concern on a basis of 30 cents 
on the dollar. This was an increase of 10 
per cent. over an offer made at a previous 
meeting, held at the same place on Tuesday, 
July 12. At the first meeting the attorney 
for the bankrupt was.present and presented 
the offer of 20 per cent. It was rejected 
and a creditors’ committee consisting of the 
following was elected: William Jasie,“Pagl 
Goldmuntz, G. J. Rosen, L. Whitelaw, S. J. 
Freudenheim, and Louis Goldman, ex officio. 

The creditors’ committee continued nego- 
tiations with the bankrupt through his at- 
torney and was finally successful in obtaining 
a settlement offer of 30 cents on the dollar. 
The offer is payable as follows: 10 per cent. 
cash on confirmation of settlement; five per 
cent. by unendorsed note, due Dec. 26, 1927; 
2% per cent. by unendorsed note, due March 
26, 1928; 2% per cent. by endorsed note due 
March 26, 1928; 5 per cent. by endorsed 
note due June 26, 1928, and 5 per cent. by 
endorsed note due Sept. 26, 1928. The un- 
endorsed notes are to be secured by an 
assignment of the present existing life in- 
surance policy to Mr. Goldman as trustee 
for the benefit of creditors, and the bankrupt 
is also to incorperate his business and transfer 
all of the capital stock to Mr. Goldman, as 
trustee, for the protection of all of the de- 
ferred payments. The endorsers are to be 
persons whose financial responsibility is un- 
questioned. and are to be approved by the 
creditors’ committee. 

The ¢reditors at the meeting last Friday 
voted to accept this offer with the modifica- 
tion that the deferred payment notes should 
bear interest at the rate of 6 per cent. per 
annum from that date. 
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Annual Sales Conference for Retailers 


Sessions Conducted Under Direction of Gorham Mfg. Co. at Elmwood Plant Close After q 
Most Profitable and Enjoyable Week—Experts Discuss Problems of Distribution, 
Advertising, Administration and Other Important Topics—Retail Jewelers 
from Many States at the Meetings 


Provipence, R. I., July 16—The second 
annual sales conference for retail jewelers, 
that has been in session here since last 
Monday, conducted under the direction of 
the Gorham Mfg. Co. at its Elmwood plant, 
closed late yesterday afternoon. Immedi- 
ately, the majority of those who had been 
in attendance all the week, started upon 
their return journeys to distant States and 
the Canadian provinces. About two-thirds 
of the number were in this section of the 
United States for the first time and ex- 
pressed surprise at the scenic beauty and 
business resources of Rhode Island and 





EDMUND C. MAYO, PRESIDENT AND GENERAL 
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contiguous territory. The opening session 
was reported in full in the last issue of THE 
JEWELERS’ CIRCULAR. 

The purposes of the conference are fully 
explained in the foreword of Edmund C. 
Mayo, president and general manager of the 
Gorham Co. in which he says: “Inspired by 
the splendid success of our 1926 Gorham 
Sales Conference for Retail Jewelers, we 
set to work before it closed preparing a 
larger and broader program for 1927. We 
are convinced the original concept of this 
conference—that the program should deal 
in all phases of the jewelry business rather 
than concentrate on the silverware depart- 
ment—is fundamentally sound, and therefore 
we have materially broadened this feature 
of the Conference for 1927.” 

There were more than 150 jewelers rep- 
resenting 35 States and Canadian provinces, 
representatives of the substantial retail 
jewelry houses from all sections of the 
United States from Portland, Me., to Port- 
land, Ore., and from Canada to the Gulf of 
Mexico. These leaders in the distribution 





of the products of the jewelry and silver- 
ware industries returned to their homes with 
two paramount thoughts in mind anent 
the industries and their needs: that “the 
weakest link in the system of distribution is 
that of the retail salesman, whose present 
knowledge does not seem to measure up to 
his responsibilities” and that “the way to 
make the industry more prosperous is to 
help the retail salesforce learn all about 
the goods they are selling.” 

Because of these conditions, President 
Mayo said, in his introductory words of 
greeting and explanation, the Gorham Co. 
has inaugurated these annual sales confer- 
ences as an educational medium wherein 
every phase of the jewelry and silverware 
business may be dealt with. That the con- 
ferences have stimulated considerable in- 
terest throughout the industry is evidence 
by the fact that among those who 
were in attendance at one or more of the 
sessions were: Woodward Booth, manager 
of the New England Manufacturing Jewel- 
ers’ and Silversmiths’ Association; Conrad 
J. Brotherly of Newark, N. J., president of 
the American National Retail Jewelers’ As- 
sociation; Gus H. Niemeyer of New York 
city, past president of the National Jewel- 
ers’ Board of Trade; Gordon H. Hargraves 
and Alexander Vincent, of New York city, 


of the Sterling Silversmiths’ Guild; John - 


Drake, of the National Jewelers’ Publicity 
Association; R. J, Comyns of the Alexan- 
der Hamilton Institute, New York city, and 
Walter P. McTeigue, president of the 
Jewelry Crafts Association. 

The conference was particularly concerned 
with the problems of distribution in the 
jewelry trade and brought some of the 
country’s best economic experts to the 
gathering as speakers. The keynote was 
sounded by Prof. Herbert W. Hess, head of 
the Merchandising Department, Wharton 
School of Finance, University of Pennsyl- 
vania, when he stated that production is ex- 
ceeding consumption. The oversaturation of 
the markets by goods has made necessary a 
more intricate and scientific study of the 
sales problem, he said. Under the new eco- 
nomic conditions, the manufacturer must ac- 
quaint retailers with swifter and more spe- 
cialized methods of getting their wares into 
the hands of the customers, he declared. 

The representatives of the various firms 
registered upon their arrival in Providence 
at the Biltmore Hotel, where they remained 
as the guests of the Gorham Co. throughout 
their stay in this city. The sessions were 
held morning and afternoon of each day with 
luncheon in the dining hall of the Casino, 
the recreation building at the Gorham plant. 
On Monday the luncheon was followed by 
lectures on the making of silverware illus- 
trated by moving pictures entitled “Fine 
Arts in Metal.” Each evening the jewelers 
were the guests of the Gorham management 
at a dinner served either at the Biltmore 





Hotel, the Pomham Club, the Squantum 
Club or the Rhode Island Country Clyb 
transportation being provided in automo- 
biles. 

CONFERENCE OPENS MONDAY 


Under the leadership of Gordon Lang 
director of the Gorham salesforces, the con. 
ference was set in motion promptly at 9 
o'clock Monday morning and the classes 
continued uninterruptedly from 9 each 
morning until 1 with a recess of an hour 
for luncheon and from 2 until 5 o'clock. 
The course of study undertaken by the 
jewelers, the majority of whom were either 














WILLIAM N. TAFT, WINDOW DISPLAY EXPERT 


owners of the business represented, or heads 
of important departments, included the fol- 
lowing subjects: 

The administration of a retail jewelry 
store in relation to profits; basic human ap- 
peals in writing advertising copy; deficiency 
in retail jewelry salesmen; practical demon- 
stration in the sale of jewelry and silver- 
ware; design and merchandising of fine 
jewelry; departmentizing a jewelry store; 
merchandising budgeting; adjusting the 
jewelry business to a new business era; estl- 
mating potential sales of a community; how 
to recognize good designing in silverware; 
window and store interior displays; window 
and store interior lighting effects; direct 
mail advertising; how to write advertising 
copy; store location in relation to sales; 
compensation of retail jewelry salesmen and 
what a woman thinks of a retail jewelty 
store. 

In addition to the foregoing, various sub- 
jects were presented by leaders in their 
lines, including such subjects as precious 
and semi-precious stones, period silverwaré 
and the jmportance of retail jewelers being 
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an authority on their merchandise; also 
round table discussions were conducted and 
resulted in a beneficial exchange of views. 

The staff of instructors and lecturers in- 
cluded: Prof. Herbert W. Hess, head of 
merchandising department, Wharton School, 
University of Pennsylvania; Prof. M. P. 
McNair, Harvard Bureau of Business Re- 
search; Richard F. Bach, associate in: in- 
dustrial arts, Metropolitan Museum of 
Arts; Franklin W. Cawl, Ph.D. assistant 
professor of merchandising, | Wharton 
School, University of Pennsylvania; Frank 
L. Parker, Ph.D., professor of finance, 
Wharton School, University of Pennsyl- 
vania; W. Carleton Harris, assistant pro- 
fessor of finance, Wharton School, Univers- 
ity of Pennsylvania ; Mrs. Christine Freder- 
ick, Applecroft Experiment Station, expert 





RICHARD F. BACH, ASSOCIATE IN INDUSTRIAL 
ARTS AT THE METROPOLITAN MUSEUM OF ART 


on household research and author of books 
and articles pertaining to women’s interests; 
Walter P. McTeigue, leading manufacturer 
of fine jewelry; William Nelson Taft, editor 
of the Retail Ledger and author of the hand- 
book of “Window Display,” a member of 
the advisory board of the Alexander Hamil- 
ton Institute; John R. Hackes, American 
Gem & Pearl Co.; Miss Lucy Taylor, an 
authority on silverware; Henry C. Tilden, 
of Spaulding & Co., Chicago, formerly head 
of the Tilden-Thurber Co. of this city; and 
Howard Williams, of the Business Training 
Corporation, New York city. 
WELCOME BY PRESIDENT MAYO 


In opening the conference President Mayo 
extended a cordial welcome to: the repre- 
sentatives and said: “I am glad of the privi- 
lege of welcoming so many representatives 
of the jewelry industry at the home of the 
Gorham Co. and trust the time spent here 
during the current week will be profitable 
and pleasant. Our program is a varied one 
and we shall endeavor to make it sufficiently 
social to maintain the interest of everyone. 
Inspired by the success of our sales con- 
ference last year, we have arranged a much 
larger program for this year. It will deal 
with all phases of the jewelry business and 
will give the forward-looking jewelers the 
benefit of the extensive research work that 
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is being carried on by experts.” Concluding 
his remarks Mr. Mayo said: “the men and 
women who have undertaken to instruct you 
will give you their views, not the opinions 
of the Gorham Co. We ask you to accept 
so much of their talk as you feel will be 
helpful to you in the conduct of your busi- 
ness.” 


ADDRESS BY PROFESSOR HESS 


Unusual interest was shown by jewelers in 
the lectures delivered by Professor Hess. 
His thorough understanding of the process 
involved in the study of a retail jewelry 
store made it possible for the jewelers pres- 
ent to ask questions and these resulted in 
helpful suggestions which they will be able 
to apply to their individual business. Deal- 
ing specifically with the relation existing 
between the administration of a store and 
profits, Professor Hess said: 

“The pressure of modern business is that 
of high specialization creating a condition of 
interdependence, a situation which compels 
constant reorganization of distribution of 
merchandise. This is essential so that the 
retailer may be better able to compete for a 
share of the potential business in his own 
line and also for a share of the consumer’s 
expenditures in all lines. 

“Manufacturing plants have got to the 
point where they produce in excess of con- 
sumption, and, therefore, the economic 
law at work in the sale of present 
day necessities, as well as luxuries, is 
that of a surplus. Chain stores, elimina- 
tion of middlemen, installment selling, and 
closer relations among the manufacturers, 
distributors and consumers are signs of 
present-day business organization to get the 
consumers to buy. 

“Just as the problem of production brought 
forth experts to turn out goods atthe lowest 
level of costs, commensurate with quality, 
so the problem of distribution is developing 
experts in this line. 

“The weakest link in the distribution of 
jewelry and silverware is the retail sales- 
man. His knowledge and capacity does not 
seem to measure up to his responsibility. 
The jewelry business required salesmen who 
can speak authoritatively and also persua- 
sively. An aristocracy encourages the highest 
standards of beauty and excellence. Quick 
changes in the possession of wealth often 
encourage ostentatiousness rather than 
things in good taste. Jewelers should sense 
the necessity for educating the consuming 
public with new creations consequential in 
interpreting the spirit of our generation and 
they should constantly remember that future 
generations will preserve many of the ar- 
ticles of the year 1927 in museums.” 

Demonstrating the best methods for co- 
operation among the heads of a jewelry 
store and the sales people, Professor Hess 
conducted an actual sales conference using 
H. J. Lance, advertising manager of the 
Gorham company, department heads and 
salesmen to make a practical illustration. 
This feature aroused unusual interest and 
resulted in considerable discussion regarding 
the value and advantages of conferences. 

The purpose of the demonstrations, as well 
as of those in selling jewelry, was to give 
the man behind the counter a picture of 
himself in action. 


DEPARTMENTIZING A. JEWELRY BUSINESS 
Professor McNair conducted all of his 
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classes with the use of practical problems, 
such as are used in classes at Harvard. The 
jewelers were taken step by step through 
the various details of departmentizing a 
business, not only with a view to segregating 
merchandising physically, but also with a 
view to arranging it so that it will be attrac- 
tive and induce increased sales. His views 
regarding the number of departments which 
should be maintained by a jewelry store, 
caused much discussion, as there was a wide 
difference of opinion. 

Professor McNair urged jewelers to apply 
themselves to their individual problems, say- 
ing that no standardized method at depart- 
mentization can be applied. His lectures on 
merchandising budgeting brought out that 
under present-day conditions, it is necessary 
to use judgment in the methods of planning 
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sales and stocks in the determination of pur- 
chase limits, and in the relation of mer- 
chandise budgeting to expense budgeting. 


DESIGN IN THE SALE OF MERCHANDISE 


Mr. Bach, associate in industrial arts, 
Metropolitan Museum, stressed the import- 
ance of design in the sale of merchandise. 
He said in part: 

“Design is the real reason why customers 
come to your store. If you have designs 
that please, designs which appeal to the artis- 
tic taste, this will be reflected in the tink- 
ling of the cash register and the net profits 
of your business. 

“In each form of merchandising it is 
necessary for us to learn that it is the design 
that carries the material. Consumers as a 
rule do not see great value in design and 
cannot understand why an article of art is 
expensive; therefore, salesmen must be able 
to explain this to stimulate a desire for real 
art which after all must be one of the pur- 
poses of jewelry and silverware. 

“We hear about what the public wants, 
but that is largely a misconception. The 
salesman behind the counter should remem- 
ber that the public is inarticulate. Cumula- 
tive effects may lead in a certain direction 
and indicates demand for certain styles in de- 
sign, but there is no such determining factor 
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in merchandise as ‘What the public wants’. 

“The public has a selective intelligence and 
the wise jeweler will take this into considera- 
tion in connection with the sales of his 
wares,” 

SELLING FINE JEWELRY 

Mr. McTeigue, manufacturer of platinum 
diamond goods and president of the Jewelry 
Crafts Association spoke on the design and 
merchandising of fine jewelry. He urged the 
jewelers to familiarize themselves with the 
art that is involved in the creation of beau- 
tiful articles, and suggested that the jewelry 
industry should take advantage of the op- 
portunity to. display its merchandise at 
fashion shows in conjunction with modish 
women’s wearing apparel. 

Mr. McTeigue’s suggestion regarding this 
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feature of desirable advertising for high class 
jewelry impressed all jewelers. 


ADDRESS OF JOHN HACKES 


John R. Hackes, of the American Gem and 
Pearl Company, spoke on Thursday after- 
noon on the subject of precious and semi- 
precious stones. He cited several instances 
to show that retail jewelers throughout the 
country have not familiarized themselves 
with this branch of the jewelry business. 
Another interesting talk along the same line 
was made by Henry C. Tilden, of Spaulding 
& Company, Chicago, who spoke on the mer- 
chandising of precious stones. 

Howard Williams explained to the retail 
jewelers the course of study which has been 
prepared under the direction of Sterling 
Silversmiths Guild to aid the salesmen in 
retail jewelry stores. 

Mr. Bach’s interesting and instructive talk 
on the importance of design was supple- 
mented by an illustrated lecture by Miss 
Lucy Taylor who dwelt upon the importance 
of knowledge of design in the merchandising 
of silverware. Her illustrations included 
many of the famous pieces of the silver 
collection of the Metropolitan Museum. 
Among the last talks made on Friday after- 
noon was one on “What women think of a 
retail jewelry store,” by Mrs. Christine 
Frederick of the Applecroft Experiment 
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Station, Long Island, New York. She made 
it apparent that there are many instances in 
which retail jewelers can improve upon the 
arrangement of their stores, the display of 
their merchandise, and also their salesman- 
ship in order to make their places of busi- 
ness attractive for women. She also stressed 
the large percentage of buying that is done 
by women. 
PRACTICAL DEMONSTRATIONS 

Two large model show windows were 
specially built in the conference room and 
were used by W. Nelson Taft of the Alex- 
ander Hamilton Institute and others to give 
practical lessons in window display. Some 
of the most striking points were made by 
arranging windows which were pointed out 
as the “horrible example.” Beside showing 
the arrangement of merchandise in the win- 
dows, these displays also were used to illus- 
trate the best lighting effects for show 
windows. 

JEWELERS EXPRESS APPRECIATION 

Before leaving the Gorham factory, at the 
conclusion of the conference, a number of 
the retail jewelers took occasion to express 
themselves regarding the purpose and ac- 
complishments of such a gathéring, as well 
as the progressive spirits which prompted it. 
H. A. Maier of Maier & Berkele said: 

“In addition to presenting advanced ideas 
in their regpective lines, the instructors 
stressed the need for cooperation among all 
branches of industry if business is to be 
conducted on a sound basis. For instance, 
they showed by illustration that the interests 
of the retail jeweler in Georgia are insepar- 
able from those of the silver ware manufac- 
turer in Rhode Island. I think it is won- 
derful that the Gorham Company should 
point the way for conferences of this type 
in our industry.” 

New England does not need to change its 
state of mind, according to W. Porter Cart, 
of Charleston, S. C. “The South is awake 
to its advantages in the way of manufactur- 
ing,” he said: “but since coming to New 
England I realize that, in addition to tak- 
ing a few textile factories from this part of 
the country my section also would do well 
to import a little New England enterprise. 
The South is far more aggressive than in 
former years, but there is an abundance of 
room for both aggressiveness and progress- 
iveness. The resources of the South are 
adequate to stimulate great industrial de- 
velopment and in years to come there is no 
reason why the cotton crop should not be 
sufficient to keep the mills humming in my 
section and also in New England.” Mr. 
Cart is very enthusiastic over the forward 
step taken in the jewelry industry through 
the Gorham Co. in the matter of promot- 
ing trade co-operation. He said: 

“It is significant that this firm should 
bring to Providence leading retail jewelers 
from 35 States and Canada to have them 
undergo instruction for five days at the hands 
of nationally known lecturers, economists 
and experts in the distribution of merchan- 
dise. In four years more the Gorham Co. 
will observe its hundredth anniversary and 
when a business of that advanced age is pro- 
gressive enough to point the way to put 
new life into an entire industry, I think it 
is out of place to talk about decadant New 
England. The South needs some of that 
kind of decadence.” 
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The Roster 


The following is a revised list of those 
in attendance by States: 

Alabama—Charles L. Bromberg (Brom. 
berg & Co.) Birmingham. 

Canada—Harry Griffin and Ernest Ward 
(Henry Birks & Sons), Montreal. 

Connecticut—J. O’Donnell and F. G. Wag- 
oner (Philip H. Stevens Co.), Hartford: 
Frank M. Todd (Reid & Todd), Bridge. 
port; Samuel A. Kirby (S. H. Kirby & 
Sons), New Haven; Samuel H. Havens 
(Henry Kohn & Sons), Hartford; Roy 
Failrchild (Fairchild & Sons), Bridgeport: 
William C. Hawley (Davis & Hawley Co.), 
Bridgeport; Frank H. Reid (Reid & Todd), 
Bridgeport. 

Delaware—Elwood A. Davis (Millard F. 
Davis), Wilmington. 





EXPERT ON 


MRS. CHRISTINE 
HOUSEHOLD RESEARCH, WHO ADDRESSED THE 
JEWELERS 


FREDERICK, 


District of Columbia—Lewis E. Godfrey 
(Dulin & Martin Co.), Washington; Ar- 
thur J. Sundlun (A. Kahn & Co.), Wash- 
ington. 

Florida—LeGrande Elebash  (Elebash 
Jewelry Co.), Orlando; Eugene Elebash 
(Elebash Jewelry Co.), Pensacola. 

Georgia—H. A. Maier and H. A. Maier, 
Jr. (Maier & Berkele), Atlanta; Mrs. Spang 
(Myron E. Freeman Bro.), Atlanta. 

Germany—Linus Winterhalder (Neustadt 
Baden), Black Forest. 

Illinois—Henry C. Tilden and Earle N. 
McIntosh (Spaulding & Co.), Chicago. 

Indiana—Robert Koerber of Fort Wayne. 

Maine—Albion Keith and Willard F. 
Keith (J. A. Merrill & Co.), Portland. 

Maryland—Arthur E. Pearson (James R. 
Arminger Co.), Baltimore. 

Massachusetts—Abbott Stevens and W. L. 
Stiles (Trus Bros), Springfield; Donald 
Tucker, F. E. Folsom, Ralph O. Webber, 
Clement W. Currier and W. A. Armstrong 
(Bigelow-Kennard & Co.), Boston; N. E 
Hooper, N. L. Stein, and A. G. LeCain 
(National Casket Co.), Boston; Mr. and 
Mrs. F. C. Newhall (W. F. Newhall & 
Son), Lynn; John C. Hass (Smith-Patter- 
son Co.), Roston; C. J. Gridley, New Bed- 
ford; B. D. Shreve, W. A. Lee, Rusself 
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G. Randall, Miss L. T. Morel and A. 
Warren Armington (Shreve, Crump & Low 
Co.), Boston; L. A. Greggs, E. W. Hub- 
bard and H. H. Van Tuyl (Chas. Hall, 
Inc.), Springfield; S. M. Nathan and D. E. 
Nathan (S. M. Nathan), Fitchburg; George 
C. Lunt (Rogers, Lunt & Bowlen Co.), 
Greenfield; Charles O’Hearn (Firestone- 
Apsley Co.), Hudson; F. F. Davidson, Jr. 
and Harry Crowell, Thomas Long & Co.), 
Boston; Mr. and Mrs. W. F. Patch (Daniel 
Low & Co.), Salem; E. B. Van Vorst, of 
Great Barrington. 

Michigan—Edward F. Wright and A. C. 
Pickering (Wright, Kay & Co.), Detroit; 
W. Emery Fitch (Charles W. Warren & 
Co.), Detroit; H. Walter Haller (Haller’s), 


Ann Arbor. ; 
Missouri—Mr. and Mrs. E. Gilbert Jac- 
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North Carolina—Mr. and Mrs. Joe Gari- 
baldi, L. D. Garibaldi and W. A. Zweier 
(Garibaldi & Bruns), Charlotte; J. S. Hur- 
sey (Hursey & Co.), Asheville; Mrs. Janie 
R. Jolly (Jolly’s,. Raleigh; C. F. Roberts 
(Starnes & Parker), Salisbury. 

Ohio—James L. Chapman and Morton P. 
Francis (Loring Andrews Co.), Cincinnati; 
Raymond A. Porter (Webb C. Ball Co.), 
Cleveland; E. H. Dutter (Cowell & Hub- 
bard Co.), Cleveland; F. J. Nichols (Na- 
tional Cash Register Co.), Dayton; C. W. 
Burdick (Bowler & Burdick) Cleveland; C. 
S. Reynolds (Hibbard Jewelry Co.), and 
Miss Jane Reynolds, Akron. 

Oklahoma—Sanders _Rones (Sanders 
Rones & Co.), Tulsa; Miss S. J. Haggard 
(Dean’s), Oklahoma City. 

Oregon—Frank A. Heitkemper and AI- 
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Everts, Mr. and Mrs. A. Y. Shiels and 
Miss Marion Shiels (Arthur A. Everts 
Co.), Dallas. 

Virginia—W. E. Gayle (C. S. Sher- 
wood, Inc.), Portsmouth; W. D. Oppleman 
(Phillips’ Bros.), Lynchburg; F. A. Hall- 
enbeck (Paul-Gale-Greenwood Co.), Nor- 
folk. 

Washington—Miss Edith Statham (Fred- 
erick & Nelson), Seattle. 

West Virginia—H. J. Homrich, of Hunt- 
ington. 

Wisconsin—A. E. Jones (Jobes-Never- 
man), Milwaukee; Edwin Schwanke  (AI- 
sted-Kasten Co.), Milwaukee. 

Speakers, etc.—Mr. and Mrs. R. F. Bach, 
Walter P. McTeigue, Mr. Vogt, William N. 
Taft, Miss Taylor,-Howard Williams, Prof. 
Herbert W. Hess, Prof. M. P. McNair, 
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card (Jaccard Jewelry Corp.), Kansas City; 
Mr. and Mrs. N. P. Logan (Hess & Cul- 
bertson Jewelry Co.), St. Louis. 

Nebraska—Mr. and Mrs. Oscar C. Ho- 
man (C, B. Brown Co.), Omaha. 

New Jersey—John Drake (National 
Jewelers’ Publicity Association), Newark; 
R. B. Kellogg (Edison Lamp Works), Har- 
rison; Charles J. Brotherly (President 
American National Retail Jewelers’ Asso- 
ciation), Newark. 

New York—Mr. and Mrs. Ferris E. 
Reeve (Reeve & Schumann), New York 
city; Alexander Vincent and Gordon A. 
Hargraves (Sterling Silversmiths’ Guild), 
New York city; Howard A. Hilcken and 
Charles A. Hammerstrom (Black Starr & 
Frost), New York city; Russell Scheer (E. 
J. Scheer), Rochester; Mr. and Mrs. A. L. 
Lusty (Sim & Co.), Troy; John M. Brown 
(Evans & Sons) Utica; Art Samuels, R. L. 
Barrows, Gus Schneider and D. H. Upte- 
grove (Barrows, Richardson & Alley), New 
York city; William Wagner (Keystone 
Publishing Co.), New York city; R. J. 
Comyns (Alexander Hamilton Institute), 
New York city; Gus H. Niemeyer (Handy 
& Harman), New York city; Mrs. W. J. 
Jones (Harper’s Bazaar), New York city. 


lard W. Heitkemper (Frank A. Heitkem- 
per, Inc), Portland. 

Pennsylvania—C. W. Oakford, William 
M. Price and Ralph C. Putnani (J. E. 
Caldwell & Co.), Philadelphia; Lynford 
Keating, E. H. Wagner, W. J. Hillenbrand 
and ‘George E. Nicklas (Grogan Co.), 
Pittsburgh; Daniel W. Brose and Miss 
Evangeline -M. Fisher (W. W. Wattles & 
Sons Co.), Pittsburgh; Herbert Wendler 
and Frank Kind (S. Kind & Sons), Phila- 
delphia; Gerald J. Terheyden, Herbert J. 
Terheyden and Maurice W. Rihn (Terhey- 
den Co.), Pittsburgh. 

Rhode Island—Frederick B. Thurber, Wil- 
liam G. Thurber, Laurence S. Tilden and 
Frank W. Rhodes (Tilden-Thurber Corp.), 
Providence; A. G. LeCain (National Cas- 
ket Co.), Woodward Booth (New England 
Manufacturing Jewelers’ and Silversmiths’ 
Association), Providence. 

South Carolina—W. Porter Cart (W. P. 
Cart Co.), Charleston. 

Tennessee—W. W. Deupree (George T. 
Brodnax), Memphis; S, H. Cayce (Edwards 
& LeBaron), Chattanooga. 

Texas—Mrs. Mable I. Bartle (J. J. 
Sweeney Jewelry Co.), Houston; Mr. and 
Mrs. A. A. Everts, Mr. and Mrs. Myron 


Harry C. Spillman, H. H. Kynett, Frank 
lin W. Cawl, James T. Montgomery, Frank 
L. Parker, W. Carleton Harris, Mrs. 
Christine Frederick, J. R. Hackes, Mrs. W. 
N. Taft and Mrs. Jones. 

GORHAM CO, REPRESENTATIVES 

Atlanta, Ga—J. D. Madigan. 

New York—Edward Krehbiel, Fred Van 
Dusen, Edward Sabberton, Amo Amold, 
James Conklin, Harry A. Burt, Arthur I. 
Damarest, Charles Jansen, Mrs, Pettit and 
C. H. Holbrook. 

Providence—Edmund C. Mayo, Alfred K. 
Potter, Hiram C. Hoyt, Gordon Lang, Ray- 
mond I. Blanchard, W. L. Stone, H. H. 
Moulton, C. W. Niles, C. A. Collins, H. J. 
Lance, Albert A. Wainwright, Lester F. 
Morse, George E. Wells, Lawrence H. de 
Labarre, Robert J. Hill, Erik Magnussen, 
Leroy E. Briggs, Thomas E. Conway, Charles 
J. Simeon, George E. Ball, V. C. Baurhyte, 
F, R. Seeley, Robert I. Durfee, Albert E. 
Carigan, William Codman, Miss Canfield, 
Miss Gallagher, H. Dillingham and H. G. 
Nelson. 








Wm. Henning of Fargo, N. D., has sold 
his jewelry business to Alvah Nordahl. 
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He Can Prove His Fish Story 


The accompanying photograph shows Joe 
Stein, first vice-president of Stein & EIll- 
bogen Co., Chicago, snapped in northern 
Minnesota, where he went recently on a 
fishing trip with Mr. Kreicker of Wm. G. 























JOE STEIN GETS SOME BIG ONES 


Kreicker & Co., advertising service ex- 
perts. 

The two big fish are large mouth black 
bass, one weighing 5 pounds and the other 
5 pounds 2 ounces. 








Head of Chicago Jewelry Concern 
Entertains Employees at His Home 


The entire force of G. Ed. Trebing & 
Co., Inc., wholesale jewelers in the Hey- 
worth building, Chicago, were enter- 
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tained at the home of Mr. Trebing, in 
Carey, Ill., on Sunday of last week. Mr. 
Trebing’s Summer home is located on the 
banks of the Fox River and he has ample 
grounds to comfortably accommodate a 
large party. 

Business associates together with their 
families, left Chicago early in the morning 
and were met at the depot by automobiles 
that carried them to the Trebing home, 
where Mr. Trebing, his wife and four sons 
greeted the party. Lunch and dinner was 
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Members of Maiden Lane Fishing 
Club Report Progress 


The good ship Natant IV carrying 13 de. 
voted apostles of Isaak Walton hauled anchor 
at 9a. M. on Tuesday, July 12, and in a few 
minutes the shores of Sheepshead Bay were 
lost in the fog and the boat was headed for 
Ambrose Lightship on the annual invita. 
tion cruise of the Maiden Lane Fishing Clyb, 
For eight weeks during the Summer this 
organization enjoys fishing trips and near 

















CHAMPION FISHERMEN OF THE CLUB 
Left to right: “Gus” Hauser, Irving Eckstein and “Bill” Lenhart. 


served in the large dining room and immense 
porch and both food and refreshments were 
plentiful. 

All during the day the grounds 
were ringing with merriment and bathing 
and boating were indulged in by all. It 
was a tired but happy party that left the 
Trebing summer residence, late that even- 
ing for home. 








SNAP SHOT OF EMPLOYEES OF G. ED, TREBING & CO., INC., AT THE OUTING 


the close of the season each member takes 
along a guest to participate in the day’s 
sport. 

The party this year was made up of 13 
members and guests, all of the members 
being identified with the jewelry trade. The 
day was anything but favorable for fish- 
ing, there being a heavy fog hanging over 
the water. Despite this however the Natant 
IV reached Ambrose Lightship, where only 
a week before the jewelers made a record 
catch of porgies. Fishing last week was 
only fair, the principal catch being made up 
of fluke. A few blackfish were also caught 
—the total catch for the day amounting to 
14, 

The prize fish was caught by “Joe” Dran- 
ges, who landed a fluke, which some say 
weighed as much as 8 pounds. This figure 
however, it is whispered, is subject to THE 
JEWELER’s CIRCULAR discount. The boat re- 
turned to Sheepshead Bay pier at 6 P. M. 

Those who attended included: Harry 
Booth, Irving Eckstein, “Bill” Bauman, 
George Frey, “Gus” Hauser, Garnet Hunt, 
“Tom” Smith, “Bill” Peck, “Pete” Miller, 
E. G. Flint, Jr., “Joe” Dranges and Harry 
McKay. 
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Frank E. Overhalt & Bro. have opened @ 
jewelry store at Omaha, Nebr. 
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Herbert Terheyden, of the Terheyden Co., 
and William Rihn, a son of Maurice Rihn, 
also of the same house, have been motoring 
through the east. tea 

Al Arfield, who formerly was associated 
with the I. Ollendorff Co., has resigned to 
go into the millinery business for himself in 
Wheeling, W. Va. 

S. H. DeRoy, who has been motoring in 
the east and visiting with relatives in the 
Metropolis, is back from his trip and is 
now busy at the house of S. H. DeRoy & 


~ I. DeRoy, of Jos. DeRoy & Sons, 
is leaving the latter part of the month on a 
motor trip through Canada and other sec- 
tions of the northern part of the con- 
tinent. 

Considerable excitement was caused one 
day last week, when some pedestrian care- 
lessly tossed a lighted cigarette stub onto an 
awning of the Wilkens Jewelry Co. at 621 
Liberty Ave. causing a damage of $25. 
It is not known who did it. 

A number of new jewelry salesmen are 
being employed by the I. Ollendorff Co. 
as a result of an advertising campaign 
which that house has been engaging in and 
will continue in the promotion of the 
Ollendorff watch. The Pittsburgh house 
has been obtaining some excellent business 
and expects this to be greatly increased in 
August and September. 

The new front being built in the store of 
Louis DeRoy & Bro., Smithfield St., has 
been completed, the oblong windows not 
taking up any more room than the old- 
style windows displaced and giving much 
more vestibule room to enable persons to 
inspect merchandise protected from _ the 
weather. The framework is steel and 
copper and the front of the building marble 
and it makes a most attractive appearance. 
It is one of the most modern and up-to-date 
fronts in Pittsburgh. The woodwork 
finish is in walnut. 

A wholesale merchant discussing the 
tendency of some concerns to extend credit 
over a period of six or more months, doubted 
the wisdom of such action. His point was 
he did not think it was good business and 
that it tended to delay the collection of 
accounts and therefore make it more ex- 
pensive to conduct business than otherwise 
should be the case. In any event he is of 
the opinion that many persons seize upon the 
least excuse for holding off the payment of 
bills and he regarded prompt settlement of 
accounts as the best way for merchants to 
do business. 

The Retail Credit Men’s Association 
affitiated with the Pittsburgh Credit Bureau 
has indorsed Leopold Sondheim as a candi- 
date for director of the Retail Credit Men's 
National Association and will present his 
Name to the convention to be held in Provi- 
dence, Mr. Sondheim is a_ well-known 
Pittsburgh merchant, being secretary of the 
Rosenbaum Co. and assistant to President 
L. A. Behr of that concern. Mr. Sondheim 
was a former president of the credit body. 
The association’s membership here is now 
in excess of 500 members and few of the 
leading retail jewelry concerns in the 
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downtown section are outside of the 


membership. 








Atlanta, Ga. 


J. D. Creel, accompanied by his son, is 
spending a few days with his father, J. F. 


Creel, Peachtree Arcade jeweler. His 
home is in Tampa, Fla. 
H. S. Banta, Newman, Ga., was in 


Atlanta tour a day during the week com- 
pleting final details for the annual conven- 
tion of the Georgia Retail Jewelers’ Asso- 
ciation, which occurs today (July 20). 

John Scheer, % Peachtree St., is adding 
to his store by having a balcony con- 
structed across the rear of his -building, 
which will house the office and give more 
room for display cases in the store proper. 

George Dary, in the Grant building, has 
returned from a very successful tour of 
Texas and other States in the interest of 
the firms he represents. He reports busi- 
ness conditions as generally good through- 
out this section. 

Preparations are going steadily forward 
for the best convention ever held by the 
Georgia Retail Jewelers’ Association. Pro- 
grams of the convention have been mailed, 
not only to every jeweler in the State, but 
more than 500 copies have been mailed to 
jewelers in neighboring States in the 
interest of co-operation among jewelers and 
ihe different State associations. An enter- 
tainment committee, composed of Nat UIl- 
man, chairman; R. C. Schneider, Henry 
Muench and Ernest Durham, has arranged 
an excellent social program and everyone 
is enthusiastic about the coming meeting. 

A measure has been introduced by Repre- 
sentative Frank Hooper, Jr., of Fulton 
county, which appropriates $3,120 from the 
State treasury for the payment of the State 
of Georgia’s debt to the Crankshaw 
Jewelry Co. If this is passed, it will bring 
to a close one of the most unusual chapters 
in American jewelry history. Twenty 
years ago, when it was decided to present 
the crew of the new battleship Georgia 
with a silver service, the governor authorized 
the purchase hy the State of the three 
principal pieces—the punchbowl, plateau 
and punch ladle. They were ordered and 
the order filled by the Crankshaw Jewelry 
Co., Atlanta. The entire service was 
presented to the Georgia and accepted in 
behalf of the government by President 
Roosevelt at the Jamestown Exposition. As 
time went on, the governor who made the 
purchase died. The next legislature re- 
fused to pay the bill on the ground that 
the governor had exceeded his authority. 
The Crankshaw Jewelry Co. discontinued 
operations. The battleship Georgia was dis- 
carded following the disarmament conference. 
And still the bill remained unpaid. Within 
the last two years, however, special 
measures have allowed the return of the 
set to the State, where it will repose in 
the governor’s mansion, and there is a 
growing sentiment in favor of paying the 
bill against it in order that it may remain 
intact as the property of the State of 
Georgia. In his final message to the legis- 
lature, Governor Walker recommended that 
the bill be paid to the heirs of the Crank- 
shaw estate, and it seems probable that his 
wishes will now be carried out. 








William Dorwart, jeweler, of New Hol- 
land, Pa., was a late visitor here. 

F. H. Schofield, of Schofield & Co, 
Newark, N. J., was a recent visitor. 

Saul L. Solomon spent last week on a 
combined business and pleasure trip to At- 
lantic City. 

S. Kurtz Zook has been awarded the 
order for furnishing new silverware to the 
Lancaster Y. M. C. A. 

H. E. Wilt and family, Harrisburg, mo- 
tored to Lancaster last week. Mr. Wilt 
will soon announce the opening of a new 
store. 

The Key Jewelry Co. last week installed 
a huge electric sign in front of its N. 
Queen St. store advertising diamonds and 
watches. 

S. A. Huber, Travel City, Mich., and 
Harlowe Hermon, Tarentum, Pa., have 
entered the Bowman Technical School as 
students. ; 

John A. Erickson, with R. W. Wehrle 
& Co., Indiana, Pa., was married recently 
to Miss Frances S. Widdowson, also of In- 
diana, Pa. 

Fred A. Wheeler, of the traveling sales 
force of the Non-Retailing Co., will spend 
the next few weeks visiting the trade in 
western Pennsylvania. 


Edward Montander, with K. F. Frugin- 
schul, Greensboro, S. C., and S. H. Hostet- 
ter, watchmaker and engraver of Parkes- 
burg, Pa., visited Lancaster. 

Jeweler William S. Oberlin has been ap- 
pointed a member of the committee which 
will collect funds for the erection of a 
War Memorial at Columbia. 

W. W. Appel & Son furnished the big 
sterling silver bowl which was the prize 
in last week’s George Franklin golf tourna- 


ment which was held at the Lancaster 
Country Club. 
The vacation period of the Hamilton 


Watch Factory has ended and the em- 
ployes are back on their jobs again. Charles 
Gause, a Hamilton Watch Co. missionary, 
left Lancaster on July 13 on a southern 
trip. 

Robert E. Miller, a vice-president of the 
Hamilton Watch Co., and Frank Sener and 
William Shand, director of that company, 
have been appointed members of the work- 
ing committee of the local Chamber of 
Commerce. 

Carl Schaller, with the Appel store, on 
July 13 attended the wedding in Philadel- 
ghia of Charles Fisher and Miss Norma 

ard. Mr. Schaller participated in a 
vaudeville show given last week by St. 
Joseph’s Catholic Club. 

John Bowman, jeweler, of Palmyra, Pa., 
was a visitor here last week. Among other 
recent visitors were H. M. Bryson, Den- 
nison Mfg. Co., Framingham, Mass., and 
F. D. Wilbur, manager of the Philadelphia 
district of that company. 

Thomas A. Deen, the H. S. Treiskey 
Co., with family, spent last week at At- 
lantic City. F. A. Peters, member of this 
company, is helping to look after the boys 
who are guests of the Kiwanis Club at 
their camp in the country. 
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ing three weeks at Shirley, N. H. 

Mr. and Mrs. Henry Fletcher are spend- 
ing the Summer at the Shirley Hill House 
at Manchester, N. H. 

Mr. and Mrs. Matthew T. Dunn and fam- 
ily are spending the Summer at Ye Sakonnet 
Inn at Sakonnet Point. 

William Kilkenny, of the Strathmore Co.’s 
New York office, has been visiting the head- 
quarters here the past week. 

The Roger Williams Savings Fund and 
Loan Association has discharged a mort- 
gage of $4,200 against property of William 
T. Chase. 

Mortgages for $1,240 and $600 against 
property of Jacob Krasnow have been dis- 
charged by Louis Meisel and Joseph Greene, 
respectively. 

Joseph K, Martyn has resigned as an of- 
ficial of the Martyn Jewelry Co., Inc., of 
212 Union St., and has withdrawn from the 
corporation. 

The Gorham Mfg. Co. has been elected a 
member of the Association of National Ad- 
vertisers and will be represented therein by 
its advertising manager, H. J. Lance. 

The Ostby & Barton Co. are making ex- 
tensive repairs to the skylight and roof of 
their building, corner of Richmond and Clif- 
ford Sts., necessitated by a recent fire. 

The inventory of the estate of the late 
Charles E. Hansen, filed last week in Mu- 
nicipal Court, showing a valuation of $50,- 
407, was atcepted and ordered recorded. 

In the First District Court at Newport 
on Friday, Judge Max Levy gave judgment 
for $38.98 in the civil case of the Adler 
Favor & Novelty Co. against Charles G. 
Muenchinger. 

Walter E. Peck has filed information at 
the city clerk’s office that he is the owner 
of the manufacturing jewelry business con- 
ducted at 54 Page St., under the firm style 
of Henry Williams & Son. 

The will of the late Samuel Wachen- 
heimer, of Wachenheimer Bros., was proved 
in Municipal Court here last week and 
Therese F. Wachenheimer was appointed 
executrix under personal bond of $70,000. 

The Imperial Pearl Co. will close its 
plant, 38 Friendship St., on July 23 for a 
week’s shutdown, during which the plant 
will be removed to new and larger quarters 
at 167 Dorrance St., which will be opened 
Aug. 1. 

Major John J. Collins, of the Ostby & 
Barton sales forces, heads the advance de- 
tachment of the 243rd Coast Artillery that 
left Thursday for Fort Wright, N. Y., to 
prepare for the two weeks’ encampment of 
that command. 

The case of the Otto Gerdan Co. against 
the Ocean Pearl Mfg. Co. was heard in 
civil session of Sixth District Court on 
Thursday before Judge Rueckert, in a suit 
of assumpsit. Decision was entered for the 
plaintiff for $69.65 and costs. 

Taking advantage of the presence in this 
city of business men from all sections of 
the country in attendance at the sales con- 
ference of retail jewelers at the Gorham 
Mfg. Co., the Providence Journal polled 
the gathering as to their political preferences 
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for presidential candidates and also upon the 
prohibition proposition. 

George F. Yates, for many years connected 
with Young Bros., 722 Eddy St., died last 
Wednesday, after a long illness, in his 77th 
year. He is survived by his widow and 
two daughters. There was a large attend- 
ance at his funeral on Friday afternoon 
from his home, 298 Swan St., interment fol- 
lowing at Locust Grove Cemetery. 

Clarence M. Dunbar, treasurer of the 
Cook, Dunbar, Smith Co, of this city, who 
is Imperial potentate of the Ancient Arabic 
Order, Nobles of the Mystic Shrine, was 
entertained at luncheon by President Calvin 
Coolidge at the Summer White House at 
Rapid City, S. Dak., last Thursday. Mr. 
Dunbar is on an extended official visit of 
various temples of the Order throughout the 
northwest and will go to Vancouver before 
returning. 

Judge Ira Letts in United States District 
Court last Tuesday granted a motion of the 
Ideal Jewelry Co. to include Joseph J. Mc- 
Caffrey, executor of the estate of the. late 
Henry Payton, former head of the H. Pay- 
ton Co., manufacturing jewelers, as a party 
defendant in their suit against the Payton 
Co. for infringement of letters patent. The 
court also granted a supplementary reopen- 
ing of the case against the H. Payton Co., 
Inc., successors. 

The employes of the Roland & Whytock 
Co., Inc., held their annual outing last 
Wednesday afternoon at Rocky Point as the 
guests of the concern. The party left the 
factory, 24 Calendar St., immediately after 
closing at noon and in a special car arrived 
at the resort in time for luncheon. A pro- 
gram of athletic games and sports occupied 
the attention for the afternoon, one of the 
features being a swimming contest for the 
boys. After the games a shore dinner was 
in order and until well into the evening the 
various attractions about the resort were 
taken in. 

The campaign of the Town Criers of 
Rhode Island to secure an airport for Rhode 
Island and for Providence as soon as possi- 
ble bore its first fruits Saturday, when four 
of the leading business men of this city 
publicly endorsed the movement. They 
were: Henry D. Sharpe, president and 
treasurer of the Brown & Sharpe Mfg. Co.; 
Samuel M. Nicholson, president of the 
Nicholson File Co.; Walter R. Callender, 
president of the Callender, McAuslan & 
Troup Co. (The Boston Store), and Col. 
Joseph Samuels, president of The Outlet 
Co. Among the Town Criers’ airport com- 
mittee are: Col. John J. Collins, of the 
Ostby & Barton Co.; Frederick W. Aldred, 
of the Gladding Co., and Carl Freese, of 
the Livermore & Knight Co. 

Among the jewelry buyers reported in 
this city and vicinity during the past week 
were the following: Jesse Levy, of Jesse 
Levy & Co., Philadelphia; A. Smitzer, of 
the Regina Jewelry Co., New York city: 
Jacob Avidan, of the Lippman, Spier & 
Hahn Co., New York city; Mr. Hirsch, of 
L. Hirsch & Co., Los Angeles, Cal.; Ed 
Heim, of A. H. Bendheim & Co., New 
York city; Peter Cannon, of the Associated 
Dry Goods Corp., New York city; Mr. 
Margolian, of the Princess Jewelry Co., 
Montreal; Mr. and Mrs. Steele, of Cleve- 
land; Mr. Morris, of Morris, Mann & 
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Reilly, Chicago; Mr. Foster, of Samstag & 
Hilder Bros., New York city; Mr. Heiner 
of Carson, Pirie, Scott & Co., Chicago; E 
W. Rossberger, of Rossgrade, Inc. New 
York city, and A. M. Palm, Pittsburgh, Pa 
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Albert Paige is enjoying a stay in Maine 
for a few weeks. 

Mr. and Mrs. James A. Doyle have re- 
turned from their wedding trip to Canada, 

Lester Wall spent his vacation: period the 
past week on ah automobile trip to Maine. 

Mr. and Mrs. Arthur W. Andrews have 
been spending their vacation at Rockport, 
Mass. 

The G. H, French & Co. plant resumed 
operations on Monday after a week’s shut- 
down. 

The Webster Co.’s plant resumed busi- 
ness operations last Monday morning after 
a weeks shutdown. 

’ Mr. and Mrs. Victor Chevers have re- 
turned from an automobile trip to Wash- 
ington and Atlantic City. 

Andrew Morris, of the G. C. Hudson Co., 
accompanied by Mrs. Morris, spent a part 
of the past week on Cape Cod. 

The W. G. Clark & Co.’s ball team in 
the Twilight League made its appearance 
the past week in new uniforms. 

Cards have been received by numerou 
persons here from Congressman Joseph W. 
Martin, Jr., who is now in Italy. 

John Woodhall, of this place, who is su- 
perintendent of the Winters Bros.’ Tap & 
Die Co., has opened the King cottage at 
Wrentham for the Summer. 

Elmer Cobb, Peter Frazier, Harry Hart- 
man, George Morris and Alfred Cobb are 
members of the committee to arrange for 
the joint outing and clambake of Mirimichi 
Tribe of Red Men and the Oneida Council, 
Degree of Pocahontas, next month. 

W. H. Riley was the host last Saturday 
to the women employes of Riley & Frenct 
at an outing. Private automobiles conveyed 
the delegation to the North Shore, where 
a shore dinner was enjoyed, followed by 
bathing, dancing and other diversions. 

Frank J. Bride, for a number of years in 
the employ of the R. F. Simmons Co., of 
Attleboro, died at his home here Saturday 
morning, after a 10 days’ illness. He was 
stricken by a shock early last week. His 
widow and one daughter survive him. 

J. Noble Shawe, treasurer of the Paye & 
Baker Mfg. Co., is enjoying a three weeks’ 
vacation in the land of his boyhood days i 
Prince Edwards Island. Remembering the 
time when he used to make catches of 75 
to 100 trout a day, he took along with him 
his trusty rod and full equipment of flies 
and hooks, as he planned to spend much of 
his time at the brooks. 

Mr. and Mrs. J. Frank Mason, who are 
enjoying an extended trip through Europe, 
have been spending the past week in Italy. 
During their stay in Rome they wet 
through the Vatican and St. Peter’s Cathe- 
dral, as well as paying a visit to the Cata- 
combs. According to letters received from 
them; Rome has proved to be one of the 
most interesting cities that they have visited. 
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Mr. and Mrs. Thomas G. Sadler, Jr., and 
children are spending a short time at 
Touisset Point. 

Frederick W. Nittle, of Attleboro Falls, 
has been granted a patent on an extensible 
bracelet, which he assigned to the M. S. Co. 
of this city. 

The baseball nine representing the L. G. 
Balfour Co, in the Shop Twilight League 
took the game from the R. F. Simmons Co.’s 
team the other evening by a score of 7 to 4. 

Miss Dorilla M. Yelle, for the past four 
years in the employ of the Baer & Wilde 
Co., was married at St. Joseph’s Church, in 
Taunton, last Thursday morning, to George 
Meunier. 

The Frank Mossberg Corp. has trans- 
ferred to the Apco Mfg. Co. a tract of land 
on Thatcher St., in accordance with the 
terms of the recent transferal agreement 
between the two corporations. 

At a meeting of the creditors of W. T. 
MacKendrick & Co., who recently made an 
assignment to Ralph C. Estes, held the past 
week, it was decided that the assignee be 
authorized to close out the business. 

Many of the manufacturing jewelry estab- 
lishments here will close during the week 
of July 25 for the annual vacation periods 
and for stock taking and general overhaul- 
ing. Several were closed the past week 
and others will close this week. 

Albert Liberty, with the L. G. Balfour 
Co., has been elected president of the Fin- 
berg Athletic Club. Lawrence Dwyer and 
John Brennan, employes of local jewelry 
concerns, were also elected to offices in the 
club at its recent annual meeting. 

Charles O. Sweet, treasurer of the C. O. 
Sweet & Sons’ Co., who is president of the 
G, A. R. Dining Club, has proposed that a 
military night be held here in the Fall, and 
the idea has been received with considerable 
favor. It is expected that the various local 
military, veteran and patriotic organizations 
will join in making a special feature of the 
occasion, the date for which will be an- 
nounced later. 


Last Saturday, Samuel H. Holman, Sr., 
of this city, attended the merchandise shoot 
of the Providence Gun Club at Greenwood, 
R. I. The contest was a 100-bird shoot from 
a 16-yard rise. Mr. Holman won the first 
prize in Class B with a score of 93 in 100, 
running way ahead of his class and landing 
second gun for the day, being runner-up for 
“Al” Sisson, the Rhode Island all-round 
State champion, who broke 96 out of 100. 
The contest was shot in four events, Mr. 
Holman’s card showing as follows: 24 x 
25; 23 x 25; 23 x 25, and 23 x 25; total, 
93 x 100. 

_ Company I of the 101st Infantry, which 
1s composed largely of employes in the local 
jewelry factories, is at Camp Devens, at 
Ayer, Mass., for its annual two weeks’ tour 
of duty. Sunday had been designated as 
Attleboro Day at the Company I barracks 
and many of the relatives and friends of 
the boys, as well as a number of the city 
officials, visited them in their tented quar- 
ters. Accepting an invitation from Capt. 
Frank H. Straker, who is with the Webster 
Co., Mayor Briggs and members of the City 
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Council were present and inspected the local 
unit. Captain Straker went over the road 
to the camp, the command going by train in 
charge of Lieut. Herbert Whittemore. 

The observance of the 82nd birthday of 
Robert B. Macdonald at the Summer home 
of his daughter at Bay Spring on Narra- 
gansett Bay the past week, is a reminder 
that Mr. Macdonald is one of the city’s 
veteran jewelers. A native of Philadelphia, 
where he was born July 11, 1845, he learned 
his trade with Freeman & Co. and in 1873 
he came to Attleboro and started swivel 
manufacturing. He was quick to adopt new 
and practical methods and was one of the 
first to use a jig saw in the business. He 
was the first to make fancy hair and hair 
pins, a line that has gone somewhat out of 
style with the change in times. Mr. Mac- 
donald retains an active interest in the 
jewelry industry, being associated with the 
R. B. Macdonald Co. in County St. and re- 
mains a close follower of the jewelry trade 
and customs. 

















Many of the Boston retail jewelers were 
guests of the Gorham Co. at Providence the 
last week or so attending a retail conference 
of New England. Topics of first-rank im- 
portance to the trade were discussed. The 
conference ended last Friday. 

The Thomas Long Co. has just had its 
diamond rooms painted “daylight” color for 
the better display of stones. It is said that 
the new paint shows the diamonds to much 
better advantage than the old hue, or than 
the mahogany cases in the store. Daylight 
electric lamps are also used in the store in 
an effort to show the stones in the cases in 
the best light. 

Old English pewter from the private col- 
lection of Capt. Vernon Watson, Chelms- 
ford, England, is on exhibition in Filene’s 
and has attracted much attention. Some of 
the pieces came from the old sailing ship 
the White Star. The collection includes 
jugs, basins, Irish measures, church chalices, 
candlesticks, tobacco jars, tankards, teapots, 
snuff boxes inkstands, wine jugs and 
beakers. 

James Sgroi, proprietor of a store on 
Main St., Waltham, reported to the police 
last week that a young man called at the 
store in the early evening and said he repre- 
sented John Nolan, of 40 Pleasant St., and 
that the latter sent him after the watch 
left there to be repaired. The watch was 
given to the young man by the wife of the 
proprietor. When Nolan called later for 
his timepiece he was told what had hap- 
pened. He denied that he had sent anyone 
for it. Sgroi was unable to give much 
description of the man, except that he was 
six feet tall and good looking. The police 
are now searching for the crook. 

The A. Stowell Co. has increased its 
capital from 2,000 shares of $100 preferred 
and 2,000 shares of $100 par common stock 
to 4,000 shares of each, issuing the addi- 
tional 2,000 shares as a 100 per cent. stock 
dividend on the same class of stock. Pro- 
visions of the preferred stock have been 
changed so that it now receives 6 per cent. 


67 


dividends, and after 5 per cent. has been 
paid on the common stock, both issues shar- 
ing alike in further distributions. As’ of 
June 1, the A. Stowell Co. had total assets 
of $2,025,396 and surplus of $515,095. -The 
company is in a very prosperous condition. 

The Alvin Silver Co. of New York has 
opened a New England office at 333 Wash- 
ington St. This office was established to 
afford better and quicker service to the 
concern’s rapidly increasing business in 
New England. Harry V. Anderson wil 
be in charge of the office. The following 
travelers representing the Alvin concern 
who visit the New England territories will 
use the Boston office as their headquarters: 
Charles Beechell, Brent Foster, Gerald 
Nagle, W. E. Hayward, eastern manager, 
and G. E. Fahys, Jr., vice-president. 

Stuart McKenzie, of the D. C. Percival 
Co., has gone on a trip to the White Moun- 
tains. He will be away for two weeks. 
Friends of John Ware will regret to learn 
that he is suffering from an infection of one 
of his eyes which necessitates his being in 
a dark room for some time. He is receiv- 
ing medical attention, and it is expected that 
the cause will soon be discovered and 
effective treatment rendered. Lawrence F. 
Percival took part in the annual cruise of the 
Eastern Yacht Club all along the Maine 
coast and return to Marblehead. The whole 
of the fleet made the trip, Mr. Percival -in 
his yacht Sally XIV. a 

L. J. Wyman, who runs Boston’s smallest 
clock shop, has moved to an even smaller 
store. He occupied his old place for 28 
years and now is in quarters at 110 State 
St., just across the street. Many , rare 
clocks have been left with Mr. Wyman to 
repair, for he is an expert workman. An 
ordinary man cannot stretch out his arms 
full length in the new store, so small is it. 
He says he believes it is good advertisement 
to have the tiniest store in Boston because 
many people come to see it and tell other 
people about it. He boasts of the best col- 
lection of antique clocks in New England, 
including a very rare type called “coffin,” 
because of its resemblance to a casket. He 
learned his trade in Portsmouth, N. H., as 
well as the engraving and diamond cutting 
end of the business. The door of the little 
shop is exactly one foot wide, so that many 
people have difficulty in entering. 








Plainville, Mass. 


Mr. and Mrs. John Kenerson and family 
have returned home after a two weeks’ vaca- 
tion tour by automobile in Maine. 

Henry U. Wilson, for several years asso- 
ciated with the Plainville Stock Co., died 
in New York recently in his 69th 
year, having been born in Oldtown ‘on 
Dec. 24, 1858. He attended the local public 
schools and was affiliated with the 
Masonic fraternity and the Odd Fellows 
here. 

Charles A. Whiting, of the Whiting & 
Davis Co., was the speaker at the luncheon 
meeting of the New England Manufacturing 
Jewelers’ & Silversmiths’ Association at the 
Metacomet Club, East Providence, on Tues- 
day. His topic was “Jewelry and the 
Jewelry Business as I Found Them in 
Europe.” 










































































































MBSE BEY ee 


i a RCT RIS RISE TE 


Bi SE eta 





























TRADE CONDITIONS 


Local retail jewelers say trade is holding up very 
well for July and that it has been about as good 
as they had anticipated. General business conditions 
in Evansville are fairly good. Several of the Evans- 
ville retail jewelers have conducted sales this Sum- 
mer, which have cleaned up a lot of their old stock 
and also netted them some cash. It is the general 
opinion of retailers here that trade during the 
months of July and August will correspond most 
favorably with the corresponding period of last 
year. Reports from rural communities are to the 
effect that things are looking better for the farmers, 
and it is believed business in the rural sections will 
show a marked improvement between now and Fall. 





E. J. Welp, retail jeweler at Hunting- 
burg, Ind., was a business visitor at Jasper, 
Ind., a few days ago. 

Mrs. H. H. Tislow, whose late husband 
owned and operated a retail jewelry store in 
Petersburg, Ind., for a number of years, 
visited relatives and friends at Princeton, 
Ind., last week for several days. 

E. A. Rhoads, retail jeweler at Chrisney, 
Ind., was among those from that section 
of Spencer county who attended the fourth 
annual picnic of the Boonville Press Club, 
of Boonville, Ind., at the Nancy Hanks Park 
at Lincoln City, Ind., on July 10. The pic- 
nic is given once a year in the park as a 
tribute to the memory of the mother of 
Abraham Lincoln, Mrs. Lincoln being buried 
in the park. 

George Whitaker, retail jewelry dealer at 
Petersburg, Ind., will shortly move his store 
into his new building that he recently pur- 
chased from the First National Bank of 
that city. He will have more floor space 
in his new store. It is his intention to in- 
stall new fixtures and purchase a larger 
stock. He has been engaged in business in 
Petersburg for a number of years and is 
well and favorably known to the trade in 
southern Indiana. 

Fred Heinzle, retail jeweler at Tell City, 
Ind., has been elected secretary of the newly 
organized Kiwanis Club of that city. The 
Tell City club is arranging to entertain 
many of the Kiwanis clubs of southern In- 
diana at a “feed” in the near future. Theo- 
dore Bitterman, of Bitterman Bros., 204 
Main St., this city, will be among those 
from here who will make the Tell City trip. 
He is a charter member of the Evansville 
club. Floyd Nester, of Heinzle & Nester, 
retail jewelers at Boonville, also Charles 
Hebner, of the Hebner Jewelry Co. of that 
city, are among those who will represent 
the Boonville club at the Tell City gather- 
ing. 

A few mussel camps along White and 
Wabash rivers are in operation now, but 
the amount of shells being gotten out is not 
as large as last year or the year before. A 
good many men, however, are engaged in 
the work and the men are making good 
wages in their work. Practically no reports 
of the finding of pearls have been received 
here this season. The pearl button fac- 
tories in southern Indiana are worried over 
the falling off of the mussel business and 
when the shell supply in this State has been 
exhausted, the factories will have to look 
elsewhere for their shells. Several years 
ago the pearl button industry in several 
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southern Indiana towns was the chief in- 
dustry and gave employment to many men 
and women. Factories continue to do a 
great deal of business, but the volume this 
year will not be as large as it was last 
year or the year before. Theodore Bitter- 
man, well-known retail jeweler in Evans- 
ville, during the past several years has 
purchased a great many Wabash river 
pearls. 











W. T. Franc, president of the Franc 


Jewelry Co., is in Chicago for some days 
looking after several important matters con- 
nected with the firm’s welfare. 

Mrs. Charles E. Saywell, with her 
daughter, Frances, Heavener, Okla., are ex- 
pected in Washington soon to visit Mrs. 
Saywell’s sister, Mrs. G. B. Sefken, of the 
staff of Washington correspondents for THE 
JEWELERS’ CIRCULAR. 

Albert Sigmund, of R. Harris & Co., now 
ranks as the superior jeweler golfer on the 
East Potomac Course, having succeeded in 
defeating Mr. Alley and Mr. Stanley, whose 
qualifications in that respect have long been 
the subject of much comment. 

Mrs. William A. Dowding joined Mr. 
Dowding in Chicago, where he is spending 
some time in the interest of his position as 
assistant sales manager of the jewelry firm 
of Dodge & Ascher. They will return 
within a month to Washington. 

P. Lazarus, of the material department 
in the wholesale jewelry establishment of H. 
Kur & Co., is back on the job after a week’s 
vacation, which, due to the visit of his father 
and sister from New York city, he spent at 
his home in Washington. Mr. Lazarus, 
who is well-versed in music, has recently 
composed a song. The composition has not 
been published as yet. 

Mr. Speaker, in charge of the fraternity 
jewelry department of R. Harris & Co., is 
touring the New England States by way of 
automobile. In the meantime he is not for- 
getting business, and while the purpose of 
his trip is for pleasure, mainly, he expects 
to visit several points in the interest of his 
department. He will spend some time in 
New York before returning home. 

I. Kahn, president of the Kahn Optical & 
Jewelry Co., is about to move in his new 
home in a fashionable location of Washing- 
ton. The house represents the work of 
skilled architects and experienced builders, 
and is decorated and furnished in the most 
approved style. Mrs. Kahn and the chil- 
dren expect to spend their vacation in At- 
lantic City, where Mr. Kahn will join them 
later. Miss Josie Burns, of the sales de- 
partment, is at the seashore in Maryland 
for a vacation. Fred Mercury, also of the 
sales force, is at his post of duty in the store, 
having been confined to his home several 
weeks on account of illness. 








The Thomas Jewelry Co., 4th St., Santa 
Rosa, Cal., has been incorporated for $75,- 
000. The directors named are C. R. 


Thomas, O. C. Thomas and A. G. Shaffer, 
Santa Rosa, and Clyde C. Thomas, Eureka. 
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Curtis Weiler, son of Clarence S. W eiler, 
Mauch Chunk jeweler, left on Saturday for 
a three-weeks’ trip to Europe. He will be 
engaged on the steamship President Har. 
ding as a member of the orchestra playing 
on the ship. 

Harry B. Sheckler, Catasauqua jeweler, 
who has occupied the store-room at 427 
Front St. for some years, has just purchased 
the adjoining property, 423-425 Front St., 
formerly occupied by Robert Sheckler, whs 
conducted the White House Cafe. He will 
remodel the entire building, and will move 
his jewelry business to 425 Front St., while 
423 will be made into a store room, which 
will be rented. The second floor will be 
converted into a six-room apartment, which 
will be occupied by Mr. Sheckler. The 
third floor will also be changed into a four- 
room apartment, and offered for rental, 
The entire building will be fitted with al 
modern improvements. Mr. Sheckler ex. 
pects to occupy his new quarters about 
Sept. 1. 

At a classification meeting of the Slat- 
ington Rotary Club held last Friday night, 
Edward F. Schertzinger, who has been a 
jeweler in Slatington for over 49 years, as 
chairman of the meeting, chose “Diamonds” 
as his subject and gave the members a most 
instructive talk on the subject. Mr. Schert- 
zinger in his talk brought out the fact that 
diamonds, although the most popular are 
exceeded in cost by the emerald and ruby. 
He told of the mining of diamonds in the 
largest fields in the world, those of South 
Africa, where none but closely guarded male 
help is employed. The different grades, ab- 
solutely perfect, and commercial diamonds 
and the different colors of diamonds were 
thoroughly explained as was the process of 
cutting the stones. 











William Bromberg, of Bromberg & Co, 
has returned to Birmingham from his vaca- 
tion which was spent at the seaside at Bil- 
oxi, Miss. 

The Fincher-Osment Jewelry Co.’s store 
at Tuscaloosa was recently seriously dam- 
aged by fire, which injured six other stores 


in different lines. The total loss to all 
stores is estimated at $150,000. 

P. H. Tyler, president of the Tyler 
Jewelry Co., Ensley, is outlining a plan 
for a co-operative advertising campaign for 
the Ensley jewelers and other merchants. 
This campaign will commence soon and will 
run until about Oct. 1. Prizes amounting 
to $1,000 or more will be given away. 

The North Birmingham Merchants’ Asso- 
ciation, which is composed of retail jewelers 
and other merchants, will hold their annual 
picnic at Camp Cosby, July 28. A number 
of contests will be held and prizes will be 
given. The Anna Gordon Chapter of the 
Women’s Christian Temperance Union has 
requested the merchants that they eliminate 
the bathing beauty contest, scheduled among 
the attractions of the picnic. 

















Howard Strang, retail jeweler of Lorain 
Ave., has closed his auction sale and has 
gone out of business. 

Mr. Lewis, representing the Elgin Na- 
tional Watch Co., was among manufacturers’ 
representatives in Cleveland this week. 

W. O. Knight, of the Cowell & Hubbard 
Co., who has been in poor health for some 
time past, has taken a cottage at Madison- 
on-the-Lake for the remainder of the Sum- 
mer. 

Joseph Blumenthal, watchmaker, is going 
with the Katz Repair Shop. He was for- 
merly with Rotbart’s, but has not been 
working for some time past on account of 
illness. 

K. E. Kleinman has opened a retail jewel- 
ry store at 162 Superior Arcade, at the 
Euclid Ave. entrance. The formal opening 
will be held later. Mr. Kleinman was for- 
merly connected with the Spencer Jewelry 
Co. 

William Wagner, president of the Wag- 
ner-Gilger-Cohn Co., sailed with Mrs. Wag- 
ner on the French liner De Grasse for Eu- 
rope, Tuesday. They are expected to re- 
turn to Cleveland by Sept. 10. 

H. M. Lewis, formerly connected with 
the Ficken Co., watch jobbers, has entered 
the retail jewelry business and has opened 
an office on the seventh floor of the Union 
Mortgage building. L. S. Hanson, watch- 
maker, will occupy part of the office which 
is now being remodeled. 

Harburger’s, one of Cleveland’s large 
credit stores, now located in the Euclid Ar- 
cade, will open a store in the Schofield 
building on E. 9th St., a couple of doors 
from Euclid Ave. The opening will be 
around the first of September. The present 
store will be continued temporarily. 

Frank Cox, of the Webb C. Ball Co., 
and treasurer of the 24-Karat Club, re- 
turned last week from his vacation. He 
and Mrs. Cox motored to various Canadian 
points and enjoyed some fishing. F. G. 
Story, of the same company, left on his 
vacation July 16 and will go East on a fish- 
ing trip to his old home. 

Nathan Weinzimmer, alleged member of 
the Richard Reese Whittemore gang of 
New York jewel thieves, is evidently deter- 
mined that New York State will not get 
him, and is continuing a strenuous fight 
against extradition. His attorneys filed an 
appeal in the Ohio Supreme Court on 
Wednesday for a review of his habeas 
corpus suit to prevent extradition. Chief 
Justice Marshall ordered suspension of ex- 
ecution of lower court orders allowing his 
extradition pending action on the appeal. 
He is under $50,000 bond pending the hear- 
ing. 

; The Zwee & Burr Co., manufacturing 
jeweler, will move on Aug. 1 to the third 
floor of the Hickox building, at the corner 
of Euclid Ave. and E. 9th St. The concern 
has been located on the second floor of the 
Advance building at 1514 Prospect Ave. for 
the past five years and has outgrown these 
quarters, The new home is at least 50 per 
cent. larger, has abundant light and is in 
the most central point of the downtown dis- 
trict. Four large offices have been leased 
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and are being remodeled into one large 
space. A special room has been arranged 
for polishing, there will be a room for 
melting, and the men at the benches will 
have all the light they need, as the entire 
side which they face is composed of win- 
dows. The, address is 317-19-21-23 Hickox 
building. Mr. Zwee is past president of the 
Jewelry Crafts Association and is a director 
of the 24-Karat Club. Mr. Burr served 
several terms as secretary of the former 
association, 

The 24-Karat Club held its regular 
monthly meeting and luncheon under the 
Summer schedule on Wednesday, July 13, 
at the Hotel Statler in Parlor E. There 
was a fair attendance and President H. 
Bruce McCague presided. Mr. Claus, of 
the Claus Jewelry Co. in the Euclid Arcade, 
was admitted to membership. President 
McCague announced that space had been 
secured in the lobby of the Union Trust Co. 
building, at E. 9th St. and Euclid Ave., 
from Sept. 15 to Oct. 5, for the purpose of 
having a display of antique clocks and 
watches. George Eroe and J. F. Schneuffer 
are on the committee of arrangements. The 
secretary was instructed to send notices to 
all the trade calling their attention to the 
convention of the Ohio Retail Jewelers’ As- 
sociation at Cedar Point, July 18 to 20, and 
urging attendance at least on Wednesday, 
July 20, “Cleveland Day.” There was other 
discussions of interest to members and then 
adjournment was taken. The next meeting 
will be held on Aug. 10, the second Wednes- 
day of the month, at the Statler Hotel at 
12:30, and to which all those connected with 
the trade are invited. 











J. H. Seitz, jeweler and optometrist of 
Highland, Ill., was in the local wholesale 
market during the passing week. 

Louis Brandenburger, prominent jeweler 
of Alton, Ill, was seen in the local whole- 
sale district on business this week. 

C. A. Robine, well-known jeweler and op- 
tician of Warrenton, Mo. was in town dur- 
ing the past week for a business trip. 

Will G. Drosten, head of the Drosten 
Jewelry Co., 9th & Locust Sts., has returned 
from a short business trip to New York 
City and other eastern points. 

S. Roy Culbertson, of the Hess & Culbert- 
son Jewelry Co., 9th & Olive St., left the 
end of the week for a rest, which will 
be spent with his family, at Lake Geneva, 
Wis., where they plan to remain about three 
weeks. 

Increasing business in the watch repairing 
department of the store of Hess & Culbert- 
son Jewelry Co., has made it necessary that 
more room be provided. Additional space to 
the south of the old department has been 
added along the west side of the main floor 
of the company’s store at 9th and Olive Sts. 
Charles Ens is in charge. 

The bursting of a drain pipe on the five- 
story building, at 907-909 Washington Ave., 
following a heavy rain, flooded the interior 
and caused a damage of about $10,000 to 
the stocks and fixtures of three tenants of 
the building. Among them was the C. R. 
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Hettel Jewelry Co., wholesalers, who re- 
ported their loss to the police department as 
amounting to nearly $8,000. 

The Geo. L. Weber Jewelry Co., 607 Lo- 
cust St. has on display in its main window 
a handsome diamond ring which it adver- 
tises by a card attached, that the firm has 
donated as a prize for the coming annual 
baseball game, to be given under the auspices 
of the St. Louis Tuberculosis Society. This 
will be held here Thursday, July 28th, when 
the World’s Champions St. Louis Cardinals, 
play the Philadelphia team. 

Salesmen for the wholesalers and manu- 
facturers in the local trade are practically all 
on the road and the new season is fairly 
launched. Travelers got away early in the 
month and are getting down to business with 
orders beginning to assume a good volume. 
Generally speaking the wholesalers are in- 
clined to be optimistic over the outlook for 
the season and collections are reported bet- 
ter in the past 30 days. Most of the trav- 
elers will be away until some time in Sep- 
tember and will cover their entire territories 
before getting back to headquarters for the 
usual stay. 

Saturday, all day closing became-effective 
this week with a number of the downtown 
stores, including all of the large department 
stores. This will continue six weeks, as for 
the past three years. The only jewelry firms 
observing this plan however, are the Jac- 
card Co., located in the store of the Scruggs- 
Vandervoort & Barney Co. and the Heffern- 
Neuhoff Jewelry Co., on Locust St. A num- 
ber of the leading retail jewelry stores, how- 
ever are closing at 1 o’clock including Hess 
& Culbertson Co., W. G. Drosten Co., the 
Bolland Co. as well as all of the wholesale 
jewelry concerns in the trade. 


Two masked robbers flourishing guns en- 
tered the jewelry store of Charles H. Zieg- 
ler, at 4129 Manchester Ave., one afternoon. 
last week, and succeeded in getting away 
with $135 in money and watches and jewelry 
valued at nearly $1,000. They stationed two 
confederates outside, who waited in an auto- 
mobile in which the four drove up to the 
front of the store and burst into the store, 
in which were James and Joseph Meagher, 
and Fred Blanner. The Meagher brothers 
were in charge of the store in the absence 
of the proprietor and Blanner, was a paper 
carrier inside at the time. The bandits lined 
the three occupants of the store up against 
a wall and proceeded to rob them, securing 
$60 from Blanner, collections made for the 
day as well as a tie pin valued at $40 from 
James Meagher. After getting all the 
valuables their victims had, the robbers 
made the three men lie on the floor in the 
rear of the store, while the thieves leisurely 
looted the safe from which they got about 
$75 in cash. While one of them guarded 
the three men, the other secured two trays 
of jewelry from the front display window, 
one containing 20 watches and the other 15 
small diamond rings together with some of 
the articles in the store stock. Both rob- 
bers then leisurely left the store and got into 
the waiting motor car with their waiting 
confederates and drove rapidly away leav- 
ing no clue as to their identity. Following 
their departure James Meagher rushed out 
of the store to spread the alarm and fired 
several shots at the disappearing machine. 
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(Above) After-Dinner Coffee Set in the Wilham 
and Mary Style, $210.00. With Tray, $310.00. 
Coffee Pot, $105.00; Sugar, $58.00; Creamer, 
$47.00; Tray, $100.00. 


(Right) Candle Stick, $33.00; Me 
Tray or Chop Dish, $65.00; 
Fruit Bowl, $65.00 All in 
the William and Mary Style. 


N 1921 The William and Mary Style, “Treasure” Solid Silver, was 

designed and first put on the market. Since that year the growth 
of its sales has been sure and steady based upon a nation-wide 
popularity. 

Six years of national advertising, coupled with the word-of-mouth 
appreciation of proud owners, have made the beauty and worth of 
this lovely period design so well known that dealers throughout the 
land now speak of it as their leading Sterling pattern. 

Made in equally beautiful hollow-ware, the William and Mary 
Style affords continued, wide-spread growth among its many present 
owners of the flatware. Here is presented a most productive field for 
selling’ effort. 








ROGERS, LUNT & BOWLEN CoO. ag 
$2. Silversmiths ~, Creators of Distinctive Tableware mole 
GREENFIELD \, MASSACHUSETTS 


Member of the Sterling Silver miths’ Guild of America 
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Editorials 





T is undoubted- 
ly true that 
civilized man is 

a gambler by in- 
stinct. He likes to take a chance, par- 
ticularly if big stakes are involved, and 
as a rule he is always willing to risk 
a little on the bare chance of gaining 
much. It is to this gambling instinct 
that we so often successfully appeal in 
efforts to excite the interest of the pub- 
lic in any proposition, and it is on the 
appeal of this instinct that many of the 
most successful and. sensational mer- 
chandising schemes that attract cus- 
tomers quickly are founded. 

But unfortunately the gambling in- 
stinct is one that civilized communi- 
ties do not care to let run. unrestricted 
and for that reason we have laws 
which forbid any form of lottery. 
In addition to the State laws against 
lottery we have our National law, 
which is most drastic and which in fact 
makes it a criminal offense to use the 
mails for the furtherance of any scheme 
or plan which covers the distribution 
of property by lot or chance. In line 
with this the Post Office regulations 
forbid a newspaper to mention a lot- 
tery or to tell where it is conducted 
or mention anything about the prizes 
that are.awarded. Newspapers or 
magazines doing this can be thrown 
out of the mails. 

This must be borne in mind by mer- 
chants who plan campaigns to increase 
business by schemes involving prizes 
of any kind awarded by chance, and 
many merchants do not realize how 
often the scheme they would like to 
try does involve the distribution of 
property by chance and is therefore a 
lottery. Practically every guessing con- 
test is a lottery, whether it be as to 
the number of beans in a bottle or as 
to when a clock will run down. All 
schemes involving the awarding of a 
prize by drawing or awarding it by lot 
is essentially lottery and the mailing 
of any matter describing the scheme 
or telling of the prize winner is a 
violation of the Federal law. What 
is more, any newspaper or magazine 
that refers to them in any way may 
find itself thrown out of the mails and 
have no recourse. 

Whether or not the laws and postal 
regulations are too drastic is beside 
the question. These laws have been 
enacted and until changed should be 
obeyed. It is no defense to say that 
practices not strictly in accordance 
with the regulations have been toler- 
ated in certain sections and that the 
authorities have ignored other viola- 


Jewelers Warned 
to Beware of 
Lottery Schemes 


tions for the courts will only look to 
the law and to the act and if the act 
violates the law those who perform it 
will be found guilty, even though 
hundreds of others equally guilty may 
have formerly escaped. 

These are factors that the business 
man must consider carefully in em- 
ploying schemes to develop his sales. 
If the scheme involves a lottery, the 
awarding of something of value, by 
lot or chance, it is best for him to pass 
it by. If on the other hand the scheme 
involves the giving of a prize to one 
who shows the greatest ability in some 
particular line, the scheme is on an 
entirely different basis. Where prizes 
are awarded: jewelers should see that 
skill or ability and not lot or chance 
are the determining factors in mak- 
ing the award. 





HE legitimate 

auction and 

the reputable 
auctioneer is a fac- 
tor in the business world which the 
courts and progressive merchants and 
manufacturers have recognized as a 
necessity. They will continue and be 
protected as long as merchandise is to 
be disposed of quickly. The illegiti- 
mate auction and the fraudulent auc- 
tioneer are not only parasites on the 
business world, but are a detriment to 
business in general and a constant 
fraud against the public. As long as 
they exist they threaten legitimate busi- 
ness everywhere and will be the cause 
of stealing millions of dollars from the 
public at large. 

The intelligent merchant and manu- 
facturer quickly distinguishes between 
the legitimate and illegitimate auc- 
tions, and the honest and fraudulent 
auctioneer, but we regret to say that 
the public at large does not and there- 
by lies the great danger. To the or- 
dinary man in the street, an auction 
is an auction and an auctioneer an auc- 
tioneer. He sees no difference and in 
fact often knows of no way by which 
he can distinguish the honest from the 
dishonest auctioneer. This has re- 
sulted in the growth of the fraudulent 
auction in all parts of the country, 
until the evil is now so great that 
it threatens the very life of many of 
our merchants, particularly in the 
jewelry business. 

The fake auction and the fraudulent 
auctioneer have become bolder and 
bolder as time goes on and today many 
of them, entrenched behind organized 
effort, political influence and wealth 


Fighting Dishonest 
Auctions and 
Auctioneers 
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feel that they can safely get away with 
misrepresentation that is little less than 
larceny and that they are immune 
from prosecution. 

From time to time heroic efforts are 
made by jewelers, with the co-opera- 
tion of other public spirited merchants 
and officials to stop the frauds being 
perpetrated on the public by these auc- 
tions and incidentally to stop the com- 
petition that is hurting them; but the 
evil is growing nevertheless, and un- 
less something is done to conduct a 
consistent and continuous campaign 
against this parasite on business, the 
loss both to the trade and the public 
will increase as the years go by. 

While proper legislation is an im- 
portant factor in prosecuting frauds 
of this kind, by no means is it all that 
is needed. The best of laws when 
enacted do not enforce themselves, and 
the ordinary prosecutor needs more 
than a complaint in order to get him 
to start a prosecution against these 
fraudulent auctioneers. Those mak- 
ing the fight must collect the evidence 
themselves and have it of a kind that 
will be conclusive, and must even at 
times assist the prosecutor in prepar- 
ing the case, getting the witnesses and 
supplying the technical experts who 
may be necessary to establish the fraud 
in cases of this kind. This is a long 
and tedious job, and one that not only 


costs much money but requires ar- 


duous and wholehearted work on the 
part of the merchants who are con- 
ducting the fight. The auctioneer as 
a rule is well fortified, being often a 
member of an organization which is 
fighting to protect him and to supply 
him with the cleverest if not the most 
eminent counsel. 

It is reported that in New York: 
an attempt is about to be made to. 
plan a concerted fight against the ille- 
gitimate auction and fraudulent auc- 
tioneer, through the co-operation of 
the officers of trade organizations in 
this center with the aid of the Better 
Business Bureau which has been con- 
ducting a very strong campaign 
against a number of most flagrant of- 
fenders of this kind. If such a move- 
ment is started, it should have the en- 
tire and wholehearted support of not 
only the retailers, but of the manufac- 
turers, wholesalers, importers and 
other distributors whose business is, 
in the end, seriously hurt as a re 
sult of the fraudulent misrepresenta- 
tion and rotten merchandise sold as. 
jewelry by the people against whom 
the proceedings will be taken. 








W. S. Eichenlaub has purchased the inter- 
est of his partner, Albert Zurcher, in their 
jewelry store which is located at Ft. Madi-- 
son, Ia. 
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Leopold Heyman, of the L’Aida Co., 2 
W. 46th St., left last Saturday for the west 
with a new line of fancy imitation pearl 
jewelry. 

Abraham Gelstein, 15 E. Broadway, exe- 
cuted an assignment for the benefit of credi- 
tors in the office of the County Clerk on 
Monday, July 11, naming Abraham Kutz as 
assignee. 

Paul Gutenstein, of Charles Holl & Co., 
Inc., manufacturers and importers of jewelry 
and precious stones, 18 E. 53rd St., has re- 
turned from a business and purchasing trip 
in Europe. 

Arnstein & Lande, importers of novelty 
jewelry and pearls, have moved their office 
to more commodious quarters at 286 Fifth 
Ave. The concern was formerly located at 
749 West End Ave. 

Milton S. Greenbaum, of Milton S. Green- 
baum & Co., 22 W. 48th St., sailed for Paris 
last Saturday on the Majestic. Mr. Green- 
baum will be gone about six weeks, going 
on a pleasure trip, during which time he 
will also look over the markets. 

James L. Hand, jeweler’s auctioneer, 14 
Maiden Lane has closed out the stock of E. 
Yundlack & Co., Hartford, Conn. This busi- 
ness was established many years ago. Mr. 
and Mrs. Hand are occupying their new 
Summer home “Twin Fires” on the Bolton 
Road, Lake George, N. Y. 

Joseph J. Newman, of Gold Seal Jewel- 
ers, 358 Fifth Ave., sailed for Europe on 
the George Washington, July 12, to visit the 
firm’s factories in France, Germany and 
Austria, where he will inspect the concern’s 
production of French cut steel beaded bags 
and leather bags. The Gold Seal Jewelers 
are changing their firm name to Gold Seal 
Importers. 

G. E, Fahys, Jr., vice-president and gen- 
eral manager of the Alvin Silver Co., 20 W. 
47th St., has returned from a trip to Bos- 
ton. Taylor Gaffga, representing the Alvin 
concern, started recently in his newly ap- 
pointed territory, which was formerly cov- 
ered by the late Joseph Harnden. Mr. 
Gaffga will visit the trade in the following 
States: New York, Mississippi, Alabama, 
Kentucky and Tennessee. 


Miss Frances L. Reinhart, daughter of 
Rudolph Reinhart, 10 W. 47th St., is one 
of the 23 pupils in New York county to 
whom State scholarships at Cornell Uni- 
versity were awarded. Having achieved the 
honor, and as she plans to advance her edu- 
cation elsewhere, her family joined her in 
a decision to relinquish the money award 
of $1,200, which will be passed along to 
some deserving student for his advantage. 

W. W. Stark, president, and H. H. 
Hering, vice-president of the North Ameri- 
can Watch Co. of Mansfield, O., were in 
New York several days last week visiting 
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W. H. Alger, manager of the local office, 
and calling on customers and friends. H. 
M. Gano, chief technician of the company, 
also stopped off on his return from a trip 
to Providence and the Attleboros, spending 
several days in New York. 

Sigmund Samodovitz, a dealer in dia- 
monds at 65 Nassau St., is receiving the 
sympathy of his many friends in the trade 
over the death of his son Irving J., who was 
one of those killed in the recent wreck on 
the West Shore Railroad near Bear Moun- 
tain. Mr. Samodovitz’s son was 20 years 
old and was a student at the New Jersey 
Law School in Newark. He was returning 
to his home in Closter, N. J., when he met 
his death. Investigation disclosed that young 
Mr. Samodovitz was killed instantly. 

Creditors of Weiner & Oppenheimer, now 
in bankruptcy, were notified last week that 
the assets of the concern are to be sold at 
their place of business, 37 Maiden Lane, on 
Monday, July 25. The sale will begin at 
10:30 a. M. and among the merchandise to 
be offered is jewelry, office furniture, safes, 
fixtures, etc. Sternberg & Rosen, attorneys 
for the receiver, are calling particular at- 
tention to this sale in view of the unusual 
quality of the jewelry to be disposed of. 
The stock, they point out, consists largely 
of women’s single stone mounted rings set 
in 18-karat white gold. 

The second annual picnic held by the 
Bulova Watch Co. for its. employes took 
place Sunday, July 10. It was attended by 
more than 200 of the employes. Several 
jewelers who were visiting New York were 
guests of honor. The steamer Caszwell was 
chartered for the occasion and took em- 
ployes and guests to Atlantic Highlands, 
N. J. The well-known “Clef” Club Or- 
chestra provided music on the way down 
the bay and during the dinner, which was 
served in the main dining room of the At- 
lantic Highlands Inn. After the dinner, 
two orchestras provided continuous music 
for dancing. The late afternoon was spent 
in bathing and in various contests for which 
prizes were awarded. 


Members of the executive committees, 
representing retail jewelers organizations in 
New York and Brooklyn, held a conference 
last Wednesday at the City Hall with the 
President of the Board of Aldermen, McKee. 
The meeting was held for the purpose of 
discussing the fake auction situation in this 
city, in which the retailers are so much 
interested. Those who attended the con- 
ference in behalf of the jewelers included: 
Samuel Feldman and P. Peters of Brook- 
lyn, S. I. Ferkin of the Bronx, and Murray 
Hearn, attorney representing the retailers’ 
organizations. At the conference Mr. Mc- 
Kee promised to look into the situation and 
prosecute any violations. He also assured 
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the jewelers that he would invoke any 
statutes now on the books regulating auc- 
tions and auctioneers. He assured the 
jewelers that he held no brief for the fake 
auctioneer and promised to clean up the 
Situation in New York. As a result of a 
previous conference held by the same or- 
ganization with Police Commissioner War- 
ren, representatives of the Police Depart- 
ment have been visiting auction rooms and 
last week caused the arrest of a man who 
was accused of selling a wrist watch after 
sundown, which is a violation of a law now 
on the books. The auctioneer will be given 
a hearing on Aug. 9. 

In an attempt to capture a burglar who 
robbed his safe of $315 in cash Boris Bock- 
binder, a jeweler at 2032 Madison Ave., New 
York, was severely wounded and is now in 
Harlem Hospital, suffering from a possible 
fracture of the skull. The burglar took 
no jewelry, merely carrying away cash, and 
succeeded in making his escape after knock- 
ing the jeweler unconscious. Mr. Bock- 
binder lives with his wife and daughter in 
an apartment at the rear of the store. On 
Thursday night, owing to the intense heat, 
he was unable to sleep and while he lay 
awake in his bed he heard a noise in the 
store. Running out from his bedroom he 
was confronted by a man with a revolver, 
who warned him not to make any noise. 
At the same time he was ordered to open 
his safe. After the jeweler opened the safe 
the burglar went to the cash drawer, where 
he found $315. He paid no attention to 
articles of jewelry in the safe or in the 
showcases. As the thief turned about and 
started toward the door ‘leading to the 
street the jeweler attacked the intruder 
and the two men rolled on the floor. In the 
scuffle they upset furniture and awakened 
the jeweler’s wife and daughter. Mrs. Bock- 
binder reached the store just as the burglar 
hit the jeweler on the head with the butt- 
end of his revolver. The man then un- 
locked the door and fled. In a few minutes 
Patrolman Hayes of the East 128th St. 
Station arrived agd found Mr. Bockbinder 
unconscious, 

Isidore Friedman, who was associated for 
many years with S. Nathan & Co., Inc., 
importers and cutters of precious and semi- 
precious stones, 71 Nassau St., and resigned 
his position early this year to go into the 
stone business on his own account at 68 
Nassau St., is again associated with the 
Nathan concern in the same capacity as 
formerly. Mr. Friedman, who is a brother- 
in-law of Maurice and Leo Nathan, has been 
rewarded for his former service with an in- 
terest in the business. Jack Teichlauf, west- 
ern representative, who has also been with 
the firm for 20 years, has been given an 
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interest in the corporation. Mr. Friedman 
is at present on his vacation, and after his 
return will arrange to call on his old trade. 

The Ray Jewelry Co., Brooklyn, N. ¥u 
has opened a branch store at 58 Main St. 
Flushing, L. I. Albert Jaco is president of 
this concern. 

The Alvin Silver Co. 20 W. 47th St. 
has established a New England office at 333 
Washington St, Boston, Mass. where 
Harry V. Anderson will be in charge. 

Larter & Sons, 15 Maiden Lane, are 
notifying their trade that their factory will 
he closed from July 29 to Aug. 15 for the 
annual shutdown. The concern will be un- 
able to do special order work or repairing. 

Hal Caro, of San Francisco, Cal., is an 
out-of-town visitor in this city and while 
in the metropolis is stopping at the Hotel 
Commodore. He was among the visitors 
at the offices of THE JEWELERS’ CIRCULAR 
on Monday. 

Paul de Vries, 36 W. 47th St., sailed for 
Europe on Saturday, July 16, on the Ma- 
jestic. While abroad, Mr. de Vries will 
visit his father’s factory in Antwerp, and 
also secure the proper rough for his cutting 
factory here. He intends to return in about 
six weeks. 

Mrs. G. J. Knapp, wife of G. J. Knapp, 
watch importer, 142 Fulton St., will undergo 
an operation, Wednesday, at the Jewish 
Hospital in Brooklyn. Mrs. Knapp’s 
friends in the trade are hoping for a speedy 
recovery. She will be able to receive visitors 
next week. 

The Paramount Watch Co., 87 Nassau St., 
announced on Monday that its five salesmen 
are now on their respective trips. Nat 
Clairfield, formerly with Barth & Sechloser, 
Minneapolis, Minn., covers the entire south, 
and A. Reich, Illinois, Indiana, Minnesota 
and Towa. L. A. Frank, J. B. Koppell and 
A. L. Weinberg will cover the same terri- 
tories as heretofore. 

Mr. and Mrs. E. Frank, 269 Grand St., 
will sail tonight on the Deutschland. 
While in Europe they will visit their birth- 
place where they intend establishing a free 
loan society, where loans can be made to 
the poorer classes without interest. They 
also intend rebuilding their town. The 
Kalvaria Society of New York has raised 
a large fund for these improvements, which 
will be turned over to Mr. and Mrs. E. 
Frank, who will be traveling entirely at 
their own expense and is also bearing a 
large part of the cost of these improvements. 

Fred Goldsmith, of Ingomar Goldsmith & 
Co. 2 W. 45th St., recently returned from 
the diamond markets of Europe after an 
absence of five months. Part of the time 
while abroad Mr. Goldsmith traveled through 
Egypt and Palestine. Mr. Goldsmith stated 
that the condition of the diamond markets 
abroad is steady. Among the lower grades 
there was a little reaction for a time. The 
medium qualities are about the same as 
they have been for the past 12 months. In 
the finer qualities of stones in the larger 
sizes, in fancy shapes, prices have advanced 
from five to 10 per cent. 
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Action Started to Stop Alleged Infringe- 
ments of Patent Covering Certain 
Improvements in Jewelry—Answer 

Denies Charges 


Henry Stern, 131 Liberty St., New York, 
recently filed a suit in equity in the United 
States District Court, charging Max Alpern, 
133 Canal St., with infringing Letters 
Patent No. 1,553,198, covering certain im- 
provements in jewelry. Mr. Alpern has 
already filed his answer in which he makes 
a general denial of the allegations charged 
in the bill of complaint and asks for the 
dismissal of the action. 


The complaint sets forth that Henry Stern 
is the original inventor of certain improve- 
nents in jewelry and on Sept. 8, 1925, 
Letters Patent No. 1,553,198 were issued 
to cover these improvements. Plaintiff 
claims he has spent large sums of money 
marketing jewelry embodying the improve- 
ment. The complaint further alleges on 
information and belief that the defendant 
without license or permission from the 
plaintiff, infringed on the letters patent in- 
volved by using and selling jewelry embody- 
ing the improvements involved. The de- 
fendant, it is claimed, has profited to the 
damage of the plaintiff by these alleged in- 
fringing acts. 

In conclusion the bill of complaint 
prays for an accounting and asks that the 
defendant be compelled to pay damages 
together with costs and disbursements. An 
injunction is asked restraining the defendant 
from further infringing and that all alleged 
infringing articles be seized and destroyed 
or delivered to the plaintiff. 

The answer filed by the defendant denies 
many of the allegations charged in the bill 
of complaint. It also avers that the patent 
involved is invalid and therefore cannot be 
infringed. The defendant further sets forth 
that the alleged invention and every material 
and substantial part has been in public use 
and on sale in this country for more than 
two years before the application for patent 
thereon was filed. 

The answer in closing denies that the 
plaintiff is entitled to any relief as alleged 
in the bill of complaint or that he has 
any right to an order, decree or injunction 
restraining the defendant in his business; or 
to an accounting of any profits and damages 
or costs, disbursements and charges for any 
alleged infringements. 








Word has been received by Albert Pafen- 
bach, diamond merchant, Pittsburgh, Pa., 
that his son, E. H. Pafenbach, is enjoying 
every minute of his three months’ motor trip 
to the Coast and back. He is now at Grand 
Canyon, Ariz., and his description of his 
walk of 11 miles down the Canyon and his 
sleep on the sand till 4 a. m., when he saw 
the sunrise from the Suspension Bridge, is 
both amusing and impressive, especially 
when he tells of the walk of 11 miles back. 
Due to the exceptionally good time he is 
having, he is about two weeks behind his 
schedule, having met so many friends who 
insist on his spending some time with them. 
He expects to reach Los Angeles about 
July 20. 








C. F. Mullen, retail jeweler of 375 
Springfield Ave., Summit, has presented a 
silver trophy for the junior tennis tourna- 
ment of the Y. W. C. A. of his town. 

Butlers, Inc., Credit Jewelers, are now 
fitting up a large sales room at 643 Broad 
St., where they will handle high grade 
diamonds, watches and jewelry on credit. 
The president of this corporation is K. 
Bernstein of Newark, N. J. 

The factory of Larter & Sons, in this 
city, will be closed from July 29 to August 
15, for the annual shut-down. During this 
time the concern will be unable to do spe- 
cial order work or repairing, but, of course, 
the shut-down will not interfere with the 
filling of orders for any regular merchan- 
dise. ’ 

H. Binder of the firm. of Stumpf & 
Binder, manufacturers of gold and platinum 
chains and rings, 36-40 Crawford St., has 
bought out his partner’s interest and in 
the future will conduct business at the same 
location under the style of the Binder 
Jewelry Mfg. Corporation. 

Thomas A. Nelson, a watchmaker of 
Newark, died suddenly in a° Clinton Ave. 
motor bus on June 28. He had been with 
Hartdegen, Inc., for two years and early 
this year went to the Castelberg store, also 
in Broad St., opposite the Central Railroad. 
He was 38 years old and lived with his 
parents in Irvington. Death was ascribed to 
heart disease. 


The gold medal awarded by Herpers Bros. 
to the student at Bradley Polytechnic In- 
stitute, Peoria, Ill., for best work in jewelry, 
was won by Joseph R. Richard, Salem, 
Mass. N. V. Larsen, Brayton, Ia., won 
second, and Earl W. Moore, Peoria, IIl., won 
third. Mr. Singer, of the Singer Jewelry 
Co., and Mr. Brown, of the Bradley Poly- 
technic Institute, were the judges and pro- 
nounced the work as being of unusual merit. 

Miss Johanna Weiss, who retired last 
January, after serving for 32 years as silver 
buyer for L. Bamberger & Co., department 
store, died recently at Lake Placid, N. Y. 
The remains were brought back to her late 
home in this city, from which place the 
funeral was held. Interment was in Ever- 
green Cemetery, Newark. Some time ago 
Miss Weiss suffered a nervous breakdown 
and in January of this year the Bamberger 
concern retired her on a pension. Deceased 
is survived by four sisters and one brother. 

K. Burns & Son, 633 Broad St., has 
just secured a new lease for 10 years for 
a store located at 203-205 Market St. K. 
Burns & Son originally occupied this store 
for six and a half years but was compelled 
to vacate because of new owners taking 
possession of the building. The building 
had been remodelled and they have secured 
a new lease from the Silver Rod Stores, 
Inc. The store is now being fitted up with 
the latest up-to-date mahogany fixtures in 
the Gothic effect and the newest lighting 
fixtures of crystal. It is expected that the 
store will be opened on or about Sept. 1. 
M. Stern will be in charge of the diamond 
and watch departments and S. Ginsberg 
will be in charge of the jewelry and silver- 
ware departments. 
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Edward J. Geibel, well known retailer at 
3617 Germantown Ave., 1S enjoying a vaca- 
tion from the jewelry business while he is 
serving as a member of the grand jury. 

E. J. Hertz, whose business was recently 
sold by creditors, has resumed business, this 
time confining himelf to a line of diamonds 
and watches with an office in room 616 Real 
Estate Trust building. : 

The Hinkley jewelry store on Main St., 
at Cambridge Springs, Pa., has changed 
hands, Charles Tuttle, of Venango, taking 
over the business. Mr. Hinkley had been 
conducting the store for the past 15 years. 

John M. Hill, referee in bankruptcy, has 
called a meeting of the creditors of Law- 
rence L. Gander, trading as Gander Bros., 
manufacturing jewelers, at his office in the 
Bulletin building on July 29 for proving of 
claims and appointment of a trustee. 

George A. Moore, of the firm of J. E. Cald- 
well & Co., is on his way to Yellowstone 
Park for a stay of some days. On his way 
he will stop at a ranch in Wycming where 
his two daughters are passing the Summer 
with school friends and escort them home. 

Employes of J. E. Caldwell & Co., will 
have a fine time on Sept. 17 when they will 
enjoy a picnic on the estate of George A. 
Moore, a member of the firm, at his Sum- 
mer home in West Chester. An enjoyable 
program is being arranged for the occasion. 

M. Sickles & Sons have sold the building 
at 726 Chestnut St., which they occupied for 
many years before moving to their former 
store at 9th and Chestnut Sts., to Otto G. 
Haussmann. They are receiving many com- 
pliments on their handsome new store at 904 
Chestnut St. 

E. Kovacs,: watchmaker for J. E. Cald- 
well & Co., who is spending a long vacation 
abroad, wrote from Paris to associates in 
the store that he was present at the wonder- 
ful reception tendered to Commander Byrd 
and his associates on the America and that 
it gave him the best thrill of his life to see 
how Paris went wild over the American 
fliers. 

The staff of the Wanamaker jewelry store 
enjoyed a fine picnic at the Brookline Square 
Club, the fun lasting all day. The affair was 
conducted by the B-34-61 Club, and almost 
100 were present. Games, races and other 
sports were indulged in as were tennis and 
swimming races for prizes. A fine dinner 
Was enjoyed at the clubhouse. It is hoped 
to make the event an annual one’ and steps 
to that end are already under way. 

Employes of S. Kind & Sons to the num- 
ber of 90 or more enjoyed a delightful picnic 
at Belmont, near this city. Games and sports 
of all kinds were enjoyed and a fine dinner 
served. The firm was represented by Philip 
Kind. It is now planned to make the picnic 
an annual event with the co-operation of the 
firm, The committee in charge of the pic- 
nic was: P. J. Devine, chairman; F. S. 
Hamilton, E. Pratt, Miss N. Edler and Miss 
May Calhoun. 
pn of this city and of Trenton, N. J., 
a — notified of the finding in a clump 
ah es at Neshaminy in Bucks county of 

arge number of jewelers’ boxes containing 
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strings of artificial pearls. The boxes are 
believed to have been the result of a theft 
raid on-a jewelry store either in Trenton 
or this city and the loot has been taken in 
charge by the State police detail stationed at 
Doylestown who will hold them for the 
owners. It is believed by the State Police 
the thieves cached the pearls in the lonely 
spot where they were found, planning to get 
them later. 

While Philadelphia retailers are congratu- 
lating themselves on the success thus far of 
their fight against the fake auction evil, At- 
lantic City retailers are warring on the auc- 
tioneers infesting the Boardwalk and es- 
pecially the “barkers” and “ballyhoo men” 
employed to enveigle passers-by into these 
dens. So loud and raucous have the 
“barkers” become that complaints of the 
legitimate jewelers finally reached City Hall 
and Mayor Ruffu has issued strict orders to 
the police on the Boardwalk to silence the 
noise makers and arrest those who refuse to 
comply with his orders. 

Philadelphia jewelers back from the 
nation-wide conference of retailers at Provi- 
dence under auspices of the Gorham Co. ex- 
press decided satisfaction at the results. C. 
W. Oakford and Ralph Putnam of the firm 
of J. E. Caldwell & Co. and Frank Kind of 
S. Kind & Sons represented Philadelphia. 
Mr. Oakford, who only recently returned 
from his annual silverware buying trip 
abroad and also has toured the jewelry cen- 
ters cf New York and New England, had 
this to say of the Gorham conference: “In 
brief the purpose of the gathering was to 
give to forward-looking jewelers the bene- 
fit of studies made by experts so that this 
information might be made available in 
promoting the best interests of the trade. 
All of us went to school for five days, the 
sessions beginning at 9 o’clock in the morn- 
ing and ending at 5 p. M. Our instructors 
included economists and professors in mer- 
chandising from Harvard and the University 
of Pennsylvania, recognized authorities on 
art in industries and experts in the distri- 
bution of merchandise. In addition to pre- 
senting advanced ideas in their respective 
lines, the instructors all stressed the need 
of co-operation among ail branches of in- 
dustry if business is to be maintained on a 
sound basis. For instance they showed by 
illustrations that the interest of the retail 
jeweler of Pennsylvania are inseparable 
from those of the silverware manufacturer 
of Rhode Island and so on all through the 
industrial line.” 








The Sheets-Rockford Silver Co., 1008-12 
Mulberry St., Rockford, IIl., will build a 
large addition to its plant within the next 
month, Paul B. Bennett, vice-president, an- 
nounced last week with the acquisition of 
a 250-foot frontage on Mulberry St., ad- 
joining the present plant. Predictions that 
business would be tripled within the next 
six months are made, the firm’s products 
now being handled in over 525 stores in 
the United States and Canada. Sales man- 
agers and executives were gathered here last 
week for their annual conference and the 
outline of the expansion plan was presented 
to them as reward for their successful en- 
deavors during the last year and as incentive 
for the forthcoming season’s activities. 





E. C. McKelvey, of Niagara Falls, 
visited the wholesale trade here last week. 

Falk A. Carlin, who recently returned 
from the Pacific Coast will re-enter the re- 
tail jewelry business at 2320 Main St., about 
Aug. 1. 

The personnel of the King & Eisele Co., 
manufacturing and wholesale jewelers, were 
entertained by the Du Pont Co. on July 15, 
with a showing of a film depicting the manu- 
facture of Pyralin ware, for which the local 
wholesale firm is distributor. 

Richard J. Petersen, of the Petersen-Max 
Co., leaves this week on a week’s motor 
trip to Cincinnati, where he plans to visit 
some of the wholesale jewelers who are 


members oi the National Wholesale 
Jewelers’ Association of which he is 
president. 


Arthur J. Block, president of T. C. 
Tanke, Inc., spent the past week with a 
party of local business men on a fishing trip 
to Port Rowan, Ont. Harry C. Mce- 
Cormack, of the same firm, leaves this. 
week on a short motor trip to Scranton,. 
Binghamton and Philadelphia. 

Frank E. VanderVoort, who, until 1916, 
was a member of the wholesale jewelry firm 
of VanderVoort Bros., is visiting his 
brother, H. F. VanderVoort, Sr., at the 
latter’s home in Dunkirk, N. Y. Since his 
retirement from business Frank E. Vander- 
Voort has made his home in Glen Ridge, 
N. J. 

Mr. and Mrs. Herbert I. Koshland and 
their nine-year-old daughter, Madeline, were 
injured, the latter seriously, when their car 
collided with a bridge at Adams, near 
Watertown, N. Y., on July 14. All were 
taken to a hospital in Watertown. Mr. 
Koshland is an officer of the Electric City 
Box Co., jewelry case manufacturers, 200 
Oak St. The party was bound for a vaca- 
tion at Star Lake in the Adirondacks when 
the accident happened. 

On an order issued by the court, the 
creditors of Striker Bros., Inc., who as- 
signed for the benefit of creditors to H. W. 
Hill and R. E. Smith, are requested to show 
cause before F. B. Thorn, special county 
judge, at 10 a. m. on July 25 why the assets 
of the Striker concern should not be sold. 
If no objection is made, the assets will be 
sold at public auction at 305 W. Ferry St., 
Buffalo, at 10:30 a. mM. on July 25, or at 
such time and place as may be fixed by 
order of court. 








Carolina Notes 





The Willeford jewelry store of Kannap- 
olis, N. C., gave a gold knife as a prize to 
the winner of a 75-yard dash, held as a part 
of an athletic contest that was conducted in 
Kannapolis on Independence Day. - 

H. E. Russow, of the Russow Jewelry 
Co., 1524 Main St., Columbia, S. C., has re- 
turned from Virginia, where he went sev- 
eral weeks ago to recuperate from over a 
month’s illness, and is now back in his store. 
Mr. Russow states he is very much im- 
proved in health. 
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Chicago Notes 
——————— 

William Danz, of the pearl department 
of Lebolt & Co., recently left for southern 
California, where he will spend some time 
resting. 

Ed Moore, of the R. F. Simmons Co., 10 
S. Wabash Ave., returned to Chicago on 
Saturday of last week, after spending two 
weeks at his Summer home at Fox Lake. 

J. Ralph Tobin, retail jeweler at Spring- 
field, Ill, accompanied by his son, Willard, 
spent several days of the past week in Chi- 
cago, visiting the markets and looking over 
places of interest. 

Herman Dewinter, of Lebolt & Co., ac- 
companied by his wife, is spending several 
weeks in California, enjoying a rest and 
visiting with friends. 

“Bill” Penfold, manager of the Chicago 
ofice of the F. H: Sadler Co., Silversmith 
building, is back again looking for business, 
after spending two weeks with his wife 
and family at Mackinac Island. 

Leo Lewitan, associated with his father, 
Samuel Lewitan, diamond importers, 29 E. 
Madison St., returned last week from a 
week’s stay at Lake Geneva, where hé spent 
his time with friends playing golf. 

H. D. Vognild, retail jeweler at 1564 
Milwaukee Ave., has just completed the 
remodeling and rearranging of his store and 
offices. All new walnut fixtures have been 
installed, which gives the store a beautiful 
appearance. 

Sol Share, of the Seligman Jewelry Co., 
returned this week from a two weeks’ stay 
at South Haven, Mich., where he enjoyed a 
rest and visited with friends. Mr. Share 
represents this concern in Chicago, calling 
on the retail trade, 

S. R. Flersheim, representing the western 
branch of the Simeon L. & George H. Rog- 
ers Co,, manufacturer of silver-plated silver- 
ware, located at 109 N. Wabash Ave., left 
recently on his first Fall trip through Iowa, 
Nebraska and Kansas, 

Morris Silverberg, Milton Nathan and R. 
E. Gourley, representatives for the Stein & 
Ellbogen Co., left last week for their re- 
spective territories. This is their first trip 
out for the Fall season and they will be 
away for several weeks. 

Frank Leber, retail jeweler at 3817 W. 
26th St., left last Wednesday, accompanied 
by his wife and family, on a three weeks’ 
motor trip to Eagle River, Wis. Mr. Leber 
will spend his time fishing and enjoying 
other sports of the north woods. 

Owen E. Williams has been recently ap- 
Pointed to take charge of the Chicago office 





of the Baer & Wilde Co., at 29 E. Madison 
St., manufacturers of Kum-a-Part products. 
Mr. Williams will look after the territory 
formerly covered by Ralph Seiffe. 

Max Hirsch, of Bernstein & Roskin, 
manufacturers at New York city, called on 
the wholesale trade in Chicago during the 
past week. He left here on Sunday for 
points in the west and will return to Chi- 
cago in about six weeks en route to the 
east. 

Armand Bayardi, of Bayardi Bros., plati- 
numsmiths at 57 E. Jackson Blvd., recently 
left for Smith Falls, Ontario, Can., where 
he will spend two weeks fishing and enjoy; 
ing a rest. Before returning home he will 
stop at cities in the east to visit with the 
trade. 

Miss Ida L. Koor, connected with the 
Harper Ransburg Co., of Indianapolis, Ind., 
and newly elected secretary of the Indiana 
Retail Jewelers’ Association, was a visitor 
in Chicage during the past week on special 
business. While here she called on friends 
in the trade. 

Mr. and Mrs. L. Luscomb are making an 
extended pleasure tour through the north- 
west and Canada. Mrs. Luscomb is con- 
nected with the silverware department of 
Lebolt & Co. and Mr. Luscomb is associ- 
ated with the silver department of C. D. 
Peacock, Inc. 

Lebolt & Co., State St. jewelers, are 
making some important changes in their 
shop, which is located on the third floor 
of the Columbus Memorial building. They 
are increasing the floor space for the dia- 
mond setters and are making alterations in 
the silver department. 

Frederick Gottlieb, of Frederick M. Gott- 
lieb & Co., diamond importers located at 35 
E. Wacker Drive, accompanied by Mrs. 
Gottlieb, returned to Chicago this week 
from a visit to the Boys’ Camp at Strong- 
heart. This camp is located in northern 
Wisconsin. Mr. Gottlieb’s son is spending 
two months at the camp. 

Frank Barton, representative for the 
Stein & Ellbogen Co., who has been on the 
sick list for several months, has regained 
his health, and left last week for his Fall 
business trip. He was accompanied on his 
trip by Ray Mamoser, who has been asso- 
ciated with the Stein & Ellbogen Co. for 
some time as an office clerk. 

R. E. Croft, of the Seligman Jewelry Co., 
will leave this week for his Illinois and In- 
diana territory. M. C. Goldsmith, also of 
this firm, will leave next week on a trip 
through northern Illinois and Wisconsin. C. 
F. Bierman, representative, will call on the 


retail trade through Indiana and Ohio. At 
three will be gone for about four weeks. 

Emil Noel, wholesale jeweler located on 
the 15th floor of the Heyworth building, left 
last Friday, accompanied by his wife, daugh- 
ter and son, to motor through the east. 
Their first stop will be Cleveland and from 
there they will tour to Boston, Providence 
and Canada. Mr. Noel expects to return to 
his office some time during the first week 
in August. 

Henry F. Steck, prominent retail jeweler 
at Owosso, Mich., accompanied by his bride, 
spent an enjoyable day in Chicago during 
the past week en route to Mr. Steck’s old 
home at Washington, Ia. The couple will 
spend their honeymoon visiting with Mr. 
Steck’s mother and sister. The couple 
were married at the home of the bride, in 
Corunna, Mich., on Friday, July 8. 

Mrs. Julius Von Hardegen, an active 
member in the firm of Hardegen-Clonts, re- 
tail jewelers at Oklahoma City, Okla., ac- 
companied by her two daughters, Margaret 
and Helena, passed a pleasant day in Chi- 
cago last week visiting with friends on their 
way to New York. After remaining there 
for a few days they will sail on July 20 for 
Germany, where they will spend some time 
before visiting in Europe. 

Congratulations and best wishes are being 
extended to James J. Bivona upon his mar- 
riage to Miss Anna Mae Hayes, of Char- 
lotte, N. Car. The event took place on 
Saturday afternoon, July 16, at his home, 
7725 N. Ashland Ave. Following the re- 
ception the happy couple left for a honey- 
moon trip to Winnipeg and other cities of 
Canada. Mr. Bivona has been associated 
with the North American Watch Co. for 
a number of years, and for the past two 
years has been in charge of the Chicago 
office, located on the seventh floor of the 
Columbus Memorial building. During his 
connections with the jewelry business, Mr. 
Bivona has made many friends throughout 
the country. They wish him and Mrs. 
Bivona success and happiness. 

A well-dressed and supposedly well-to-do 
young man about 30 years of age, giving 
his occupation as an insurance adjuster, 
escaped from the retail jewelry store of 
Elmer A. Rich, 5 E. Washington St., with 
two diamond rings valued at about $1,600. 
The young man had been in the store a 
number of times looking at rings and each 
time he was taken into the private diamond 
office. When he made his call on Tuesday 
morning the office was occupied with cus- 
tomers, so Mr. Rich had to show him the 





(Continued on page 81) 
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rings at the counter. He picked up the two 
rings and asked to look at them in day- 
light. Before Mr. Rich could get around 
the counter and to the door, the thief had 
escaped. A salesman who was in the store 
at the time gave chase, but the thief made 
his escape in the crowd in the Marshall 
Field Annex building. The loss is covered 
by insurance. ; 

Emil Braude, of Emil Braude & Sons, ac- 
companied by his wife and son, Abe, left 
Sunday for a two weeks’ pleasure trip to 
Atlantic City. 

Theodore Miller, connected with the 
Block-Weinfeld Co., left last Saturday for 
his father’s farm in Michigan, where he will 
spend two weeks, resting. 

Jack Klecka, of J. R. Wood & Sons, left 
last Saturday, accompanied by friends, for 
a two weeks’ motor trip through Wisconsin. 
He will be away for two weeks. 

Arthur J. Oppenheim, of the Block-Wein- 
feld Co., returned this week from Delavan 
Lake, Wis., where he spent the week-end 
with his family at their cottage. 

H. Hirsch, vice-president of A. Hirsch & 
Co. 35 E. Wacker Drive, returned to his 
office last Saturday, after spending two 
weeks in the east, looking over the markets. 

K. G. Merrill, assistant manager of the 
Chicago office of the International Silver 
Co., returned this week from Meriden, 
Conn., where he spent 10 days visiting at 
the home office. 

Merle Johnson, president and _ general 
manager of H. F. Wichman & Co., Hono- 
lulu, T. H., stopped off in Chicago last week 
for a few days to do some business here 
en route home from the east, where he 
spent two weeks looking over the markets. 

Maynard Levy, of Marks & Levy, and 
S. Barnes, auctioneers, opened a reduction 
sale for Thos. J. Dale, retail jeweler at 
Kenosha, Wis. Mr. Dale is one of the most 
prominent jewelers of that city and has 
been located there for a number of years. 

J. W. Duff, E. J. MacDonald and Phil 
Sheridan, representatives for the C. H. 
Knights-Thearle Co., wholesale jeweler at 
31 N. State St., left last week for their re- 
spective territories. This is their first Fall 
trip and they will all be gone for several 
weeks 


Employes of Collins & Co., Springfield, 
Ill, held their annual picnic recently at the 
Grandview Country Club, having been 
forced to transfer outing activities from 
Old Salem because of adverse weather con- 
ditions. After the dinner, served by the 
firm, there was a program of contests and 
games, concluding with dancing. 

Walter H. Williams, manager of the 
hotel department of the Chicago office of 
the International Silver Co., returned to his 
desk last week, after being away for three 
weeks. Mr. Williams reports having had 
a fine time fishing with Coolidge’s cele- 
brated angle worm and fly bait. He spent 
his time in Lake Superior regions. 

Members in the trade expressed their 
sympathy last week to C. H. Bleich, retail 
jeweler at 4309 Lake Park Ave., upon the 
death of his grandson, Fred. The boy had 
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gone swimming near his home in St. Louis 
and was drowned. The body was recovered 
several days later. Funeral services were 
held in St. Louis. Mr. Bleich was away 
for about a week. 

Leopold Milner, diamond importer, with 
offices at 159 N. State St., was declared a 
hero last Sunday by visitors at the Sherwin 
Hotel Beach, when he and a lifeguard saved 
the life of a child. The child was swim- 
ming, and while sinking in sand grabbed a 
live wire. Mr. Milner and the guard went 
to the child’s rescue and succeeded in free- 
ing him from the wire. 

J. V. Donavan, of the retail jewelry firm 
of the Donavan & Seamans Co. Los An- 
geles, Cal., accompanied by his wife and 
daughter, arrived in Chicago last week, after 
making an extended tour through the east. 
Mr. Donavan will spend a week in Chicago 
visiting with his brother and calling on old 
friends. Miss Donavan is a recent graduate 
of the University of California. 


Among the retail jewelers who spent some 
time in Chicago during the past week look- 
ing over markets were: M. Henerlan, of 
Henerlan, Inc., Milwaukee, Wis.; Henry, G. 
Yahn, Joliet, Ill.; Harry Prudames, Dela- 
van, Wis.; Carl Oesterle, of Carl O6esterle 
& Son, Joliet, Ill.; Henry Williams, of 
Williams & Co., South Haven, Mich., and 
Byron Sheffer, Benton Harbor, Mich. 

Harry Groves, one of the proprietors of 
the Wm. S. McCaw Co., wholesale jeweler 
at Toledo, O., accompanied by Mrs. Groves, 
spent a few days in Chicago last week visit- 
ing with old friends and looking at places 
of interest. Mr. and Mrs. Groves are on 
a four weeks’ motor trip and arrived in 
Chicago from the northern peninsula, where 
they spent two weeks. They left Chicago 
for Canada and will return home in about 
10 days. 

A. L. Sinclair, manufacturers’ representa- 
tive, with offices at 904 Title Guarantee 
building, Los Angeles, Cal., spent several 
days of the past week in Chicago visiting 
the trade. Mr. Sinclair just completed a 
business trip from the Coast to Chicago and 
reports business very gratifying. He left 
here for New York and the east to visit 
with his aged mother who is ill, and will 
call on S. & M. Ostrin, platinumsmith of 
New York city, whom he represents. 

Jewelry valued at $2,000 was recovered 
by Maxwell St. police last Friday in the 
arrest of Sol Goldsmith, alleged member 
of a gang of jewelry thieves. According to 
the police, the loot was discovered in his 
room at 4809 N. Monticello Ave., hidden 
behind a radiator, and was identified as mer- 
chandise taken in a recent robbery. An- 
other man was arrested with Goldsmith, but 
was later released on account of lack of 
evidence. Goldsmith has a long record and 
is being held. 

Peter Swiney and his brother, V. C. 
Swiney, spent the past week in Chicago, 
looking over markets and purchasing goods 
for the new store they are opening at 35 S. 
Broadway, Aurora, Ill. The business will 
be known as the Swiney Jewel Shop. Peter 
Swiney formerly was associated with the 
Irving Jewelry Shop at Hammond, Ind., 
and V. C. Swiney was with Alfred Bour- 
geois, of Jackson, Miss., for some time. 
They expect to open their exclusive shop 
some time in August. 
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S. K. Tyrakowski, retail jeweler who has 
been located at 2981 Milwaukee Ave. for 
more than 20 years, removed his business 
to 4407 Milwaukee Ave. Grand opening 
of this new store took place on Saturday 
of last week. The new location is nicely 
situated on the east side of the street and. 
just a few doors north of Montrose Ave. 
It. is considerably larger than the old loca- 
tion and several new wall cases have been 
added. The business is now known as the 
Montrose Jewelry Co. and is being operated 
in this city by S. K. Tyrakowski and his 
son William. 

In last Friday’s Chicago Evening Ameri- 
can, announcement was made that a license 
was issued on that day in London for the 
marriage of Miss Mildred Cecile Allen, 
daughter of Benjamin Allen, of 1448 N. 
State Parkway, and Flight Lieutenant Oli- 
ver Campbell Bryson, of the Royal Air 
Forces. Miss Allen is one of the most in- 
teresting and prominent debutantes of the 
Chicago social season of 1925. Benjamin 


Allen is president of Benj. Allen & Co.,, 
wholesale jewelers at 10 S. Wabash Ave. 
Mr. Allen, accompanied by his wife and 
daughter, has been spending some time in 
Europe. 
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now associated with his 
at Hollywood, Cal., 
motored to Portland with his family and 
took in some of the scenic sports about the 
city. 

The following jewelers have been Port- 


A. L. Boss, 
brother, A. Boss, 


land visitors recently: Mrs. M. J. Abbott, 
Forest Grove, Ore.; James Robertson, Carl- 
ton, Ore.; R. G, Ejichleberger, Waitsburg, 
Wash. 


Lance Smith, representative of A. I. Hall 
& Son, left on Monday for a motor trip to 
California. He will be accompanied by his 
family, and will visit San Francisco and 
other cities in that vicinity. He will com- 
bine business and pleasure and expects to 
be gone from Portland for a period of 
about three weeks. 

A. H. Mealey, for many years located in 
Milton, Ore., has within the last month 
moved his family, consisting of his wife 
and two boys, to Gresham, a flourishing 
small town a short distance from Portland. 
He visited Portland several times for the 
purpose of buying stock for the store which 
he is opening at Gresham. 


The engagement has been announced re- 
cently of Miss Elsie Cramer and George 
W. Bates. It was announced at a large tea 
given in Miss Cramer’s honor. Miss Cra- 
mer is a sister of Gus Cramer, jeweler in 
the Selling building. 

One of the largest watches ever manu- 
factured is on exhibition at the Penn Jewelry 
Store, 1520 Market St., Wheeling, W. Va. 
The timepiece is a regulation 23-jewel 
Waltham Vanguard and weighs 175 pounds. 
It stands four feet and 10 inches in height 
and is an exact reproduction of the pocket 
timepiece of the same make. This unusual 
watch is attracting a great deal of atten- 
tion. 
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F. E. ‘ 
in California on a trip. 

R. Zolot, Milwaukee jeweler, has just 
recovered from a two weeks’ illness. 

J. B. Kimball, Waukesha, called on the 
Milwaukee wholesale houses during the 
past week, 

FE. H. Warnke, of the E. H. Warnke 
Co., here, has just returned from a short 
trip at Beaver Lake. 

Nell Hinden of the M. B. Barkan Co., 
has just returned from a pleasant trip to 
St. Paul and Minneapolis. 

Mr. and Mrs. P. A. Brunstad, Chippewa 
Falls, spent a few days in Milwaukee re- 
cently visiting with friends. . 

Mr. and Mrs. E. Schwartzburg, Mil- 
waukee retail jewelers, have left for a 
three weeks’ tour of the east. 

B. Rudnick, Sheboygan jeweler, will oc- 
cupy one store in the new building to be 
erected at 919 N. 8th St. there. 

J. O. Cox, Fort Atkinson, drove down in 
his car during the past week and visited 
a number of Milwaukee wholesale houses, 

Birch & Soltis have opened a jewelry 
store at 4904 National Ave., West Allis, 
Wis. 

A new jewelry store will be erected at 
Iron Mountain, Mich. to replace the build- 
ing which had been damaged by fire. L. J. 
Will is the owner. 

A burglar hurled a padded brick through 
the show window of the Dalin jewelry 
store at West Allis July 13 and escaped 
with $200 worth of jewelry. 

L. W. Ritchie, formerly manager of the 
Wright jewelry store at Racine, which was 
recently closed out, is making final pre- 
parations to leave for his ranch in Texas. 
Mr. Wright will also be located in Texas. 

The usual “Hear Ye” letter has been sent 
out by the entertainment committee, an- 
nouncing that “Tonic” is of grade A qual- 
ity and urging that all jewelers “get ac- 
quainted and rub shoulders with their 
fellow jewelers, have a good time, and be 
sociable.” 


Car} F. Dabel, material man for the W. 
F, Gollberg Co., is now spending some time 
with his brother John F. Dabel, jeweler at 
Antigo, Wis. He is accompanied by his 
sister, Margaret Dabel, who is a former 
employee of the Elgin National Watch Co. 
She also was at one time associated with 
her brother in the jewelry business at 
Mukwanago. 

Max Barkan, of the M. B. Barkan Co., 
will return to the United States in the very 
near future, according to Mrs. Barkan, who 
is managing the store in his absence. Mr. 
Barkan has visited Italy and France and on 
his return trip will pass through Germany. 
He has had great success as far as buying 
1s concerned, Mrs. Barkan reports, and has 
enjoyed every bit of his trip. 

The Milwaukee District Jewelers’ Club 
held its annual picnic for men only July 19 
at Kieper’s Park, Brown Deer. Wis. 
Among out of town jewelers who attended 
the picnic were Tom Bruhy, West Bend; 
R. G. Foss and W. F. Notbohm, Oconomo- 
woc; and K. Endlich, Kewaskum. F. C. 
_Buege was chairman of the committee. 
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Other members of the committee included 
Al Gasch, Art Meyers, Art Bachmann, Jim 
Havlista and S. Dalin. 

Edward M. Wals, of the Reliance Silver 
Co., is taking a well deserved rest Aug. 1. 
Mr. Wals is planning to spend most of the 
two weeks visiting with relatives in north- 
ern Wisconsin. The Reliance Silver Co. 
is beginning to “look natural” again. The 
place has been thoroughly redecorated and 
remodeled since the recent fire and a num- 
ber of new showcases have been put in. 
Everybody in the organization is lending a 
hand, according to Mr. Walls, in the “dress- 
ing up” of the office and it is much im- 
proved. 

Jewelers in the city co-operated with the 
rest of the Milwaukee retailers on “AI 
Wisconsin Bargain Day” by offering special 
inducements to out of town visitors. All 
Wisconsin Day was inaugurated here by 
the Milwaukee Association of Commerce 
for the purpose of selling Wisconsin people 
the idea of turning to Milwaukee for things 
they cannot readily obtain in their home 
town, rather than go to Chicago or some 
other large city. July 11 was the date set 
and, although Milkaukee jewelers state that 
they cannot tell directly how much more 
business was done on that day, than on 
any other day, they feel that it is a good 
idea to have such promotion features as 
it cannot help, they believe, but react to 
the benefit of all concerned in making the 
“Bargain Day” a success not only for 
the dealer but for the public as well. 

Herbert Ostry, buyer for the costume 
jewelry department of Ed Schuster & Com- 
pany, has just returned from an extended 
tour of England, Ireland, France, Switzer- 
land, Austria, Czecho-Slovakia and Ger- 
many in search of articles for his depart- 
ment. Mr. Ostry reports that he visited 
a number of factories to study the methods 
of manufacture of the merchandise in 
which he was interested. He states that 
much of it is made in tiny villages, far 
from the beaten paths of travel, by work- 
men whose fathers and grandfathers were 
enzaged in the same industry. “The result,” 
said Mr. Ostry, “is that the average Euro- 
pean artisan respects his trade as an ar- 
tistic heritage and puts his whole heart and 
soul into the production of as perfect and 
beautiful an object as he can, whatever it 
may be.” Mr. Ostry found the pearl fac- 
tories of Paris and the region in the Black 
Forest in Germany where clocks of various 
kinds are made, a specially interesting place 
to visit. 








“The Jewel Shoppe,” a new jewelry store, 
119 E. Adams St., Muncie, Ind., owned and 
operated by H. Gordon Weesner and Mrs. 
Ethel K. Resoner, has been opened for busi- 
ness. Mr. Weesner has been in the jewelry 
business for about 20 years in Muncie and 
has been at his present location, 265 John- 
son block, with Robert E. Scott, for the 
last eight years. He is an expert watch 
and jewelry repairman. Mrs. Resoner has 
had a number of years’ experience in the 
retail jewelry business in Muncie. R. E. 
Scott, local diamond merchant, will remain 
‘n the Johnson block, and J. E. and R. O. 
Murray, jewelers, now located above the 
Columbia Theater. will move into the space 
vacated by Mr. Weesner. 





A. T. Froeb, Terre Haute jeweler, vis- 
ited Indianapolis wholesale houses recently. 

Mr. A. Dee, of the Dee Jewelry Co., 
18 No. Illineis St., has returned from a 
trip through Texas. 

Maurice Tavel will leave for Rochester 


next week. Mr. Tavel plans to spend a 
month at Lake Manitou. 

A. Pursell, owner of a jewelry store in 
Noblesville, was a business visitor in local 
wholesale houses last week, 

Mr. and Mrs. Edwin M. Craft, Miss 
Jeannette Craft and Edwin, Jr., are spend- 
ing the Summer at Northport Point, Mich. 

Mrs. Alfreda Raines, Clinton, was the 
victim of an automobile accident at Warsaw, 
July 4. She suffered fractured ribs and 
collar bone. 

David Rosenthal, diamond merchant of 
New York, has been in Indianapolis for a 
couple of days. Mr. Rosenthal reports trade 
as satisfactory. 

Paul Vermillion, formerly employed as 
watchmaker in the jewelry store of J. F. 
Kiser, Muncie, announces the opening of a 
store in Anderson. 

Lon R. Mauzy, local jeweler, and Mrs. 
Mauzy, have as their guests Mr. and Mrs. 
Abraham Loeb, Nashville, Tenn. Mrs. 
Mauzy and Mrs. Loeb are sisters. 

William Shirk, Anderson jeweler, who 
has been in the Indianapolis Methodist Hos- 
pital for the past six weeks, is recover- 
ing and is now at his home in Anderson. 

Clyde Porter, leading jeweler of Tipton, 
is back home again, after six weeks spent 
here as a patient in St. Vincent’s Hospital. 
This Hoosier city is fortunate in having 
Mr. Porter for mayor. 

Conrod J. Brotherly, Newark, N. J., 
president of the American National Retail 
Jewelers’ Association, was here a few weeks 
ago in conference with Fred Millis. of the 
Millis Advertising Agency. This agency 
is handling the National publicity for the 
jewelry trade. 

A brilliant array of trophies to be 
awarded during the State Trapshooters’ 
meet are on display at the Em-Roe sport- 
ing goods store. The annual meet of the 
association will be held Wednesday, Thurs- 
day, Friday and Saturday of this week. The 
event is under the auspices of the Indiana- 
polis Gun Club. 

A new jewelry company was organized 
and articles of incorporation filed in the 
Secretary of State’s office July 12. The 
incorporators are William A. Howard, Guy 
M. Hardin and Frank R. McCarter, all of 
Rochester, The company will be known as 
Howard & Hardin, Inc., Rochester, Ind. 
Capital stock is placed as $12,000. 

Arthur Everts, Dallas, Texas, for- 
merly presmient of the A. N. R. J. A,, 
accompanied by his wife, daughter and 
granddaughter, stopped in this city a 
couple of days recently as they were en- 
roue east for a three months’ motor trip. 
Whiie here they. were guests of Mr. and 
Mrs. Fritz Fromm and other friends. 








Leve, Inc., jewelers of Utica, N. Y., plan 
to open a store in the Liberty Theater build- 
ing at Herkimer, N. Y. 








84 THE JEWELERS’ CIRCULAR July 20, 1927 


= ¢ {Royal Chicago Welcome 
aif Awaits” “You! = 


————— 6 8 C. H. KNIGHTS-THEARLE Co. | —— 


=> 











































































































ce 3 —in conjunction with all other exhibitors, 
extend to you a hearty invitation to come 
4 to Chicago and have the best time of your 
life. Real pleasure and a wonderful edu- 
i cation along trade lines awaits you— 


At 


The Grandest Jewelry Show 
2 of All Time 


Hotel Sherman, August 1-2-3-4-5 
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This will be the most wonderful exhibit 


ever planned for jewelry and kindred lines if 
and will have a decided bearing upon your mn Van 
fall and holiday merchandising success. / 
C. H. Knights-Thearle Co. 
“* Specials” \ 
will be displayed in ( 
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8 Knights-Thearle Co. 


31 No. State St. Wholesale Jewelers Chicago, Illinois 
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E. E. Wagner, Monroe, Mich., was a visi- 
tor in Detroit during the present week, . 

Richard McClure, of the Scribner 
Loehr Co., has returned from a trip through 
the northern part of the State. 

Henry Evans, of the Harry Himmelhoch 
Co., and family, passed the week-end with 
friends in Chicago, their former home. 

w. H. Horton, of Flint, was in Detroit 
buying new merchandise and en- 
sit with his jeweler friends. 

Maurice Fisher of the Arnold Neiss or- 
ganization in the Metropolitan building, 
leaves shortly for a trip to Belgium and 
Pia Groban, Bad Axe, Mich., was a 
caller on the wholesalers in Detroit last 
week. He was buying merchandise for his 

id- er trade. 
ee Monee, of the Wallace- Monroe 
Mfg. Co., is passing a few days in Mil- 
waukee. C. E. Wallace of the same or- 
ganization, is also taking a trip down in 
Indiana. a 

Fred Schaefer, western Michigan repre- 
sentative of E. H. Pudrith & Co., is pass- 
ing several days at the home establishment, 
getting his samples ready for an extensive 

trip. 
Te H Schlanger, of the Columbia Nov- 
elty Ivory Co., 15 W. 18th St., New York, 
was in Detroit last week calling on the 
wholesale jewelers and receiving greetings 
from his friends. 

Alva Ruff, Lansing, was in Detroit last 
week buying new merchandise for his mid- 
Summer trade. He is finding business in the 
capitol city holding up well and expects still 
greater improvement during the early Fall. 

Hugo Segal, of the Jacob Segal Co., and 
family are spending their two weeks’ vaca- 
tion in the northern part of Michigan. His 
brother, Jacob, who has been in Europe for 
the last several weeks, is expected home 
early in August. 

Pete Walters, of the I. Fredland organi- 
zation, wholesale jewelers in the Metropoli- 
tan building, has entered the National Clay 
Court tennis championship contest which 
takes place in Detroit shortly. He has a 
national reputation as a tennis player. 

Edward R. Roehm, manufacturer of em- 
blem jewelry, is busy this week taking in- 
ventory. This is not the most pleasant task 
when the thermometer stands around 90 at 
midday. He says, however, he is trying to 
keep his temper and make the most of an 
annual disagreeable occurrence. 

Earl O. Little, Auburn, Ind., was in De- 
troit last week calling on the wholesale 
jewelers and making purchases for his mid- 
Summer and Fall trade. He has had a good 
run of business through practically all the 
Present season and is anticipating a continua- 
tion of it for a number of months. 

_ Detroit once more is free of auction 
Jewelers. Shops that have operated during 
the last several months have ceased this 
sales method and the Retail Merchants’ As- 
Sociation which was so active in putting an 
end to the practice, apparently is the victor. 
Harry Hogan, secretary, labored persistently 
M suppressing this method of selling jewelry 


last week | 
joying a Vv! 
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and is receiving credit for what he and his 
organization has accomplished. 

Charles A. Berkey, one of the oldest 
jewelers in Detroit, is thinking seriously of 
taking a brief vacation, a pleasure he has 
not enjoyed for so long that neither he nor 
his friends can recall the time. He has not 
yet set the date nor decided on the place 
where he will go, but he is going to have 
a vacation just the same, declares his son, 
kK. Berkey. 

Henry H. Evans, of the Harry Himmel- 
hoch Co., jewelers’ supplies, left his car 
parked near the Metropolitan building one 
day last week. On his return he found a 
door had been forced open and merchandise 
worth about $300 stolen. A few days later 
he parked again near the same place and 
on his return found some one had stolen his 
motor meter. It is the opinion that thieves 
are raiding cars parked about that structure, 
hoping they will be able to make off with 
some valuable sample cases. 

W. E. Counter, watchmaker for a num- 
ber of years at State and Griswold Sts., and 
J. M. Hollinger, optometrist, are soon to 
move into new quarters at 1139 Griswold St. 
second floor. Mr. Counter has the distinc- 
tion of having worked on the first telephone 
model for Alexander Graham Bell at To- 
ronto. Mr. Bell, it is stated, lived then at 
Brantford and came down to Toronto to 
have some work done. Mr. Counter was 
employed by Albert Kleiser, 14 King St., a 
jewelry supply man. Mr. Counter made 
several parts for Bell and asked what they 
were for. Bell’s only reply was, “Wait and 


” 


see. 








Pacific Coast Notes 


David H. Kirk, who recently opened a 
new jewelry shop in Camas, Wash., is doing 
all his own work, as he is an engraver and 
diamond setter, 

After conducting a jewelry and watch- 
repairing store in Garibaldi, Ore., M. 
Einarsson has concluded that patronage is 
not sufficient to justify him in continuing 
the business, and announced closing out on 
July 2. 

W. P. Poole was visited by a large num- 
ber of his friends and customers at the 
opening of his handsome new store, 325 D 
St., Marysville, Cal. Mr. Poole has been a 
jeweler in Marysville for a number of years 
and has quite a following in the city. 

What is stated to be the finest jewelry 
store between Oakland and San Jose, Cal., 
is the new establishment of C. E. Anderson 
at Centerville. It is constructed of brick 
and other fireproof materials. The opening 
of the store occurred at the beginning of 
July. 

Joseph Danner, who formerly conducted 
the Bracelet Watch Shop at 8th St. and 
Broadway, San Diego, has opened Danner’s 
Jewelry Shoppe at 5041 Newport Ave., 
Ocean Beach, in southern California. Mr. 
Danner is specializing in watch and clock 
repairing and makes a specialty of repairing 
old-fashicned jewelry. 











The formal opening of the Crown jewelry 
store, 322 Fassett St., Toledo, O., owned 
by H. K. Trattner and C. H. Caniff, was 
held recently. Souvenirs were given away. 





A. G. Madson, Ottawa, Kans, was in Kan- 
sas City recently on a business trip. 

Mr. and Mrs. C. S. Mullen, Lincoln, Nebr., 
recently accompanied Mr. Mullen’s father 
on a motor trip to Colorado. 

D. B. Ward has recently returned from a 
trip through northern Missouri and reports 
that business conditions are favorable. 

Walter Sperling of Seneca, Kans., and 
George McKinney, of Atchinson, Kans, were 
visitors in the Kansas City market a short 
time ago. 

A. B. Randall, traveler for the Knual- 
Cuthbert-Munn Jewelry Co. has recently re- 
turned from his vacation and is already to 
begin his Fall trip. 

Mr. and Mrs. A. H. Clark, of the Clark 
Tool & Material Co., have gone to Colo- 
rado, where they expect to find relief from 
the Kansas City heat. 

J. H. Whitney, John Majors, William 
Vandel and Mettler Parks, travelers for the 
Edwards-Ludwig-Fuller Co. have all been 
in Kansas City preparing for their Fall 
trips. 

E. O, Baumgarten, Kansas City manager 
for the Norris, Alister, Ball, Bridges 
Co., spent the week-end preceding the Fourth 
of July and the holiday motoring through 
the Ozarks. 

H. H. Kiger, of the C. A. Kiger Co., is 
spending several weeks at Spring Lake, 
N. Y. He went by train to Buffalo, where 
he met F. G. Altman, and from there mo- 
tored with Mr. Altman to Spring Lake. 











Henry Wick and wife, Kimball, S. Dak., 
have motored to Afton, Ia., to visit friends. 
They stopped in Omaha en route. 

Gene Whitehead and H. F. Stahl, travel- 
ers for the Byrne-Duff Jewelry Co., have 
both started on the road again for their 
first Fall trips. 

Jewelers are finding a better feeling in 
the territory here, due to the enormous 
wheat crop now being harvested and 
threshed, perhaps the largest wheat crop 
Nebraska has ever produced. 

Among the out-of-town jewelers who 
were in Omaha recently were: George 
Kohles, Earling, Ia.; Harle Williams, Ta- 
bor, Ia.; Henry Wick and wife, Kimball, 
S. Dak.; L. A. Fanske, Wayne, Nebr.; 
Banks LaRue, Gretna, Nebr.; G, E. Ellis, 
Weeping Water, Nebr.; Ben Polsky, Lin- 
coln, Nebr.; M. J. Klevjord, Logan, Ia., 
and E. E. Freeman, Oakland, Ia. 








Don Powell, a jeweler at 424 East Doug- 
las St., Wichita, Kans., passed away at 10 
o'clock on the morning of July 4th at a hunt- 
ing lodge at Cairo, in Pratt County, where he 
with relatives and friends went the previous 
Sunday to spend a week in recreation. He 
had not complained of illness. Relatives who 
were notified of the death left at once for 
Cairo. 
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BULLE 2 CLOCKS 


In Popular Models — | 
at Moderate Prices 


rn CLOCKS have attracted great interest 

in the Trade because they do successfully 
what Science has tried to do before without much 
success. It doesn’t take much current to run a 
Bulle for one year—only 1.2 Watts; and the clock | 
itself generates 85 percent of this energy. The 
rest needed is stored in a little, long-lived dry cell 
battery concealed in the base. You can guarantee 
the Bulle to run one year without attention. It 
will probably run five. It is absolutely accurate 
after regulation. No oiling; no winding; no re- 
pairs. No outside connections. Starts itself by | 
magnetic attraction. Noiseless. Not an experi- | 
ment. The French Government adopted the 
Bulle Clock for Railroad and Marine departments 
several years ago. It will stimulate your clock 
sales. Sells at sight because of its novel features 
and attractive cases; both imported and domestic. 
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J. Harvey Phillips, vice-president of the 
Richter & Phillips Co., is in Bluefield, W. 
Va., attending a convention now in session 
i city. 

fre Rianig. head of Schumer Bros. Co. 
in the Walsh building, is making a motor 
tour of the east. He will be out of Cin- 
cinnati until the first week of August. 

Edgar Noterman, of Joseph Noterman & 
Co., was confined to his home in Covington 
for three days with an attack of quinsy. He 
re‘urned to his office on Race St., Wednes- 
day. 

Maurice Phillips, treasurer of the Richter 
& Phillips Co., left Tuesday for a two 
weeks’ jaunt in Canada. He is making the 
trip with H. S. Berger, Canton, O., his 
brother-in-law. 

A. S. Workum, diamond cutter in the 
Schmidt building will make his first trip to 
Yellowstone Park. He has traveled a great 
deal in the east, north and south but like a 
number of other jewelry dealers, he is going 
west this year for his holiday, as the English 
call it. Accompanied by Mrs. Workum and 
their son Bertram, they will leave Sunday 
to motor to the national park in Colorado. 


J. D. Jacobs, of the D. Jacobs Sons’ Co., 
returned Monday from a three weeks’ motor 
trip through Ohio. It is the first time he 
has been on the road in quite a period. E. 
B. Jacobs of the same firm returned to the 
firm’s headquarters on Race St., this week 
after being ill for three weeks. He was 
bedfast for a solid week with bronchial grippe 
but has since recovered. He will go on the 
road soon. 


Robert O. Holland, president and general 
manager of the John Holland Gold Pen 
Co. signed a quit claim deed on a strip of 
ground three feet wide in rear of the plant 
on E. 4th St. in order to clear the title of 
the adjoining parcel. John Holland, foun- 
der of the firm forfeited the strip 25 years 
ago and the controversy had been left in dis- 
pute until Robert Holland signed the deed, 
Wednesday. 


Emil A. Bose, secretary-treasurer of the 
Oskamp-Nolting Co., left Thursday for a 
month’s trip through Canada and the eastern 
part of the United States. Mr. Bose joined 
the group of Elks from New Orleans who 
were in Cincinnati for a week attending the 
national meeting of the “Hello Bills” in the 
“Queen City.” The group planned a long 
tour through the northern part of the west- 
ern hemisphere to get some rest after a 
rather hectic session in Cincinnati. Mr. Bose 
Is acquainted with a majority in the party 
and departed with them when they left this 
Place Thursday night, right after the huge 
parade. 

Because of the short time involved and 
the fact that it would have been the initial 
effort the Gift Show of the Cincinnati 
Wholesale Jewelers and Manufacturers As- 
sociation has been postponed for several 
months. It had been planned to stage a gift 
and Jewelry show some time during August, 
immediately after the style show of the 
Wholesale department of the Chamber of 
Commerce, but as a number of jewelry firm 
heads and gift manufacturing company offi- 
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cials will be out of the city at the time, it 
was thought best by the committee to hold 
the project up for several months. It was 
announced that the show would be held next 
year in order to demonstrate that Cincinnati 
is among the leading jewelry centers in the 
United States. J. Harvey Phillips who was 
chairman of the committee in charge, will 
gather all possible data on the Gift Show 
that will be held in Chicago during the first 
week of August. This memorandum will be 
thoroughly gone over by the local committee 
and the best points taken out for the display 
that will eventually be held in the “Queen 
City.” 

All of the jewelers in the United States 
who are members of the Elks and who could 
get away from their labors were in Cin- 
cinnati during the week. The “Queen City” 
is playing host to all members of the antlered 
herd and they came in by the thousands. 
Every bit of available living space was taken 
up and there was very little said for a full 
week except “Hello Bill.” The Elks held 
their national meeting here in 1904, 23 
years ago when August “Garry” Herrmann 
was made Grand Exalted Ruler. He is 
playing host again but to a far greater num- 
ber of delegates than the preceding number. 
William Dorer, jeweler of Bellaire, O., and 
member of Bellaire Lodge 419, was quite an 
interesting person during the huge parade 
that the Elks staged Thursday. He wore a 
coat made up entirely of Elks teeth and it 
proved one of the attractions of the pageant. 
The coat along with a second of similar con- 
struction was displayed in the window of a 
4th St. store for three days preceding the 
parade through the courtesy of the Dorst 
company in the Walsh building. The coats 
had been the property of the late George 
N. Henry, a Past Exalted Ruler and mem- 
ber of Steubenville Lodge 231. Mr. Henry 
was a national character in Elkdom as he 
was known in every part of the country. 
Being huge of bulk and six feet tall he made 
a picturesque figure as he marched in the 
parades of years ago. Henry was considered 
an authority on the value of Elk teeth and 
from year to year he added these souvenirs 
to his coat. He was one of the founders of 
the Elks Ohio Association and served as one 
of its presidents. Henry died in 1925 at 
the age of 73 years and his elk tooth coats 
passed to William Dorer, the jeweler. Three 
other Elks who registered with wholesale 
jewelry houses while in the city were M. 
J. Limbaugh, Lima, O.; M. R. Pollock, 
Zanesville, O., and William Gumble, Utica, 
N. Y. There undoubtedly were many more 
but the majority of them thought it best 
to enjoy their visit to Cincinnati and forgot 
abcut business entirely. 








Notes from Nebraska 





A. F. Schafer has secured: space in the 
front of Randall’s grocery at Chadron, 
Nebr., where he will open a jewelry repair 
shop. Mr. Schafer has been in the jewelry 
repair business for many years. 

E. R. Jenkins, of Curtis, Nebr., has 
bought the H. M. Dayton jewelry store and 
residence in Alma. He took possession 
July 11. Mr. Dayton and his family will 
motor to Iowa and other States and expect 
to locate in California or Oregon. 
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Notes from Ohio 


Hollberg Bros. who were formerly 
located at Jackson, O., have moved to 
Columbus. 

The Thompson-Rainie- Barbour Co., 
Toledo, O., has been succeeded by the 
Rainie & Barbour Co. 

Alexander Textor, 67, a retail jeweler at 
Sandusky, O., died at his home there recent- 
ly, following a brief illness. He was the 
son of the late A. Textor. A widow and 
two sons survive. He had been identified 
with the retail jewelry business. 

Large jewelry departments were con- 
cerned in the purchase this week of the 
Akron Drygoods Co., one of the largest 
department stores there, by J. H. Vineberg, 
who for several years has been manager of 
the store. New incorporation papers have 
been applied for at Columbus and new in- 
corporators will be interested. There will 
be no drastic policy changes, but some de- 
partments, including jewelry and gifts, are 
to be enlarged, officials said. 

Two Akron persons were aboard the 
Canadian Pacific liner Montcalm which 
crashed into an iceberg near the mouth of 
the St. Lawrence river on July 3. Mrs. E. 
W. Chamberlin, Akron jeweler, and her 
son, Jack, 18, were on the vessel. Mr. 
Chamberlin received no word of the acci- 
dent, but according to dispatches the ship 
was only slightly damaged and none of the 
passengers were injured. Mrs. Chamberlin 
and her son sailed from Montreal on July 1. 
The Chamberlins will spend several months 
in England and on the continent, returning 
in September. 

An inventory of the Dueber-Hampden 
Watch Co. plant, started several weeks ago, 
is expected to be completed the latter part 
of this week, which will be filed with the 
Federal Court at Cleveland. After that 
time, it is anticipated, consideration will be 
given to reopening the plant for the working 
up of raw material and other material on 
hand when the factories closed down sev- 
eral weeks ago. ‘We have not considered 
when the plant will be opened,” said Re- 
ceiver R. W. Loichot, Monday, “but we 
will complete the inventory at the end of 
the week and then present it to the Federal 
Court for attention. After that time we 
will give consideration to the reopening of 
the plant. Not a large number of men will 
be empleyed at the start, but only sufficient 
to reasonably work up that material. The 
matter will be decided after next week. 
We have received no offers for the sale of 
the plant and at this time have no proposals 
under consideration to that end.” 








Loot estimated at $800 worth was obtained 
by a daring thief who smashed a window in 
the Reid jewelry store, 15 E. State St., Tren- 
ton, N. J., shortly before 7 o’clock one morn- 
ing recently and made his escape in a waiting 
automobile. The plunder includes wrist 
watches, wrist bands, pins and rings. The 
police found that the plate glass window first 
had been attacked with a glass cutter and 
then a large section of it pushed in. The 
loot consisted of 21 wrist watches, four cameo 
pins set with diamonds, six wedding rings, 
five pen and pencil sets and seven wrist 
bands. This is the third time that the win- 
dows of the Reid store have been robbed. 
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W elcome to Chicago's Great Jewelry Show 
Hotel Sherman - August Ist to 5th, 1927 
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Now Is the Time to Order Those New Fixtures for 
a Modern, Attractive Fall Display 
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Case and Table, No. 103 


This case may be fitted with raised slanting bottom, plate glass shelf 
and drawers, if desired. 


Other patterns also on hand for prompt shipment. 
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Builders of “Quality” Fixtures for Over 40 Years 
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L. A. Maxson, 3650 E. Ist St., has left 
for a three months’ visit to New York. He 
expects to visit Boston and Philadelphia 
before his return and will have much to tell 
regarding the business conditions in the 
west during his stay on the Atlantic sea- 
board. He will return on Sept. 1 ready 
for business. 

L. Fiegelman, of the Fiegelman Jewelry 
Co., 3rd and Hill Sts. has left for a two 
weeks’ stay at the Murietta Hot Springs. 
He will visit San Diego before his return. 
While he is absent his store is in charge 
of H. Gravatt, a well-known jeweler who 
is experienced in the line of goods carried 
by the Fiegelman Co. 

“George Mahingian, of the clock depart- 
ment of the E. W. Reynolds Co., was mar- 
ried on Saturday, July 2, to Miss S. S. 
Meleckian, of Fresno. They are spending 
their honeymoon in the Yosemite and have 
the best wishes of all of their friends here 
in Los Angeles and in the Valley towns. 
The two are well known among the trade 
and after their two weeks automobile tour 
they will make their home in this city. 

O. L. Wuerker, prominent jeweler of W. 
7th St., has returned from a trip into the 
San Bernardino mountains. He made the 
trip by automobile and reports fishing con- 
ditions in the mountain streams as excellent. 
He declares that he caught the limit, and as 
Mr. Wuerker is an honest and truthful man 
the jewelers are not disposed to dispute his 
word. The roads and the scenery were 
unexcelled and Mr. Wuerker says he cannot 
understand why anyone should wish to go 
anywhere other than southern California for 
a vacation. 

E. V. Saunders, Pacific Coast manager of 
the International Silver Co., with headquar- 
ters in San Francisco, is in Los Angeles, 
where he will remain for several weeks. 
Mr. Saunders is contemplating the enlarge- 
ment of the headquarters of the business 
here and handsome new fixtures have been 
ordered. The business will be moved from 
the present location to the Metropolitan 
building, at 5th St. and Broadway. The 
new location is in the heart of the city and 
many of the well-known firms are moving 
into this structure because of its central 
location, 

Fred Reeves, salesman of the E. W. 
Reynolds Co., is nursing a damaged hand as 
a result of a boyish trick on July 4. Mr. Reeves 
says he only fired one cracker, but that was 
a giant, and because he was only to fire one 
he determined to hold that one in his hand. 
He did so, with the result that he is show- 
ing the scars of the battle. His right hand 
was burned quite badly, but he was fortu- 
nate enough to shield his face. He is pre- 
paring to leave for a vacation about Aug. 15, 
if business will permit, and there is some 
question about that, as business is rushing 
in all lines just at present. 

S. B. Crist, 4306 Central Ave., has dis- 
posed of his business. He is retiring be- 
cause of his health. A. Margarian, formerly 
of 4407 Central Ave., is the purchaser who 
takes the place of Mr. Crist, and he will 
continue the business as formerly conducted 
by the man who has been such a well-known 
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figure for the past 15 years. Mr. Crist is per- 
haps one of the best known of the local 
jewelers, having been in business here for 
so long a time that he has made a host of 
friends. He will leave shortly for an auto- 
mobile trip and will visit the western coast 
towns and spend some time in the mountains 
and at the seacoast. 

Koke Slaudt & Co. well-known whole- 
sale jewelers, are now moving to their new 
location in the Metropolitan building, 5th 
St. and Broadway. They will occupy the 
suite of rooms on the eighth floor. The 
new location is 806-808-810. The former 
location was in the Jewelers’ building. They 
expect to be open for business in the new 
location by July 15, but in the meantime 
will occupy temporary quarters at 624 Met- 
ropolitan building. H. W. Slaudt, H. A. 
Wood and W. B. Russell will be in active 
charge of the business. Miss Evelyn 
Kramer is in charge of the office and Miss 
Henrietta Wolking is taking charge of the 
new location and is answering the many 
queries regarding the plans for the opening 
which is to be made a gala affair by the 
firm. 

J. D. Bridges, representing the Interna- 
tional Silver Co., has left for a two weeks’ 
trip on the Valley Route to San Francisco. 
He will visit Bakersfield, Fresno and way 
points. He will not go as far as San Fran- 
cisco, but will drive back to San Diego and 
then will go over into Arizona, where he 
will visit the trade. F. C. Plate, with the 
same company, has returned from a few 
weeks spent in Bakersfield and Fresno and 
way points. He says that business condi- 
tions in the valley were never better, and 
he reports conditions in the jewelry business 
as particularly good. He says the dealers 
are now ordering for the Summer trade, 
whereas heretofore it was the custom to 
stock for the Winter. Now he says it is 
necessary to prepare for business even in the 
Summer months. 

Irving Golden, representing Silberman, 
Kohn & Wallenstein, New York, is in Los 
Angeles for his vacation. He is calling on 
the trade this week and declares that con- 
ditions are excellent and that the prospects 
for the Fall business never were so good 
as they appear to be at this season of the 
vear. After a week spent in business, Mr. 
Gelden will take an automobile trip into the 
Yosemite Valley and then will spend a few 
days at the beach resorts. One of the in- 
teresting events of Mr. Golden’s trip from 
New York to Los Angeles was the experi- 
ence when he reached New Mexico. At 
Lordsburg the train was delayed for several 
days because of a serious washout. He says 
he had always been led to suppose that New 
Mexico was an arid desert in most spots, 
but says he never saw so much water, not 
even in New York, as he saw during the 
several days that the train was held up while 
the passengers waited for the track to be 
repaired. 








Leaping into Egg Harbor Bay when an 
explosion on his yacht hurled his 14-year- 
old son into the sea, Furman L. Shaw, a 
Camden, N. J., jeweler, saved the boy from 
drowning off Ocean City one night recently. 
The boy was treated for shock after being 
taken from the water unconscious by his 
father.. Shaw’s yacht, the Friendship, was 
burned to the water’s edge. 
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Early in July, Al M. Gilbert left for his 
Fall trip south, He expects to be gone for 
about 10 weeks. 

Lucien Cerf is making a trip through the 
Nevada and Grass Valley territory for 
Mayer & Weinshenk. 

Mr. and Mrs. John Vendey, of San Ber- 
nardino, Cal., have been calling on some of 
their friends in the trade on their way north 
to Eureka, 

Leonard H. Railsback and Roy Doble, of 
Railsback & Doble, both left for Los An- 
geles early in July and expect to remain in 
the south till the latter part of the month. 

William S. Fulton has returned from the 
south and his friends hope that he will make 
time to play in July at the monthly tourna- 
ment of the Northern California Jewelers’ 
Golf Association. 

Alfred Goldsmith, of Goldsmith & Loo- 
puit; William Schenkein, of Herman Klein- 
berg & Fils, and Norman D.° Kadison, of 
Fera & Kadison, have been calling on the 
trade during the past few days. 

Alphonse Jeddis and Mrs. Jeddis have re- 
turned from a very pleasant trip to Del 
Monte. Mr. Jeddis is in splendid health. 
J. G. Rogers has returned from traveling 
through the northwest for the firm. 

The sum of $50,000 has been sent by Dr. 
Archer M. Huntington to the chairman of 
the board of trustees of the California Pal- 
ace of the Legion of Honor for the care 
and preservation of the art treasures valued 
at more than $1,500,000 previously presented 
to the Palace by Dr. Huntington. 

Out-of-town jewelers calling on the trade 
include: William Dupen, Sacramento; Mrs. 
Hunt, Alameda, and Joseph Cohn, Marys- 
ville. It is stated that more and more the 
out-of-town jewelers depend on visits from 
the travelers of the jobbers and come to 
town much less than they did formerly. 

Although he had been a number of times 
to the Yosemite, Fred L. Lee, of Fred L. 
Lee & Co., has come back enthusiastic over 
new scenic wonders he saw on the trip from 
which he has just returned. The oftener he 
sees it, the more beautiful he finds the val- 
ley. 

M. Lossman, formerly in business on 16th 
St., near Mission St., has opened a compact 
and very modern-looking jewelry store at 
2460 Mission St., between 20th and 21st Sts. 
Watches, diamonds, jewelry and silverware 
are displayed to excellent advantage in hand- 
some showcases. Mr. Lossman repairs 
jewelry and makes it to order and has a 
watch-repairing department. 

An automobile is very handy for calling 
on a number of customers when out on a 
trip, in the opinion of J. H.. Spiro, who has 
just returned from the south. Mr. Spiro 
went by the San Joaquin Valley and re- 
turned by the Coast, calling on many cus- 
tomers in the outlying towns of Los An- 
geles. Mr. Spiro declared that the jewelers 
in the smaller towns are rapidly awakening 
to the fact that people buy more at home 
and go less to the city to shop than they did 
formerly, where the small-town jewelers 
carry the stuff. This is largely because of 
the heavy traffic in big cities, which country 
pecple are beginning to want to avoid. 
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“If It’s a Ring We Make It” 


ISITORS to the Jewelry Show 

during week of August Ist are 
cordially invited to visit our factory 
during their stay in Chicago. 


S. LAZARUS & SONS 


JEWELERS BUILDING 
35 EAST WACKER DRIVE 


Chicago, IIl. 
x 


Makers of Solid Gold Rings— 
Importers of Diamonds 
Jobbers of Watches 
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Headquarters for 


Rings and Ring Mountings 


of every description 


“If It’s a Ring We Make It’ 
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the Jewelry and Allied Lines 
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Minneapolis and St. Paul 





E. Berglund, retail jeweler, Bemidji, 
Minn., was a visitor in St. Paul on July 8 
and 9, making the trip by automobile. 

O. J. Quale, retail jeweler, 3533 E. Lake 
St, Minneapolis, has just returned from his 
wedding trip, which he spent partly in Can- 
NL O. Stevens, traveling for Albert L. 
Haman, wholesaler of watches, 283 Endicott 
building, St. Paul, expected to leave July 18 
on a trip through southern Minnesota and 
South Dakota. 

Theodore Sandeen, associated with the 
wholesale jewelry firm of Thos. B, Wilson 
& Co. 100 N. 7th St. Minneapolis, left 
July 11 on a vacation of two weeks at Lake 
Minnetonka, near Minneapolis. 

D. Sharp, retail jeweler, Brookings, S. 
Dak., was in St. Paul, July 12. Mr. Sharp 
has been in the retail jewelry business in 
South Dakota over 27 years, and in the 
earlier part of this period was at Elk Point, 
S. Dak. : 

O. O. Bong, retail jeweler, Hatton, 
N. Dak., was in St. Paul, July 12, calling 
on his acquaintances in the jewelry trade, 
He expected to spend about a week visiting 
relatives in Minneapolis. Mr. Bong drove 
to town and was accompanied by his daugh- 
ter. 

E. Paul Shaw, manager of the gold de- 
partment of J. B. Hudson & Son, retail 
jewelers, 33 S. 7th St., Minneapolis, ex- 
pected to leave July 9 on a trip of about 
a week to Omaha and to Creston, Ia., where 
his son-in-law, Elmo B. Roper, Jr., is a 
retail jeweler. Mrs. Shaw and their daugh- 
ter were to accompany Mr. Shaw. 

H. Sward, retail jeweler, Duluth, Minn., 
was in St. Paul for a few days a short time 
ago. He arrived in town July 9. After 
taking care of some business matters and 
visiting with his acquaintances in the jewelry 
trade, he left for home on the following 
Monday. He drove down. Mr. Sward has 
been a retail jeweler in Duluth about four 
years. 

Herbert W. Gaus, of the wholesale jewel- 
ty house of Louis C. Gaus & Co., 100 N. 
7th St., Minneapolis, has been appointed a 
member of the entertainment committee of 
the Grafil Club of Minneapolis for the year 
ending June 30, 1928. Mr. Gaus is taking 
an active part in the affairs of the organiza- 
tion, which has a luncheon-meeting each 
week. 

William Glotzbach, retail jeweler and 
druggist, Annamoose, N. Dak., passed 
through Minneapolis on his. way to Cincin- 
nati, going to the national Elks’ convention 
as a delegate from the Annamoose lodge. 
He was in town on July 9 and left that night 
for Cincinnati. Before returning to Anna- 
moose, he expected to visit several jewelry 
centers. 

Herbert W. Gaus, Louis C. Gaus & Co., 
wholesale jewelers, 100 N. 7th St., Minne- 
apolis, was a semi-finalist in the golf tour- 
nament of the Grafil Club of Minneapolis, 
Played during the early Summer. As a re 
ward for his skill, he was presented with 
an attractively finished golf club. Mr. Gaus 
represents his division of the jewelry in- 
dustry in the club. 

S. J. Steiglitz, retail jeweler, Aberdeen, 
Wash., left early in July on his return trip 
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to the west, after spending several days in 
Minnesota. He was in Austin, Minn., with 
relatives over the Fourth of July, and spent 
a day in Faribault, Minn., where he former- 
ly was in business. Mr, Steiglitz has just 
been on an extended trip through the At- 
lantic Coast States. 

H. L. Winters, retail jeweler, Minot 
N. Dak., was in Minneapolis on July 8 and 9. 
He was on his way to Cincinnati to attend 
the national convention of the B. P. O. E., 
as the delegate from the Minot Elks’ Lodge. 
Mr. Winters has been active in lodge work 
and is a past Exalted Ruler of the Minot 
lodge. He is well known to the jewelry 
trade of the northwest. 

Otto Klober, engraver, 508 Metropolitan 
Opera House building, St. Paul, made ar- 
rangements to leave July 16 on an outing 
in the northern part of Minnesota. He ex- 
pected to spend a large part of his time at 
the Crescent Beach resort on Cullum Lake, 


near Nisswa, Minn., where fishing is under- : 


stood to be good. He expected to motor 
with his wife and family. 

James H. Snyder, traveling for the whole- 
sale watch house of Albert L. Haman, 283 
Endicott building, St. Paul, expected to 
leave July 17 on a trip to the west, which 
he intended to extend as far as the Pacific 
Coast, remaining away from town about 
seven weeks. Mr. Snyder returned July 7 
from a Minnesota fishing trip of three 
weeks, accompanied by Mrs. Snyder. 


Pinkerton’s National Detective Agency, 
which takes an active part in the suppres- 
sion of crime, especially as related to the 
jewelry business through the Jewelers’ Se- 
curity Alliance, is having its St. Paul office 
redecorated and rearranged. After Aug. 1 
the address will be 515, instead of 514, 
Capital Bank building. Roy E. Mason is 
superintendent of the St. Paul office. 


Fred F. Meyer, traveling representative 
of Thos. B. Wilson & Co., wholesale jewel- 
ers, 100 N. 7th St., Minneapolis, brought 
some good news back with him when he 
returned early this month from a South 
Dakota trip. He said that at Groton, 
S. Dak., they are making arrangements to 
take care of the largest volume of grain 
ever handled there. He visited relatives. 

Wm. J. Reusch Co., Inc., have opened a 
retail jewelry store at 122 Bremer Arcade, 
St. Paul: J. J. Geisen, formerly associated 
with Wm. J. Reusch Co., Inc., wholesale 
jewelers, 314-316 Bremer Arcade, St. Paul, 
is announced as the manager of the retail 
store. M. D. Huntington, who has worked 
as a watchmaker at the bench for 25 years, 
was engaged for the watch-repair depart- 
ment of the retail store. Mr. Huntington 
started in the jewelry trade at Maquoketa, 
Ia., and came to Minnesota 15 years ago. 

Arthur C. Johnson, formerly with the 
manufacturing jewelry firm of Kirchner & 
Renich, on July 11 took the position of 
general manager of Ostby & Anderson, 
manufacturing jewelers who specialize in 
mountings and special order work, 622 
Nicollet Ave., Minneapolis. Mr. Johnson 
has been in the manufacturing jewelry busi- 
ness 18 years, starting with Kirchner & 
Renich in 1909. He is familiar with the 
different branches of the manufacturing 
jewelry business and is well acquainted with 
the trade. 

Henry B. Pratt, president of the Bullard 
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Bros. Co., retail jewelers, 95 E. 6th St., 
St. Paul, expected to return about July 25 
from a motor trip which he is making 
through the east, accompanied by Mrs. Pratt 
and their family. Among the towns which 
he expected to visit were Boston, New York 
and Washington. His itinerary included a 
visit to several other points along the At- 
lantic Coast, with perhaps stops in a num- 
ber of the jewelry centers, and on the re- 
turn trip.a visit to Niagara Falls and Mont- 
real, Can. 


Max Rabinovich, Grand Forks, N. Dak., 
president of the North Dakota Retail Jewel- 


yers’ Association, in a letter to the repre- 


sentative of THE JEWELERS’ CIRCULAR under 
date of July 9, announces, “Our annual State 
convention will be held in the city of Fargo, 
Aug. 1 and 2, with headquarters at the 
Gardner Hotel.” Officers of the association 
are: 5 Rabinovich, Grand Forks, presi- 
dent; “William Henning, Finley, first vice- 
president; N. J. Zellor, Lisbon, second vice- 
president; R. McLaughlin, Hope,. secretary- 
treasurer. 


R. Saygol, R. Saygol Co. wholesale 
jewelers, Ryan building, St. Paul, has been 
traveling through Wisconsin and Michigan, 
expecting to return about July 25, after a 
trip of about three weeks. He had just 
previously been on a trip in the west, reach- 
ing St. Paul, July 1, after spending five 
weeks calling on the trade in northern and 
western States. Mr. Saygol reported hav- 
ing had good business in that territofy, 
declaring that crop conditions were appar- 
ently good, with plenty of moisture. Col- 
lections during June picked up exceedingly 
well, he said, remarking, “Everything points 
to a brisk Fall business.” This Fall Mr. 
Saygol expects to make an extensive buying 
trip in European markets. 


St. Paul police are still investigating the 
attempted robbery on June 25 in the Saint 
Paul Hotel, St. Paul, of Norbert Hoffman, 
member of the firm of Eichberg & Co., New 
York. Mr. Hoffman was leaving his room 
to join a friend for a dinner engagement at 
a country club, when he was bound and 
locked in an adjoining room. The bandits 
searched him and took about $125 in cash 
from his clothing and then ransacked his 
room. At about 5 p. m., however, Mr. 
Hoffman had deposited the diamonds he had 
with him, estimated in value at about $250,- 
000, in a hotel lock box. The bandits missed 
the lock-box key when, they searched him. 
After the attempted hold-up, Mr. Hoffman 
intended to return difectly to the home office 
in.New York. . 

The Charles Beard Co., wholesale jewel- 
er, Ryan building, St. Paul, has increased 
its capital stock from $100,000 to $200,000, 
by vote of. the stockholders, and the cer- 
tificate of amendment to the articles of in- 
corporation on file with the Secretary of 
State describes the new issue as $100,000 in 
preferred stock, non-voting and non-cumula- 
tive, bearing dividends at the rate of six 
per cent. per annum commencing Jan. 1, 
1929, payable quarterly. The capital stock 
of the company would then be this preferred 
stock, together with $100,000 in common 
stock. Officers of the Charles Beard Co. 
include Charles Beard, president, and W. L. 
Beard, secretary. The company are whole- 
salers of a general line of jewelry and 
jewelers’ supplies. 
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The Jeweler as the Gift Merchant 








Because of His Close Personal Contact With His Customers 
and His Surroundings He Is Best Fitted to Meet 
His Customers’ Requirements 


By Pau. L. GRUNWALDT 








ARDLY a business exists—no matter 
from what motive or for what purpose 
it was started—which cannot be improved 
and made more successful in every way by 
an intelligent and systematic study of its 
history, as well as its growing group of 
customers, to the end of making it a strong 
service factor in the daily living and enjoy- 
ment of its community. 

As a business force, to be reckoned with 
by pure commercialism, the growth of the 
gift shop or gift department is so new that 
few have formulated any actual statement 
of what it has done, what it is doing and 
where it belongs in the business world. 

So arises this general misconception or 
foggy idea of the ease with which a gift de- 
partment can be managed rightly and profit- 
ably. Few people realize that with its rapid 
developments it has developed a distinct mis- 
sion or province for itself—and it is not 
that of merely earning a little extra money. 

Art is merely beauty—beauty is merely 
perfection. It has been said there is no 
beauty in business, but there are certainly 
standards of perfection. Ponder on it! 

The most successful gift departments are 
those which have, through favor of their 
public, become cultural or educational cen- 
ters by the promotion of some service of 
useful beauty to their communities. The 
gift department has established its own 
service province by putting practical beauty, 
practical art into business, and because 
Americans are essentially generous with 
small luxuries, much of this service has been 
rendered through dealings in gifts—a service 
of useful beauty towards promotion of 
friendliness and good will. 

A report of the joint congressional com- 
mission gives this conclusion regarding the 
Province of the retail merchant: “The re- 
tailer’s true function is that of serving as a 
purchasing agent for his community. As 
such he selects and carries a supply of mer- 


chandise to meet the requirements of the 
individual customer.» When the retailer en- 
ters business he assumes the responsibility 
of performing a public function—that of pro- 
viding commodities and services to his com- 
munity, economically and conveniently, and 
of maintainng such environment as is neces- 
sary and desirable to the consumers who 
support him. If he fails in his responsibility, 
he ceases to be an economic factor in the 
community which he serves.” 

The proprietor of a gift department is 
something more than a purchasing agent 
with all attachments. He is or should be a 
cultural leader for his community. The gift 
department, once looked upon as a passing 
freak, is here to stay and is fast becoming 
stabilized. The gift and art shop idea is not 
something to be shot at and missed, but a 
solid and growing idea of merchandising gift 
wares, and consequently must be conducted 
with sound business principles and methods. 

The theme ever dear to the soul of the 
born retailer is increase of net profit. This 
same illusive and altogether desirable profit 
depends upon keeping expenses down while 
forcing sales to mount. It depends upon 
buying, advertising, displaying and selling. 
with greater attention to system and detail. 

As properly stated, “He who serves best 
profits most.” I know of no better method 
than the one utilized by a tremendous ma- 
jority of the leading retailers throughout 
the country—that of affiliating themselves 
with some individual or organization so that 
they may have “a central clearing house.” 
A centralized point where all the buying can 
be done, through which an interchange of 
ideas can be made, and through which the 
combined purchasing powers of the individ- 
ual retailers are large enough to secure for 
them benefits of price concessions, extra dis- 
counts and the like. 

In this present-day method of merchan- 
dising, where styles change so very quickly 


where new ideas are born every minute, it 
is even a more important feature in a cen- 
tralized buying office to be able to secure 
weekly and daily information as to what 
the New York market, the largest in the 
world, has to offer. 

There is practically no limit to the va- 
riety of articles that may be included prop- 
erly in gift and art merchandise—anything 
educational, inspirational, constructive, any- 
thing that will brighten the gloomy spots or 
put more of the art of true beauty, and the 
beauty of true art into living, from carving 
sets to Bokhara rugs, from China tea sets 
to Spanish shawls, and always greeting cards 
and boxed novelties. 

To my mind, the jeweler, because of his 
close personal contact with his customer and 
because his is the store where people go to 
buy sterling, watches, diamonds, is more 
ably fitted to cater to the all-year-round gift 
requirements of his community. He is in a 
position to study the wants of his customers 
and, if he is in a position to purchase these 
requirements as they arise, then surely and 
definitely is the jeweler on the road to build- 
ing for himself the all-important factor in 
his community—that of a successful gift 
shop—successful because his volume of busi- 
ness is growing while his costs remain the 
same or decrease. 





Urging the Sale of Gifts for the 
Home 





ig would be a splendid proposition for the 

gift department of the jewelry store to 
stage a “Give Your Home A Gift Week” 
during which it would urge all of the folk 
in the city to come to the department and 
pick out articles which they would pur- 
chase for their own homes. 

In advertising such a week it could be 
pointed out that, so frequently, the gift de- 
partment patrons buy for other people the 
very articles they would dearly love to have 
for their own homes. Then it could be fur- 
ther pointed out that, in most cases, when 
folk do this sort of thing there is no one 
to turn around and buy for them the things 
they’d like to have. Then, the department 
could go on to say that here was the chance 
of a lifetime for people to do for them- 
selves and for their own homes the nice 
things they’ve been doing for other people. 
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This illustrates our New Drake Pattern Butler Finish Raised Shield. 
A complete line of Hollowware is made in this pattern. 
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Eastern Manufacturers and Importers Exhibit 








Fall Display of Gift and Art Merchandise at Palmer House, 
Chicago, July 25 to Aug. 5, Will Include Over One Hundred Lines 








HE Eastern Manufacturers and Importers 

Exhibit, from July 25 to Aug. 5 at the 
Palmer House, Chicago, promises to be the 
largest Fall display of gift and art mer- 
chandise to be seen in the country. With 
more than 100 leading gift merchants occupy- 
ing show rooms the jeweler with a gift 
department will find it well worth his while 
to visit the splendid displays to be found 
here. 

The most modern and artistic interior 
furnishings approved by the leading deco- 
rators of the day who reflect the desires of 
the home makers of this country and 
Europe will give the proprietor of gift de- 
partments many new and original ideas. 

The Eastern Manufacturers and Importers 
have exerted all their efforts to bring 
together the newest merchandise of the 
market suitable in character and price for 
the American home and will exhibit it with 
charming taste and individuality. 

A special train of the New York Central 
Railroad will leave New York city on Fri- 
day, July 22, at 10 o’clock to arrive in Chi- 
cago on Saturday. Richard H. Leslie of the 
staff of THE JEWELERS’ CIRCULAR will be a 
member of the party. He will take up his 
headquarters in room 701 to offer all .co- 
operation necessary to retail jewelers in 
regard to their gift departments. 

To know what to buy and where to buy 
it is a problem that many find difficult to 
solve. Mr. Leslie will be glad to have this 
opportunity to be of assistance to the jewel- 
ers who have gift departments or who are 
considering opening such departments. 

A souvenir journal “Art In Trade” beau- 
tifully illustrated and containing many 
articles of interest and information for the 
gift and art dealer has been published by 
the Eastern Manufacturers and Importers 
for distribution among the gift buyers of 
the country. The journal is much more 
than a guide for buying; it contains a com- 
prehensive series of articles concerning the 
merchandise demanded by the home maker 
of today. 


In the Palmer House each display is 
beautifully exhibited in large rooms. For 
the convenience of the buyer goods are shown 
‘n an advantageous manner so that no time 
is lost and he receives a clear picture of 
the merchandise. Many of the firms ex- 
hibiting have gone to great expense in 
having special fixtures made so that the 
displays may be properly seen. The wide 
aisles avoids crowding and confusion, every- 
thing will be done to make the visiting 
jewelers feel at home and to promote their 
convenience in inspecting the exhibits. 

In connection with the Exhibit, many are 
planning to take advantage of the opportu- 
nity to visit the interesting points in Chi- 
cago, thus combining business and pleasure. 
Attendance at the Exhibit will give retail 
Jewelers a chance to become acquainted with 
manufacturers and dealers who handle gift 
merchandise and many new ideas will be 








obtained which will be of big benefit in help- 
ing jewelers to improve their gift depart- 
ments or to start new departments. 
National Gift and Art Asso- 
ciation to Hold Exhibit 
at Hotel Adelphia, 
Philadelphia, Aug. 
22 to 27 


y= a theatre hangs out the “Stand- 
ing Room Only” sign, you may be sure 
that the show within is a big hit. When the 
members of The National Gift and Art As- 











Coming Gift Shows 


Eastern Manufacturers’ and Import- 
ers’ Exhibit—July 25 to Aug. 6, at the 
Palmer House, Chicago. George F. 
Little, Managing Director, 225 Fifth 


Ave. 
x * x 


Pacific Coast Gift and Art Show— 
July 10 to 16, at the Palace Hotel, 
San Francisco. Secretary, Sidney J. 
Wolf, 300 Broadway. 

* * * 

Sixth Annual Chicago Gift Show— 
Aug. 1 to 6, at the Hotel Stevens, 
Chicago. Secretary, Room 1650, 53 
W. Jackson Blvd. 

* * * 

Fourth Annual Kansas City Gift 
Show—Aug. 15 to 20, at the Hotel 
Baltimore, Kansas City, Mo. Fred 
Sands, Business Manager, 303 Gimbel 


Bldg. 
*x* * * 


Fall National Gift and Art Show— 
Aug. 21 to 27, at the Adelphia Hotel, 
Philadelphia. W. S. Hays, Secretary, 
644 Drexel Bldg. 

* * * 

Fall Show, International Art and 
Gift Exhibit, Inc.—Aug. 21 to 27, at 
the Benjamin Franklin Hotel, Phila- 
de!phia. 











sociation take all the rooms on four floors 
of The Hotel Adelphia, in Philadelphia, for 
the week of Aug. 22 to 27, the Fall Show 
is sure to be a “hit” in the Gift and Art 
world. 

One of the chief features of the program, 
the Retailers’ Selling Effort Exhibit, is 
the result of requests from retailers from 
every section, who are anxious to exchange 
ideas and benefit by practical demonstra- 
tions of sales efforts. The Show itself, with 
its concentrated buying opportunities, put on 
by the leading. manufacturers, importers, and 
retailers will attract buyers from all over 
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the country. The buyers’ conferences, mar- 
keting discussions- and — specially prepared 
talks will give those who come invaluable 
selling suggestions, fresh merchandising 
plans and, in many cases, the right answers 
to individual problems. 

Wholesalers will meet face to face the 
dealers with whom heretofore they have 
had only a letter acquaintance. Retailers 
will talk about successful merchandising 
plans. Thus each one will benefit by the 
other’s experience and each one will take 
back to his own shop a broader conception 
of the trade and the greater possibilities for 
profit in the gift and art business. 

At the Retailers’ “Pep Up” luncheon, 
Tuesday, Aug. 23rd, a nationally known 
merchandising authority will speak on de- 
sire-creating selling methods, the expanding 
of the Gift and Art market and similar 
topics. 

On Wednesday evening, Aug. 24, a re- 
tailers’ conference will be held at which a 
discussion of trade abuses will be an impor- 
tant feature. An internationally famous 
writer on gift and art merchandising will 
explain every phase of this most interesting 
business, from planning the shop to finan- 
cing the enterprise. Some of the suggestions 
will be revelations to even the most experi- 
enced retailers. 

The retailers will have the opportunity at 
this show to direct considerable publicity 
toward themselves and their achievements. 
The unusual awards for exhibits of their 
own selling efforts will throw the limelight 
on those retailers who qualify for the many 
striking awards. Here is how the exhibit 
will be divided: 


First Class—Photographs of best window 
displays of gift and art wares. First award. 
president’s cup presented by Emmet White, 
president National Gift and Art Association. 

Second Class—For Jewelers only. Photo- 
graphs of best window displays featuring 
gift and art wares. First award presented 
by The Keystone. 

Third Class—Photographs of best or 
unique store displays of gift and art wares. 
First award by Giftwares. 


Fourth Class—For Jewelers only. Best 
or unique arrangement of a gift department 
of a jewelry store—judged by photograph. 
Award by THE JEWELERS’ CIRCULAR. 

Fifth Class—“Sales Stunts That Sell” 
gift and art wares from January to Oc- 
tober. First award by Gift and Art Shop. 

Sixth Class—For best rotogravure news- 
paper advertising of gift and art wares first 
six months 1927. First award, silver cup 
presented by the Retail Ledger. Second and 
third cash awards in each class will be 
given by the National Gift and Art Asso- 
ciation. 


Representatives of all competing shops are 
urged to be present at the Fall show. All 
persons connected with the wholesale or re- 
tail end of the gift and art trade will bene- 
fit immeasurably by coming to the show and 
by attending all the meetings. Needless to 
say, this event is not open to the general 
public. 

To save Railroad fare, and to add a vaca- 
tion to the business trip, ask for special low- 
rate excursion ticket to Atlantic City, which 
entitles visitors to stop-over privileges in 
Philadelphia. 
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The Vogue for Ship Models and Designs 


Artistic Creations Grace the Living Room Mantel and Attractive Designs Embellish 





Many Gift Offerings 


By Litt1An GoopMAN 


























I must go down to the seas again, to the 
lonely sea and the sky, 

And all I ask ts a tall ship and a star to 
steer her by, 

And the wheel’s kick and the wind’s song 
and the white sail’s shaking, 

And a grey mist on the sea’s face and a 
grey dagen breaking. 

JoHN MASEFIELD 





BRASS DOOR STOP OR ART PIECE 


GEA FEVER and the song of the wan- 
derer, tall ships laden with mysterious 
cargoes of untold riches that seek unknown 
lands, bloodthirsty pirates and shouting 
buccaneers, sailor yarns and weird tales of 
the fathomless deep, calm blue’ Summer 
days and nights of raging tempests—ro- 
mance, adventure. This, perhaps, is what is 
symbolized by the stout ship model above 
the living room fire-place. 

A queen’s jewels, a sailor of unfailing 
faith in himself and God, endless days of 
voyaging over uncharted seas, mutiny 
aboard, and at last land and a new conti- 





SHIP MODEL DESIGN ON DAINTY BOX 


nent; then Columbus thanking a Christian 
God surrounded by curious red savages 
who worshipped many Gods. Today this 
historic adventure is recalled by the model 
of the Nina or Santa Maria that graces 
many library tables or mantel shelves, or 
his adventurous caravels sail bravely across 
a wall hanging. Finely decorated wall 
Paper may bear the designs of vessels re- 
sembling the crafts of Columbus. These 
famous ships are favorites and are to 








be found in forms of modern 
decoration. 

They are the symbols of the discovery of 
America, they remind us of the freedom 
of the seas, they speak silently of the lure 
of unknown lands. 

The Nina and Santa Maria are to be 
found in a small panel of stained glass 
which may be hung in the window or built 
into the leaded casements to add a touch 


of distinctive romance to an interior. The 


many 


soft tones of green, blue, brown and black 
of the glass emphasize the charm of the 
marine design. 

And he packed his few belongings and 
ran away to sea—that sentence has made 





DECORATED TEA TILES 


many a boy hug his book closer and pro- 
vided the magic carpet to carry him into 
the world of fancy. The urge to adventure, 
the desire for change and unknown lands; 
the bitterness of ice-bound Arctic waters, 
the caressing winds of the South Seas are 
pictured in a ship. Who has not dreamed 
of slipping into a fancied world of gaily 
painted craft and wide, billowing sails; 
who has not sung like Masefield’s Wanderer 
that, “A wind’s in the heart of me, a fire’s 
in my heels. é 

“T am tired of brick and stone and rumb- 
ling wagon wheels’—who has not day- 
dreamed of things beyond the humdrum of 
daily life? 

The nautical treasures of our homes may 
be prized for these dreams, and for tales 
of battling frigates and high adventure far 
away from ordinary happenings even 
though, as the staid householder fondly de- 
posits a miniature Nina in his cosy living 


room, he denies all youthful desires for the 
windy, restless sea. 

The ship motive in modern design and 
in the decoration of the home is enjoying 
an undiminishing vogue. Unlike most 
fashionable rages it appears that ships will 
decorate gift and artware for some time 
although they have been popular already 
for several years. The fascination of the 
sea and shipping keeps this interest alive 





FANCY BOX WITH SHIP MODEL DESIGN 


and the imagination of artistic designers in 
appropriately applying nautical motives 
have given it added zest. 

Ship models create a splendid atmos- 
phere in a room and lend a subtly attrac- 
tive touch to a charming ensemble. It is 
no wonder that modern designers have 
taken the idea over into many fields of 
decoration. The designer has placed ships 
in many rare and exotic surroundings. He 
has introduced strange flowers and .animals 
and has symbolized beyond the mere pic- 
torial représentation. Every form of ship 
that has sailed the seven seas sinee the be- 


~~ 














VIKING SHIP MODEL 


ginning of history has been used in decorat- 
ing. Ships in conventionalized forms ap- 
pear in the art of countless countries. 


There are galleons, galleys, trirems, 
caravels, Norse Viking ships, Egyptian 
barges, 1840 clippers, full-rigged sailing 


boats, modern sailing vessels, yachts, ocean 
liners, Chinese junks; some are rendered in 
an imaginative form, others are accurate in 
detail. 

In the modern rage for ships often a 
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In charge of J. Leo Grogan 
Room 756 
Palmer House 
Chicago 


OU will find this gorgeous butterfly 
jewelry to be one of the quickest 
selling items you have ever featured. 


The exquisite colors and the charming 
effects achieved by the use of genuine 
tropical butterflies gives it an instant 
appeal to every customer that enters 
your store. 


SEND For Our ILLUSTRATED CATALOG 


OWEN BROS. 


In addition to the items illustrated, our 
line includes miniatures, trays, cigarette 
and trinket boxes. 


A handsome cream colored display 
pad is furnished free with all orders 
amounting to $50.00 or over. 


W. E. NORRIS 
Sole Agent for U.S.A. 
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noble model is treated with little dignity, 
and we see them in perverted shapes and 
serving ignoble purposes. For instance, a 
Roman galley heavily weighted with a 
gaudy fringed or beaded silk shade doing 
duty as a parlor lamp is undignified and 
ynlovely. Designers for the most part try 
to fit their motives to the purpose. 

Ships were used occasionally to decorate 
early-American hooked rugs though ex- 
amples of these are hard to find. An early 
rug shows a silhouette of a packet ship, 
Governor’s Island and an American flag. 
The design is done in colored wool on a 
homespun background by the “reedstitch” 
method. Rugs with ship motive designs 
must be elemental and simple. They are 
adapted for use in seaside houses or in 
rooms furnished in maple and pine of early- 
American suggestion and with the nautical 
element echoed in seachests and marine 
prints. 

Henry Hudson’s the Half Moon recalls 
early discoveries and makes an attractively 
simple rug decoration. A reproduction of 
our most famous historic ship, the Consti- 
jution, is portrayed in a hundred different 
ways and is a popular subject for colored 
prints. A survey of ship decorations used 
in American arts and crafts are as full of 
our history as a row of books. Baron 
Stiegel of Mannheim, had his favorite ship 
design on his compotes, lamps, bottles, de- 
canters, beakers and flower holders which 
were popular one hundred and fifty years 
ago. His simple, almost naive ship was 
etched on his bubble glass and looked quite 
at home—or at sea—in the pale sea-green 
depths. 

Another ship design was taken from an 
etched whale’s tooth and suggests a long 
voyage to the whaling grounds. The 
sailors, when the country was young, who 
put out on ships from New Bedford and 
Nantucket must have whiled away many 
idle hours of the weary voyage by making 
“scrimshaw” work arid etching pictures on 
the teeth of their prey. 

A breadth of silk shows Chinese junks 
with dragon-guarded prows and swelling 
sails covered with rich figures. Between 
the boats as they toss on the curling waters 
is a primitive craft on which an Oriental 
fisherman calmly angles in mid-stream. 
There is a piquant touch of originality in 
this silk and hints of a quaint, symbolic 
tale. Another ship design full of meaning 
is depicted on bold, stirring wall paper 


with stormy clouds and great rolling 
breakers. Medieval ships. with full-bellied 
sails rush tumultuously among craggy 


islands crowned with battlemented towers. 
The manufacturers studied authentic docu- 
ments of the period to make this paper 
which has proven extremely popular. 

Ship motives are also being used in fab- 
rics for wall hangings. These patterns are 
treated in various ways. On a small hand- 
blocked wall hanging a ship is silhouetted 
darkly against a bright sunset; on a piece 
of chintz a sedate ship advances sur- 
rounded by conventionalized seaweed, gulls, 
waves and fish nets. 

Ships are found on pressed glassware, on 
Parchment lamp shades, they sail stoutly 
across hand-chased brasses, a pair of leather 
book-ends is stamped in gold with the pic- 
ture of the Mayflower, they are tooled in 
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gold on costly leather articles, they form 
wrought iron or bronze book-ends, a gal- 
leon is embossed on nickel silver tea tiles, 
they enhance the beauty of delicate china, 
they are pictured on boxes of all kinds, 
they weather the gales on patent leather 
bridge cloths. The uses for ship ‘designs 
are too numerous to describe. 

In one case you may see a fine example 
of the ship motive used to decorate a 
splendid product of an American leather 
manufacturer. It is a hand-tooled Morocco 
cigarette box with the Mayfower flaunting 
its sails in gold upon the cover. 


The vogue for decorated scrap baskets 
has been catered to in many and varied 
ways. Here you will see a metal basket 
proudly bearing a colored print of a sea- 
going vessel. 

There are all kinds of ships at sea and 
stamped, printed, embossed, etched, painted 
or engraved on the decorations of our 
homes. The lure of history, romance, the 
magic of the wind and the smell of the 
sea is caught mysteriously in this decorative 
design. No wonder, then, we are still ship 
crazy. 

Illustrations for this article were fur- 
nished by Ferd. Bing, Successors, Mary 
Ryan, Reed Sales Co., and Hemill Products, 


Ine. 





Shell Products for the Gift 
Department 





GUMMER is hailed by the gift departments 
of the jewelry shops by displays of 
garden and veranda appointments of many 
different varieties. The trees changed their 
first tender green for more sturdy shades 
and the flowers in the gardens and parks 
are in full bloom. To greet the bright 
season the windows of smart gift shops 
answer with brightness of their own. 

Shell novelties, flowers, trees, and some 
startlingly new uses for shells are playing 
an important part in these Summer dis- 
plays. Perhaps the most unusual, and at the 
same time exceedingly lovely articles, are 
the lamp shades made of cappa shell. A 
pearl colored shell lamp gleams with deli- 
cate opalescent tints, another made to repre- 
sent a tiny country cottage with door, win- 
dows and quaint slooping roof is of green 
and tan with touches of orange. The lamp 
bases are of red or green wrought iron and 
support ash trays which make them doubly 
useful for a sun-room or open porch. The 
frames of the lamps are leaded which lend 
a great deal to their attractiveness. Shell 
lamps answer a growing demand for unusual 
illuminating devices. 


The home decorator is also interested in 
shields for side bracket electric fixtures 
made of shell. The frames of the shields 
are also leaded; some form the outline of 
a flower, some are square, others oblong. 
In beautifully harmonizing colors of rose 
and green, green and white, lavendar, pink 
or orange they give a pleasant touch in the 
boudoir, dining or living room. Light shin- 
ing through painted shell is subdued, soft 
and comfortable. 

Originally conceived in Paris, shell flowers 
were introduced in this country and are now 
manufactured here. Cappa shell imported 
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from the Philippine Islands, has an almost 
transparent thinness, oyster shell, mother of 
pearl and others are used in making the 
products. Brittle as they may be when 
created by nature they are specially treated 
so that they are made unbreakable. 

American manufacturers have not only 
lowered the cost of these French invented 
novelties but they have originated many 
new and unique uses for them. Shell flowers 
are by no means a new idea in the gift 
market but shell flowers growing in small 
pottery vases is quite a new and American 
invention. The hostess who decorated her 
dinner table and the housewife who orna- 
mented her consoles, end tables, mantel and 
boudoir with sprays of shell flowers may 
now buy her blossoms in dainty flower pots. 
The flowers are replicas of natural ones and 
the delicacy with which they are painted 
give them an aspect of softness which belies 
the hard, smooth feel of their petals. 


There are roses of red and pink, orange 
blossoms of white, pale rose peach blossoms, 
dark pink azeleas, white and red apple 
blossoms, deep rose cyclamen with heavy 
soft looking petals, white, pink tipped, wood 
flowers. There are fruit trees laden with 
oranges, others heavy with luscious red 
cherries and others covered with scarlet 
berries. 


A bouquet of roses daintily shaded in 
natural tints that nestles among its green 
leaves makes an artistic centerpiece for a 
flower bowl. 


For table decoration or for a touch of 
brightness on an end table or coffee table, 
the fashionable hostess, always looking for 
something new, is employing hand-carved 
pearl trees. Like the crystal and jewel 
trees now so much in vogue, they reflect 
the gleam of the flickering candles of the 
table and shine with a splendid luster. The 
lavendar, white, blue, yellow, orange or 
green, blend with whatever the decorative 
color scheme may be. Some of the 
blossoms are hand carved in dainty trac- 
ings and long graceful, green leaves form 
a delightful background for these unnatural 
blooms. A hand-carved acorn tree is 
splendid in color and being decidedly untrue 
to nature is also decidedly pretty. 

Of hand-carved mother-of-pearl also are 
the boudoir lamps. *A wood nymph 
emerging from a tree trunk, her hair flow- 
ing behind her, is surrounded by the 
foliage and blossoms of many colored shell 
trees which conceal tiny electric bulbs. Or 
a coy fairy queen holds court in a bower of 
bright pear] shells. ' 





W. C. Owen, Inc., will have an extensive 
showing of their merchandise at the Fourth 
Annual Kansas City Gift Show. In addition 
to a display of the Catalonian (Old Spanish 
type) and Martele glassware, which has 
been a big seller wherever shown, a com- 
plete line of reproductions of Early Ameri- 
can pewter will be exhibited. Brassware 
and rugs from East India will be found in 
their display as well as a full line of 
Coopersmith imported quill! pens. There 
will be Italian leather imported by the 
Italian Art Import Co. The very attrac- 
tive line of Pyraglass wood panels will 
also be exhibited. These lines will be shown 
in Room 407. 
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We Carry the Kind of Merchandise That Jewelers Show 
with Pride and Sell with Profit 





From Every Part of Europe We Are Receiving New and Unusual Items Continually 
Our Lines Will Be Displayed in Same Location as in Former Exhibits 
ROOMS 784-785-786 
When in New York Visit Our Five Floors of Display Rooms 


FERDINAND BING & CO.’S Successors, Inc. 
67-69 Irving Place, New York, N. Y. 


Pacific Coast Representative: HENRY C. HUBLEY, Transportation Bldg., Los Angeles, Cal. 
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New Suggestions for the Gift Department 








Italian Pottery imported by Carbone, Inc., 120 
Fifth Ave., New York 














Lamp with Pewter or Solid Brass base and 
parchment shade. Made by Hubley Mfg. 
Co., Lancaster, Pa. 





Bronze Electrolier: with illumi- 

: rv. ; * nated glass fruit basket. Shown 

Bronze Book Ends of artistic merit by Pompeiian by Koscherak Bros. 129 Fifth 
Bronze Co., 225 Fifth Ave., New York Ave., New York 


eT wv 


Italian pottery of charming simplicity exhibited by Granata, 22 W. 26th St., New York 
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e 8017—Flower Vase 

=| Engraved Green Glass in- 

serts with mount top and 
bottom. 10%,” tall. 


Om \ 


iN 


Rose or Green Glass three-com- 
p .rtment inserts. 


“Empireware” 


Useful Articles of Colored Glass Mounted in Filigree Metal Holders 
Gold Plated in the Popular Antique Gold Finish 


Over Seventy-five Items Now Being Shown in This Attractive Line 
Large Assortment Means Voume in Sales 


Rests asoactoat 


~v18-4364—Covered Candy Dish 
Rose or Green Glass three-compart- 
ment inserts. Gold Plated Metal 
cover. 6%” round, 





8074—Covered Candy Box 


Engraved glass 


cover. 6144” round. 
e Rose or 
Fitted 


round. 





8076—Bud Vase 








Ke Glass inserts in either 
y green or rose color. 
ke : 10%,” tall. 
NS Te 8030—Covered Nut Dish / 
Ingrave b Gree 
ie 8070—Flower Basket ae one _— ate 
? Engraved crystal glass — i late 8042—Culogne Set 
2 insert. Height to top Three crystal cologne 
e of handle, 11”. aA bottles mounted in 
»~ = a holder. 
= fom, 
Ye 


! facturers and 


‘3/ Visit our Displays at Eastern Manu. 
Importers 
Palmer House, Chicago, IIl., July 25th 


Exhibit, 





8082—Candy Dish 
Green Glass 
with swing handle. 






8006—Flower Vase 
Glass inserts may be had 
in green or amber color. 
814” tall. 





inserts. 
6” 











8029-8040—Jelly Dish and 
Spocn 
8029—Bon Bon Dish 
without Spoon 
Engraved amber or green 


glass insert. Has bail 
swing handle. May be 
had with or without 


spoon, 








Ke Fourth Annual Kansas 


‘4; Baltimore, Room 501. 


: to August 5th. Room 721. 
e 


=| Show, August 15th to 20th. 











=| delphia, Pa., August 22 
Adelphia Hotel. Room 


C) 

2 New York Representative 
= PHILIP EBB 

k Room 516 

% Fifth Ave. Blidg., 

i 200 Fifth Ave. 

) 

‘e 

) 





hs3| National Gift and Art Show, Phila- 











City Gift 
Hotel —Relish 
a oe sa Holdrs 
8004—Covered Candy Dish Boudoir 
nd to 27th. Engraved Green or Amber Glass Smoker’s 
1016. insert. 7” round. 


Visit our displays for new and original ideas in Silver and Gold Plated Novelties 


‘Mbhere Novelties Originate’’ 


M. W. Carr & Company, Inc. 


Manufacturers Since 1869 
West Somerville, Massachusetts 





Items manufactured by us: 
Ice Pails—Beverage Sets and Shakers 


Dishes—Table Mats—Salt 


and Peppers—Photo Frames—Flower 


Candy Boxes—Serving or 
Trays—Cologne Bottles— 
Articles — Casseroles — Pie 


Plates—Coaster Sets, ete. 









Pacific Coast Representatives 
SUNDERLAND & MILLER, Inc. 
607 Sun Blde., 
7th and Hill Sts., 

Los Angeles, California 





@ 
SUTU TUDO BU EUS ECB UG UEONU ET BUBB UG Ua SUBTEST TOO BCU 







































July 20, 1927 THE JEWELERS’ CIRCULAR 103 


Gift Department Merchandise 








Leather Desk Set shown by Hermanns & Co., 12th & 
Brown Sts., Philadelphia, Pa. 











Lamp of English Carlton Ware. Rose 

background and Chinese .decorations. 

Displayed by Geo. F. Little, 225 Fifth 
Ave., New York 











Cofece Set with solid brass tray, imported by Ferd. Bing & Co.., 
Successor, 67 Irving Place, New York 














“Graystan Glass.” English 

Crystal shown by Kay & 

Ellinger, 16th St. & Irving Vienna Bronze Statuette with marble base. Imported by Oscar 
Place, New York ° Friedlander, 49 W. 23rd St.. New York 
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A MESSAGE OF IMPORTANCE 
TO THE RETAIL JEWELER 


So That He Can Do an All Year Business Profitably. 


You Can Increase Your Volume—And Lower Your Overhead 


AT NO COST TO YOU 


Your Problems Are Solved by Us. 

















i This Organization Means Your Future 


HOW? 


If you haven’t a Gift Department let us save you money in 
telling you how to start one. If you have a Gift Depart- 
ment this is what we can do for you— 








Ist Central clearing house for interchange of ideas. 
2nd Merchandising helps and plans. 

3rd_ Centralized buying office. 

4th Benefits of special prices and large discounts through 







group buying. 

5th Representation in New York, the world’s greatest 
market. 

6th Merchandise Bulletins and Samples sent you of all 
new and salable items. 

7th Keep you in constant touch with the market. 


All of These Important Features Are Yours 
| For the Asking 


UNITED MERCHANTS SYNDICATE 


(Jewelers Division) 


1270 Broadway, New York 


. 




















Meet me at the Jewelers Headquarters at the Palmer House, Chicago, 
July 25th to August 5th 


PAUL L. GRUNWALDT 
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Gift Market Selections 








Boudoir or Table Lamp 

in bronze finish, marble 

base and ivory face, 

hands and _ flowers. 

Shown by Weissman Im- 

porting Co., 3 E. 28th 
St., New York 





Fancy Lustre Decoration. on China. One of 
the many sets now being displayed by A. L. 
Tuska, Son & Co., 116 E. 16th St., New York 





“Black Cat” Book Ends now being 
shown by Japanese Fan Co., 11 W. 


32nd St., New York 

















Two-light lamp in pewter finish with 





Cuckoo Clock by Berger 
Clock & Novelty Co., 69 
Barclay St., New York 





brass base. The shade has a Henna 

or Green background. Print on shade 

“The Black Horse Inn.” Shown by 

Kanne & Bessant, 211 E. 45th St., 
New York 





: The “Chalice of the 

The “Blue Grass” Vase illustrating a Gods.” A _reproduction 

new line of pottery. Shown by shown by Simondetti & 

Howard Seldon, 225° Fifth Ave., Co., 12 W. 21st St., New 
New York York 
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BYBEE POTTERY CO. 
Hand Made in the Foothills of the 
Cumberlands 


SPICER STUDIO 
Individual Shapes in Blown Glassware 


TALAVERA IMPORTING CO. 
Mexican G 


G. H. BARREL & CO. 
Morocco Pottery and Leather 


ELSIE PRINCE STUDIO 
California Poppies, Cosmos and Asters 


CRAFTSMAN STUDIO 
Specialties in Hand Wrought Copper 


BRADLEY STUDIO 
Daintily Decorated Novelties of «a 
Thousand Uses 


CALIFORNIA FAIENCE CO. 
Distinctive Pottery and Tiles 


CLEWELL STUDIOS 
Bronze Pottery in an Unusual Treat- 
ment 


PETER PERAZZO 
Alabaster, Italian Majolica and 
Peasant Ware 


UNITED ARTS & CRAFTS, INC. 
Imported Metal Ware & Pottery 





SELDEN SELECTIONS 














Satisfying — 


From the standpoint of 
economy as well for their 
artistry and soundness of 
construction, Selden Selec- 
tions are satisfying to the 
most discriminating of 
Jewelry Buyers thruout the 
country. 

















. HOWARD-G: SELDEN 
ART WARES 
J NEW YORK 
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TREITNER & FROELICH 
Hand Tooled Leather Objects 


ROGER WILLIAMS STUDIO 
Early Italian Reproductions 


RUSTIC WELL FOUNDRY 
Hand Foundered Objects by Noted 
Artists 


COWAN POTTERY STUDIOS 
Graceful Pottery and Exceptional 
Shapes. 


EUROPEAN SPECIALTY CO. 
Delightful Italian Leather and Wooden 
Items 


J. BAXTER WEBB 
Dainty Organdy Boudoir Necessities 


SELDEN GLASS 
Catalonian and Lalique Reproductions 


PYRAGLASS PRODUCTS INC. 
Attractive Plaques of Well Known 
Prints on Special Mounts 


KAY & ELLINGER 
Austrian Pottery and Imported Candles 


LEE KOGAN, INC. 
Metal Lamps and Shades of Character 








: 
=-=») 
“ 

















“Spring Landscape” 
Size 24 1/2” x 30 5/16” $10 retail 








This Fall 





You will need GOOD pictures. Folk are 
tired of stocking their attics with cheap ones. 
Sell the pictures your customers want. They 
want art when they buy pictures. 
See our line at the 
EASTERN MANUFACTURERS 
AND IMPORTERS EXHIBIT 


Palmer House, Chicago 


RUDOLF LESCH 


FINE ARTS 
225 Fifth Ave. 


Publishers of Finer Pictures 


New York 


























THE BUYERS’ DIRECTORY 


Price $1.00 


Jewelers Publishing Corp., 11 John St., New York 
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When You Reua the 6th Annual Exhibit 
of the 


Gift Artwares & Novelty Association 
Stevens Hotel, Chicago 
August 1-5, Inclusive 


You will find a PLEASING and SALABLE line 
of Domestic and Imported Gift Articles in 


| Suite 717 


Where we will show an assortment carefully selected for the 
requirements of your Gift Department. 


THE GARLAND GIFT SHOP 





oO 
Norris, Alister-Ball-Bridges Co. 
58 East Washington St. CHICAGO, ILL. 


eS SS SSS 



























E PRODUCTS 4 


WERE FIRST 


AND 
STILL ARE 





SAMPLE ASSORTMENT“A" 


New York Send for Branhart. hand-book 


225 Fifth Avenue 








THE JEWEL 


ERS’ CIRCULAR 





July 20, 1927 
































eames 





“ALWAYS SOMETHING NEW” 


National Silver Deposit Ware Company, Inc. 


Write Now for Catalog No. 179 of Glassware “Gifts that Last” 
Exclusive 
Sterling Distinctive 
Silver Sterling 
and Silver 
Gold Decorated 
Encrusted Lamps 
and and 
Open Fine 
Silver Serving 
Patterns Trays 





MANUFACTURERS | 


179-181-183 Wooster St. 
Near Bleecker St., NewYork 



























The Vogue for MODERN 


Gero Pewter, created in 
Holland by some of 
Europe’s foremost artists 
combines all the beauti- 
fully simple lines of the 
pewter of old with that 
added satiny sheen—our 
exclusive formula — its 
presence dignifying and 
distinguishing the taste- 
fully appointed household. 


A handsome _ booklet 


illustrating thirty beauti- 
ful pewter pieces from a 
line of more than 100 
artistic creations will be 
sent you on request. 





Our full line on exhibit—Palmer House, Chicago— 
Rooms 728-729. Mr. S. Craig Preston in charge. 





EX 


. LT EX 


19 Mapison AVE. 





New York CIty 


PEWTER 


SMOKER’s SET 


No. 7904 (extreme left) 
—Tobacco Jar. May also 
be used as a candy bowl. 


No. 7838 (left fore- 
ground )—Ashtray Center 
design of smoking man. 


No. 7748 (center)—Cig- 
arette Holder. Holds a 
full pack of 20. 


No. 7743 (extreme right) 
—Pipe Rest. For straight 
or curved stem pipe. 


No. 6914 (right back- 
ground) — Candelabra. 
An ideal decoration for a 
low smoking table. 





Our Pewter was awarded 
the Grand Prize at the 
Sesqui-Centennial Expo- 
sition at Philadelphia in 
competition with the fore- 
most lines. 
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Seen in the Gift Market 


Magazine Basket. Fin- 
ished in Chinese red, 
apple green and hlack and 
gold. Shown by The 
W. H. Howell, Co., 
Geneva, Ill. 





A novel six-piece table 
set of swan design dis- 
played by Lazarus & 
Rosenfeld, Inc., 98 Fifth 
Ave., New York. 


The Baltimore Clipper 
Importing Co., Baltimore, 
Md., is showing gift nov- 
elties in Brass and 
Cloisonné. 








Hand Tooled Leather 
pillows in colored de- 
| signs shown by Mountain 
Community, 159 E. 51st 
St., New York. 








Glazed pottery musical 

decanter exhibited by 

Ritz Import & Export 

Corp., 218 W. 40th St., 
New York. 
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Soenteeeen 


M. WILLE~ART GOODS 


41 UNION SQUARE— Broadway at 17th Stret—-NEW YORK 


“DRAGSTED” 


“Dragsted” F amous Pewter 


was introduced’ by 


country three years ago, and met with 


immediate success. The 
foremost jewelers are 
selling it today. Typi- 
cally “Scandinavian” in 
design and execution— 
Since 1857 “‘Dragsted”’ 
have been the leading 
craftsmen and _ silver- 
smiths in Denmark. 


“Dragsted”’ on pewter 
is a guarantee of quality. 
Look for the Trademark 
in conjunction with our 
initials M. W. None 
Genuine without it. 


in this 





GIFTS THAT LAST 


An endless variety of all kinds of Gift Wares remarkably 
beautiful and unique, such as we have been selling to 
the Jewelry trade since 1900. 


Visit our Display at the Eastern Manufacturers and Importers Exhibit, Palmer House, Chicago 
July 25th to August 5th—Room 760-761 


FAMOUS PEWTER 


This extraordinarily exquisite cullec- 
tion consists of over 800 numbers—by 
far, the largest of any kind of Pewter- 


ware ever produced by a 
single firm in any Coun- 
try. There is nothing 
on the market to equal 
it. 

Beautiful bowls in all 
sizes; smokers’ articles of 
every description; complete 
Desk Sets, Candlesticks and 
Candleabras, Centerpieces 
and Vases; Tea and Coffee 
sets; Sugar and Cream sets. 
Fifty styles of magnificent 
pewter mounted “Old Time” 
bottles; Cordial sets, Jugs 


and Pitchers. An immense 
selection, moderately priced. 


Hundreds of items are our 
own creations, made _ es- 
pecially for us, not obtain- 
able elsewhere. 











We are exhibiting at the 


Eastern Manufacturers and Importers Exhibit 


and Want You to See Our Display 

Room 755 
July 25th to August 5th 
Palmer House, Chicago 


French Coffee Tables 

French and Belgian Commodes 
Belgian Chairs 

French Poudres 

French Boudoir Desks 

Dresden Lamps 

Glass Lamps 

Metal Figure Lamps 

Bronze and Marble Lamps 
Pottery and Porcelain Artwares 


FOURMAN BROS. & CO., Inc. 


{ Importers of Beauty and Utility | 




















THE FOURMAN BUILDING 


69 West 23rd St., New York 


Permanent Display Space 503, American Furniture Mart, Chicago, Ill. 
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Gift Market Offerings 




















H. Gigan & Co., 225 Fifth 

Ave., New York, are show- 

ing charming Potted Shell 
Plants 





























Bridge score pad of Japan- 
ese wood with ship design. 
Shown by A. L. Reed & Co., 
200 Madison Ave., New 

















York 
Potted artificial Dresden 
flowers for Wall Pocket. Wrought Iron Bridge 
Shown by Hyman & lamp displayed by John 
Lindenberg, 225 Fifth B. Salterini, 35 W. 23rd 
Ave., New York 


St., New York 





The Smith Art Metal Works, 689 Niagara St., Buffalo, N. Y., make Desk Sets of bronze with 
sae ornamented tops 








112 THE JEWELERS’ CIRCULAR July 20, 1927 

















Oo LL iin LINDEMANN LINE LL M7 ATT 



































A few samples of the famous Bohemian Glass, deep intaglio Engraving. They come in ruby, amber, 





blue, and green colors. Many other beautiful pieces are shown in our showrooms. 


In Chicago: July 25th to August 5th at the Palmer House, Room No. 733 


Mr. W. E. Lindemann in charge 





Ask for illustrations and call when in New York. 


W. E. LINDEMANN & CO. 


460 Fourth Ave., corner 31st St. NEW YORK, N. Y. 
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a large variety of the most popular flowers 
and colorings. Write for illustrated cata- 
logs of our complete lines. 


\ 

\ 

HE newest and most alluringly beau- @ UR assortment of glass flowers is as \ 
tiful of European glass creations take . complete as will be found anywhere 

the form of Crystal Trees. In clear and in the world. Their beauty is indescribable. 
colored glass, of various sizes, their scintil- An extremely popular number in_ the 
lating brilliance will instantly appeal to the “Decorative” line is Corsage Bouquets—in 


beauty lover. Several numbers are illus- 
trated. g 








wt 


Be sure to see our ay oa 
display at the yd We feature 
e INC. the largest 













Eastern Importers’ 
assortment of 




































and Manufactur- ~ Gaen 
ers’ Exhibit, July ARTIFICIAL ext cy © =. ARTIFICIAL 
25 to August 5, FLOWERS. \(OJ- NEW YORK. FLOWERS 
mer Ouse, THEY LAST ) 
Chicago. FIF TH AVE. FOREVER ciITyY > a: ol 


Rooms 790-791. 
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Selling Leather Goods in Gift Department 


Hints to the Jeweler About Selecting a Stock That Will Create a Demand 





By Josepn A. Jones* 














HE importer of leather goods claims 

many features for his merchandise. 
The manufacturers and agents for manufac- 
turers of domestic leather goods also claim 
many features for their product. If a cus- 
tomer wants an imported piece because it 
is “imported” and not because it will wear 
longer or not warp or some other reason, 
the customer wants imported leather and it 
is difficult to sell domestic pieces under 
those circumstances. On the other hand 
customers are often more anxious to have 
the best wearing, most serviceable product 
on the market whether it bears the domestic 
or foreign stamp. 

Domestic leather manufacturers are not 
behind the times. They are not trailing far 
in the distance in the production of new 
pieces, of new designs, or more useful and 
unique leather gifts. In fact, the domestic 
manufacturers are able to supply many 
articles in leather which are appropriate for 
the American market and not adaptable to 
the foreign market or supplied by the foreign 
market. For instance many changes are 
being made in the wallets and purses and 
pocketbooks which are coming into the 
country from foreign countries so that they 
will fit the coins and bills and usage which 


the American people will put them to. This 
is the case with many items. On the other 
hand the domestic leather is made in 


colorings, styles, designs and uses which 
meet the need of the American public because 
it is supplied by those who know the re- 
quirements of their market through actual 
living in the country and having those same 
needs to meet themselves. 


In making leather pieces where wood is 
combined it is necessary to guard against 
warpage. Foreign wood covered with 
leather when it is brought into this country 
has to be of a very good quality not to 
warp with the change in climate. The 
domestic wood used in the manufacture of 
domestic leather covered wooden pieces has 
been seasoned and is not affected by its own 
climate. American leather manufacturers 
claim that their method of tanning is better 
than the foreign method and that even the 
leather which they use is a better quality. 
They also claim that the Dutch gold leaf 
which they use and their method of sizing 
the leather so that it will properly take the 
leaf is of the best. 

The American manufacturer does some- 
thing which the foreign does not do and 
which appeals strongly to the American 
public. The Italian manufacturer obtains 
his patterns from Italian pieces and designs 
strictly Italian. The American manufac- 
turer goes to the Metropolitan Museum and 
there copies old pieces and designs dear to 
the hearts of Americans, and extremely ap- 
Propriate for Colonial and_ essentially 


*Of Mountain Community. 


_ special 


American homes. From the museum also 
are copied designs which carry out and 
follow each of the periods and therefore 
are appropriate for the period settings, which 
require everything in harmony. 

The American manufacturer is not to be 
outdone by the foreign manufacturer. He 
knows that the American public likes ap- 
propriate and harmonious color for the pieces 
which are decorative in the home, and the 
American manufacturer colors his leather 
pieces by hand. These colors are applied 
one after the other, then are subjected to a 
toning-down process and then are antiqued 
with the result that there is a soft tone to 
the colors which is extremely beautiful and 
harmonious. There are domestic manu- 
facturers of leather goods which will 
guarantee their leather products to wear, a 
point which is not prevalent in imported 
leather. 

It is my personal belief that “the customer 
is always right” and this company has fol- 
lowed that policy for over 20 years. It 
pays to operate under such a policy and it 
also creates a great deal of confidence in the 
mind of the jeweler, the owner of the gift 
shop or the buyer for the gift department in 
the large stores. They know that they have 
contact with the manufacturer if they feel 
that anything is wrong and this can be done 
direct. In imported leathers this contact is 
mostly through agents who in many instances 
are powerless to act and by the time mails 
have passed between the continents there 
is a dissatisfied customer. In this manner 
the domestic leather manufacturer can offer 
his customer a complete service, including 
adjusting of any rising difficulties. 

American manufacturers have succeeded 
in discovering and using a hard metallic 
finish so that the leather does not stretch and 
yet the texture and the appearance is not 
marred. 

In making up lines the domestic manu- 
facturer in many instances offers a greater 
variety of pieces to select from. He will 
offer portfolios of more sizes, compart- 
ments, and shapes; boxes of more sizes, 
linings, and shapes for uses of all kinds; 
wall pieces which the American 
home demands and finds very decorative; 
humidors in a large range of sizes, etc. 

Now to come to the question of why the 
jewelry store should stock leather goods. 
The greatest reason is that it is a very 
popular item due to the fact that it is made 
up in so many different as well as orna- 
mental items. Leather goods offers a very 
good margin of profit, something the 
jeweler has to take into consideration when 
selecting the merchandise and lines which 
he will put into his gift department. Good 
leather articles are always in demand by 
the customer. Leather articles are always 
appreciated as a gift. Good leather,articles 
wear well and long and are therefore a 


good investment and the customer does not 
mind paying a good price for them. Another 
point is that leather goods are made into 
useful articles which at the same time are 
ornamental and decorative for the home. 
They add to the artistic effect of the jewelry 
store and this is another point which the 
jeweler has to consider when stocking mer- 
chandise other than his regular line. 

Last, but not least, the jeweler has in 
leather goods a class of merchandise which 
is used in the homes of the people who will 
buy his regular merchandise. His regular 
jewelry customers will give leather pieces 
as gifts and buy them for their own home. 
This I feel is one of the biggest advantages 
which leather goods can offer. 

Once the jeweler has leather goods in 
his store he must then set aout to display the 
articles to the best advantage. This can best 
be accomplished on a table by itself because 
one piece will set off and show off another. 
Their colorings should not be too close to 
those of the other pieces of merchandise 
stocked. In showing leather items it is also 
wise to group pieces together which can be 
used together in a home such as smoking 
items, and a jewel box and a folio, drawing 
the customer’s attention to the entire group 
of items instead of to single pieces. The 
second thing to be considered in displaying 
leather items is to make an artistic showing. 
This must be worked out by the jeweler or 
his assistants with the space they have and 
the stock which they have to display. Leather 
pieces will be displayed best in the window 
either alone, that is leather items grouped 
and no other type of merchandise shown, or 
an occasional additional piece of merchandise 
of another type, depending upon the stock 
which the jeweler carries. 

The jeweler is expected by his customers 
to stock a better line of merchandise than 
others stock because of his reputation as a 
dealer in gems, jewelry and silver. Because 
the jeweler does not know much about 
leather goods he is afraid to stock this kind 
of merchandise in a great many instances. 
To select leather stock I would advise the 
jeweler to take the attitude “Will my jewelry 
customers buy that piece of leather? Will 
they use it in their homes or give it to a 
friend for use in that friend’s home?” If 
the jeweler feels that his customer will, then 
that is the piece of leather for him to buy. 
The jeweler stocking leather goods for the 
first time should buy an assortment of pieces 
which he feels most appealing to his cus- 
tomers and the price should not run over 
a hundred dollars. 

I agree that the gift department means an 
additional investment that many jewelers do 
not seem to be in the position to make now. 
But there are always ways of overcoming 
this problem. It may be solved only in- 
dividually and so I cannot state methods of 
solution here. 
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A Veritable Symphony of 
Color Results 


when the colors of beautiful flowers blend with 
the colors of beautiful cloisonne. On the grand 
piano she has placed a shapely turquoise blue 
cloisonne vase filled with deep pink roses 

her friend, a lover of big double Dutch tulips, 
arranges them in a quaint, cloisonne vase of olive 
green . .-. in fact, the~ mistress of every 
home, when she hasan eye’ for color, can do 





INDIVIDUALITY 


UR bronzesare made 

by craftsmen, not 
machines. Each artisan 
puts his whole heart—his 
whole sense of beauty— 
into what he produces. 
Thus, the artistic sensi- 
tiveness of skilled hands 
guiding fine tools, results 
in art subjects which are 
as individual as a great 
painting —so individual, 
in fact, that, though such 
bronzes may apparently 
be imitated, they can 
never actually be dupli- 
cated, as our models 
prove. And our prices 
are no more than the imi- 
tators, so why not have 
the originals? 


See our display at the Eastern Manufacturers & Importers 
Exhibit, Palmer House, Chicago, Room 746, July 25th to 
August 5th 





A complete line of hammered period Wrought Iron 


Send for Catalogue 


ian Bronze Co. 


INCORPORATED 


~Pompe 





Manufacturers of Artistic Bronzes 


225 Fifth Avenue 


New York City 








startling things with cloisonne of Henna, Tur- 
quoise Blue, Yellow, Green, Brown, and Cream, 
and flowers of complementary hues 

colorful cloisonne vases make stunning lamps, 
too. 


The photo illustrated here is a reduced page from 
our newest catalog. Send for it. 


Kansas City Gift Show Fall National Gift & Art Show 
August 15-20 August 21-27 
Hotel Baltimore, Adelphia Hotel, 
Kansas City, Mo. Philadelphia, Pa. 
=. F. Ellis in charge J. G. Carajanes in charge 
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Virect Importers of Chinese Artwares. |: 
PURCHASING OFFICES ix CHINA at SHANGHAT ao PEKING | [3 
New York: 139 Fifth Ave. San Francisco: 268 Market St. ~ 
Chicago: 109 North Wabash Ave. + 

Boston: Los Angeles: 4 

H. P. & H. F. Hunt Co. ok Albert B. Hess | | 
41 Pearl St. Transportation Bldg. + 
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Marigolds in 4 natural shades making a 
dainty reproduction of an old fashioned 


$2.50 


Per Dozen 


garden flower. 





R.C. HAM & COMPANY, Inc. 


{WAS 


FACTORY AT ris 
NEW HAVEN 


Represented by: Horace C. Gray Co., 200 Fifth Ave., New York. 
West Sales Coa., Pittsburgh, Pa. 


H. P. & H. F. Hunt Co., 41 Pearl St., 








42 HIGH ST. 
CONN. 


Boston 
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Metal Statuary— From Creator to Consumer 





By Henry Underberg* 








———| 








A SHOPPER pauses 
at the window of 
the neighborhood gift 
shop. Her attention is 
focused on a dainty 
nude statuette of ex- 
ceptional charm — an 
ashtray! —so lovely! 
—and practical, too! 
She enters the shop 
and makes her pur- 
chase, thrilled, indeed, 
at the acquisition of a 
work of art, practicability included, at a 
moderate: price. While waiting for her 
package she-asks: Who is the sculptor? 
What is it made of? Will it-last? Can it 
break? How is it made? and so on. 
Logically, we must go back to the sculp- 
tor’s studio, for it is there that the bit of 
sculpture had its inceptiom. After weeks, 
often months, of sketching, planning and 
modeling (generally from real life) we find 
the sculptor putting the finishing touches on 
a dainty nude in the company’s studio. A 
few more strokes at the plasteline and the 
sculpture begins its journey to the con- 
sumer, A plaster of paris replica takes the 
place of the original shortly afterward. The 
next step places the plaster model in the 
hands of the mould maker for extensive 
study and consultation, with the sculptor 
and factory manager. Shall it be cast in 
one section, or two sections, or three sec- 
tions? Can it be cast in only one section, 
or two sections, or three sections? Shall 
this or that undercut be eliminated to cut 
down the cost of manufacture, sacrificing 
character, charm and individuality, or shall 
we carry out that dainty detail and retain 
its full character and refinement despite the 





HENRY UNDERBERG 


risk of small sales through the necessity , 


for a higher sales price? The policy of the 
manufacturer usually determines the answer 
to the last question. 

After the model has been thoroughly 
studied and the consultants have come to a 
conclusion as to ‘the most practical method 
of manufacture, the mould-maker takes the 
model under his wing, full responsibility 
shifting to his shoulders. If the structure 
of the statuette is sufficiently complicated, 
the model is dissected, each dissection to be 
separately moulded. After additional study, 
a mould of plaster is built about each of the 
dissected parts. A slight allowance is made 
for prospective shrinkage in the solid 
bronze, into which these parts of the mould 
are cast at the foundry. These bronze 
Pieces are rough and ill-fitting upon their 
return from the foundry and must again 
be placed in the hands of the mould ex- 
pert for delicate chasing and fitting. A 
ecasting from a well chased mould requires 
a minimum of labor preparatory to the fin- 
ishing process. 

After the completion of the mould, the 


—_. 


*Frankart, Inc., New York. 


metal to be used in the construction of the 
figure must be determined upon: While cast 
metal goods form a goodly portion of the 
average gift shop’s stock, it is astonishing 
to note how little the majority of the buy- 
ers know about its process and detail of 
manufacture. Our problems, of course, do 
not concern the manufacture of what is pop- 
ularly known as galvano bronze, which is 
really a composition with a coating of cop- 
per on the outside, colored to resemble the 
bronze finishes—admittedly a rather com- 
plicated and expensive process, We refer 
to what is popularly known as white metal 
or slush metal castings. Under this head- 
ing we might also include Britannia metal 
and aluminutn alloy metal, since their cast- 
ing processes are similar, although their 
properties and component parts and costs 
differ considerably. 

White metal is a composition of lead, tin 
and antimony, and is fragile. Britannia 
metal, while composed of the same parts, 
contains a far greater proportion of tin, al- 
lowing for its flexibility, and therefore 
greatly desirable for castings of finer mod- 
eling. This metal eliminates breakage to a 
great extent, although its cost is almost 
seven times that of ordinary white metal. It 
is more difficult to handle after its removal 
from the mould, because the excess metal 
still clinging to the piece just cast is difficult 
to break off. 

Our third metal, aluminum alloy, is a 
composition of zinc and aluminum and is 
regarded as unbreakable, although in ex- 
tremely fine castings breakage will result 
from rough handling. Its cost is slightly in 
excess of white metal and is rather difficult 
to handle. It can be used only in single 
piece castings, since no soldering can be 
employed in its ‘manufacture. 

The refinement, character and structure 
of the model determine for the manufac- 
turer which metals shall be used in its con- 
struction, This, of course, applies particu- 
larly to the manufacturer of better grade 
metal goods, since the manufacturer of 
poorer grade confines himself almost ex- 
clusively to white metal. One manufacturer 
of a well known line of character has a 
secret process for softening the regular 
white metal without any appreciable in- 
crease in cost, thereby reducing the ex- 
tremely fragile nature of this metal. Cast- 
ings emerge from the mould in a rough state 
necessitating scraping, cleaning, buffing, pol- 
ishing, etc. If the casting is a part of a 
figure, it is soldered to the other part or 
parts, making a whole. The soldering 
points are then buffed and polished, the 
piece is washed in a caustic solution and 
made ready for the finish, which is ob- 
tained through the various methods of plat- 
ing or spraying. Smudging and waxing op- 
erations complete the piece. Then follows 
the dealer, and ultimately, the retail pur- 
chaser. 


The piece shown in the illustration on 
page 121 is an example of finer model- 
ing and complicated molding (from the man- 
ufacturer’s viewpoint), necessitating the em- 
ployment of three separate moulds, One 
casting comprises the section from head to 
hips; another, from hips to ankle, and a 
third section, the base. Because of the 
delicate structure in the middle section, this 
part is made of Britannia metal. The three 
parts are soldered together, polished and 
buffed, and entirely covered with a bronze 
finish—the complete object giving the ap- 
pearance of having been cast in one piece. 
It is typical of the high character of com- 
mercial art now being’ offered to the public. 
This is an earnest indication of the laud+ 
able efforts of several manufacturers to 


’ furnish to the public original and well-ex- 


ecuted works of..art at a price within the 
range of the person with the average pocket- 
book. 


It must be remembered that character, de- 
tail and originality of design are important 
factors in building up an exclusive clientele 
for this class of merchandise. It would 
also be -well to remember that the dealer 
plays a leading part in helping to maintain 
a high code of ethics among manufacturers 
and that encouragement of originality of de- 
sign will ultimately bring about a condition 
which will prove both pleasant and profit- 
able to dealers and manufacturers. It has 
truly been said that there was never any- 
thing made but that someone else could 
make it worse and sell it for. less. Some- 
times a particularly interesting and sale- 
able number is imitated: by another manu- 
facturer and made to sell at a lower price. 
Necessarily, the piece loses its finesse of 
character and charm, and in the selection of 
metal goods it is well to consider the repu- 
tation of the manufacturer, Encouragement 
of inferior imitations will undoubtedly ulti- 
mately work to the detriment of all parties 
concerned. It is the duty of the dealer to 
encourage the manufacturer of original and 
artistic creations so that the latter may con- 
tinue in his creative efforts. 





The great vogue for copper in Belgium 
and in Holland is leading women to search 
their lofts for old utensils. Telephones, 
which are regarded as unsightly, are being 
hidden by old copper kettles, preserving 
pans, etc.; the bottom of the copper utensil 
is removed by the local smith; it is then 
placed on the wall, in such a way as to sur- 
round the telephone. The lid of the pre- 
serving pan is converted into a door on 
hinges that can be opened when there is a 
call. Ancient copper fish kettles, long in 
shape, are converted into flower receptacles. 
The long, copper strainer, upon which the 
fish is placed to allow of its draining, is pro- 
vided with feet and stands inside the kettle. 
The holes serve to take the stems of plants. 
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The Newest Importations 


2/43A—Vase—lItalian Pottery 
eGR coctiscvrcst $13.75 
1/315—Marble Lamp—in 
dainty colors of White, 
Pink, Green, Yellow, 
10%” high, wired, com- 
plete—Piece ....... $3.75 
1/278—Hand Decorated China 
Lamp Bases. Assorted 
colors, wired complete. 
Without shade—Dozen 
$15.00 
2/241—China Vases, decor- 
ated with Dresden flowers. 
Assorted, in odd shapes— 
ee ee er $5.50 
9/4—Book Ends—Marble and 
Bronze Finish in a vari- 
ety of figures—Pair $4.25 
18/57—3-Piece China Perfume 
and Powder Set. As- 
sorted colors—Dozen 
$16.50 
1/283—Dainty Dresden Lace 
Boudoir Lamp Figure, 
wired. Without shade— 
ee ee ee $4.00 





See our exhibits at the 


Chicago Gift Show 
August 1-6 
Room 717A Hotel Stevens 


International Art & Gift Show 


August 21-27 
Room 361 

Benjamin Franklin Hotel 

PHILADELPHIA, PA. 




























"[ new Baltimore Clipper Line for Fall is ready. 
Fine Chinese importations of exceptional beauty 
and distinction. Artistic, in good taste, exquisite bits 
of workmanship. Rare cloisonne in unusual colors; brass, 
both polished and dull repousse; shell shades, Cinnabar 
lacquer, spun silver place card holders. 


iver 


M 
Send for Illustrated Catalog — 


Oye BAISTIMORE CLIPPER IMPORTING Co 
Ail St.Paul Place, PEP BaltimoreMaryland 


New York Room 407 225 FirtH Ave. 
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Hubley Metal Products 


Coffee, End and Occasional 

Tables in metal with, Spanish, 

Italian and Greek Tile tops. 

Floor and Table Lamps 
of Distinction 





Beautiful No. 44 END TABLE Exclusive 


Models Antique Green or Antique Red Finish ; 
with Spanish Tile Top. Designs 


Send for Illustrated Catalogue 
and Price List 


New York Representative Complete Line also on Display. 
George F. Little Bush Terminal Sales Bldg. 
225 Fifth Ave. Gift and Art Section. 
New York 130 W. 42nd St., N. Y. 


Pacific Coast Representative: Henry C. Hubley 
Transportation Bldg., Los Angeles, Cal. 


Hubley Manufacturing Co. 


Lancaster, Pa. 
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Decorative Bronze and Iron 


Creations of Present Day Artisans Trace Their Origin Back Across the Pages of History 
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ONE day in the distant past some great 
conflagration must have suggested te 
man the fusibility of metals; he conceived the 
jdea of melting them by artificial means and 
then mixing them together. That is how 
stone arms and primitive utensils came to 
be succeeded by those made of metal ; that is 
how the age of bronze and iron was intro- 
duced. 

Probably. the first tribes that emigrated 
from the plains of India to Asia and Africa 
found gold before they met with any other 


Greek chieftain’s constant thoughts were of 
arms and no more costly or acceptable ex- 
change of gifts could possibly be made. 
Homer wrote: “At dawn, Agememnon girt 
himself about with sparkling and shining 
brass. First he encased his legs in bright 
greaves with silver clasps; then he clad him- 
self in the coat of mail presented him long 
since by Cyniras, King of Cyprus, as a token 
of hospitality. For the great runior. had 
reached Cyprus, that the Greeks were going. 
to lay siege to Troy; on this occasion it was 





“HOMER’S ILLIAD” BOOK-ENDS 


metal for Indian legends and songs are full 
of references to gold. The metal formed a 
part of the arms of their fabled heroes. From 
their cruel daggers came as many glittering 
rays as the warrior inflicted blows; their 
arrows were brilliant with gold and the war 
chariots were made of massive gold. 

The cruel arms of ancient India are things 
of rare beauty. Knives capable of cutting a 
gauze scarf in two with one thrust, short and 
sharp-pointed that entered the flesh without 
spilling a drop of blood, that made so slight 
an external wound that scarcely a trace ap- 
peared, and yet inflicted the most deadly of 
wounds. For their arms these Orientals used 
an extremely excellent quality of steel and 
enriched them with rubies, sapphires, pearls, 
diamonds, lapis-lazuli and jade. Sometimes 
event the blade was made gorgeous with ex- 
quisite gems. Oriental coats of mail as deli- 
cately wrought as the fine gold lace-like 
weapons were of unbelievable lightness and 
sheer tissue. The helmets were skull caps 
of metal, the shields were small and round, 
the swords bent and graceful in crescent- 
moon shape. In the hands of the Indians 
gold, steel and iron became as malleable as 
the softest materials. 

The Greeks, most artistic of all people, 
worked, as did all the ancients, with bronze 
—that mixture in infinitely variable propor- 
tions of tin and copper. Greek armour must 
have been wonderful for the old story tellers 
give the gods themselves the authorship. 
Venus paid her visit to Vulcan for the orna- 
menting and fashioning of armour. The 


that this suit of armor was given. Ten bands 
of polished black metal, 12 of gold, and 20 
of tin, traversed the suit; on either side the 
gorget were three dragons rampant, with 


their heads upturned, on an azure ground, — 


looking like those rainbows which the son of 
Saturn has placed against the rain-cloud, and 
which are a forecast to men. From his 
shoulders his sword hung, glittering with 
gold nails, and the silver scabbard was slung 
to a belt of woven gold. He covered himself 
entirely with a shield, large, solid, artistically 
ornamented, and surrounded with two bands 
of brass; in the centre was a boss of black 
metal surrounded by 20 bosses in shining 
brass. Around this shield was the figure of 
a gorgon, with savage countenance and re- 
vengeful eye; Terror and Flight were near 
it; a silver baldrick was attached to it, on 
which was creeping the figure of a black 
dragon, that had three heads issuing from one 
neck, Then he placed on his head his crested 
helmet of the four plumes, with the horse-tail 
flowing from it. He armed himself with two 
tough, brass-pointed javelins, that shot rays 
to the sky. Then it was that Juno and 
Minerva thundered, to glorify the king of 
opulent Mycene.” 

Of the arms and the armor of the glorious 
ancients only the sword, shining reminder of 
the battle-raging pages of history, came 
down to modern times. By the shape and 
style of pommel, scabbard and belt it re- 
minds us of the evolution of art; the greater 
or less fineness of its blade tell of industrial 


progress. 


Some of the greatest artists of all time 
left their mark on the steel blades: Albert 


Durer engraved a crucifix on the pommel of: 


Maximilian’s sword which is now considered 


one of the most valued of the artist’s works ;. 


Cellini’ and ~all~his~fellow~-metalcraftsmen 
ornamented and chiselled swords and daggers. 

Man first used metal for the implements of 
hunting and fighting; as he grew older and 
civilizations were created the. manufacture of 


the coin in metal- was added to the list. We : 


do not know the first coin made but the 
oldest extant specimen are of bronze. They 
are huge and clumsy with figures of domestic 
or sacred animals stamped. indistinctly upon 
them. They must have been considered at 
one time of great value, judging by the 





“THE PEACE MAKER” 


weight, for less than 100 would bend a 
man double. 

Nothing can equal the noble strength and 
beauty of the Greek coins. Each piece exe- 
cuted by the Grecian artists contains one 
profile—the personification of a town, the 
portrait of a great prince, the sacred owl of 
Athens, and many others. Roman coins are 
also remarkable. Probably they were de- 
signed and executed by Greek artists though 
they keep more closely to one type and the 
profiles: have a great similarity of feature 
while the Greeks were lavish in their varia- 
tions. 

Coins were the bronze edition of the 
ceramic art and sculpture in Greece as well 
as other artistic countries of long ago. 
Besides the harmony of the designs in these 
bronzes they are characterized by the mate- 
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AND ART SHOW 
August 22nd to 27th, 1927 


ADELPHIA HOTEL 


‘VISIT NATIONAL-GIFT 


bes PHILADELPHIA,PA. J 





Hundreds of Jewelers are Coming 


This vast business exhibit, not open to the 
public, will display choicest Gift and Art wares 
from world marts—at one time and in one 
place—for the Jeweler’s convenience. Much 
time, effort and expense will be saved. Plan 
Now to attend. Make reservations direct with 
the hotel. 


AWARDS for Jewelers’ 
Selling Effort Exhibits 


Special Awards will be made to Jewelers 
submitting photographs of the best window dis- 
plays featuring Gift and Art wares, and also 
for the best or most unique arrangements of 
Gift departments. 


Send for Descriptive Folder 


Send for beautiful colored 
window card, “The Spirit of 
Giving.” Popularize the As- 
sociation’s slogan, ‘Every 
Day is a Gift Day.” 


Save railroad fare and add a 
vacation to your business 
trip. Ask for low rate ex- 
cursion ticket co Atlantic 
City—with stop-over privilege 
in Philadelphia. 


Just off the Press—Association’s latest booklet ‘“‘Scientific ccs 
Applied”—Complimentary copy iled on req 


NATIONAL GIFT AND ART ASSOCIATION 


Emmet White, Pres. E. R. Thieler, Vice-Pres. 
T. G. Williams, Treas. W. S. Hays, Sec’y 


DREXEL BUILDING, PHILADELPHIA. 
America’s Premier Wholesale Market 
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Peach 
Glow 


. Softly 
delicate 





P EACHGLOW, softly delicate, is one 
of a number of exquisite blendings which dis- 
tinguish De Sherbinin Artshades, in circular, 
pleatette pattern. 

To each is accorded the De Sherbinin 
“Translucing” Treatment; the result is the 
exquisitely suffused, mellow glow which is 
characteristic only of De Sherbinin shades. This 
shade is also made in Amber, Antique Green 
and Lilac Glow. 

This type is but one of many De Sherbinin 
Studies; others are described in our latest 


leaflet which is yours on request. 


DE SHERBININ STVDIOS 


Superlatively Artistic Parchment Shades 
132 East 58th Street New York City 




















Ohe Buyers’ Directory 





Price, $1.00 





Jewelers Publishing Corp., New York 











A Superior Lighter at 
a Popular Price 


Se. ’ ix. Retail Prices: 
| $3.50: up 


Gold or Silver Plated. 
Genuine Morroco 
| Leather Covered in 
§ Various Popular Colors 












































Actual Size 


Beautiful Display 





CAL 


The KNAPP Lighter 





NUM, CXAUME Fe ath a | 


Hand -One Finger Motion — 


LT Lf py y 
Separate Shum Wheel provents sharp contact’ ~~. 


Removable Uickhatder casty adjusted Gents aN 
Concealed Hint Hote ngilated by by hand? J 
Fillabte from Sop, himinates ove low 

Sotid Bottom - L cakproof ~# _ik 


Feutlt Diet. ret SMOKers Products Corp. 





New York City 
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552 Seventh Avenue 





Telephone Penn. 0903 
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rial thicknesses of the reliefs. Ancient pieces, 
worn and rubbed, that have lain in the earth 
or .stuck*in walls or in river beds for incal- 
culable centuries, pieces handled and shaken 
by many generations, pieces’ that neither time 
nor use could wear down to the smooth thin- 
ness acquired by the coins of today in a few 
years of time, 

This money featuring the nervous profile 
of Caesar, the sober Augustus, Antoninus, 
Nero, Marcus Aurelius, a charming Faus- 
tina, must convince one of the genius of 
Greece. 

The artists of the Italian Renaissance 
seized all the classic forms and were struck 
with the designs of Greek coins. They often 
made casts in bronze of medallions they 
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have proved themselves the most intelligent 
as well as the most able of all modellers. 
The Orient expresses in its bronze as well as 
in all its other art work a true love and un- 
derstanding of nature, a mature conception 
of a national ideal of beauty and an inex- 
haustible imagination in the execution of the 
work. 

In France and in Italy the casting of 
bronze has always been carried to perfection. 
The great Benvenuto Cellini and his follow- 
ers brought wonders to this industrial art 
and Cellini, himself, considered the casts of 
France at that time to equal in quality the 
work of the artists of antiquity. No com- 
parison could be more flattering. 

The casting of objects of art in bronze had 

















WROUGHT IRON LANTERNS WITH HAND-PAINIED GLASS 


modelled in wax after the original antiques. 
Ancient bronzes were made with hammers in 
movable dies, unlike the machine-made prod- 
ucts of today. Artistic bronzes of small 
dimensions are almost always modelled in 
wax and then cast as was done in the East, 
China and Japan. Many modern artists have 
laid aside this process and have substituted 
the method of modelling in potter’s earth or 
over a composition nucleus. 

Bronze vessels were held in the highest 
esteem in ancient China when our Western 
Civilizations were still cooking their food in 
crude earthen pots and living in caves. On 
all family and national occasions, victory 
Over enemies, prayers for blessings and 
favors, penitence for sins, memorials for de- 
ceased rulers and parents or birthdays of 
superiors, bronze vessels were a part of the 
ceremony. With that most precious of all 
Precious stones in China—jade—bronze ves- 
sels and figures were used for the holy of all 
holy divining celebrations. 

Japanese bronzes are chiefly distinguishable 
from the Chinese by a greater lightness in 
texture. In their bronzes the Japanese artists 





its beginnings far back in the first dynasties 
of Egypt when it was carried to great per- 
fection; the present day has introduced new 
materials and many new methods of making 
bronzes. 

There are some who believe that no pro- 
cess can compete with that of melted wax but 
many workmen have succeeded admirably in 
creating bronzes fabricated by other means. 
Casting bronze from wax models varies with 
the people, the times and circumstances under 
which it is done, even in other periods of 
history. However, there are two well known 
processes ; the workman decides whether the 
bronze is to be full or hollow. The former 
is the simpler method; the modeller forms 
his subject entirely in wax. If it is to be 
hollow the artist first makes a nucleus, a 
massive substance made of a very thin clay, 
broken up and pounded, or some other com- 
position. This is covered with wax and then 
modelled into the required shape. When fin- 
ished the model is covered with the clay or 
composition which can bear a very high tem- 
perature. Small apertures for the escape of 
air when pressed by the expansion of the 
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metal in a state of fusion are left in this as 
well as small openings or jets for the intro- 
duction of the metal. The wax is melted 
away and the molten metal is poured into this 
mould. It penetrates in its liquid state into 
every corner and faithfully reproduces every 
detail. 

Our modern workmen have produced many 
splendid examples of the art of bronze. 
Hardly a well ordered home but has a pair of 
bronze book-ends of antique or present day 
design. The gift departments that please dis- 
criminating buyers proudly display bronze 
statuary of American manufacture that in 
fineness of execution and beauty of design 
may be judged a work of art. 

Rough, dull, stubborn, iron is the charac- 
teristic metal of those brave races which first 
left the plains of India. Gold, figuring in 
their song and story, symbolized the poetical 
portion of their lives while iron was the em- 
blem of brute force. In the heavens the 
bright orange star Mars casts powerful rays 
of fire about and alchemists termed iron, 

















HAND-WROUGHT TORCHIERRE WITH AMBER 
CATHEDRAL 


“Mars.” Vulcan now rules the King of 
Strength and the foundry twists the sword to 
serve new purposes. 

A’ locomotive, a steamship, a skyscraper 
nowadays is acknowledged to have a keen 
beauty for today strength is beauty. Artists 
of all times, however, have seen more than 
the dignity of strength in cast and wrought 
iron; they have conceived objects of rare 
loveliness in the most prosaic of metals, they 
have achieved delicacy in traced iron silhou- 
ettes which makes the iron worker’s task an 
altogether charming art. 

In the Middle Ages in France and Flaa- 
ders iron was put to a great variety of uses. 
Here the art of the blacksmith and locksmith 
was chiefly carried out while in Italy and 
Spain armor was made. Who, while travel- 
ing in France, has not paused at least la 






















Immediate ccuntry-wide acceptance by jobbers and dealers means 
that here at last is the lighter the trade wants—small, smart-looking, 
dependable—everything a lighter should be at a reasonable price. 
A quick-turnover and real-profit opportunity. 

JOBBERS: We can still take care of a limited number of jobbers. 
DEALERS: Place your order with your jobber. If he is not yet 
stocked, advise us and we will have one of our jobbers in your 
territory supply you. 


Furnished in Per Dozen Price each 

These Finishes to Dealer to Consumer 
Sen Oe OE IIS csc ubinvepens.csecsesess $27.00 $3.50 
ee I REE... cuwecsned.0nsavecsesies 36.00 4.75 
Same, Gold Hand Tooled Edges............. 42.00 5.50 


Leather covers, both plain and hand tooied, in brown, green, tan, 
blue, rose, black, alligator, snake. 
Attractive dealer display tray with six sample Potter ‘‘Matchless” 
Lighters in silver, gold, colored and hand tooled leather models, 
$16.25; retail value of samples, $25.50. 

Ask Your Jobber—or Write Us—Today. 


POTTER PRODUCTS CORPORATION 
245 Fifth Avenue New York City 
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PEARL TREES 


(Trade-Mark) 

We Are the Pioneers in 
POTTED SHELL PLANTS 
We Specialize in 
HIGH GRADE JEWEL TREES 


New York Show Room Palmer House, Chicago 
| Room 441 | | Room 741 | 
No. 225 Fifth Ave. July 25th to August 5th 


Adelphia Hotel, Philadelphia 
Aug. 22d ‘to 27th 


H. GIGAN & CO. 


PARIS BALTIMORE 
22 Rue Rambuteau 105 E. Saratoga St. 




































Reduced Prices on 
Velvetex Candles 


Dealer’s prices on Sanderson hand decorated 
wood candles will be reduced about 20% com- 
mencing July 15. Velvetex wood candles, will 
not bend, break or fade. They are ready and 
profitable sellers, and make satisfied repeat cus- 
tomers. Sample assortment of three sizes, 10”- 
16” and 24”, 1 doz. pair, in all $10. Retail value 
$25. Order today. Return privilege if not 
satisfactory. 


See Our Exhibit 
at the Stevens Hotel . 


during the Chicago Gift Show, Aug. 1 to 
6, Room 639A, or Ferdinand Bing & Co., 
Palmer House, Chicago, or at their New 
York office, 67 Irving Place. 

We also make a complete line of hand 
decorated parchment and embroidered linen 
lamp shades, fibre waste baskets and lamp 
bases. Ask for circular and prices when 
ordering your sample assortment. 


Sanderson Art Co. 
540 Van Buren St. 


MILWAUKEE, WIS. 
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A PRICELESS COLLECTION 
Hand Made French Steel Beaded Bags 
Silk Lined and Fitted with Purse and Mirror 
In a Combination of Colors That Far Surpass Your 
Expectations. Over a Thousand Pieces Are Included. 
Memorandum Package Sent On Request. 

See Our Display at the Eastern Manufacturers & Importers 
Exhibit, Rooms 702-703, Palmer House, Chicago, July 25th 
to August ‘5th 


S. B. IMPORTING CO. 
1123 Broadway New York 
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moment before the doors of a Gothic cathe- 
dral to admire the gigantic power and beauty 
of the skilfully wrought doors? The rail- 
ings, grilles, gates of France? The doors 
of Notre Dame are fine examples of iron. 
They are the work of Biscornette who hob- 
nobbed, it is said, with the devil and who one 
day disappeared to live forever in hell. 

In the 15th century and before keys were 
not ordinary, flat, ugly things but displayed 
handles of wrought iron that followed the 
architectural ideas of the time. The lock- 
smith cut, chiselled and worked his iron as 
the goldsmith manipulated his metal, and he 
even imitated and copied complete monu- 
ments. Gibeciéres, or purses, worn fastened 
to the waist by a chain or a leather strap also 

















Copyright by Frankart, Inc. 
BRONZE “DANCING GIRL” ASH TRAY 


had tops cunningly wrought by the locksmith. 

A few hundred years ago houses and hotels 
were designated by iron emblems which bore 
fanciful names. “The Crowned Lion,” “The 
House of the Wood Pigeon,” “Croix-Rouge,” 
“La Tour des Bois,” .«“Hotel d’Alencon,” 
“L’Epee Royale,” were known by the in- 
tricately fabricated iron signs which hung 
outside the door. The ponderous and some- 
times amusing knockers of by-gone days have 
been superseded by the shrill electric bells. 

The ironworker’s art during the 17th and 
18th centuries was rich and vigorous. Iron 
gaes of public buildings and countless cha- 
teaux bear witness to this, innumerable bal- 
coiies, balustrades, fireplace grates of those 
cer turies are still admired. 

"“hrough the centuries artists have been en- 
ch: nted by the stubborn metal and have bent 
all their efforts to bring subtlety and grace to 
the unyielding material. Today in France 
am! America craftsmen are executing modern 
designs in a modern manner. One thinks of 
Edgar Brandt in France as a product of 
this age who has brought all the traditional 
excellences of the past to his hand. His 
firescreens and gateways are materpieces to 
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bring delight to any lover of the truly beau- 
tiful. His is an individual mastery. 

In America artists caught by the modern 
trend have produced many ugly, crudely de- 
signed and fashioned articles for garden use. 
They have also created some very good work. 
Firescreens and all the accessories of the fire- 
place, gates, interior and exterior doors, 
stairways, smoking services, furniture and 

















IMPORTED POMPEIIAN TEAR VASES WITH GREEN 
GLASS INSERTS 


many smaller details for the home made by 
American workmen are not to be overlooked 
by the gift department. 

Illustrations for this article were furn- 
ished by the Pompeian Bronze Co. and the 
Friedlander Co., New York. 





Displaying Vases in the Gift 
Department 





With all people who love flowers there 

is always a constant need for vases. 
And yet many flower lovers do not seem 
to realize the fact that the more varied 
their vases are the more attractive the flow- 
ers in their homes will look. Is there any- 
thing that quite detracts so much from the 
beauty of flowers in the home as to see that 
all the various bouquets around the home 
are arranged in exactly the same sort of 
vases? 

In view of this, then, it will prove a very 
helpful proposition to the gift department 
of the jewelry store if it will stage a dis- 
play and sale of greatly varied vases and if 
in the advertising for the event it will em- 
phasize the fact that the average flower 
lover who loves to have flowers in her home 
will find it extremely worth while to stock 
up on a widely varied line of vases at the 
store. 

With the showing of vases the store can 
also have cards with the vases telling about 
the sort of flowers which can be displayed 
in them to the best possible advantage. Spe- 
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cial emphasis--should,-of course,. be placed on 
the low vases especially suitable for short 
stems because of the fact that the average 
garden produces so many more short- 
stemmed flowers than it does long-stemmed 
flowers. Many folk seem to think that 
short-stemmed flowers cannot be used at all 
for decorative’ purposes’ when, as a matter 
of fact, there is hardly anything more at- 
tractive in a room than a low vase of short- 
stemmed flowers on a table or on the buffet. 

If the gift department of the jewelry store 
will make a drive along this line there’s no 
doubt but what it will be able to easily se- 
cure a very profitable volume of business on 
such vases and do so with a minimum 
amount of effort. 





Selling Gifts to Bridge Players 





(THERE is always a great deal of interest 

among society women in bridge, and in 
this fact lies a splendid opportunity for the 
gift department of the jewelry store to do 
something which will attract more bridge 
players to the store, and which will result 
in a worth while increase in the depart- 
ment’s sale of bridge favors and other simi- 
lar articles. 

The way to cash in on this opportunity is 
by establishing a bridge library in the gift 
department. This library could consist of 
books on bridge, clippings regarding bridge 
from magazines and newspapers and also 
books and clippings on table decorations 
and entertainment ideas. 

The material in the library could be circu- 
lated free to customers of the store or a 
charge of three cents a day could be 
placed on any book or file of clippings or 
magazines taken from the department. Also, 
space could be provided for a little nook 
in which customers could sit and read the 
books and articles, provided they didn’t wish 
to take them from the store. Of course, 
this little nook should be attractively fur- 
nished and should have two or three com- 
fortable chairs and an upholstered bench, 
perhaps. 

If this bridge library was sufficiently ad- 
vertised by the store it would be certain to 
get a world of attention from the majority 
of the city’s women who were interested in 
bridge with the result that many of these 
women would not only come to the store to 
see the nook and the library but they would 
also make use of the library. 

All this would cost the store but com- 
paratively little and the resultant good 
would be well worth the cost and the ef- 
fort put into it. 





The complete line of Frankart, Inc., 225 
Fifth Ave., New York, will be on display 
at the Eastern: Manufacturers and Importers 
Exhibit to be held July 25-Aug. 6 at the 
Palmer House, in Chicago and at the 
exhibit of the National Gift and Art Asso- 
ciation at the Adelphia Hotel, Philadelphia, 
Aug. 21-27. Many new numbers will be 
shown for the first time. These will include 
the famous Frankart dancing girl ash tray, 
the latest Frankart handbook and many 
other new offerings which will be displayed 
for the first time at the exhibit. 
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No. 902 
French Pearl 
Tree. Potted in 
Italian flower 
pot. $42.00 per 

doz. 








Because.... 


they do not fade and die these artificial flowers lend them- 
selves wonderfully to decorative schemes. 

At our new showroom—225 Fifth Avenue, you will find 
a complete line of profitable, saleable, merchandise including 
Boston fern, assorted fills (with and without illuminating 
attachment) and a fine line of Imported Artificial Flowers 
for counter sale. 

The illustration shown here is but one of our many varied 
and original items for the coming season. 


We will be at the following exhibits. Will we see you there? 


CHICAGO, ILL.—Stevens Hotel, Room 620-A, July 
31 to Aug. 6. 

PHILADELPHIA, PA.—Hotel Benjamin Franklin, 
Room 330, August 22 to August 27, 


Hayman & Lindenberg, Inc. 
Importers and Manufacturers of Artificial Flowers and Novelties 


Room 604, 225 Fifth Ave., New York 


























No. 123. Silver Finish Incense Burner. 

No. 127. Hand Wrought Iron Night Lamp with delicately colored 
flower petals of galalith. 

No. 801. Multi-colored Glass Boudoir Set, Powder Jar and Atomizer. 


Timely Suggestions for the Jeweler Contemplating 


Purchasing Distinctive Giftwares 


These splendid new numbers will help solve the 
hazards of your gift selection problem. 

Visit our display at the Eastern Manufacturers and 
Importers Exhibit, Palmer House, Chicago, July 25th- 
August 5th, also Philadelphia, Boston and other cities. 


The LAVIN & LAUER CO. 


Executive Sales Offices 
9-13 Maiden Lane “t+ New York City 


Creators and Importers of Distinctive Giftwares 

















Imported 
French 
Hand Bags 


A large assortment in all 
styles and shapes. 








ee 


ea CAA, " 
aes i eS 


Latest Inexpensive 


NOVELTIES 


In a large variety. 





To see our display at the Eastern Manufacturers 
& Importers Exhibit at the Palmer House, Chicago, 
July 25 to Aug. 5, Room 756, is to see a variety 
of merchandise that will make profits for you. 


= LEO GROG AN 225 ‘Fifth Avenue 


New York 





















The Jewelers’ Circular Buyers’ Directory 
of the Manufacturers, Importers and Jobbers in the 
Jewelry and Kindred Trades 


Price $1.00 





Copyright, 1927, by 


JEWELERS PUBLISHING CORPORATION 
11 John Street New York 








AN OPTICAL 
PRIMER 


By C. H. Pixley and collaborators 





A primer invaluable to all beginners 
in their early studies and contains a 
vast amount of material of value to 
every practicing refractionist. 

Three hundred pages; cloth; illus- 
trated. 





Price, $2.00 





JEWELERS PUBLISHING CORP. 
1l John Street :: 33 23 New York 
































July 20, 1927 


THE JEWELERS’ CIRCULAR 


123 




















Gift Buyers Information Bureau 


THE JEWELERS’ CIRCULAR Maintains a Buyers 
Information Bureau for All Jewelers 
Interested in Gift Wares. 





HIS department now offers a reliable source of information 
and unbiased advice to all jewelers on all gift merchandise 
that is suitable for a jewelry store. 


Perhaps you are one of the hundreds of jewelers already interested 
in the really great opportunities in gift wares, but hesitant about 
purchasing through lack of absolutely responsible, reliable informa- 
tion—information on the different classes of merchandise, on exactly 
what to buy and where to buy it. | 


Or you may already have a gift department in your store and would 
like to know how the chain store in your town can under-sell you 
on certain merchandise, or where they purchase such goods. 


For a long time the need has been felt for a reliable information 
bureau. Not to promote any particular class of merchandise but to 
furnish a broad merchandise view of all classes of goods that may 
be of interest to the retail jeweler. An organization of unquestioned 
integrity and reliability, with but one single thought in mind, that 
of finding such merchandise as is requested and getting the lowest 
possible prices. 


_ It is not the purpose of this Gift Information Bureau to place any 
orders with any manufacturer, but simply to get you information 
about any goods you may be interested in. 


THE JEWELERS’ CIRCULAR has opened this department that you may 
secure, without obligation, not merely data on any merchandise you 
may be interested in, but to keep you posted on the market conditions, 
and to be of such service to you as only an experienced merchandising 
department can be. 


Jewelers’ Publishing Corporation. 
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This advertisement appeared in four colors in The Saturday Evening Post, July 16, 1927 





ID YOUR WATCH RIDE 
WITH YOU....ON A BICYCLE BUILT FOR TWO? 








A wonderful thing, indeed, is a 






a part of you, daily for twenty 


: “A watch ‘may never » 
watch that has been with you, and ¢ fdas Seed sei be : 
\many years slow / 


judged, and discounted, when a 






new and modern Elgin Watch may 


Poder eS: 


be had for so moderate a sum? It, 















years or more! With it you asso- 


ciate the fading pageant of fondly remembered yester- 


of your life. But many others see it too, and with 
critical eyes, undulled by sentiment. The stranger or 
chance acquaintance regards that watch as he does 
the clothes you wear, the motor car you drive, the 
house in which you live... as an index to your: busi- 


ness and social standing. Can you afford to be so 





days . . . the romance, the adventures, the triumphs 


too, will become a truly treasured 
thing .. . worthy alike of your pride and trust. You 
will wonder, perhaps, how a watch so thin and so 
handsome can yet be so faithful and unerring. But you 
will never have reason to question its accuracy, and 
none, however discriminating, will ever challenge ex- 
cellence so outstanding. Elgin is conceded to be the 
world’s standard for watch integrity, and to such effi- 


ciency is wedded exquisite beauty of design. 


THE WATCHWORD FOR ELEGANCE AND EFFICIENCY 


IL.LGIN 


THE WOMAN’S WRIST WATCH, in a case of 
14-karat solid white gold, is priced at $60. 












© Elgin, 1927 





THE MAN’S WATCH may be had in a white 
or green gold case. Priced at $175. 


Your jeweler will show these and other 
Elgins to you gladly. No other watch is 
offered in so generous an assortment of 
Styles nor at a price range so liberal. 







If you come to the Chicago Jewelry an1 Allied Trade Show in August, we invite you to visit our plant at Elgin. 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
Jeweters’ CiRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 





nection with their business, 

















Securing a Manager for the Jewelry Store 





Judging the Right Man for the Job 


Written Expressly for The Jewelers’ Circular 














HE problem of engaging a manager for 

the jewelry store is an important one. 
It at times presents itself when the pro- 
prietor is little prepared, finding it neces- 
sary to turn over responsibility due to ill- 
ness or other reasons. Where to turn? 
Who will be chosen to manage the business, 
to maintain success or to bring about im- 
provement? The jewelry merchant may 
be impressed with the abilities and ac- 
complishments of some outstanding suc- 
cess as manager in another establishment. 
That manager stands solidly. He has a 
worthwhile reputation. He is drawing 
down a high salary, which he gradually 
had reached in comport with his advance- 
ments. He has given service to the one 
firm for a goodly number of years. The 
manager-seeking jeweler decides to consult 
him. 

It is found, which for the time being 
awakens disappointment, that the manager 
is not particularly eager to relinquish his 
position. He is enthusiastic with his par- 
ticular work, is familiar with its require- 
ments, is held in high esteem, the thought 
of transferring his services having never 
entered. However, the perplexed jeweler is 
urgent. He persists until the man much- 
sought finally gives way; he will undertake 
charge—but there is a tempting increase in- 
volved. That condition seems secondary to 
the jewelry merchant, faced with the diffi- 
culty he is. So he readily agrees; soon 
there is a change effected. 

What are the developments? Does every- 
thing proceed, smoothly, in coacord with 
hopes or anticipations? Does the experi- 
enced manager of lengthy service to one 
employer suddenly achieve wonders for the 
Second jeweler? Highly-touted he may 
come; much respect for him may they have; 
yet results too often pruve disappointing. 

Let us consider possibilities. That veteran 
Manager may have known all about the 
business desirable, so far as his first em- 
Ployer was concerned; but there is a de- 
cided about-face following the change. 


The first jewelry store has its own prob- 





lems; there are individual questions to be 
mastered by the second jewelry merchant, 
since his particular business may be of a 
decidedly different kind, situated in a 
section of the city catering to another class 
off patronage. The first jewelry store’s 
merchandise may embrace the more costly 
stocks, while the second deals in the cheaper 
lines. The first jewelry store, again, may 
have cared little about repair trade, while 
in the other place, we find, the proprietor 
is exerting extra efforts to attract same. 
Different conditions, different circumstances, 
different requirements. 


S° let us not be surprised when a manager, 

much recommended, with a noteworthy 
feather in his cap, does not duplicate pre- 
vious achievements. There are any number 
of reasons that may invite failure. Par- 
ticularly the individual who has served in 
ene organization over a long term of years 
is sometimes hard put to it when assuming 
charge elsewhere. He is conscious of a 
lack, notwithstanding his long experience; 
a lack concerning problems that previously 
he had never faced—these are new to him. 
He finds that he must adapt himself to 
surroundings with which he is wholly un- 
familiar. Matters come up for considera- 
tion that leave him entirely at sea. Slowly 
but surely this comes home to the jewelry 
merchant, and it somehow leaves him 
wondering why his new-found manager, 
success in another store, cannot cope with 
what to him appear as simple problems, 
and why he cannot gain the proper results. 

Your experienced manager, we must bear 
in mind, has certain favorite theories. He 
has maintained success for another jeweler; 
he has attested peculiar abilities; he has 
pet preferences, and believes in his own 
ideas. At times it is conditional, previous 
to releasing hold on a steady, secure posi- 
tion, that the manager may operate unim- 
peded. He cares not for interferences; he 
desires to put in force his own ideas and 
methods, principles that probably had 
brought about success, im the other place. 


However, as previously intimated, each 
jewelry store presents its individual prob- 
lems, calling for individual thought; ideas 
and methods on which one success has been 
built, may prove out of place elsewhere. 
But even the most intelligent manager some- 
times will not see the truth of this. 

We find, too, that the sales force some- 
times cannot co-operate, as it should, with 
the highly-rated manager, lured away from 
another establishment. His set ideas and 
opinions conflict with those of other men. 
Has he not surmounted difficulties of the 
most perplexing kind for his other em- 
ployer; and has he not shone as an 
exemplary triumph? Why should inferiors 
dare to interfere with his authority and 
venture to offer directions? Does he not 
represent sturdy experience? Is not he 
alone responsible? 


THE manager who discourages others who 
proffer suggestions, all the more so when 
advanced graciously and considerately, is 
not making for improvement. He invites 
not the salesmen’s good will. He is putting 
up a barrier to progress affecting not only 
himself; detrimentally it halts the sales 
force, the entire store. Dissuading the rest 
of the store from offering suggestions brings 
forward a dampening blanket, which speaks 
not well. Co-operation is conspicuously 
lacking. Dire failure looms. And the pro- 
prietor—he, indeed, has much cause for re- 
flection and lamentation. ‘ 
The jewelry store manager, who has con- 
quered in business, truly proceeds a-stumbling 
when undertaking charge under strange 
conditions. If the preceding place is operat- 
ing along somewhat similar lines, then re- 
sults in the newer surroundings may shape 
up more favorably. But there is ever a 
great variance between stores. A manager 
may acquire an enviable proficiency in a 
jewelry store where the situation is such as 
to call forth just the abilities he peculiarly 
possesses. Transplant him, however, to 
another store, notwithstanding his experi- 
ence, and you may find he is sadly wanting. 
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No, 454 


Fitted with Pendulum 
movement, with West- 


bury Chimes on 6 
Chimestone Rods, -Fin- 

° est mahogany case— 
Redwood Burl Panels. 
Height 73”, Width 
18”, Depth 8”. List 
Price $178. 












minster and Oanter- 


Grandmother Clocks 


As Old-Fashioned and Charming As the 
Name Implies 


H ow to give her 


modern home a 
touch of old-fashioned 
charm is a problem that 
confronts not only the 
June bride, but many of 
her older married sisters. 


Here is a problem you 
can help them solve to 
their lasting satisfaction 
and your own profit. 
For no other one article 
can add so much of this 
old-fashioned charm and 
attractiveness to a mod- 
ern home as a Herschede 
Grandmother Clock. 


Every moderately well- 
to-do family can afford a 
Herschede Grandmother 
Clock. Prices range 
from $162 to $184. 


Make up a list of pros- 
pects now and go after 
them—by mail and by 
personal calls. We will 
furnish erivelope enclo- 
sures, descriptive fold- 


ers, etc., and help. you in 


every way. You will be 
surprised at the number 
of sales and new -custom- 
ers you can develop in 
this way. 


Send today for our cat- 


alog, prices, etc., on our 
complete line of Hall, 
Mantel and _ Boudoir 
Clocks. 


The HERSCHEDE 


HALL CLOCK COMPANY 
Cincinnati; Ohio 
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Elgin Watchmakers College 


Teaches watch making, engraving 


and jewelry repairing. Our Fall 
term opens September 6th. Res- 
ervations should be made now. 


Bulletin sent on. request. 


ELGIN WATCHMAKERS COLLEGE 
adeeb gee 2 bey ES, Lae te. S~ 2 -  ie: 





C & G Watch Co., Inc. 


1452 Broadway New York, N. Y. 
IMPORTERS OF 


“The Better Watch” 


“Quality Above All” Write for samples and prices 








Restringing and Repairing 
PEARLS - - BEADS - - NOVELTIES 


24 Hour Service 25c and S5c a String 
Special Prices for Quantity Work 


LA VIE PEARL CoO. 2 
65 NASSAU ST. NEW YORK 








The Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 


The Lion Safety Pin Clutch Co. y 
Pat. Feb. 2, 191720 W. 22nd S., New York Pas. May 25, 19m 























THE BUYERS’ DIRECTORY 


Price $1.00 
Jewelers Publishing Corp., 11 John St., New York 
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Storekeeping Department 


————— 
The old-time manager is confronted with 
so many new problems, at least so appear- 
ing to him, because previously he has never 








had the opportunities to observe and to cope- 


with them, that it is an unsurprising 
sequence when apparently simple problems 
puzzle and entail experiments that are often 
costly. The new, strange conditions call for 
new application. Thus, the hitherto success- 
ful manager stands forth as a paradox; in 
his case experimentations are involved at 
times as attend the appointment of an utter 
newcomer. He has to become familiar with 
the store. With the sales force. With the 
other employes. He has to acquaint himself 
fully with the store’s particular policy. He 
must become thoroughly enlightened regard- 
ing the jewelry needs and wants of the 
store’s particular customers; he must learn 
to know those customers. He must study 
every phase connected with the jewelry busi- 
ness as concerned with the store’s individual 
requirements. 


OMETIMES the jewelry merchant, de- 

sirous of assigning responsibility, mani- 
fests a preference for the man of diversified 
experience, the individual who has accumu- 
lated valuable knowledge in a number of 
stores. This sort of applicant stands out as 
promising material at times. The man more 
surely appreciates each store’s individuality, 
its demand for attention to needs peculiar to 
itself. The man, thus, is more open to others’ 
ideas; he is more broad-minded. He him- 
self is more willing to be shown; he in- 
vites others’ co-operation. That stands him 
in good stead. The very fact that he has 
gathered his experience in different stores 
promises greater possibilities, inasmuch as 
he has had more opportunity to observe 
different conditions and apply his ability 
towards solving a greater number of prob- 
lems. His experience, in other words, is 
not of the limited variety. The other 
manager, serving for one store over a long 
term of years, has a confined experience; 
he may be more of a specialist as pertains 
to that one store. And it may be a kind of 
specialism that may prove inexpedient for 
your purposes. 

The individual of a more varied experi- 


‘ence usually does not require the high 


salary of the successful man who must be 
tempted away. Usually, too, there is more 
leeway with this kind of applicant. The 
jewelry merchant can co-operate more, 
same as is true of the remaining force in 
the store. On the other hand, another dis- 
advantage connected with the appointment 
of the “successful manager” pertains to the 
contract and other rigid conditions that 
sometimes are insisted upon. Your success- 
ful manager is not going to leave, sum- 
marily, the store where he has held sway 
for a goodly number of years, purely to 
take charge of a store beclouded with un- 
certainty: He is too conservative for that. 
He cannot be casually hired. He cannot be 
casually fired. That ought to be as plain 
as the way to parish church. 

After all, why be so much concerned with 
the outsider, when his abilities, however 
successful these have proved, may be un- 
fitting for your special requirements? Why 
consider him as a manager possibility at all, 
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unless inside opportunities have been probed, 
tested, exhausted? Is there not capable 
material within, right about the store, attest- 
ing much promise for the future? 


(THERE are certain desirable requisites 

possessed by the man selected from the 
store’s own force. When he is promoted to 
the managership, under certain stipulations, 
and later developed, he comes with a 
knowledge that your outsider knows not a 
whit of. He knows the various salesmen; 
their individual temperaments, abilities, 
foibles, ambitions. He knows so to convey 
authority that none of the force’s ill-will is 
engendered that would come forth in the 
case of the arrogant outsider. Knowing the 
men personally, he can give orders accord- 
ing to their individual temperaments. He 
knows so how to coach each man that latent 
abilities are promoted. A man from the 
force, moreover, is looked upon more favor- 
ably as a manager than a “rank outsider” 
as one man phrased it. The force, 
altogether, works more co-operatively, and 
more amicably. 

Also, there is not the staggering salary 
entailed as attaches the installation of a 
successful manager. The applicant or man 
from the ranks, has shown certain abilities. 
That breeds a reassuring confidence. But, 
he must justify his selection; the jewelry 
merchant can develop the man as he goes 
along. This kind of manager, besides 
realizing he has a new mark to make, has 
increasing ambition; he cannot rest on 
complacency. His retention as manager is 
to be governed by results; his appointment 
is conjoined with hopes, which must be ful- 
filled. On the other hand, your outside 
successful manager comes because of past 
accomplishments, as manager, and all apper- 
taining to another store. What the jewelry 
merchant must consider is that it is not 
what the manager has done in another store; 
what can he do for you, in your store? 
That begs for a world of reflection and 
study. 

There is greater freedom with the man 
chosen from the ranks, warranting the ap- 
pointment as he does; the man promoted, 
realizes that he does not know it all. He 
is willing to learn more instead, in your 
store. That gives reason for huge promise. 


ig is good for the store force, too, from 

another angle, when the jewelry store 
proprietor gives consideration to inside men. 
Men with ambitions and abilities should be 
carefully nurtured, and not be permitted to 
slip away, to the advantage of some more 
foresighted and appreciative merchant. Ex- 
pective of promotions, the men have hopes 
for the future; abilities will be rewarded. 
They put forth greater efforts. There is 
not the tendency, too, to sever connections 
so readily. The men stay; they grow with 
the store. And where there is growth, there 
is progress. That is a development for 
which the jewelry merchant must be con- 
stantly striving. 

On the whole, it is far better to develop 
a manager befitting the store’s individual 
needs; and much of that developing can be 
done when the time is propitious, after de- 
ciding on a man from the force. 








Watch this department for the interesting 
series, “The Jewelers Sales Manual” 
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Three-Minute 
Selling Talks 


Written Expressly for J 
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Teach Proper Table Service 


THE jeweler can get more business by 
showing people how to use the articles 
he sells. Here is a suggestion: 

At least twice a year the jeweler can 
have an exhibit of silver, glass and fine 
china. This exhibition should last for about 
a week, and should be presided over by a 
competent woman who knows how a table 
should be -serviced with these articles. She 
should be an authority, either nationally or 
locally, or gain it through her service for 
the jeweler. 

Invitations should be sent to the better 
class people of the community to be present 
at the exhibit, and to confer with the 
“Authority on Table Usage in the Larger 
Cities.” 

If such an exhibit is handled correctly 
the sales of china, glassware, silver, candle- 
sticks, favors and other articles the jeweler 
has for sale should be increased materially. 

Besides private conferences this authority 
should show proper service by laying a 
table for the various meals, and demonstrate 
the use of the proper articles from the place 
card to the serving of the coffee. The 
cocktail in its tall glass should be demon- 
strated with the proper type of plate, next 
the soup in a suggested type of bowl, fol- 
lowed by the salad plates, and on, through 
the entire course, with the proper types of 
dishes for the relishes, bread, cakes, nuts, 
confections, etc. 

The more thoroughly these exhibits are 
carried through the better the advertising the 
jeweler will receive. They will not only 
bring immediate sales but bring him a pres- 
tige that will later result in more sales. 

This selling plan has been handled by 
Marshall Field & Company in Chicago with 
success. Jewelers anywhere can be equally 
successful in such demonstrations. 


Store Layout Important 


IHHE route that customers have to travel 

to procure the articles desired is all 
important to the jeweler, as it is to other 
lines of tradé. Women like to wander from 
one end of the store to the other in search 
of their needs, and in fact, are disappointed 
unless they are permitted to do so. They 
like to “shop” around and do not wish. to 
overlook anything the jeweler has to offer, 
even though it had not been thought of 
before the visit to the store. Men, on the 
other hand, like to rush in and buy without 
“fuss and feather” hunting for the- thing 
desired. 

For these reasons, the articles most in- 
teresting to men should be placed as near 
the front of the store as possible, and all 
departments mere particularly patronized by 
men should be kept as close together as 
possible. While women will search a store 
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for an article, the men like to find it at 
their elbows. 

The gift department may be placed at the 
far end of the store with much profit, be- 
cause then the women who are the buyers 
of this class of merchandise will have to 
walk the entire length of the store to view 
the stocks. If possible the aisles should 
be laid out so that upon entering she will 
go down one side of the store, and upon 
leaving she will go past the other. This 
gives her a complete view of the stocks dis- 
played. The resulting business will be sur- 
prising to some jewelers who have never 
thought about store layout as a means of 
increasing sales. 

The gift merchandise should be displayed 
on tables or counters in such a way as to 
give the prospective customer as broad a 
view of the stocks as is possible to 
obtain. 


Salespeople That Sell 


While the following experience happened 
in a department store there is no reason why 
it should not take place in a jewelry estab- 
lishment. 

The customer is of the blonde type, blue 
eyes, hair light and plentiful, figure slight 
and graceful,-dress suitable to her coloring 
and carriage. 

Lying before her on a piece of velvet on 
the counter and hanging on a stand are 
perhaps twenty necklaces of varying colors 
and designs, and the prices vary with the 
quality of each. Here are necklaces of blue 
stones, green stones, jade stones, red—any 
color that might be desired; round cut, 
square cut and other shapes. 

The customer selects one and asks: “How 
much is this?’ The saleswoman answers 
brightly, “$2.50. Beautiful, isn’t it?” as the 
customer matches it with her dress. 

“And this one?” the customer asks as 
she selects another and goes through the 
same process of matching this time with 
her hair, her eyes or dress. “That one is 
$4.50. It will go well with your eyes and 
will set off your clear coloring, don’t you 
think ?” 

The customer does and makes the pur- 
chase. Why? 

If the saleswoman had said, “That’s $2.50, 
and a bargain,” or in reply to the second 
query, “That’s $4.50. The beads are hand 
cut and graduated in size to a nicety,” the 
customer would not have been very much 
interested, but because the suggestion was 
“beautiful” and “just your type” the sale 
was made. 

The customer is more interested in what 
the necklace will do to her looks than in 
the kind of beads, where they come from, 
or how they are made. Price is a secondary 
consideration, too. 








A Ford had stalled and the usual crowd 
had collected around it, all offering expert 
advice. But to no avail, the Ford would 
not go. At last in despair the owner cried, 
“Doesn’t anybody know anything about 
this car?” 

“Only a lot of bum jokes,” a mournful 
individual said. 


—Okla. Whirlwind. 
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Many Unique Features Mark This Store 
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NLARGING the scope of their business 

Campbell & Ginder, Los Angeles jewel- 
ers, have opened a new headquarters in the 
Roosevelt Building on W. Seventh St. In 
several ways this ornate store is unique in 
design in that it gives to the firm a 30 foot 
frontage with 30 foot show windows in a 





large trade which they have built up during 
the past years. 

Realizing that the trade in Los Angeles js 
increasing in leaps and bounds the firm de- 
termined to remove from the former loca- 
tion about a block from the present site, and 
secured a lease that gives it a chance to be 


CAMPBELL & GIRDER’S NEW STORE IN THE ROOSEVELT BUILDING, LOS ANGELES, CAL. 


location in the downtown district where the 
trade can be reached with slight inconveni- 
ence because of the traffic ordinances which 
do not permit parking between 4:30 and 6 
P. M. each day. 

The Campbell & Ginder jewelry store has 
the right corner of the ground floor front- 
age of the Roosevelt building and is of two 
stories with a mezzanine addition for the 
bookkeeping and business and office depart- 
ment. The jewelry display in the ground 
floor frontage can be so handled: that it 
presents one of the finest offerings in the 
city. It was designed by Campbell & Gin- 
der for show purposes and also to serve the 





established in the downtown shopping dis- 
trict for the years to come. Entering the 
store the prospective purchaser sees an ar- 
ray of show space that offers a rich and 
varied assortment of jewels, etc. It is pro- 
posed to keep a large stock of the latest 
jewelry merchandise constantly on hand and 
in order to do this the firm has reminded 
the trade that it proposes to be “first with 
the latest” though this claim is to be dis- 
puted by a number of other leading jewelry 
firms who are also preparing to enlarge 
their stores as their business increases. 
The Campbell & Ginder location at 729 
W. Seventh St. is in the new Roosevelt 
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building, one of the handsomest structures 
in the city. The firm offers gem pieces. of 
distinctive design, fine gold jewelry and gift 
novelties, Wedding and society stationery 
has also been added to the stock. The trade 
is particularly interested in the vim and en- 
ergy shown by these jewelers in their new 
undertaking. 





Card-Party Prizes 





AS the card playing season arrives the 
jeweler selling gifts should see that his 
department is thought of every time a card 
party is held in his community. It should 
be remembered that these prizes are usually 
of varying values, some as low as 50 cents, 
others reaching quite respectable sums. He 
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When the Customer Comes In 





Written Expressly for The Jewelers’ Circular 




















1—Always make every store visitor real- 
ize that his entrance into the store has been 
seen, and let him thoroughly understand that 
he will be waited on just as soon as possible. 

2—In waiting on customers learn, first of 
all, just what has brought them into the 
store and see to it that complete satisfaction 
is given to them along the lines for which 
they have made their visit into the estab- 
lishment. 

3—Be pleasant with customers but not too 
personal. There is comparatively little com- 
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IMPOSING FRONT OF CAMPBELL & GUIDER’S STORE, LOS ANGELES, CAL. 


should arrange his displays on tables or 
counters, or in cases, as preferred, but ac- 
cording to price. For instance: “Prizes 
for 50 cents”; “Prizes for $1”; “Prizes for 
$2”; etc., may be made the subject of in- 
dividual displays, and so marked with show- 
cards. 

His newspaper advertisements should call 
attention to the “Prizes,” stating the range 
of prices. 








She: All the world’s a stage; and all 
the men and women merely players— 
He: So that’s the reason for so much 
‘make-up! 
—Wisconsin Octopus. 


* * * 

Yearling: Well, mister, who might you 
ef 

| Turnback: I'll tell you, if anyone asks 


‘you, tell "em that you don’t know. 
—West Point Pointer. 





plaint nowadays from customers about the 
“freshness” of clerks, but it is just as well 
to guard against this fault just the same. 

4—Don’t be over-eager to make sales. 
Whenever a customer sees that a clerk is 
fairly sweating blood in the effort to put a 
sale across the customer is quite apt to feel 
less like taking the article. And the stronger 
the efforts the salesman puts forth, the less 
the customer feels like buying until, in the 
end, the sale is killed. 

5—When the store is busy it is sometimes 
bad business to spend too much time with 
slow, hesitating customers. If such custom- 
ers are left to themselves they will often 
make their selections and be ready to buy 
when the clerk comes back to them. Re- 
member that even though a sale is made to a 
slow customer it doesn’t mean much to the 
store if four or five quick buying custom- 
ers have been so irritated and annoyed that 
they fail to buy anything. 

6—Never give a customer the impression 
that you are afraid he will run off with some 


of the jewelry. But carefully watch all cus- 
tomers just the same. 

7—Talk terms to a customer only after a 
sale is made or when the customer asks about 
terms. To drag the terms proposition into 
the conversation during the making of the 
sale is, quite frequently, fatal because the 
attention of the customer is riveted on the 
terms and interest in the goods slackens. 

8—With expensive small pieces of jewelry, 
some stores make a practice of wrapping 
the goods right before the customer as in 
this way there is no chance of the customer 
making a squawk later about different goods 
being substituted for his purchases when the 
wrapping was being done. 

9—Treat all customers as though you felt 
sure their buying power was sufficient to 
take care of whatever they were contemplat- 
ing buying. This helps to put the customer 
in a good frame of mind toward the store 
and is of undoubted help in making more 
sales. Ask questions about the customer’s 
buying power only after the sale has been 
made and when terms are being discussed. 

10—Remember that the customer is always 
right unless he is wrong. No jeweler ever 
got anywhere by letting a customer put 
something over on him. Not only does the 
jeweler sustain a loss in dollars and cents 
when he allows a customer to put something 
over on him, but he also is quite apt to lose 
the customer’s future patronage, because the 
average individual who has put something 
over on a jeweler doesn’t feel much like 
going back to the store again. 

11—After closing a sale satisfactorily, ask 
the customer to come back again, but see to 
it that this invitation is cordial, and see to 
it that it isn’t given in a perfunctory man- 
ner. Make it a little different from the 
usual invitation of this sort and make the 
customer see that you mean it, and by doing 
so you are bound to make a good and lasting 
impression on the patron which will be sure 
to mean more business from him in the 
future. 





Baby Week 

PEW jewelers give the articles they sell 
for Baby enough attention. The silver 
mug and the tiny ring are sold without much 
enthusiasm, because there is little profit in 
them, anyway. But 
Have a Baby Week frequently during the 
year. Stage every possible article for baby 
use during this period. Open a bank ac- 
count for each baby born during Baby 
Week. Little dollar sales will pile up and 
run into tens, then into hundreds. Try it. 











Customer: I want a pair of spec-rimmed 
hornicles—I mean sporn-rimmed_ hectacles 
—confound—I mean heck-rimmed sporn- 
acles. 

Shopwalker: I know what you mean, 
sir. Mr. Perkes, show this gentleman a 
pair of rim-sporned hectacles. 

—Texas Ranger. 
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CUPELS SCORIFIER 





MELTING 
SCORIFIERS FURNACE 








Since 1827 For Every Metallurgical Requirement 


when Joseph Dixon made 
the first really successful 
“blacklead” crucible, There is no requirement of assay laboratory or 
Dixon Crucibles have 
maintained a standard of 
quality and efficiency. products that can be filled more satisfactory and 


The accumulated know!- economically than. through the use of Dixon’s 


edge of a century of y 
Re RE Ta Crucibles and Refractory Products. 


into the walls of every 
Dixon Crucible or Sand 


melting department using crucibles and refractory 


Today there is no question but that Dixon’s 


Pot. Assay Sand Crucibles far surpass in service any 
other refractory so far produced. While their first 
DIXON’S cost may be a trifle higher, the service results are 
so greatly superior that there is no question as to 
Refractory the profit to the user. 
Products 
Assay (Sand) Crucibles Write for Circular 77-AA 
Cupels oe d : 
, Special attention given to jewelers’ furnace cups made from DIXON 
— aol Non-Graphite Super Refractory “J-50” formula. 
ay 
Soeeitiers Joseph Dixon Crucible Co. 
' Roasting Dishes ? 
a Alla tid Jersey City, DX New Jersey 
Safety) 


Geld Parsnces | 1 827 One Hundredth Anniversary - 1927 
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When the Watch Repairer Is Angry 











Written Expressly for The Jewelers’ Circular by Marvin W. Walters 














ania hold of a peculiarly poor grade 
horse timing watch long before I should 
have in process of my training. It was a 
“hurry job” that could not wait. I was just 
an apprentice and the head watchmaker was 
out. An Indian brought it to me. It was 
way out on those plains of Idaho where 
watchmakers are scarcer than jack rabbits. 


This half breed Indian was going to attend 


some little hick horse race the next Sunday 
afternoon and of course must have his 
timing watch. 

Well, as I was about to say, the watch 
was as complicated as I was simple. It 
had wheels behind and before. It seemed 
to me then, and even now, that the man who 
made it put all that any watch needed inside 
between the plates, and then as an after- 
thought, added two or three extra wheels on 
top of the back plate just for the looks of 
things. Between these two wheels joining 
to some other center drive wheel there was 
a miniature double ended pinion. This was 
held in place by a flimsy little flat spring 
and one screw. Well, I went into the watch. 
I wanted to see what stopped it. In 
twenty minutes or so I had dropped that 
little double pinion and during the course 
of the next few hours, I tramped the in- 
scrutable thing into the floor. It was just 
twelve the next day when I found it again. 
The boss was not back and the Indian had 
got tired of my complaints and excuses and 
had gone off and got drunk, forgetting all 
about his horse, his watch and his torment. 
When the day before it was found that I 
had lost that small pinion I was mad. I 
was mightily mad from the fact that I was 
likely to get pretty bad talk from the boss 
and the Indian, both, for starting in on so 
complicated a job during my apprenticeship. 
But things come out alright. I got the 
watch into the Indian’s hands on a Tuesday 
after the horse race on Sunday, and he 
promised to pay me the one dollar and a 
half I had charged for “fixing” the timer, 
which as I remember ran almost to the time 
when he got back home. ! never got my 
money, for I could never make the watch 
run for any length of time. I found out 
later that this particular watch was never 
made to run, only to.sell.. And to save my 
life I don’t think I could ever have got 


that particular watch at a better time than 
then, when I was pretty much of a fool. 
Two fools had met and there wasn’t much 


love lost. It was just a little of that which. 


must come to all mechanics in the time of 
their cutting teeth. It was a temper tester. 
I don’t have much respect for those im- 
maculate watch makers who never do a 
bum job or get angry at some fool ad- 
venture of theirs. They are angels, and 
when one habitation gets boresome, why 
they just take flight and go to another. 
Ah! how I wish this paper had a “Watch- 
maker’s Yarn Corner.” You would all be 
good enough to take off your coats and 
tell me what you have done that wasn’t ex- 
actly “according to Hoyle.” The first few 
hundred watch repairers that I worked 
around never made a mistake, that is to hear 
them tell it, but when I finally did brush 
arms with a really big watch repairer I 
found he had made a million mistakes. 


YOU MUST MAKE MISTAKES TO LEARN 


We hurt ourselves into more knowledge 
than we get any other way. These wise 
talks that have so much precision and cock- 
sure results in them—well, there just ain’t 
such a thing as they promise. I would rather 
sit by and talk over real experiences with 
real flesh and blood men who had made mis- 
takes and who had sometimes got sore, 
sorer than a two-year black Pole Angus 
bull with his horns cut off. Old man C. W. 
Gifford of Tacoma, Washington, formerly 
a novice and watchmaker’s apprentice at 
Fall River, Massachusetts, under an old 
Quaker uncle who had grey eyes as big as 
saucers, told me how he used to get angry. 
He said that the old Quaker uncle never 
“cussed,” but that his tongue lashings, which 
kept just within the law, were as bad or 
worse than any “cussing out” he ever got. 
He was situated at a big table where his 
uncle and one other watch repairer were. 
The three sat facing each other. The main 
reason why they sat thus, thought Gifford, 
was so that the big left eye of his uncle 
could always be there to watch whatever 
this. sly, malevolent, little mischevous 
nephew did that was wrong. That day he 
was making one of the 6ld fashioned main- 
spring center arbors. It was to be a two 


piece affair with a nut and screw effect, the 
thread being left handed for variety. Then 
it was to be properly tempered and polished 
like Egyptian silver, besides. This nephew 
had worked some twenty hours on the 
thing, back in those good old days in Fall 
River when all that kept watchmakers from 
shoeing horses was the fact that there were 
no back doors to the shops, and just as he 
was prizing that magnificent thing of steel, 
poising it in his tweezers and priding him- 
self on how well it fit, he said slyly to his 
uncle: “Do you think you could make one 
better?” Just then the uncle lifting his 
grey, big eyes from the marble plate on 
which all of them worked said: “I tell thee 
Clarence, it is time enough to boast of thy 
work when the watch is running and is 
satisfactory to thy customer.” This took 
about all the joy out of young sixteen-year- 
old Clarence, and he was nervous with a 
mixture of delight and joy. “Fling, bing, 
bang, blooey, went the ‘marvelous little 
rascal. “Now, thee has done it!’ was all 
the old critical uncle said. The plagued 
thing had hit the marble slab, nobody ever 
knew why Quakers ever worked on marble 
slabs anyway, and it had rebounded from 
there to the showcase some ten feet distant, 
had knocked its way against the side of the 
plate glass door to the gem room, where 
the boss uncle sometimes hid himself away 
to make sure the profits ran above the out- 
lay of the store. From that perch nobody 
knew where the arbor bounded. Everything 
it hit was hard, glazed and capable of keep- 
ing up the momentum of this heavy little 
piece of steel. This was Christmas time. 
The watch must be done by New Years. 
Clarence found this recalcitrant piece of iron 
next June one morning when he was sweep- 
ing in behind the soldering desk, some fifty 
feet from where he was sitting when it 
flew away. He was over his madness by 
that time. And the bally English Quaker 
had been wearing his watch many moons 
by the use of another arbor that the quaint 
old Quaker made after his apprentice had 
failed. No, why should we get angry? 
There is a lot of fun in watch repairing. 
Do any of you dear readers think a young 
fellow could possibly learn the tension of 
various tweezers any other way than by 
such attempts as this? 

I sent six hundred miles across country 
by a slow winter’s mail once to Spokane, 
Washington, for a roller jewel for a How- 
ard watch. I think it was about a week 
coming. I was so glad to see that jewel. 
I would get five dollars for the repair of 
this particular job, specially if I could do 


. it by the coming Saturday. The watch. be- 
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he only Opfe only 


NATIONALLY GUARANTEED 
ADVERTISED O)fatch Crystal 


the G -S 


UNBREAKABLE 





Trade Mark 
Registered 





Clear and White 


Can you blame people for not wanting brittle glass 
crystals when they know about guaranteed G-S 
crystals> It’s no wonder that they look for the shop 
having the G-S Sign! 


A complete stock of G-S crystals costs less than a 
fifth as much as glass. No losses through breakage. 
We exchange any crystals or unpopular sizes free. We 
guarantee G-S crystals to both jeweler and consumer. 
This guarantee applies to every crystal that comes in 
a G-S envelope, but not to any imitations. 


Round G-S crystals are inserted by machine; even 
an untrained girl can do the work in 30 or 40 seconds. 
Fancy shapes quickly inserted by hand. You can 





Do not confuse 
G-S with cellu- 
loid imitations 
This  advertise- 
ment appears in 
the July 23 issue ot 
The Saturday Eve- 
ning Post. Part 
of a lcng series. 


© G. S. M. Co., 1927. 


Cle: 

s advertise ““G-S Unbreakable Watch Crystals Inserted 
out While You Wait’’ if you want to. . . and guarantee 
wie them. 
acy Write for our interesting proposition 

OWe 
Guarantee nly @ yout 
gmitation? GS envelopes: AY Prices of Complete Outfits 
ade- ‘ izes 
jeweler f * and 75¢ wa round Shapes Fancy,G-S Crystals Round G-S Crystals 
$1.00 t0 $2.50 F No. 1 Outfit—$25. Consists of 1 No, 3 Outfit—$48. Consists of in- 
gross fancy G-S crystals (52 shapes) serting machine’ with mahogany- 








—4 crystals per shape for all ladies’ 
watches, 2 crystals per shape for 
men’s watches—partitioned ma- 
hogany-finished wood cabinet. 


No, 2 Outfit—$13.50. Consists of 4 
gross G-S fancy crystals (52 shapes) 
—2 crystals per shape for ladies’ 
most popular watches, 1 crystal 
each of all other shapes, both 
ladies’ and men’s watches—parti- 
tioned mahogany-finished wood cabi- 
net. 

Additional fancy crystals $2.08 per 
dozen, 


finished cabinet containing 4 gross 
of G-S crystals (6 of each size) for 
fitting every size watch. A set of 
special thin crystals for hunting 
cases, if desired. 


No. 4 Outfit—$36. Consists of in- 
serting machine with mahogany-fin- 
ished cabinet containing 2 gross of 
G-S crystals (8 of each size) for 
fitting every size watch. A set of 
special thin crystals for hunting 
cases, if desired. 


Additional crystals $7 per gross, 
75¢ per dozen. 


All prices F. O. B. Rochester 


Germanow-Simon Machine Company, 


Rochester, N. Y. 
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longed to a civil engineer who was working 
on the Lewiston-Grangeville branch of the 
Northern Pacific, and he was just finishing 
the survey and was to leave Saturday 
morning. I got the jewel in the mail Fri- 
day night, and with delight sat down to put 
it in. I had every prospect and imagination 
how that watch would look running. In 
my anxiety the thing flew from my tweezers 
and went wild across the room. I watched 
what course it took. At twelve o'clock 
that night I picked that bright bluish little 
wonder up in the tweezers from a board on 
the floor some sixteen feet from where I 
sat. Now you tell one. That is as far as 
I ever chased a roller jewel. I was always 
pretty good to find things. I have an eye 
like a hawk, but somehow when I came to 
be more prosperous and had the money to 
buy nearly everything I needed in repairs, 
my eyes became ever so much poorer and 
I am now often unable to find a roller jewel 
that merely falls down into my rubbish 
catcher. It makes all the difference in the 
world. I taught three of my brothers the 
trade; that is, as much as one man can teach 
another man, and I always made it a rule 
the first years of their work to require them 
to find the things they dropped. Yes, all of 
them got angry just as I used to, but I 
think it is likely to make much better watch 
repairers out of them. 


THAT IS WHY I LEARNED TO KEEP A CLEAN 
TOP BENCH 

I know it is bad ethics in me to make a 
crack like that, but I tell you “gentlemen of 
the tweezers” there just isn’t anything better 
than keeping a clean bench with all tools 
put in their drawers, and with no more 
watches on the bench than the one you are 
working on. Now if you don’t like that 
argument and want to find fault with me, 
then all I can do is to take the old fishing 
pole and go fishing, for I would much 
rather do that than write this foolish little 
letter to you, but if I hadn’t tried the dirty 
bench, and if old man Gifford hadn’t made 
me keep it clean, then I would perhaps not 
be recommending a clean bench to you now. 
A dirty bench has made more watch re- 
pairers mad than anything else. Yes, and 
I was about to included customers, for how 
I have seen them wince and squirm when 
after coming in for their watches several 
times, each time seeing it all torn to bits 
under that old cracked tumbler, and I mak- 
ing all sorts of excuses. No, a dirty bench 
just won’t do. At least it won’t suit me. 
I have too much temper. Then that old 
lap catcher. I really think it is a good thing 
to take that slide out once in a while and 
clean it. If the canvass has holes in it and 
is untacked or torn away from the frame in 
places, how would it do to go down to the 
drygoods shop and buy a yard of new con- 
vas and a box of long tacks and fix it. It 
may be worth five dollars to you some day. 
Anyway, I never was sure that this par- 
ticular thing was not invented just to catch 
things that clumsy hands like mine drop, 
along with pencil sharpenings. Ah! if you 
want to keep your temper why don’t you 
spend a dollar and seventy-three cents and 
buy yourself a pencil sharpener. Well, yes, 
there isn’t any way to sharpen the punch 
wood but with the sharp knife. Thank 
God there are a few things that a good 
watchmaker can’t give to the “shop dog” 
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or to his wife or leave it to some mechanical 
device to do. A device will likely never be 
made that will take a piece of punch wood 
and sharpen it so that it will punch out the 
hole in the cock jewel of a dime sized Swiss 
watch. Now I thought I’d catch you. I 
am talking about losing temper. Even 
temper is my middle name, but it was not 
always thus. 

Can’t you see that I’m trying to play a 
little mechanical game of “Duck on a Rock” 
with each one of you? I'll likely never get 
to meet you face to face, unless it’s in 
heaven. And this is the best I can do for 
you just now. 

You might just as well come through now 
and tell me all about it. If any of you just 
can’t get angry once in a while, well, good- 
by. I can, and more than that—I do, but 
I get over it, generally just before the boss 
finds it out. 





Fear Halts Progress 





Chicago, Ill, July 13, 1927. 

Editor, THE JEWELERS’ CIRCULAR: 
(THERE are still many watchmakers who 

decry their own profession. They dis- 
courage the rising generation from entering 
it. If a man’s work or occupation is posi- 
tively distasteful to him then the best thing 
he can do is to get out of it. He may reply 
that he is too old to make a change, which 
is often true, but there must be some way 
for such a man to make life’s pathway a 
happier one. If we love our work—our vo- 
cation—we shall be happy. Here is a letter 
that recently came from a fellow watch- 
maker. He entitles it, “The Joy of Being 
a Watchmaker,” and weeps as follows: 

“1, Serve five years or more in appren- 
ticeship at small wages and with hard 
knocks. 

“2. After five years you make an invest- 
ment of $350 in tools, which I consider a 
very poor investment considering the return. 

“3. You look for a position or perhaps 
the word ‘job’ would be more appropriate, 
and then you are often obliged to locate 
out of town or out of your state, irrespec- 
tive of your location. You have to be satis- 
fied because you are a watchmaker. 

“A watchmaker never has a permanent 
home until he hits the cemetery. He is 
constantly working for a small wage and 
as a rule proprietors of jewelry stores are 
hard men to get along with. Good charac- 
ter, neat appearance, first class mechanical 
work, nine hours a day or 54 hours a week, 
no week ends off in the summer time—such 
is the lot of the watchmaker.” 

Now this poor chap is evidently suffering 
from a complex, due perhaps to inadequate 
recreation and relaxation. He would see 
life and his occupation in an entirely new 
light, get a real kick and thrill out of life, 
if he would, at his own expense, if neces- 
sary, take a two weeks’ respite from his 
grind. All work and no play have probably 
irritated, exasperated and soured the let- 
ter writer. Very often a man will stick to 
an undesirable job through fear of making 
a change and this phobia has a detrimental 
effect upon the mind. Change of environ- 
ment often brings new physical and mental 
happiness. Fear is a handicap—courage: an 
asset. 


L. B. 
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Notes on Clocks 





A FAMOUS cleck manufacturer of Con- 
necticut was Gideon Roberts of Bristol, 
who is said to be the first man to make 
clocks on any extensive scale. Roberts was 
born in March 5th, 1749. His father was 
Elias Roberts who is said to have made 
clocks before Gideon. Gideon Roberts, be- 
sides making clocks, also taught school. 

Chauncey Jerome born in 1793 was a 
noteworthy American clockmaker. This 
young man sold his house and lot for the 
equivalent of $600, in those days payment 
being made in the form of 100 wooden 
clock movements by the purchaser, Mr. 
Terry. Jerome built a small shop in Bristol 
in 1822, The firm conducted business as 
Jerome and Darrow. Out of this business 
grew the New Haven Clock Co. 

A subscriber writes that he has a clock 
marked Riley Witing and wishes to know 
the date of its manufacture. Whiting was 
a clockmaker contemporaneous with Samuel 
and Luther Hoadley, in the early part of 
the 19th century. 

Brass movements for clocks were first 
made on an extensive scale in this country 
in 1841. A pioneer in the field was Charles 
Jerome who invented the one day brass 
movement. Jerome shipped a cargo of the 
small one day clocks to England and the 
price at which they were offered was so 
low that the custom authorities believing 
they had been undervalued seized the whole 
shipment and paid the valuation price with 
10% additional. Jerome was so pleased that 
he sent another cargo with the same valua- 
tion and this was also seized and paid for 
by the government. The third shipment 
passed through but was quickly. sold to re- 
tail concerns throughout England. Ever 
since this time America has been making 
large shipment of clocks abroad. 

* * * 

The famous Hans Von Jena clock was 
built about the middle of the 16th century. 
The name of the maker is unknown. The 
Lubeck clock which is now in St. Mary’s 
Church was built nearly 100 years before 
Columbus discovered America. This clock 
is of the automaton type showing the mo- 
tions of the Heavenly bodies and a number 
of automaton figures. Still another clock 
is one at Rouen, built in 1389. The clock 
has a dial about six ft. square and only 
one hand. Another famous clock in London 
is St. Dunston’s, which was set.up in 1671 
by Thos. Harrys. 





Hand Clapping and the Wrist Watch 


UR friend Av C. Eckert, of New York, 

sends us the following London dispatch 
which appeared in a recent issue of the. New 
York American: 

The habit of..wearing wrist watches is 
responsible for a considerable decrease in 
applause at London theatres and music halls. 

Watchmakers have discovered hand-clap- 
ping puts wrist watches out of order, and 
their advice is responsible for the decrease in 
applause. Theatre patrons now laugh and 
stamp when wishing to show approval. 

Mr. Eckert says many a hairspring has 
been caused to jump over the pins or become 
dislocated on account of rigorous «hand 


clapping. 


- 5 
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ENGRAVERS AND 
SETTERS BENCH 
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Light Metal Workers 








Sandblast for frosting and mat finish- 
————_ ing. Replaces the scratch 


brush. Cleans before plating. Instead 


of acid dips. 





Polishing 
Dust Collector ®°7°™*: It will cause 


sickness and disease. 
Here's prevention at a few cents a day. 


Sensitive No. 80 drills fine as a hair, 
Drill Press easily used—noiseless and 
powerful enough for 


29/64-inch drills. 


Workbenches One and two-seat bench- 
= es—also for gem setter 
and engraver — 3, and 5-seat 
benches. 
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Breathing dust is dan- 








Rolling Mills for flat and square wire 

rolling—not how cheap 
but how good—with motors, or for 
belt or hand use. 





Melting for gold, silver, brass, etc.; 


complete with air supply, 
Outfit smoke hoods with and without - 


door—several sizes. 





Speed for turning, spinning, frazing, 
Lathes tilling, etc.; complete with 
motor on bench all ready to 








run. 


LEIMAN BROS. 











Blowers. that take up their own wear 
“~~ _ and are noiseless—for one or 
more blowpipes, furnace or sandblast 
—10 sizes to select from, with or with- 
out motor. 





Lapidary for cutting, 
Outfit Polishing semi-precious 
——— stones and mineral speci- 

mens—all complete with instructions. 


grinding and 





We often have good used equipment | 
on hand—Presses, Drop hammers, 
Rolls and all other machines. 


23 (B727) Walker Street 
NEW YORK 


Makers of Good Machinery for Over 35 Years 






























FRANCO AMERICAN | 
PRECIOUS METALS CORPORATION 


DEALERS AND REFINERS 


GOLD, SILVER AND PLATINUM METALS 


Works: 
NEWARK, N. J. 


General Office 
62-72 West 47th Street, New York City 
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Polishings, 


Platinum and Plated Scraps. 


MANUFACTURERS 


Platinum and White Gold Wedding 


Ring Blanks. 


Mountings. 


Sales Dept.: 
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Silver, 


Fancy White Gold 


Selections Sent on Request. 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 
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UNITED STATES PATENTS 


Issue of July 12, 1927 


1,635,269. FLEXIBLE CHAIN, BRACELET, 
OR THE LIKE, Rosert S. Grant, Provi- 


dence, R. I., assignor to R. S. Grant Co., Inc., 
Providence, R. I. Filed Feb. 25, 1927. Serial 
170,997. 5 Claims. 


A chain, band, bracelet or linkage comprising a 
plurality of link-elements constructed of celluloid 





or similar composition and metal hinge-members 
having portions embedded in the material of the link 
elements to connect them together. 


1,635,326. VANITY, CASE. NatHan Kaspan 
New York, and DANIEL Potrack, Brooklyn, 
N. Y.,. assignors to Majestic Metal Specialties, 
Inc., New York. Filed Feb. 4, 1926. Serial 
85,836. 8 Claims. 

In a vanity case, means for confining powder, 
comprising a movable downwardly dished spring 
wall and an opposing fixed wall having an aperture 
normally closed by said spring wall, said aperture 





being of ample size to permit pressure of a powder 
puff through it onto the spring wall whereby to ad- 
mit powder into the aperture. 


1,635,432. ATTACHMENT FOR CIGARETTE 
HOLDERS. Witi1am A. PeErvier, Water- 
town, Mass., assignor, by mesne assignments, 
to William A. Pervier, trustee, Watertown, 
Mass. Filed July 28, 1926. Serial 125,432. 5 
Ga eee . 

An attachment for a cigarette holder comprising 
an attachable member by which the attachment is 
secured to the holder, a primary troughlike casing 





member extending from said attaching member, a 
secondary troughlike casing member, and means for 
. telescopically attaching the secondary casing mem- 
ber to the primary member whereby it will form 
either an extension thereof or be convertible to co- 
Operate therewith and form a housing for the hold- 
er when not in use. 


1,635,485. ORNAMENT FOR PERSONAL 
WEAR. Joun J. Kevitte, Leominster, Mass. 
Filed June 30, 1926. Serial 119,722. 3 Claims. 


As an article of manufacture; an ornament for 
personal wear comprising a plate having its front 
surface ornamented, provided at opposite points on 
the back with a projection, having a passage all the 
way through it and a post having a groove on its 
outer side, said groove and opening being located 
substantially at the same level as the surface of the 
back, and a ring of yielding material pivoted in 
said perforation and of such width that it will have 
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to be distorted a little to bring its opposite edge 
over the post and into the groove, whereby it will 
be held in contact with the back throughout its 
length and it will hold the hair or garment on which 





it is placed on two lines on opposite sides of the 
diameter connecting the projection and post. 


1,635,631. VANITY CASE. Artuur H. Noste, 
Pawtucket, R. I., assignor to Theodore W. 
Foster & Bro. Co., Providence, R. I. Filed 
Dec. 10, 1926. Serial 153,816. 3 Claims. 

In a loose powder container, having a powder 
compartment encompassed by a shouldered ledge, a 
cover for the compartment having a felt pad, a ring 
seated on the ledge and against the shoulder and 











forming a seat for the pad, and a flange depending 
from the inner circumference of the ring and 
spaced from the adjacent side of the compartment 
to form a trap. 


1,635,941. VANITY-CASE HINGE. Wiutiiam 
G. Kenpatit, Newark, N. J. Filed July 3, 1926. 
Serial 120,332. 1 Claim. 

A vanity case, comprising a flanged body, the 
flange of the body having a cut out portion and 
provided with an integral tubular pintle, said pintle 
being of a length equal to the cut out portion, dis- 


lat Chr enpey 


RSS 


mee LU 





posed therein intermediate the depth thereof and 
offset inwardly a distance equal to the thickness of 
said flange, and a flanged cap, the flange of the cap 
having at the edge an extension of a width equal 
to the said cut out portion and bent around said 


tubular pintle. 
DESIGNS 


VANITY CASE. Rusy T.: Brewster, 
1927. Serial No. 


73,024. 
New York. Filed May 11, 

















WJ 


21, 937.. Term of patent 3% years. 


73,025. VANITY CASE. Rusy T. Brewster, 
New York. Filed May 11, 1927. Serial 21,938. 





























Term of patent 314 years. 
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The Age of Gold 


LereBvrE St. OGAN in Le Grand Negoce 


D chads <~coabd was ever the Parisian art par 
excellence. It attained celebrity in the 
Middle Ages as much by the quality of its 
material as by the perfection of its handi- 
work. By the Regulations of the Gold- 
smith’s Guild it was specified that the gold 
should be of the standard of Paris. These 
regulations stated that Parisian gold “sur- 
passed all other gold in the Universe.” 
The silver must be of the standard of 
Esterling coin; Esterlings being English 
silver coins current in France since the 
reign of Louis le Gros, and considered as the 
standard of the best quality of silver. 
Infractions of this regulation relative to gold 
and silver entailed banishment. for from 
four to six years. 

Goldsmiths were excused from the watch, 
in other words they were not called upon 
to take part in the patrols such as those 
carried out by the National Guard in the 
times. of Louis-Philippe and Napoleon III: 
they were also exempt from tolls on goods. 
Paragraph X in the Regulations stated that 
the Brotherhood of Saint-Eloi, i. e., the 
Goldsmiths should, on each Sunday and holi- 
day, open one of their shops: where busi- 
ness might be carried on, in spite of the 
Sunday repose; the profits thus obtained 
being*expended on Easter Day in giving a 
banquet to paupers at the Hotel-Dieu. But 
without doubt this was not only the work 
of charity of the Guild, whose members be- 
longing as they did to the richest families 
among the citizens, attained the highest 
municipal offices without difficulty. 

Jean de Garlande describes for us the 
goldsmiths seated before their furnaces and 
their work benches on the Grand Pont. 
“They manufacture goblets, clasps, necklaces, 
pins and fastenings in gold and in silver; 
they prepare rings for turquoises, rubies, 
sapphires and emeralds.” 


“The handiwork of these goldsmith con- 
sist,” as Jean de Garlande says, “on forging 
sheets of gold and silver on the anvil with 
tiny hammers; and on fastening precious 
stones on the hezels of rings destined  fér 
the use of noblemen and high-born ladies.” 


When the descriptive inventories made 
out at this period in the castles and manorial: 
houses are studied, it may be realized what. 
great fortunes the goldsmiths must have 
possessed to enable them to furnish these 
costly objects of every variety, on all sizes, 
and for every use which are here catalogued.. 
The weight of gold and silver, the profusion’ 
of diamonds and precious stones, the variety 
of designs, and the artistic workmanship to 
which these masterpieces bear witness, reveal 
to us a luxury and a magnificence of which 
we have no longer any idea. 

It is still necessary to add to the gold 
of the table and the sideboard, that which 
was used for the co¥ers of books, which 
also at times were of massive gold; that 
of ceremonial robes and insignia; that of 
the trappings of horses on parade; or of 
state coaches. 

It was fashionable to cover the sleeves 
with precious stones and pearls from which 
arises, as may be stated in passing, the ex- 
pression: “C'est une autre paire des 
manches.” Thus there were sleeves which 
were more or less costly. 
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WE SOLICIT YOUR BUSINESS— 


We solicit your business and urge you to have the 
assay determine the exact value of your job. 





We refine gold, silver and platinum in any: form 
—no lot too small, none too large. 


We pay the highest market prices and our 
charge is reasonable. In determining the Karat of 
Gold, the Fineness of Silver, or the Quality of Gold 
Plate, our assays are dependable. 


We are’in business over thirty years and value the good will of our customers as our greatest asset, 
and we strive at all times to protect their interests. 


CONLEY & STRAIGHT, Inc. provivence, kt. 


Gold, Silver and Platinum Refiners—Assayers and Sweep Smelters 

















Chicago customer writes: “We are highly gratified with the result 
of this shipment and you will assuredly receive more of our business 
in the future!”’ 


SWEEP SMELTERS. 


BIRMINGHAM, ENG. 











Unbreakable Fancy Watch Crystals 


made in 50 numbers which will take Dozen—$1.25 
care of any Fancy Shape Crystal job. _ Display Card of 50 numbers—$5.00 
Note These Features Cabinet Assortment 


The crystals are flexible—highly transparent 1 Gross, $15; 2 Gross, $29 


—with a hard glossy surface. Will not 
shrink, expand or lose color. Edges are 
STRAIGHT, with a fine finish, enabling 
crystals to hold securely in bezels. Where 
slight filing is necessary the edge allows 
crystal to keep its original shape. 


Shape of Crystals Assures Free Movement of the 
Hands of the Watch. 


Ask for catalogue and Free Sample 


Standard Unbreakable Watch Crystals, Inc. 


71 Nassau Street New York City 
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Cash Awards Offered by Clock Man- 
ufacturers’ Association for Best 


Merchandising Efforts 


PHILADELPHIA, Pa., July 15.—To stim- 
ulate originality of presentation and to en- 
courage retail dealers in merchandising ac- 
tivity, the Clock Manufacturers’ Associa- 
tion of America will conduct an interesting 
and helpful contest during the last six 
months of 1927. It is hoped that retailers 
competing will first make a real effort to 
inject. new ideas into their selling efforts 
and second, that they will submit them to 
the association for the cash awards. 

*To simplify making the awards, the mer- 
chandising methods to be considered have 
been divided into the following groups: 

Class 1. Window displays of clocks and 
watches made by the members of the Clock 
Manufacturers’ Association of America— 
to be judged by photographs and full de- 
scription. 

Class 2. Interior display or unique store 
arrangements of clocks and watches made 
by members of the association—to be 
judged by photographs and full description. 

Class 3. Clever advertising or sales 
stunts that have sold more clocks and 
watches made by members of the Clock 
Manufacturers’ Association of America in 
any given period during the last six months 
of 1927 than in the same period of 1926. 
This class will be judged from samples of 
advertising or full description of sales stunt 
used and record of results. 

All photographs, manuscripts, samples, 
etc., must be submitted on or before Jan. 
28, 1928, to the association office, Drexel 
building, Philadelphia, Pa. 

First award in all three classes is $50, 
second $25, and five other awards of $5 
each. An added special award of $100 will 
be given for the best example of a complete 
successful campaign or application of all 
these and other methods combined to mer- 
chandise clocks and watches made by the 
members of the association. This will be 
judged from a manuscript giving descrip- 
tion, samples of different parts of campaign 
and statement of results. 

The members of the association are: 
Ansonia Clock Co., Wm. L. Gilbert Clock 
Co., Herschede’ Hall Clock Co., The E. 
Ingraham Co., Lux Clock Mfg. Co., New 
Haven Clock Co., The Sessions Clock Co., 
The Seth Thomas Clock Co., The Water- 
bury Clock Co., Western Clock Co. 

The Clock Manufacturers’ Association of 
America recognizes the importance of mer- 
chandising the clocks and watches made by 
its members more intensively to combat the 
tremendous competition of other decorative 
and useful items for the consumer’s dollar. 

This is the day of quick action! People 
read quickly, move quickly, pass shop win- 
dows quickly and inspect merchandise 
scantily and hurriedly. Those who are in- 
clined to buy must be scientifically sold 
when the opportunity is present, for an 
increasing number of wants confuse buyers’ 
minds and an amazing number of wares 
clamor for their attention. 

The advertising adage, “Write so that he 








who runs may read” is a pertinent urge 
that suggests much to the retailer who 
would sell goods in profitable volume. This 
retailer must select merchandise of desire- 
creative qualities, so that he who runs will 
stop and purchase; for, briefly, a sale de- 
pends solely upon the purchaser’s desire to 
acquire the goods. 

The exterior of the store is the first 
point of personal contact with the passer- 
by, and the first impressions of those who 
are passing either retard or quicken the 
sales of that store. The first impression 
then must be quickly registered and must 
be favorable to the store to create buyiug 
action on the part of the prospective pur- 
chaser. 

Windows, when correctly planned and 
rightly used, can be made the most prac- 
tical and most productive of all advertising 
mediums. Good windows help reduce the 
overhead by bringing people into the store 
not only to buy the goods shown in the win- 
dow display, but to see the other merchan- 
dise displayed inside. 

The interior display is just as important 
as the window display. When the article 
on the few articles in a window have 
drawn a prospect into the shop, a much 
greater opportunity is there to interest him 
in other merchandise. Many a sale has been 
made because some object was prominently 
and strategically displayed. A harmonious 
setting in the store for some article will 
make it more desirable to the prospect. 
A consistent effort on the part of the re- 
tailer to stimulate the patron’s buying de- 
sire by making the interior of his shop an 
interesting, ever-changing show window for 
his wares will result in steadily increasing 
sales and profits for him. Original and 
unique settings or treatment of arrange- 
ments creates a lasting impression and 
causes the prospect to bring others to see, 
admire and probably buy if proper sales- 
manship is employed by the sales force. 

Besides encouraging new merchandising 
methods, the cash awards will give the re- 
tailers something definite and immediate to 
work for. Interest in this contest on the 
part of the retailers will create a splendid 
clearing-house of ideas. Irrespective of 
whether or not their entry receives an 
award, all are bound to receive ideas and 
inspiration and to absorb successful mer- 
chandising methods that they may adapt to 
their own local conditions. It should prove 
a veritable gold mine of information to be 
drawn upon to point the way to scientific, 
year ‘round merchandising efforts, for 
greater profits in the sale of American- 
made clocks and watches. 

The association plans to encourage, by 
various means, a greater use for, and a 
consequent greater demand for the clocks 
and watches made by its members. In 
some cases it will demonstrate effective 
sales appeals and methods to interested re- 
tailers. This contest closes on Dec. 31, 
1927. 
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Bronzes Are Works of Art 


Tiffany & Co., New York, Win in United 
States Customs Court in Case In- 
volving Duty on Certain 
Bronze Statues 





An important decision classifying certain 
bronze objects as works of art which here- 
tofore were designated as manufactures of 
metal, was handed down last week by the 
United States Customs Court for the Third 
Division, New York. The verdict closes 
an action brought by Tiffany & Co. New 
York, against the United States, in which 
the plaintiffs objected to the classification of 
as importation of bronze statues as manu- 
factures of metal dutiable at 40 per cent. 
ad valorem. The decision reverses previous 
opinions rendered by the Customs Court. 

In former decisions the Customs Court 
had held “that for the most part bronze 
statuary comes from the foundry in a com- 
pleted form and not requiring the further 
handiwork of the artist.” This was the 
substance of a decision rendered some time 
ago by Judge Waite in a case brought by 
F. Bing & Co. 

In the Tiffany case it was urged by Ar- 
thur M. King, counsel for the importer, and 
by the views sustained by the importer’s 
witnesses, “that sych is the perfection of 
modeling, molding and casting; further 
handiwork of the artist is almost always 
unnecessary, with only rare exceptions to 
the rule.” 


It was brought out at the trial that the 
bronzes involved are copies of originals of 
noted works of art. As such, the plaintiffs 
contended they should be classed as works 
of art, dutiable at 20 per cent. ad valorem, 
and not manufactures of metal assessed at 
40 per cent. ad valorem. 

The court decided that the claims of the 
importer were correct and thereupon issued 
the following opinion, in which the three 
judges concurred: 


Before Waite, Adamson and Young, Justices. 

Waite, Justice: The importation in this case con- 
sists of bronze statuary. It was imported from 
France and assessed for duty at 40 per centum ad 
valorem as manufactures of metal under paragraph 
399. It is claimed by the plaintiffs that the mer- 
chandise is free of duty under paragraph 1449 of 
the act of 1922, but this-was* amended to a claim : 
for assessment at 20 per centum ad valorem under 
the same paragraph, as works of art. That para- 
graph provides for 

Works of art, . . . statuary, sculptures, or 
copies, replicas, or reproductions thereof. ee 

At the hearing plaintiffs introduced as witnesses 
the well-known sculptor, Frederick W. MacMonnies, 
and also Henry W. S. Pell, who has been engaged 
in the purchase and selection of ‘sculpture for 
Tiffany & Co. for 39 years: The testimony of 
these witnesses was without contradiction as no 
witnesses were sworn on the part of the Govern- 
ment. They testified that these productions were 
works of art. The importation consisted of 13 
bronze statues, as follows: six marching lions 
(Lions qui marche); six marching tigers (Tigers 
qui marche), and one group of two shepherd dogs 
(Chiens de Berger). The lions and tigers ap- 
parently were copied from models by the well-known 
sculptor, Barye, and had the imprint of his signa- 
ture thereon. 

The testimony of the witnesses indicates not only 
that they are familiar with sculptures in general 
and works in bronze, but they know of the originals 
of the sculptures involved herein, and they unquali- 
fiedly gave their testimony to the effect that these 
pieces in the importation are works of art of rather 
a high order. 

On the whole record we feel justified, therefore, 
in sustaining the protest. It is therefore sustained. 
Let judgment be entered accordingly. 

All concurring. 








138 THE JEWELERS’ CIRCULAR 








Full Allowance On 


Precious Metal Scrap 


Only accurate assaying and 
refining can determine the 
platinum and palladium 
content in old jewelry, 
sweepings and polishings. 


Our prompt settlements 
cover all precious metals. 


Spyco Smelting & Refining Co. 
51 South Third Street 
Minneapolis = Minnesota 





July 20, 1927 











Refiners 


Gold 
Silver 
Platinum 





























HANDY @ HARMAN 


Fulton 2 Gold Sts., Bridgeport, 
New York City Conn. 


425 Richmond St., Providence, R I. 
SHIP TO ANY ONE OF OUR THREE PLANTS 


























Free! Free! Free! 





During July, we will give free, five dollars 
($5.00) worth of findings to every cus- 
tomer who will purchase during this 
month, anything in our material line to 
the amount of fifty dollars ($50.00), less 
6% for cash. We offer this to increase 


our mail orders. Order from any tool and | 


material catalog. Don’t miss this oppor- 
tunity. This offer is good for anything 
published in a tool and material catalog. 


We. are headquarters for the W. B. & 
Co., Crown and fancy shaped K. K. glasses. 





J. H. Mednikow & Company 


The Largest Genuine Watch Material 
House in the South 


83 South 2nd Street, Memphis, Tenn. 


A Perfect Lubricant for 
BRACELET WATCHES 


FULCRUM 
BRACELET WATCH 
OIL 


Will not gum, will not evaporate 
and is absolutely free from acids 
of any kind. 


It does not flow freely, but has 
such viscosity that it stays just 
where it is placed, lubricating in 
the most perfect way. 


The Price is 75 cents a Bottle 
All material jobbers can supply it 








“If you are not using Fulcrum Oils, 
you are not using the Best Oils.” 


Fulcrum Oil Gompany 


Franklin, Pa., U.S.A. 
































